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Internal  War  in  Shopping  News  Ranks 
Revealed  at  Retailers  Convention 

Merchant-Owned  Papers  Fighting  Privately  Operated  Ventures — One  Firm  Plans  to  Start  Chain  of 
Seven — Movement  Spreading  to  Louisville,  Albany,  Newark,  Omaha,  Cincinnati  and  Des  Moines 


promoters  of  that  new  medium  By  PHILIP  SCHUYLER  the  Shopping  News  were  vague.  Mr. 

being  tried  with  varied  success  by  Mills  of  Detroit  said  it  should  l)e  taken 

ilBirtnient  store  owners,  the  ,?/io/>/>f«g  the  Detroit  Shopping  News  or  the  Cleve-  Neb.,  Newark.  N.  J.,  Cincinnati,  O.,  and  out  of  general  expense,  but  as  a  matter 
VnM,  are  now  engaged  in  a  bitter  civil  land  Shopping  News.  He  said  that  the  Des  Moines,  la.  of  fact  that  he  didn’t  know  where  it  did 

’  manager  of  the  Detroit  circular  had  Warning  those  attending  the  session  come  from.  He  hoped  increa.sed  .sales 

Merchant -owned  co-operative  publica-  merely  furnished  the  manager  of  the  pri-  against  privately  promoted  publications,  were  justifying  a  concomitant  increased 

•ioos  led  by  the  Clcz’elami  Sho[<phtg  vate  corporation  with  letters  of  introduc-  .\lr.  Anson  said  that  such  organizations  appropriation.  direct  mail  advf)cate 

Sms,  oldest  of  its  type,  are  definitely  tion  which  the  latter  was  using  to  the  were  filling  the  Shopping  News  grave-  asked  if  the  repeated  announcements 

iining'up  against  privately  promoted  ven-  fullest  extent.  _  yard.  rnade  from  Cleveland  and  other  Shopping 

ores,  such  as  the  Dayton  (O.)  Shopping  Mr.  Anson  informed  the  Louisville  He  pointed  out  that,  so  far  as  he  knew.  News  cities  that  newspapers  did  not  suf- 

Sms,  organized  by'  Shoppers  Publica-  delegate  that  if  he  could  be  of  service  in  the  only  successful  Shopping  News  that  fer  as  a  result  of  the  advertising  coinpe- 
tiflos  Inc.,  of  Detroit,  which  is  said  to  explaining  to  the  merchants  the  advan-  was  not  owned  exclusively  by  the  mer-  tition  wasn't  “just  a  sop  to  the  publish- 
bt  jianniiig  to  start  a  chain  of  similar  tages  of  running  their  own  i>aper  as  com-  chants  w.as  the  San  Francisco  Shopping  ers.”  To  which  Mr.  Twomey  replied: 
poMkations  in  seven  cities  where  the  pared  to  supporting  the  enterprise  of  an  Xezt'S,  where  the  manager  owned  49  per  “Why  is  direct  mail  so  sacred?  Or 
pfMDOters  believe  they  will  prove  profit-  outsider,  he  would  be  glad  to  make  a  cent  of  the  stock.  newspai)ers,  for  that  matter?  It  isn’t  a 

special  trip  to  the  Kentucky  city.  Pertinent  questions  asked  the  speakers  (luestion  of  what  medium  we  take  our 

Definite  evidence  of  this  hostility  be-  It  was  Mr.  Anson  who  reported  to  the  concerned  whether  or  not  the  cost  of  appropriation  from,  but  rather  what  me- 
•ween  the  two  different  operating  groups  merchants  that  he  understood  Shoppers  Shopping  News  should  be  taken  out  of  dium  we  put  it  in.  .And  we  should  put  it 
of  the  more  than  30  Shopping  News  pub-  Publications,  Inc.,  had  men  in  .seven  dif-  newspaiK-r  appropriations  or  direct  mail;  into  that  medium  which  gives  us  the  best 
iications  now  being  published  in  this  ferent  cities  seeking  to  interest  merchants  which  pulled  better,  newspapers  or  Shop-  results.” 

country  was  furnished  in  New  York  this  in  his  proposals.  Delegates  from  the  ping  News ;  and  how  could  the  acceptance  “Shopping  News  is  not  a  club  against 
vtfk  during  a  three-hour  session  of  the  floor  revealed  that  plans  were  either  afoot  of  the  Shopping  News  klea  by  the  public  your  daily  newspapers,"  Mr.  .Anson,  who 
ales  promotion  division  of  the  National  or  already  completed  for  starting  shop-  be  hastened.  is  a  former  newspaper  man,  said  in  his 

Retail  Dry  Goods  Association  in  annual  ping  papers  in  Albany,  N.  Y.,  Dmaha,  Answers  on  the  allocation  of  cost  of  speech.  “It  can’t  be  a  club.  A  success- 


the  Shopping  News  were  vague.  Mr. 
.Mills  of  Detroit  said  it  should  l)e  taken 


ful  Shopping  News  will  never  he  used  for 
a  cluh.  if,  for  no  other  rea.son.  than  its 
lack  of  frequency,  which  makes  it  a  very 
ineffective  club  at  least.” 

But  if  it  is  not  used  as  a  rate  club 
against  the  publishers,  the  Shopping 
News  does  take  business  out  of  the  dailv 


courention.  The  session  held  Wednesday  ful  Shopping  News  will  never  he  used  for 

ihtnioon  at  the  Pennsylvania  Hotel  was  r-  ■  a  cluh,  if,  for  no  other  rea.son.  than  its 

[  H.«oted  exclusively  to  discussion  of  the  RETAILERS  DISCUSS  LABORATORY  TO  TEST  frequency,  which  makes  it  a  very 

Shopping  News  situaticMi  und^r  the  kt  a A  i  i  v  Arw/roTPicrr^  ODrf^r\i  in^^ective  clun  at  least. 

chairmanship  of  Ralph  Caplan,  publicity  NATIONALLY  ADVERTISED  PRODUCTS  But  if  it  is  not  used  as  a  rate  club 

(hrtctor  of  W.  .A.  Wieboldt  &  Co.,  Oii-  -  against  the  publishers,  the  Shopping 

Ill.  News  does  take  business  out  of  the  daily 

The  four  formal  speakers  on  hand  for  pROP.AGAND.A  adverse  to  nationally  The  testing  laboratory  was  necessary,  pap^r,  and,  to  quote  Mr.  .Anson,  gives  the 
the  occasion  represented  the  merchant-  advertised  brand  gtxxls  was  spread  he  concliKletl,  to  help  the  merchant  be-  merchants  a  “more  intelligent  conception 

•wership  side  of  the  argument  exclu-  among  retail  merchants  attending  the  come  a  real  purchasing  ^ent  for  his  f'.I  what  newspaper  rates  and  newspaix-r 

ivdjr,  a^  while  their  set  speeches  did  annual  convention  of  the  National  Retail  community.  He  pointed  out  that  one-  circulations  mean.” 

not  particularly  stress  this  angle,  ques-  Dry  Go<k1s  .Association,  meeting  in  New  thirtieth  of  one  per  cent  of  the  gross  Since  the  Cleveland  Shopping  News 

tkiM  from  the  floor  before  the  meeting  A'ork  this  week.  business  of  the  department  store  trade  started,  according  to  Mr.  Anson,  total  ad- 

a«W  developed  that  feeling  against  pri-  p-  j  Schlink,  co-author  with  Stuart  ^ouW  release  $1,000,000  a  year  for  ‘’a*  ^n  kept  consider- 

utdy  operated  shopping  publications  was  niase  of  “Your  Monev’s  Worth”  was  laboratory  investigations.  amy  in  clu'ck.  In  iyj4  the  then  Shop- 

-iimiiig  high.  to  deliver  a  Roadside  against  -'Jr.  Schlink  pictured  the  consumer;s  P>»S  V Cleveland  us«l  a 

The  speakers  were  Sam  B.  Anson,  ^.pgt  he  chooses  to  term,  “the  inefficien-  confusion  when  he  sets  out  to  buy  and  is  ‘"‘ai  ot  i/.iini.jnn)  lines  a  year. 

Jtneral  manager  of  the  Qeveland  (O.)  _•  .i,  nresent  distrilvniion  svstem  ”  confronted  with  all  the  claims  and  coun-  “Shopping  News  during  the  first  tw*) 

'hopping  News;  Joseph  B.  Mills,  pub-  Kace<l  on  natioml  advertiVinff  ‘‘•‘r  claims  made  in  advertising  by  the  'ears  of  its  life  was  not  included  in  new s- 

iidfy  director  of  the  J.  L.  Hudson  Com-  .  .  i  n  u  •  j-  ♦  nrany  different  nationally  advertised  pai>er  appropriations.  It  came  out  of  <li- 

lanjr,  Detroit ;  H.  G.  Twomey,  chairman  I-ew  flahn,  managing  direcmr  o  hratxls.  The  consumer,  he  said,  has  had  cect  mail,  Mr.  .Anson  explained.”  Begin- 

of  the  operating  committee  of  Boston  association,  advooited  establishment  ^  glimpse  of  the  other  side  of  the  indus-  "ifh  1924.  Shopping  News  was  put 

Hopping  News,  and  general  publicity  "L  lalwratoiw,  to  determine  scene.  down  into  the  newspaper  appropriation 

ranger  of  Jordan  Marsh  Company,  and  ‘Rfinitely  the  qualities  of  merchandise  be-  learns  something  of  the  technique  and  made  to  stand  on  its  own  legs.  Since 

W.  N.  Freeman,  manager  of  the  IVash-  offered  nistorners  of  retail  stores.  advertiser,  that  repetition  is  reputa-  1924,  with  mechanical  regularity,  the  total 

Shopping  Nervs.  It  was  his  opinion,  based  on  study,  tion,’  that  the  purpose  of  gotxl  advertising  linage  of  the  stores  has  been  kept  in  the 

Spulcs  that  showed  the  argument  was  that  retailers  have  been  spending  too  is  ‘to  take  goods  out  of  competition ;’  to  neighborhixxl  of  16.(XX),000  rather  than 
flew  when  a  member  merchant  much  time  ami  effort  on  sales  promotion  make  us  buy  the  numerous  things  we  17.000.000.  and  that  is  inclusive  of  Shoii- 
ir*  Louisville,  Ky.,  asked  about  the  campaigns  and  not  enough  on  _the_  study  don’t  want  or  have  little  use  for,  through  piog  News,  whereas  originally  Shopping 
rant  of  privately  operated  shoppers’  of  merchandise.  While  he  said  it  was  the  appeal  of  .soaring  words,  alluring  pic-  News  was  not  included, 
jcblications.  not  his_  purpose  to  criticize  nationally  tures,  shiny  packages,  specious  demon-  ‘T  think  that  that  does  prove  there  is 

Thtn  the  contention  was  forcibly  made  advertising  manufacturers,  he  maintained  strations,  and  intriguing  arguments.  3  hit  of  hide  that  comes  with  the  hair, 
'lotto  be  successful  the  free  advertising  that  “the  constant  effort  of  the  manufac-  These  appeals  often  involve  glaring  ir-  that  Shopping  News  in  addition  to  de- 
?>ttrs  must  be  owned  and  operated  by  turer  who  is  rnarketing  his  brand  is  to  relevancies,  and  the  latest  .sensations  of  livering  what  is  to  be  expected  of  it. 
‘I* local  merchants.  Mr.  Anson  went  so  induce  the  public  to  choose  his  brand  re-  pseudo-sciences;  in  a  surprising  proper-  eventually  brings  about  other  advantages 
®  as  to  say  that  the  entire  future  of  the  .gardless  of  anything  else.”  tion  of  cases,  downright  misrepresentation  that  are  almost  as  worth  while.” 

'hopping  News  idea  was  dependent  upon  “The  retailer  must  be  one  thing  or  the  detectable  only  by  scientific  specialists,  is  Mr.  .Anson  described  what  the  Cleve- 
‘■hij  principle  of  merchant-ownership.  other,’’  Mr.  Hahn  explained.  “Either  he  the  technique  employed.”  Isml  merchants  had  learned  about  news- 

Dayton’s  present  situation,  where  the  is  the  sales  agent  of  the  manufacturer  or  Mr.  Schlink  declared  “certain  impor-  circulations  as  follows: 

j**tpapers  and  merchants  remain  dead-  he  is  the  purchasing  agent  for  the  com-  tant  aspects  of  the  retailer’s  function  are  “Since  merchants  have  gotten  them- 
(idii  with  the  publishers  refusing  to  munity.  If  he  falls  in  line  with  the  type  also  dfle  for  shrinkage,  if  he  continues  selves  into  what  approaches  the  news- 
department  store  advertising  while  of  distribution  which  has  been  so  sue-  uncritically  to  let  the  manufacturer  of  paper  business,  they  look  upon  the  rate  as 
ra  store  owners  continue  to  support  the  cessfully  developed  by  many  great  manu-  goods  take  over  the  problem  of  determin-  a  criterion  by  which  they  may  judge  pro- 
i'^'rately  operated  Shopping  News,  w'as  facturers  who  are  advertising  their  ing  what  and  at  what  price,  retailer’s  duction  cost,  circulation  value.  They 
*w8ied  as  “tragic”  and  “damaging  to  brands  nationally,  if  he  simply  takes  the  customers  shall  buy  or  go  without.”  have  learned  in  Cleveland,  for  instance, 

« whole  possibilities  of  the  Shopping  merchaiKlise  and  says  in  his  attitude  “.As  the  market  now  stands,  the  great  that  for  every  $100  they  spend  for  adver- 

'W  movement.”  toward  the  public  ‘I  don’t  know  what  this  department  stores  and  mail  order  mer-  tising  in  the  daily  newspaper,  the  propor- 

Louisville  merchant  disclosed  that  thing  is,  but.  if  you  want  it,  since  you  chants  could  easily  be  the  most  effective  tion  of  that  $100  which  goes  for  the  pur- 
|™yrs  Publications,  Inc.,  had  virtually  have  asked  for  it,  here  it  is,’  he  becomes  mediums  for  tp'ing,  testing,  searching,  chase  of  circulation  in  that  country  class- 
"nd  with  the  store  owners  in  his  city  simply  the  selling  agent  of  the  manufac-  selecting,  studying,  and  evolving  goods  ification,  which,  in  Geveland’s  case  begins 
®  ttart  a  new  publication  there.  Mr.  turer,  and  his  importance  in  his  com-  and  educating  customers  in  their  value  at  35  miles  from  the  heart  of  the  town. 
“*®  made  it  plain  that  this  organiza-  munity,  his  importance  in  the  scale  of  and  use  through  honest,  informing  and  costs  them  from  $17  to  $47  depending 
'•was  in  no  way  connected  with  either  things  inevitably  must  be  dwarfed.”  responsible  advertising.”  (Continued  on  page  46) 
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BRISTOL-MYERS  COMPANY  DECIDES  TO 
TEST  IP  ANA  COPY  IN  DAILIES 

Will  Also  Run  $200,000  Campaign  in  Newspapers  During  1928 
on  Sal  Hepatica — Check-up  of  Drive  in  Western  City 
Favorable,  Says  Lee  Bristol,  Advertising  Manager 


URISTUL-MVERS  COMI’ANV,  New 
York,  for  several  years  an  exclusive 
niaijazine  and  radio  account,  has  decide<l 
to  use  newspa¬ 
pers,  l>ee  H. 

Mristol,  advertis¬ 
ing  manager,  in¬ 
formed  Editor  & 

Ft  BI.ISHER  this 
week  in  an  inter- 
viw.  This  firm 
start  e  d  using 
magazin  e  s  six 
years  ago,  and 
the  appropriation 
lias  grown  stead¬ 
ily  until  tixlay 
$<S50,(KK)  is  being 
spent  annually  in 
the  monthly  and 
weekly  period- 
icals  and  $100,000  in  radio  broadcasting 
the  Ipana  Troubadours.  Pedlar  &  Ryan, 
Inc.,  New  \'ork,  is  the  advertising  agency 
that  places  the  business. 

“W’e  don’t  consider  newspapers  are  on 
trial,”  Mr.  Hristol  declared.  “They  have 
established  themselves  too  definitely  as  a 
remarkably  effective  advertising  medium. 

“But  we  are  putting  our  copy  on  trial 
in  the  newspapers.  W’e  are  confident  that 
newspapers  will  become  an  increasingly 
important  factor  in  our  business,  par¬ 
ticularly  in  the  development  of  Sal  He¬ 
patica.” 

The  makers  of  Sal  Hepatica,  Ipana 
toothpaste,  and  other  products,  started 
their  newspajier  program  originally  sev¬ 
eral  months  ago  on  the  Pacific  coast. 
The  firm’s  western  manager  declared  he 
needed  advertising  copy  in  the  dailies  to 
help  him  Ixxist  his  sales,  according  to  Mr. 
Bristol.  In  consequence  copy  was  placed 
ill  the  San  Francisco  Examiner,  Los  An- 
I’eles  Herald,  Oakland  Tribune,  Portland 
Oregonian,  and  Seattle  Post-Intelligencer. 
The  test  campaign  used  935-line  copy 
once  a  w'eek  covering  a  period  of  20 
weeks. 

“W’e  have  every  reason  to  believe  that 
this  campaign  was  successful,”  Mr.  Bris¬ 
tol  declared.  “W'e  are  sure  that  it  paid 
us. 

“W’e  started  using  magazines  in  the  be¬ 
ginning  on  the  arbitrary  decision  that 
tliey  offered  us  an  earlier  national  cover¬ 
age  and  we  stuck  with  them  e.xclusively 
until  we  have  now  reached  a  point  when 
we  feel  that  we  need  the  local  pressure 
and  the  greater  circulation  intensity  of 
the  newspaper.” 

The  west  coast  camiiaign  for  Ipana  is 
lieing  continued  and  Mr.  Bristol  declared 
that  there  would  also  be  newspaper  ad¬ 
vertising  for  this  product  in  other  metro- 
ixjlitan  dailies  during  1928.  The  Sal 
Hepatica  campaign  will  be  the  most  im- 
ixirtant  newspaper  program  for  the  Bris¬ 
tol-Myers  Company  this  year,  Mr.  Bris¬ 
tol  e.xplained. 

“Sal  Hepatica  as  a  product  has  been 
on  the  market  for  32  years,”  Mr.  Bristol 
explained.  “It  was  introduced  to  the 
medical  profession  on  what  was  known 
as  an  ethical  basis.  VVe  never  advertised 
to  the  laity  until  the  fall  of  1926,  when 
we  ran  some  copy  in  magazines.  We 
thought  for  a  long  time  that  medical  ad¬ 
vertising  in  the  newspapers,  particularly 
Intent  medicine  advertising,  tended  to  an¬ 
tagonize  the  profession,  but  we  have  de¬ 
cided  that  we  can  obviate  this  possibility 
by  running  conservative  copy.  There  are 
elements  about  the  product,  the  variety  of 
uses  it  has  and  its  seasonable  quality,  that 
make  the  use  of  newspapers  most  im- 
portTiit  media.  With  this  in  view  we 
have  decided  to  place  at  least  half  of  the 
Sal  Hepatica  appropriation  in  newspapers 
during  1928.  This  will  amount  to  about 
$200,000. 

“We  have  begun  testing  three  different 
copy  treatments  for  Sal  Hepatica.  One 
campaign,  based  on  a  headline  calling  at- 
‘ention  to  the  use  of  the  product  when 
the  ttMigue  is  coated,  is  being  tried  in  New 


N'ork,  witli  copy  in  the  Sunday  Morning 
II  orld  and  the  Sete  Fork  Daily  Neies. 

.second  style  of  copy,  explaining  the 
medicine’s  use  for  several  common  ail¬ 
ments,  is  being  placed  in  black  and  white 
in  the  Chicago  Tribune;  while  a  third, 
explaining  the  uses  of  Sal  Hepatica  in 
connection  with  the  treatment  of  rheuma¬ 
tism.  I  say  ‘in  connection  with  the  treat¬ 
ment  of  rheumatism’  with  purpose,  be¬ 
cause  we  do  not  believe  in  exaggeration, 
and  make  it  plain  that  our  product  is  not 
a  cure-all.  This  third  copy  type  is  being 
placed  in  Minneapolis  Star,  Minneapolis 
Tribtuu',  Clervlomd  Press,  Cleveland 
Neies,  St.  Paul  Dispatch,  .S7.  Paul 
Pioneer-Press  and  St.  Paid  Evening 
Neios.  Advertisements  in  this  series  ap- 
l>ear  twice-a-week  for  15  weeks,  carry¬ 
ing  the  drive  through  the  week  of  April 
16. 

“As  a  result  of  these  three  tests  we  ex- 
IK'Ct  to  arrive  at  a  decision  on  which  to 
base  our  policy  for  future  newspaper  ad¬ 
vertising.  We  may  find  each  one  of  the 
three  types  useful,  in  which  case  we  will 
not  standardize  on  any  one  of  them,  or 
we  may  find  that  one  of  the  three  dif¬ 
ferent  appeals  is  so  much  better  than  the 
others  as  to  warrant  its  e.xclusive  use.” 

Mr.  Bristol  concluded  that  he  iierson- 
ally  was  very  interested  in  newspapers, 
and  welcomed  the  idea  of  advertising  in 
them. 

“I  realize  you  can  do  a  lot  in  news¬ 
papers  that  you  cannot  do  in  the  maga¬ 
zines,”  he  said.  “You  can  test  ideas  in 
newspapers  easier  and  you  can  get  re¬ 
sults  quicker.  W’e  believe  that  it  is  im- 
jxirtant  to  stick  at  whatever  vou  set  out 
to  do.  Now  that  we  are  going  into  the 
newspapers  we  are  going  to  stick  to 
newspapers.  But  the  new'spapers  are  tK)t 
on  trial ;  our  copy  is.” 


SCRANTON  BOMBING  UNSOLVED 

.\lthough  thousands  of  dollars  have 
been  offered  in  rewards,  no  arrests  have 
yet  been  made  in  connection  with  the 
'bombing  of  the  plant  of  the  Scninton 
(Pa.)  Sun,  New  Year’s  Eve. 

JOINS  CHAMBERSBURG  PAPER 

Samuel  S.  Reckefus,  formerly  adver¬ 
tising  manager  of  the  Philadelphia  Pub¬ 
lic  Ledger,  has  been  appointed  general 
manager  of  the  Chaml^ersburg  (Pa.)  Re¬ 
pository. 


CHANGES  IN  NEWARK 


Scattergood  Leaves  Graphic  for  Cir¬ 
culation  Managership  of  Ledger 

O.  O.  Scattergcxxl,  former  circulation 
manager  of  the  .VcJi*  York  Graphic,  is 
now  circulation  manager  for  the  .Seivark 
Ledger,  L.  T.  Russell,  publisher,  an¬ 
nounced  tl’.is  week.  J.  R.  \Vaters.  former 
auditor  of  the  <  iraphic,  is  now  business 
manager  of  the  Ledger. 

Thomas  O’Brien,  who  was  for  10 
years  with  the  Hartford  (Cbnn.)  Cou- 
rant,  the  Poston  .-imerican,  and  more  re¬ 
cently  with  the  Atlanta  Constitution,  has 
been  appointed  classified  manager.  T.  C. 
Flynn,  formerly  with  the  Netv  York 
.imerican,  is  now  financial  editor  of  the 
Ledger. 

NEW  YORKERS  ASK  CUT 
IN  FREIGHT  RATES 


A.  N.  P.  A.  Hopes  to  Save  Manhattan, 

Brooklyn  and  New  Jersey  Dailies 
$500,000  Annually  by  Com¬ 
plaint  Before  l.C.C.  April  2 

.\  general  attack  on  all  rates  for 
newsprint  from  all  [xiints  in  New  York 
State,  New  England  and  Canatla  into 
greater  New  York  has  been  made  in  a 
complaint  filed  by  the  .\merican  -News- 
l>aper  Publishers  .\ssociation  with  the 
Interstate  Commerce  Commission.  Hear¬ 
ings,  to  be  held  jointly  before  the  I.  C.  C. 
and  the  New  York  state  public  service 
commission,  are  scheduled  for  April  2. 

W.  J.  Mathey,  head  of  the  .\.  N.  P.  A. 
traffic  department,  informed  Editor  & 
Pl'BI.isher  this  week  that  if  the  con¬ 
tentions  of  the  publishers  made  in  the 
complaint  are  sustained,  it  will  involve  a 
reduction  of  the  freight  bill  of  more 
than  $500,(XX)  a  year  to  published  in 
this  New  York  area.  The  complaint 
represents  the  first  attempt  to  adjust  the 
rates,  which  the  publishers  complain  are 
unfair  in  comparison  with  rates  charged 
to  other  sections  of  the  country.  The 
publishers  liave  iK)t  yet  made  public  the 
rates  they  will  demand  in  April.  Mr. 
Mathey  will  represent  the  publishers  at 
the  hearings  together  with  Parker 
McCollester,  member  of  the  law  firm  of 
Lord,  Day  &  Lord. 

The  N.  P.  A.  is  also  negotiating 
with  railroads  in  the  south  in  company 
with  newsprint  mills  for  complete  re¬ 
vision  of  the  freight  rate  structure  on 
newsprint  to  all  papers  in  the  southern 
states. 

Mr.  Mathey  was  recently  appointed 
chairman  of  the  rate  construction  and 
tariffs  committee  of  tlie  National  Indus¬ 
trial  Traffic  1^-ague. 


NEWS  AND  FEATURE  HIGHUGHTS 
IN  THIS  ISSUE 


Civil  War  in  Shopping  News  Ranks  Revealed  at  Retailers’  Meet .  3 

Testing  Ipana  Copy  in  Newspapers .  4 

How  Editors  View  Coolidge  Press  Attack .  5 

Censorship  Improving  Advertising  Copy .  7 

Neighboring  Papers  Rush  Aid  to  Fall  River  Dailies,  Fire  Victims .  8 

Houston  Press  Occupies  $500,000  Building .  9 

New  York  Weeklies  Pioneer  in  Circulation  Audit .  10 

Daily  Pushing  Circulation  by  Trading  Areas .  11 

Romances  of  American  Journalism:  William  Allen  White .  12 

Gillette  Used  Dailies  to  Offer  Free  Replacements  of  Stock  After  Fire...  14 

“Four  O’clock  Boys”  Try  Patience  of  Agency  Space  Buyers .  16 

Condemns  “Greeting  Cards”  and  “Welcome”  Editions .  18 

Response  to  Advertising  Increased  by  Instalment  Buying  Practices .  20 

Hearings  on  Griest  Postal  Bill  Open  in  Washington .  22 

Mitchell  Finds  Agents  Sold  on  Small  Town  Papers .  24 

Editorial  .  30 

Personal  . 31 

News  of  Classified  Advertising .  34 

Budding  Newspaper  Circulation .  36 

With  the  General  Advertisers .  36 

Women  in  Advertising  and  Journalism  .  38 

What’s  What  in  the  Feature  Field .  38 

Representing  the  Newspapers .  38 

Obituary  .  40 

Key  to  Consumer  Buying  Ability .  44 

Ad  Tips .  46 

Shop  'Talk  at  “Thirty” .  50 

Advertising  Agency  Affairs .  51 

Our  Own  World  of  Letters . .  52 

Hunches  and  Dollar  Pullers .  56 


11,  1928 

MEMPHIS  LIBEL  SUIT  TO 
BE  TRIED  MAY  21 

New  Date  Set  for  Million  Dollar  Ac¬ 
tion,  Presa-Scimitar  Vs.  Commercial 
Publishing  Company  Nonsuited 
Last  Week 


Trial  <tf  the  millimi  dollar  lilicl  suit  ot 
the  .Memphis  Press-Scimitar  against  the 
Commercial  Publishing  Company  Iqs 
been  set  for  May  21  in  Circuit  Court. 

Date  for  the  second  trial  was  set  after 
the  Press- Scimitar  last  week  tixik  a  non¬ 
suit  in  the  case  after  testimony  had  bera 
heard  for  two  weeks. 

Counsel  for  the  Press-Scimitar  and 
Commercial  Publishing  Company  clashed 
in  the  court  hearing  before  Judge  Laugh- 
lin  when  the  new  trial  date  was  being 
discussed  Monday  of  this  week. 

.Attorneys  for  the  Press- Scimitar  of¬ 
fered  to  go  on  with  the  hearing  at  once 
without  a  jury,  thus  leaving  the  whole 
decision  in  the  hands  of  jiulge  Laughlin 
.Attorneys  for  the  Commercial  Publish¬ 
ing  Company  preferred  a  jury,  and  as  no 
agreement  could  be  reached  on  an  imme¬ 
diate  trial,  the  date  in  May  was  set. 

Press-Scimitar  attorneys  argued  for 
trial  Ixrfore  a  judge,  setting  forth  that 
this  would  save  the  necessity  of  repeat¬ 
ing  the  testimony  taken  during  the  two 
weeks  the  trial  was  on. 

The  Press- Scimitar  has  declared  the 
suit  will  be  rushed  to  a  decision  when  it 
comes  up  in  May  and  the  Commercial 
Publishing  Company  declares  it  welcomes 
the  hearing. 

The  Press-Scimitar  is  suing  for  $1,- 
ClXl.OOO  damages  claimed  due  for  charges 
made  in  the  .Memphis  Commercial-.-ippfol 
that  the  Press-Scimitar’s  claims  of 
ninety-three  tlKJUsand  paid  circulation 
were  false.  The  suit  is  directed  against 
directors  of  the  Commercial  Publishing 
Company,  which  owned  the  Commercial- 
.Appeal  and  PA  ening  .Appeal  prior  to  their 
purchase  bv  Col.  Luke  Lea  and  Roger- 
Caldwell. 

BECOMES  SEPARATE  DAILY 


Oakland  (Cal.)  Time*  Celebrate! 

Separation  from  S.  F.  Examiner 

“With  this  issue  the  Times  becomes 
independent.” 

With  this  jubilant  line  across  the  top 
of  iiage  one  of  a  28-page  edition,  the 
Oakland  (Cal.)  Times  made  its  initial 
bow  in  the  San  P'rancisco  Bay  region. 
Feb.  1.  Until  recently  the  Times  has  been 
distributed  with  the  San  Enuicisco  Ex¬ 
aminer. 

B.  C.  P'orbes  was  the  speaker  at  the 
ban(|uet  heralding  the  advent  of  the  new 
daily.  The  financial  writer  for  the  W.  R 
Hearst  publications  was  introduced  to 
( lakland  civic  leaders  at  a  banquet  held 
:.t  the  Hotel  Oaklatul  by  Edward  .A 
V'andeventer,  editor  and  publisher  of  the 
Times.  He  also  wrote  the  lead  article 
for  the  first  edition. 

Wire  service  for  the  Times  is  froir 
Universal  Service,  International  Xew> 
Service  and  Pacific  Coast  News  Service 
all  Hearst  enterprises. 


SEEK  INJUNCTION 

Seeking  to  have  the  sale  of  assets  o 
the  Buffalo  Telegram,  publishers  of  the 
Buffalo  Press,  a  claily  and  Sunday  tablok 
which  suspended  after  less  than  a  ye:r  oi 
publication,  set  aside,  a  group  of  minorit; 
stockholders  has  obtained  a  temporar)'  in 
junction  preventing  A’incent  Dyker  aa 
Joseph  Berg  from  taking  jxissession  « 
the  plant,  which  they  purchased  at  a  re 
ceiver’s  sale. 


WIN  INDIANA  PRIZES 

Frank  J.  Prince,  reporter  on  the  /* 
dianopilis  Times,  and  VValter  J.  Shead.  e 
the  Indianapolis  News,  have  been  awardee 
the  William  E.  English  prizes  for  ret 
dering  distinguished  service  to  jourw 
ism  in  Indiana.  Prince,  winner  of  thf 
first  prize  of  $1,000,  exposed  politks 
corruption  in  the  state.  Shead  w*- 
awarded  $500  for  exposing  a  “diplo® 
mill.” 


Editor  &  Publisher  and  The  Fourth  Estate  for  February  11,  1928 


5 


HOW  EDITORS  VIEW  COOLIDGE  PRESS  ATTACK 

Nation’s  Newspaper  Leaders  Differ  in  Opinions  on  President’s  Reference  to  “Foreign  Connections’’ 

in  Speech  Dedicating  National  Press  Club  Building 


‘GIVING  HIM  A  UTTLE  LECTURE’ 


t 

*  V, 

if'M 


Rollin  Kirby  in  New  York  World 


OXE  sentence,  among  a  number  of 
signilicant  and  challenging  statements 
(lelivered  in  President  Coolidge’s  speech 
at  the  dedication  of  the  National  Press 
Club  Building,  February.  4,  assumed  ma¬ 
jor  imjKtrtance  in  the  editorial  comment 
of  the  days  following.  Comment  showed 
such  diverse  interpretation  of  the  Presi¬ 
dent’s  remarks  as  to  indicate  a  possible 
need  for  a  more  specific  expression  on  the 
subject  of  the  “foreign  connections”  of 
.American  newspapers. 

The  sentence,  generally  quoted  in  the 
editorial  opinions  which  followed  the 
speech,  was  as  follows : 

"Whenever  any  of  the  press  of  our 
country  undertake  to  exert  their  influence 
in  behalf  of  foreign  interests,  the  candor 
of  the  situation  would  be  greatly  in¬ 
creased  if  their  foreign  connections  were 
publicly  disclosed.’ 

The  statement  closely  followed  the  in¬ 
troduction  to  the  President’s  speech,  in 
which  he  traced  the  history  of  the  Press 
Club  and  likened  the  commercial  growth 
of  the  .American  newspaper  to  that  of  the 
organization.  President  Coolidge  was  in¬ 
troduced  by  J.  Fred  Essary,  chief  of  the 
Washington  Bureau  of  the  Baltimore 
Sun,  and  president  of  the  club.  The 
final  speaker  on  the  program  was  Frank 
B.  Noyes,  president  of  the  Associated 
Press. 

In  general,  editorial  interpretation  of 
the  President’s  “foreign  connection”  state¬ 
ment,  assumed  one  of  three  directions: 

It  was  characterized  as  a  general  ref¬ 
erence  without  foundation  in  fact  or  war¬ 
rant  in  necessity. 

It  was  accepted  as  a  general  and 
needed  admonition. 

It  was  taken  as  a  specific  reference  to 
Mexico  and  Nicaragua. 

Representative  of  the  first  attitude  was 
a  statement  of  William  Allen  White, 
editor  and  owner  of  the  Eml>oria  (Kan.) 
Gazette  written  especially  for  Editor  & 
Publisher.  It  follows : 

“President  Coolidge  made  a  weird  ref¬ 
erence  in  his  speech  at  the  dedication  of 
the  National  Press  Club  building  at 
Washington  Saturday  about  foreign  in¬ 
fluence  in  our  American  press.  As  one 
who  reads  the  American  press  for  a 
living,  who  has  known  it  now  for  more 
than  forty  years  intimately,  the  editor  of 
the  Gazette  feels  that  he  knows  as  much 
about  it  as  President  Coolidge.  .And  this 
must  be  said:  That  whatever  influences 
there  are  about  the  .American  press  tend¬ 
ing  to  support  the  mammon  of  unright¬ 
eousness,  foreign  influence  is  not  one  of 
those. 

“Someone  has  been  telling  our  innocent 
president  fairy  stories  if  he  thinks  there 
is  any  foreign  influence  in  the  .American 
press. 

“Probably  the  thing  which  has  deterio¬ 
rated  the  .American  press  more  seriously 
than  any  other  one  thing  in  its  200  years 
of  brilliant  history  is  the  country  club. 
Here  the  owner  and  publisher  meets  the 
owners  of  great  industrial  and  commer¬ 
cial  concerns  of  his  community,  be  it 
large  or  small,  and  that  class  opinion 
largely  influence  him.  So  it  too  often 
happens  that  too  much  bias  is  often  found 
in  the  American  newspapers  toward  what 
might  be  called  the  owning  and  ruling 
commercial  classes. 

“It  is  not  corruption;  it  is  not  a  sign 
of  weakness  on  the  publisher’s  part : 
merely  an  inevitable  result  of  loafing 
around  the  country  club  with  his  fellow 
plutocrats  after  four  o’clock  of  a  sum¬ 
mer’s  day.  Rut  as  for  foreign  influence, 
there  is  none  of  it.  President  Coolidge 
MOWS  less  about  the  press  than  any  presi¬ 
dent  we  have  had  in  a  generation  except 
Taft.  He  is  a  good  and  great  man,  but 
someone  has  handed  him  a  gold  brick.” 

Representative  of  the  second  class  was 
William  Randolph  Hearst’s  statement  to 
Editor  &  Publisher  : 

“I  heartily  agree  with  everything  that 
“resident  Coolidge  said  in  his  National 


Prt*ss  Club  address.  Furthermore,  I 
think  that  the  advice  he  gave  the  news¬ 
papers  was  very  much  needed. 

"Newspapers  and  newspaper  men 
should  be  entirely  free  from  influences 
abroad  or  at  home  which  in  any  way  in¬ 
terfere  with  the  absolute  independence  of 
their  attitude  or  the  accuracy  of  their 
news  report. 

"It  is  obviously  the  purinise  of  many 
foreign  governments  to  seduce  newspaper 
men  from  a  single  devotion  to  the  inter¬ 
ests  of  their  own  people  and  their  own 
country  by  conferring  various  favors  and 
so-called  honors  upon  them. 

“I  am  jorry  to  say  that  many  news¬ 
paper  men  have  been  seduced  by  these 
petty  bribes. 

“Therefore  I  think  that  President  Cool¬ 
idge  was  entirely  right  in  his  remarks ; 
and  the  sad  part  of  the  situation  is  that 
the  deterioration  of  journalistic  ethics 
made  his  remarks  necessary. 

“Before  President  Coolidge  made  his 
speech,  I  had  taken  occasion  to  remind 
various  editors  and  correspondents  on  our 
newspapers  and  news  services  that  they 
are  not  permitted  to  accept  lienefits  from 
foreign  governments  while  they  are  mem¬ 
bers  of  our  organization. 

“1  think  it  would  be  a  good  thing  for 
Congress  to  pass  a  law  providing  that  no 
.American  citizen  should  receive  a  decora¬ 
tion  from  any  foreign  government  without 
the  formal  consent  of  our  government, 
except,  of  course,  in  the  time  of  war 
when  a  service  rendered  our  allies  is  a 
service  rendered  our  own  country. 

“Except  for  such  war-time  decorations 
I  can  see  no  rea.son  why  a  loyal  American 
citizen  would  want  to  carry  a  foreign 
decoration  any  more  than  he  would  want 
to  carry  a  foreign  flag.” 

\V.  H.  B.  F'owler.  general  manager  of 
the  San  Francisco  Chronicle,  stated  that 
his  paper’s  attitude  was  that  the  Presi¬ 
dent’s  remarks  were  pertinent. 

Mr.  Fowler’s  statement  says:  “The  in¬ 
tangible  ambassador  who  comes  in  the 
form  of  what  has  come  to  lie  known  as 
propaganda,  not  necessarily  in  its  deroga¬ 
tory  application,  may  be  equally  welcome 
hut  it  should  not  come  in  disguise  if  cir¬ 
culated  by  publishers  who  have  foreign 


interests  or  connections.  These  should  lie 
known  in  order  that  the  proper  weight  or 
lack  of  it  can  be  attached  to  the  views 
presented,  for  the  functions  of  govern¬ 
ment  have  come  to  extend  beyond  their 
old  boundaries. 

“Public  opinion  has  become  a  court  of 
last  resort.  There  is  direct  application 
for  the  President’s  caution  that  all  public 
business  ought  to  be  publicly  conducted 
for  as  a  court  of  last  resort  public  opin¬ 
ion  is  entitled  to  all  the  evidence  and 
not  an  ex-parte  statement  liaving  a  pri¬ 
vate  interest.  It  may  not  vitiate  the 
propagaixla  but  the  people  are  entitled 
to  know.” 

Newspaper  men  who  interpreted  the 
President’s  remarks  as  referring  to  re¬ 
cent  and  current  difficulties  with  Mexico 
and  Nicaragua,  nevertheless  differed  on 
the  question  of  whose  ox  was  being 
gored,  and  the  significance  of  one  phrase 
of  the  sentence — “in  behalf  of.” 

Thus  Carl  C.  Magee,  of  the  Okla¬ 
homa  .\eu's,  says: 

“Coolidge  undoubtedly  referred  to  the 
large  land  lioldings  in  Mexico  of  Hearst 
and  Chandler  of  the  Los  Angeles  Times. 
It  has  long  been  my  opinion  that  these 
men  could  make  millions  out  of  an 
.American  superiority  in  Mexico  and  that 
they  have  absolutely  sought  interven¬ 
tion.” 

Joseph  R.  Knowland,  of  the  Oaklatid 
(Cal.)  Tribune,  comments  as  follows: 

“I  take  the  President’s  utterances  to 
refer  to  the  attitude  of  certain  papers  to 
our  foreign  policies  and  believe  that 
every  red-blooded  .American  newspaper 
would  support  him  in  his  stand.  I  think 
he  was  referring  to  apparently  well-or¬ 
ganized  attacks  upon  .American  foreign 
policies  which,  as  in  the  case  of  Nicara¬ 
gua,  accepts  testimony  from  obscure  and 
distant  persons  over  that  of  Stimson  and 
other  .Americans  in  a  position  to  know, 
and  which  persistently  ignores  incontro¬ 
vertible  evidence,  when  that  evidence 
would  weaken  attacks  upon  the  govern¬ 
ment  or  administration. 

“Such  an  attitude,  even  if  caused  solely 
by  partisan  political  motives  within  this 
country,  serves  foreign  interests  and 
makes  the  papers  resorting  to  them 


natural  allies  of  foreign  pru|>agandists. 
The  President  infers  that  there  is  a  dis¬ 
tinct  foreign  influence  to  be  discerned  in 
the  utterances  of  some  .American  papers. 

It  is  also  probable  he  had  Mexici*  in 
mind.” 

The  Baltimore  Sun,  after  referring  to 
the  President’s  mention  of  physical  de¬ 
tails  relating  to  the  Press  Club  Building, 
says  that  in  this  portion  of  his  speech 
he  set  himself  an  example  in  lucid  ex¬ 
position  which  he  failed  to  follow  on 
“certain  large  and  vital  matters.”  It 
then  quotes  the  sentence  on  foreign  con¬ 
nections  and  adds: 

“just  what  the  paragraph  means  it 
would  be  hard  to  say.  It  seems  pre¬ 
posterous  to  draw  the  inference  that 
.American  papers  are  subsidizetl  from 
abroad.  A’et  the  implication  apiiears  to 
be  that  any  newspaper  which  does  not 
advocate  “my  country,  right  or  wrong”  is 
thereby  suspect.  We  are  left  only  with 
the  wish  that  the  mind  for  minutiae  and 
unequivocal  statement  had  concerned  it¬ 
self  with  the  latter  part  of  the  address 
instead  of  the  beginning.” 

The  .Vni'  York  ll'orld  treats  the  sen¬ 
tence  in  question  as  an  “insinuation  which 
directs  suspicion  against  every  newspaper 
which  happens  to  differ  with  the  policies 
of  the  State  Department.” 

It  continues: 

“It  may  interest  Mr.  Coolidge  to  know 
just  why  his  remarks  are  so  offensive. 
Let  him,  then,  consider  this:  It  is  an 
established  fact  that  a  member  of  the 
t  abinet  in  the  Harding  .Administration 
was  bribed  to  alienate  a  vast  property  be¬ 
longing  to  the  Government.  Now,  sup¬ 
pose  that  a  newspaper  were  to  come  forth 
and  say,  ‘Whenever  any  public  official 
undertakes  to  alienate  any  property  of 
the  Government  the  candor  of  the  situa¬ 
tion  would  be  greatly  increased  if  his 
connection  with  special  private  interests 
were  publicly  disclosed.’  How  would 
Mr.  Coolidge  like  that?  Mr.  Coolidge 
would  at  this  moment  like  to  alienate  the 
Government  owned  merchant  marine.  He 
would  like  to  alienate  the  Government- 
owned  property  of  Muscle  Shoals. 
Would  he  like  the  insinuation  to  be  broad¬ 
cast  that  possibly  he  is  in  the  same  class 
with  Albert  B.  Fall?  He  would  re.sent 
it  bitterly.  He  would  justly  declare  that 
any  newspaper  making  such  an  insinua¬ 
tion  was  a  yellow  rag.  Well,  the  honor¬ 
able  press  of  the  country  is  entitled  to 
ask  that  no  man,  and  especially  not  a  man 
who  is  preaching  ethics  to  it,  and  very 
especially  not  the  President  of  the  United 
States,  shall  cast  general,  vague,  sinister 
suspicion  upon  its  motives  whenever,  in 
the  exercise  of  its  rights  under  the  con¬ 
stitutional  guarantees  of  freedom  of  the 
press,  it  chooses  to  criticize  the  conduct 
of  the  Executive.” 

To  the  same  effect,  the  \ezv  York 
Times: 

“What  is  this  but  to  accept  the  stories 
put  a^ut  by  low-minded  politcians  that 
•American  newspapers,  which  try  to  be 
fair  in  printing  the  news  from  all  the 
world  and  in  discussing  international 
questions  in  a  spirit  of  equity  and  justice, 
must  have  a  secret  subsidy  from  abroad, 
or  must  be  controlled  by  an  undisclosed 
foreign  ownership?  Doubtless  the  Presi¬ 
dent  would  not  wish  to  countenance  that 
slander  in  its  more  vulgar  forms,  but  the 
words  which  he  used  will  unfortunately 
lead  some  credulous  people  to  believe  it.” 

The  Birmingham  Neics  asks  for  more 
light  on  the  reference  to  foreign  connec¬ 
tions  and  takes  issue  with  the  President’s 
statement  that  “life  is  made  up  of  the 
successful  and  the  worthy.”  “Thus,”  it 
says,  “uttereth  himself  that  master  of 
the  wisdom  of  Pollyanna— Calvin  Cool¬ 
idge,  President  of  these  United  States.” 
Its  remarks  on  the  “foreign  connections’* 
allusion  follow : 

“What  can  Mr.  Coolidge  have  in  mind? 
He  is  clearly  not  referring  to  Mr.  Hearst. 
since  the  latter  was,  if  anything,  working 
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against  the  Mexican  government.  lie  is 
clearly  not  referring  to  Senator  Borah, 
who  as  chairman  of  the  Senate  foreign 
affairs  at  one  time  .sent  a  message  di¬ 
rectly  to  President  Calles  of  Mexico. 
Some  paper  is  evidently  being  suspected 
of  some  kind  of  a  conspiracy  in  behalf  of 
a  foreign  power.” 

Similar  expressions  emanated  from 
\ew  England.  Willis  J.  Abbot,  of  the 
i'liristion  Science  Monitor,  made  the 
following  statement  to  Editor  &  Pub¬ 
lish  kr; 

"The  President’s  reference  to  ‘foreign 
connections’  of  American  papers  seems 
cryptic.  1  know  of  no  paper  which  is 
even  under  suspicion  of  any  obligations 
to  foreign  forces.  It  does  not  seem  pos¬ 
sible  we  would  deny  editors  the  right  to 
express  their  convictions  on  foreign  as 
well  as  domestic  affairs.” 

Ernest  Gruening,  editor  of  the  Port¬ 
land  Evening  Xczes,  replied  to  Editor  & 
Publisher’s  inquiry,  “My  views  are  ad¬ 
mirably  expressed  in  the  leading  editorial 
in  the  Xeu’  York  li’orfd.” 

The  Hartford  Times  made  the  follow¬ 
ing  editorial  expression : 

“The  most  casual  perusal  of  Ameri¬ 
can  newsi>aper  comment.  Monday  morn¬ 
ing,  should  furnish  sufficiently  convinc¬ 
ing  denial  that  our  press  predominatingly 
has  by  any  means  parted  with  power, 
promptness  or  efficacy  in  the  expression 
of  public  opinion  and  sledge-hammer  in¬ 
fluence  upon  it.  Xo  President  of  the 
United  States  will  soon  again  venture 
to  make  inconsiderate  and  proofless  in¬ 
sinuation  that  there  are  newspapers  in 
this  country  subsidized  by  foreign  inter¬ 
ests  and  presumably  reflecting  the  dis¬ 
honorableness  of  their  status  whenever 
they  oppose  Administration  courses  or 
p<.)sitions  with  reference  to  foreign  con¬ 
cerns. 

"The  American  press  has  not  lost  re¬ 
sponsibility  and  influence  in  the  voicing 
and  development  of  public  opinion,  be¬ 
cause  both  the  responsibility  and  the 
power  are  inherent  in  the  nature  of 
iournalism.” 

From  the  Brooklyn  Eagle,  regarding 
“foreign  connections” ; 

“If  this  means  anything  at  all  it  means 
that  some  newspapers,  at  least,  have  for¬ 
eign  connections  which  dictate  their 
policy  in  regard  to  foreign  affairs. 
That  is  a  familiar  charge  made  at  fre¬ 
quent  intervals  by  irresponsible  people. 
‘Bought  by  British  gold’  is  an  ancient 
accusation.  ‘In  the  pay  of  the  interna¬ 
tional  bankers’  is  another.  It  has  often 
been  alleged  against  American  newspa¬ 
pers  that  foreigners  share  in  their  own¬ 
ership.  Charges  of  this  character  have 
invariably  been  without  foundation,  but 
the  establishment  of  their  falsity  does 
not  prevent  repetition  by  the  malicious 
and  the  ignorant.  Xever  before,  how¬ 
ever,  has  a  President  of  the  United 
States  given  color  to  the  charges  that 
American  newspapers  differing  from  an 
Administration  do  so  because  of  ‘foreign 
connections.’  ” 

The  Scranton  Times,  too,  feels  the 
need  for  greater  clarity : 

“The  statement  was  made  in  an  effort 
to  bolster  up  Mr.  Coolidge’s  contention 
that  the  American  press  should  uphold 
more  strongly  our  ixisition  in  foreign 
affairs.  .\t  the  same  time  it  affords 
those  who  have  held  or  charged  that  a 
certain  part  of  the  press  is  under  forei^ 
domination  an  opportunity  to  renew  their 
attacks  on  newspapers  of  the  country. 
It  is  to  f»e  regretted  that  Mr.  Coolidge 
made  the  remark,  not  because  the  .\mer- 
ican  press  is  afraid  to  meet  such  a  chal¬ 
lenge,  but  rather  because  of  the  general 
terms  in  which  the  statement  is  made. 
Had  he  even  been  partly  specific  the 
press  as  a  whole  would  not  be  put  under 
suspicion.  As  it  is,  any  newspaper 
which  dares  to  take  an  opposite  position 
to  that  of  the  government  in  relation 
to  foreign  affairs  is  apt  to  come  under 
the  suspicion.” 

The  Chattanooga  Times  says  that  “if 
there  are  any  newspapers  in  this  country- 
owned  by  foreign  interests,  or  in  league 
with  foreign  elements,  the  public  should 
know  it.”  But — “it  is  altogether  prob¬ 
able  that  editors  will  continue  to  approve 
or  condemn  their  country’s  dealings  with 
other  nations  as  they  consider  them  to 
be  right  or  wrong.” 

The  .ViTi'  York  Herald  Tribune  did 


not  mention  the  "foreign  connections” 
reference,  but  took  issue  with  the  Presi¬ 
dent  for  his  statement  that  "the  press” 
is  losing  influence.  It  felt  that  the  term 
“the  press’’  threw  into  one  heap  the 
worthy  and  the  unworthy. 

“One  might  as  well  speak  in  disparage¬ 
ment  of  the  ‘politician’  of  America,  rec¬ 
ognizing  no  distinction  between  men  like 
the  President  himself  and  the  least 
scrupulous  of  ward  heelers  or  the  most 
blatant  of  demagogues,”  it  stated. 

On  the  other  hand,  many  papers  took 
the  attitude  of  the  Terre  Haute  (Ind.) 
Tribune,  which  recited  the  admonitions 
of  the  President’s  speech,  and  concluded 
its  comment : 

“On  the  whole  the  President’s  code  for 
newspapers  is  well  taken,  and  it  is  a 
great  satisfaction  to  assert  that  most 


Mr.  Chairman  and  Fellow  Members  of 
the  Xational  Press  Club: 

While  I  have  been  a  member  of  this 
club  ever  since  I  have  lieen  in  Washing¬ 
ton,  it  is  seldom  that  I  have  had  the  op¬ 
portunity  to  visit  its  quarters.  Although 
I  have  not  done  much  on  your  staff  as  a 
reporter,  I  have  acquired  a  fairly  good 
record  as  a  contributing  editor,  and, 
though  I  have  not  written  many  stories, 
I  have  nevertheless  had  some  success  in 
the  making  of  news.  Even  with  all  the 
ingenuity  that  characterizes  the  press  of 
the  present  day.  most  writers  are  de¬ 
pendent  upon  some  real  news  as  a  source 
of  inspiration  for  their  reporting. 

.\side  from  the  office  which  I  hold, 
these  accomplishments  might  be  assumed 
to  be  some  warrant  for  asking  me  to  par¬ 
ticipate  in  the  deilicatory  exercises  of  our 
new  club  building.  We  are  located  here 
on  one  of  the  mo.st  important  corners  of 
the  business  section  of  the  city  of  Wash¬ 
ington.  This  site  is  historic  ground.  For 
a  considerable  time  it  was  associated 
with  the  journalistic  profession.  The 
easterly  side  of  Fourteenth  street,  be¬ 
tween  F  street  and  Pennsylvania  avenue, 
was  formerly  known  as  Xewspaper  Row. 
The  building  om  this  corner  was  used  by 
newspapermen  from  shortly  after  the 
Civil  War  until  the  early  seventies,  when 
it  was  torn  down  to  make  r(»m  for  the 
famous  Ebbitt  House.  In  that  hotel 
lived  many  eminent  men  who  reached  na¬ 
tional  prominence  during  the  succeeding 
generation.  That  old  house  and  some  of 
its  neighbors  gave  way  to  provide  the  lo¬ 
cation  for  this  magnificent  building.  It 
has  a  frontage  of  270  feet  on  F  street  and 
l.SO  feet  on  Fourteenth  street,  and  occu¬ 
pies  nearly  a  whole  acre.  The  corner 
stone  was  laid  in  the  spring  of  1926,  and 
this  great  structure  of  composition  lime¬ 
stone.  steel,  and  concrete,  as  near  fire- 
pr.-vif  as  possible,  rising  14  stories,  was 
completed  late  last  year.  It  has  a  large 
miwing-picture  theater  and  there  are 
stores  and  offices  around  the  auditorium 
and  the  stage. 

In  the  rest  of  the  property  there  are 
located  1,000  individual  office  units.  Al¬ 
ready  mere  than  400  newspapers  are  rep¬ 
resented  in  this  building,  although  some 
of  the  correspondents  are  connected  with 
more  than  one  publicaticm.  The  Xa¬ 
tional  Press  Club  occupies  the  larger  part 
of  the  thirteenth  and  all  of  the  fourteenth 
floors,  giving  it  a  floor  space  of  27,000 
square  feet.  The  club  has  a  large  audi¬ 
torium  with  a  seating  capacity  of  close  to 
1.000,  spacious  dining  rooms,  and  a  li¬ 
brary  capable  of  holding  5,000  books. 
The  other  facilities  are  such  as  are 
characteristic  of  a  first-class  club. 

It  is  hoped  by  the  management  that 
this  property,  valued  at  about  $10,000,000. 
may  be  free  from  incumbrances  within 
25  years.  Its  income  will  then  be  de- 
vot^  to  the  benefit  of  the  Xational  Press 
Club,  which  will  be  in  possession  of  more 
than  $500,000  of  income  each  year.  It  is 
planned  to  give  awards  for  journalistic 
achievement  and  use  the  surplus  profits 
of  the  property  for  the  promotion  of  the 
general  welfare  of  the  newspaper  busi¬ 
ness.  The  journalistic  profession  as  it  is 
represented  in  the  city  of  Washington 


newspapers  do  have  the  chief  points  of 
this  code  among  their  cardinal  prin¬ 
ciples.” 

Frank  B.  Xoyes,  following  the  Presi¬ 
dent,  said  in  his  third  sentence  that  “eth¬ 
ical  standards  and  practices  of  our  news¬ 
papers  are  higher  today  than  at  any  past 
time.’’ 

The  apology  for  the  “excrescences  on 
the  bodj-  politic  of  journalism — those 
who  masquerade  as  journalists  totally 
disregarding  the  high  code  that  governs^ 
real  newspapers”  should  be  made  by 
“those  who  make  the  practices  profitable 
— those  who  buy  the  wares,”  Mr.  Xoyes 
said. 

Resolutions  of  appreciation  were  yoted 
by  the  club  to  those  associated  with  the 
building  project,  and  the  evening  ended 
with  dancing. 


lends  itself  especially  to  a  movement  of 
this  kind.  Like  everything  else  connected 
with  the  government  of  the  United  States, 
it  has  had  a  very  remarkable  growth. 

It  is  said  that  it  w-as  not  until  1796  that 
any  newspaper  was  published  here.  After 
struggling  along  a  little  more  than  a  year 
with  his  semi-weekly,  Benjamin  More,  a 
bookseller,  who  was  the  proprietor  of  the 
enterprise,  announced :  “The  Washmgton 
Gazette  will  not  be  published  again  until 
the  publication  is  attended  by  some  profit 
to  the  publisher.”  In  October  of  1800  a 
tri-weekly,  called  the  Xational  Intelli¬ 
gencer,  was  starteil,  and  13  years  later 
became  a  daily.  Ever  siiKe  that  time  the 
disputes  between  certain  members  of  the 
Congress  and  those  reporting  its  proceed¬ 
ings  have  been  chronic.  The  Evening 
Star  was  founded  in  1852  and  the  IVash- 
ington  Post  in  1877.  The  Herald,  Times, 
and  .Vrti'.r  are  of  much  more  recent  date. 

But  this  organization  exists  not  so 
much  on  account  of  the  local  and  power¬ 
ful  press  of  this  city  as  because  of  the 
large  numher  of  correspondents  who  are 
here  from  all  parts  of  the  Xation  to 
report  the  doings  of  the  Federal  Govern¬ 
ment.  This,  too,  has  been  a  remarkable 
growth.  In  1862  the  Senate  press  gallery 
listed  only  13  correspondents.  In  that 
year  Whitelaw  Reid  managed  the  Wash¬ 
ington  bureau  of  one  of  the  Xew  York 
dailies.  It  was  more  the  practice  in 
that  time  for  one  man  to  be  employed  by 
a  number  of  papers.  At  the  present  day 
there  are  about  500  correspondents  here, 
connected  with  the  press  all  over  the 
world.  Some  of  the  metropolitan  dailies 
have  as  many  as  nine  on  their  local  staff. 

It  is  this  condition  that  has  made  pos¬ 
sible  the  establishment  and  growth  of 
our  Xational  Press  Gub.  An  effort  was 
made  in  this  direction  as  early  as  1867  by 
a  social  organization  made  up  entirely  of 
local  newspaper  men,  known  as  the 
Washington  Press  Club,  which  was  in 
existence  several  years.  In  1892  the 
local  newspaper  men  started  the  Na¬ 
tional  Capital  Press  Gub,  which  gave 
some  notable  entertainments,  but  was 
later  disbanded  on  account  of  financial 
difficulties.  The  present  Xational  Press 
Gub  dates  from  1908.  Its  purpose  was 
to  provide  an  organization  and  gather¬ 
ing  place  in  Washington  for  the  Iienefit 
of  newspaper  men  throughout  the  coun¬ 
try.  It  has  made  steady  progress  until  it 
has  a  resident  membership  of  nearly  1,100 
and  a  nonresident  membership  of  800. 
In  the  character  and  importance  of  the 
news  which  it  reports,  in  the  power 
which  it  represents,  its  opportunities  sur¬ 
pass  those  of  any  other  press  club  in  the 
world. 

It  is  possible  to  see  in  this  spacious 
building,  so  magnificently  equipped,  a 
svmbol  of  the  development  of  the  whole 
I’nited  States.  The  old.  the  outworn, 
the  poorly  adapted,  has  been  discarded 
and  removed  to  make  place  for  the  new 
and  the  modern.  It  represents  an  in¬ 
crease  in  power,  not  by  any  means  limit¬ 
less,  but  very  vast.  The  process  has 
transformed  our  Press  Gub  into  a  great 
business  institution.  Something  analogus 
to  this  has  taken  place  in  the  journalism 
of  our  country.  The  press  itself,  hy  the 


very  force  of  circumstances,  in  order  to 
survive,  has  been  changed  from  an  organ- 
ization  of  partisan  and  personal  opinion 
into  a  very  great  conunercial  organiza- 
tion.  It  has  become  much  more  im- 
portant,  in  fact  indispensable,  to  the  bus- 
iness  enterprise  of  the  country,  but  ap. 
pears  to  have  lost  very  much  of  its 
power  as  a  director  of  public  thought 
There  are  so  many  other  avenues  of  i^ 
formation  that  people  are  much  less  d^ 
pendent  than  formerly  upon  the  press  for 
their  knowledge  of  men  and  of  affairs. 

Xow  that  the  transition  has  been  niade 
through  various  consolidations,  and 
through  the  elimination  of  the  unsuccess¬ 
ful,  the  journalism  of  the  United  States 
has  on  the  whole  established  itself  ac¬ 
cording  to  the  new  standards  upon  a 
profitable  finaiKial  basis.  It  ought  to  un¬ 
dertake  to  recapture  the  dominant  position 
it  formerly  held  as  a  distributor  of  cur¬ 
rent  information  and  a  director  of  public 
opinion.  It  ought  to  contest  with  our 
universities  as  an  influence  for  education 
and  match  the  pulpit  in  its  support  of 
high  moral  standards. 

In  a  republic  the  field  which  is  open  to 
the  press  as  an  instrument  of  clean  and 
sound  government  is  limitless.  It  ought 
to  be  the  supporter  of  efficient  local  ad¬ 
ministration  and  wise  national  states¬ 
manship.  In  international  affairs  it 
should  co-operate  with  its  own  govern¬ 
ment  and  exteiKl  to  foreign  interests  a 
tolerant  and  sympathetic  candor.  For¬ 
eign  interests  have  the  privilege  of  being 
represented  here.  The  right  to  fair 
treatment  is  as  wide  as  humanity.  But 
when  foreign  governments  are  repre¬ 
sented  here,  their  agents  are  required  to 
come  publicly  accredited  and  be  publicly 
received.  For  generations  our  law  hi 
forbid<len  our  own  citizens  entering  into 
any  negotiations  with  a  foreign  govem- 
mei’t  concerning  its  relations  with  our 
own  government.  Such  negotiations  can 
onlv  be  carried  on  under  the  direction  of 
the  President.  Whenever  any  of  th« 
press  of  our  country  undertake  to  exert 
their  influence  in  behalf  of  foreign  inter¬ 
ests,  the  candor  of  the  situation  would  be 
greatly  increased  if  their  foreign  connec¬ 
tions  -were  publicly  disclosed.  -Ml  public 
business  ought  to  be  pirblicly  conducted. 

One  of  the  strongest  safeguards  of  the 
integrity  of  official  action  is  publicity. 
This  does  not  mean  an  espionage  of  all 
iwrsonal  and  private  action  of  govern¬ 
ment  officials,  but  it  does  mean  publicty 
concerning  the  discharge  of  the  duties 
which  they  have  chosen  to  perform.  .All 
those  who  have  interests  which  may  be 
affected  by  governnumtal  action  should 
have  the  privilege  of  employing  repre¬ 
sentatives  to  present  their  cause  and  de¬ 
fend  their  rights.  Nobody  questions  this 
on  the  judicial  side,  but  those  who  are  so 
engaged  are  required  to  be  licensed  and 
their  appearance  before  such  tribunals  is 
a  matter  of  court  record.  .\s  in  the  case 
of  the  Federal  Government,  those  who 
are  analogously  employed  in  legislative 
and  departmental  matters  are  not  re- 
(|uired  to  make  a  like  disclosure  of  the 
interests  which  they  undertake  to  sent, 
it  is  necessary  to  depend  on  the  press  for 
such  information. 

It  is  perhaps  stating  the  obvious  to  say 
that  the  press  should  be  patriotic.  This 
docs  not  require  any  disparagement  of 
the  advantages  which  other  people  enjoy 
in  their  own  country.  Whatever  it  may 
be  in  some  individual  cases,  other  coun¬ 
tries  are  l)cst  adapted  to  the  people  as  a 
whole  who  live  there,  and  our  country  is 
certainly  the  best  country  for  our 
pie.  The  freedom  enjoyed  here,  the  in¬ 
stitutions  of  self-government,  the  pro¬ 
tection  of  the  individual,  the  standards  of 
living,  the  comforts  and  even  the  lux¬ 
uries,  the  unexampled  progress  in  na¬ 
tional  development,  and,  in  general, 
equal  opportunity,  not  in  any  narrow  and 
limited  sense  but  on  both  the  material 
and  spiritual  sides  of  life,  broad  and  un¬ 
bounded — all  these  are  sufficient  to  war¬ 
rant  the  admiration  and  reverence  of 
every  informed  mind. 

More  progress  has  been  made  in  this 
country  in  scientific  development  in  the 
last  1,50  vears  than  had  been  made  in  all 
the  world  from  the  day  of  Tulius  Caesar 
to  George  Washington.  Our  successes 
(Contmued  cm  l>age  22) 
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CENSORSHIP  IMPROVING  ADVERTISING  COPY 

N,  Y.  Times  Exhibit  Shows  Necessary  Precautions  When  Preparing  Advertising  Copy  for  Newspaper 
Publication — Ben  Dalgin  Explains  Methods  of  Eliminating  Booming  Blacks 


4  T  an  exhibit  of  newspaper  printing 
processes  now  in  progress  at  the 
Times  Annex  in  New  York,  a  sign 
prominently  displayed  informs  visitors 
that  a  metrop<ilitan  daily  paper  is  printed 
at  a  rate  of  36,000  impressions  an  hour, 
10  impressions  a  second,  or,  as  stated 
more  graphically,  “faster  than  the  eye 
can  wink.” 

For  nine  years  now  the  New  York 
Times,  sponsor  of  the  exhibit,  has  been 
striving  to  impress  advertisers  with  the 
fact  that  newspaper  printing  is  neces¬ 
sarily  speed  printing,  and  that  those  de¬ 
sirous  of  obtaining  the  advantages  inci¬ 
dent  to  having  their  advertising  messages 
served  up  hot  with  the  news  must  exer¬ 
cise  a  little  care  in  the  preparation  of 
their  copy,  lest  the  whole  purpose  and 
effect  be  spoiled  by  smudgy,  indistinct 
printing.  ' 

Ben  Dalgin,  typographic  expert  of  the 
Times  staff,  and  the  personality  behind 
the  nine  years  of  effort,  escorted  an  Edi¬ 
tor  &  Publisher  representative  through 
the  exhibit,  and  at  the  conclusion  said : 

"This  is  the  first  time  that  we  have 
ever  arranged  an  exhibit  showing  in 
microscopic  detail  just  liow  an  advertise¬ 
ment  should  be  prepared  and  printed  by 
a  metropolitan  newspaper.  It  comes  at 
a  time  when  we  are  confident  that  a  im- 
jority  of  advertisers  and  advertising 
agents  have  begun  to  see  the  light,  to 
realize  that  they  are  the  ones  that  have 
benefited  bv  what  they  long  regarded  as 
the  arbitrary  attitude  of  the  Times.  It 
represents,  therefore,  the  need  of  constant 
teaching.  Everyone  knows  now  that 
newspaper  printing  can  be  beautiful  print¬ 
ing,  provided  all  those  concerned  share 
in  the  responsibility.  Yet  we  must  con¬ 
tinue  to  show  and  reiterate  the  fact  that 
to  serve  its  public  a  newspaper  must  be 
produced  with  speed,  and  that  the  best 
way  for  advertisers  to  insure  a  high  qual¬ 
ity  of  printing  as  far  as  their  copy  is 
concerned  is  to  prepare  it  in  fool-proof 
fashion,  before  it  is  submitted  to  the 
roaring  rollers  of  the  newspaper  printing 
press.” 

No  detail  is  omitted  in  the  display  ar¬ 
ranged  by  Mr.  Dalgin  to  show  the  need 
and  nature  of  these  simple  precautions. 
Beginning  with  the  rough  first  proof  as 
submitted  by  an  advertiser  and  carried 
through  final  proofs  into  the  forms,  the 
matrix,  the  stereotype  cast,  the  press  and 
the  final  appearance  in  the  paper,  all  ex¬ 
hibits  are  carefully  marked  and  arranged, 
answering  the  questions  of  how.  when, 
where  and  why. 

“You  would  be  surprised  to  see  the 
different  kinds  of  materials  submitted  to 
us  for  advertising  reproduction  in  the 
Times,”  Mr.  Dalgin  said.  “\Ve  still  re¬ 
ceive  wood  cuts.  We  get  zinc  cuts,  elec¬ 
trotypes.  copper  plates,  and  matrices.  In 
New  York  today  70  per  cent  of  the  local 
advertisers  set  their  owm  advertisements 
and  send  the  newspapers  a  proof  from 
which  zinc  cuts  are  made. 

“The  Times  accepts  original  plates 
(copper  or  zinc),  electrotypes,  alumino 
types,  nickcltypes,  stereotypes,  and  mat¬ 
rices  of  type  and  open  line  illustrations. 
We  don’t  accept  fibre  or  other  rubber 
composition  plates  of  either  half-tone  or 
line  work,  and  because  of  the  uncertain 
results  in  stereotyping  are  not  acceptable. 

“It  would  surprise  you  to  see  in  what 
condition  advertising  agencies  and  adver¬ 
tisers  send  out  their  matrices.” 

Mr.  Dalgin  paused  before  an  exhibit 
which  showed  a  mat  as  received  by  the 
Times,  with  the  bearers  cut  off  in  order 
to  fit  it  into  an  envelope.  “We  would 
Mcd  those  bearers  if  we  were  willing  to 
ttse  the  mat,”  he  continued.  “Since  we 
are  not  willing,  we  ask  the  advertiser  or 
agent  to  send  us  a  proof  of  the  advertise- 
tnmt  and  make  our  own  zinc  cut. 

All  this  expense  of  remaking  adver¬ 
tisements  that  do  not  conform  to  our 
tequircments  is  borne  by  the  Times.  It 
jwts  us  about  $100,000  a  year,  but  we 
Wieve  that  it  is  a  paying  investment  in 


that  advertisers  obtain  better  results. 

“Some  agents  and  advertisers  have  the 
impression  that  the  work  of  the  fast 
newspaper  presses  ought  to  match  the 
detail  and  contrast  of  proofs  taken  on 
hand  presses  on  coated  newsprint  stock. 
Unfortunatelv  that  is  impossible.  Such 
proofs  are  taken  one  at  a  time  directly 


Ben  Dalgin 

from  the  type  and  cuts,  and  frequently 
very  expensive  ink  is  used.  The  cuts  are 
sometime  ‘tUxKled’  to  bring  out  the  de¬ 
tails  and  finer  gradations  of  tone.  News¬ 
papers  are  printed,  however,  at  a  running 
speed  of  approximately  36,000  copies  an 
hour,  not  from  cuts  and  type,  but  from 
stereotypes  and  on  newsprint  paiK’r  with 
ink  made  to  drv  quickly  rather  than  give 
a  brilliant  color. 

“Many  advertising  agencies  have  their 
cuts  printed  on  newsprint  stock,  thinking 
that  a  good  result  on  this  paper  insures 
good  results  in  the  newspaper.  Some 
agencies  even  print  the  entire  schedule 
of  a  campaign  on  newspaper  stock  from 
stereotypes  on  newspaper  presses.  Both 
methods  are  misleading.  Usually  the 
conditions  under  which  the  proofs  are 
pulled  are  not  identical  with  those  in  the 
newspaper  plant.  Even  if  the  printing 
conditions  were  identical,  liowever,  one 
can  readily  understand  that  when  several 
thousand  impressions  are  made  for  proofs 
only,  the  impressions  will  be  much  better 
than  when  hundreds  of  thousands  of  im¬ 
pressions  are  run  off.  When  the  press 
run  is  a  long  one,  the  ink  accumulates 
around  the  letters  on  the  stereotype  and 
there  is  a  tendency  of  the  ink  to  offset 
onto  the  paper. 

“If  the  agents  and  advertisers  are  more 
interested  in  obtaining  good  results  than 
in  misleading  themselves  they  can  do  it 
by  simply  watching  details  when  the  ad¬ 
vertisement  is  first  prepared  and  when 
the  plates  are  made. 

“Electrotypes,  for  instance,  should  be 
made  from  a  deep,  properly  etched  cut. 
and  have  a  good  deposit  of  copper,  prop¬ 
erly  backed.  All  shoulders  and  high 
edges  should  be  carefully  removed,  for, 
although  they  may  not  show  up  in  prov¬ 
ing  on  a  flat-bed  press,  they  inevitably 
cause  a  shallow  stereotype,  and  blurred, 
smudgy  reproduction  results. 

“It  is  likewise  inadvisable  to  send 
stereotypes  of  halftones  to  new'spapers. 
They  are  usually  too  shallow  to  repro¬ 
duce  .satisfactorily.  Cuts  should  be  de¬ 
livered  unmounted.  In  making  half¬ 
tones  for  newspaper  reproduction,  tone 
and  ‘color’  should  be  sacrificed,  if  neces- 
.sary,  in  order  to  gain  depth.  Cuts  always 


darken  in  newspaper  printing,  thus  mak¬ 
ing  up  for  what  is  lost  in  etching,  but 
nothing  can  compensate  for  a  shallow 
cut. 

“Zinc  being  softer  metal  than  copper, 
offers  less  resistance  to  the  etching  acid 
and  gives  greater  depth  to  the  cut.  For 
this  reason,  zinc  cuts  are  preferable  to 
copper.  If,  however,  a  copper  cut  is 
etched  as  deep  and  sharp  as  the  average 
good  zinc  coarse  cut  screen,  there  is  no 
objection  to  its  use. 

“Then,  in  buying  art  work,  the  agent 
should  have  the  printer’s  viewpoint  as 
well  as  that  of  the  artist.  Some  beautiful 
drawings  are  not  at  all  suited  in  tech¬ 
nique  for  newspaper  advertising. 

“Open  line  work  is  best  for  newspaper 
reproduction.  Of  course,  if  this  was  used 
exclusively  it  would  become  monotonous. 
Hut,  in  seeking  to  get  ‘color’  on  news¬ 
print.  the  advertising  artist  should  be 
careful  not  to  jump  to  the  opposite  ex¬ 
treme.  He  can  try  halftones  and  wash 
drawings,  crayon  and  pencil  on  ross 
boards,  any  medium,  in  fact,  so  long  as 
he  allows  a  sharp  separation  of  tone 
values  and  eliminates  useless  detail. 

“Often  work  prepared  with  care  taken 
to  allow  for  this  sharp  separation  of  tone 
values  will  look  coarse  and  ugly  when 
seen  on  a  proof  pulled  from  a  prootpress. 
Hut  the  coarseness  is  lost  under  the 
siiccding  rollers  of  the  newspaper  press.” 

An  interesting  section  of  the  display 
deals  with  the  retouching  of  photographs, 
the  same  point  regarding  the  need  of 
sharp  contrasts  being  brought  out.  Com¬ 
parisons  are  shown  of  photographs  pub¬ 
lished  before  retouching  and  after  re¬ 
touching  with  Chinese  white.  Common 
newspaper  half-tone  screens  are  given  as 
55,  60  and  65  lines  to  the  inches.  The 
Times  uses  nothing  finer  than  a  65  screen. 

Naturally  the  exhibition  directs  atten¬ 
tion  to  the  campaign  that  has  long  been 
waged  by  the  Times  against  booming 
blacks  in  advertising  columns.  In  some 
quarters  this  paper  has  been  criticized  as 
being  “too  gray,”  but  the  comparisons 
shown  of  newspapers  that  permit  blacks 
are  effective  answers  to  such  criticism. 
One  page  on  view,  printed  first  in  the 
black  tones,  and  then  “lightened”  as  re¬ 
quired  by  the  censorship  department  of 
the  New  Y'ork  Times,  is  particularly 
telling. 

“There,”  gestured  Mr.  Dalgin.  point¬ 
ing  to  the  black  and  smudgy  page.  “Do 
those  fighting  masses  of  black  quarreling 
for  attention,  interest  you. 

“It  is  our  contention  that  an  advertise¬ 
ment  is  like  a  personal  salesmen.  When 
the  salesman  comes  to  call  on  you,  his 
mannerisms,  his  dress,  his  general  ap¬ 
pearance,  either  count  for  him  or  against 
him.  On  a  newspaper  page  it  is  often 
as  though  si.x  or  seven  salesmen  were 
coming  into  a  man’s  office  or  a  woman’s 
liome  all  at  once.  If  they  all  began  talk¬ 
ing  in  loud  voices  at  the  same  time,  you 
can  well  imagine  the  confusion.  In  an¬ 
swer  to  their  screams  for  attention  it 
would  be  the  human  reaction  to  throw 
the  page  away.  It  is  possible  for  each  of 
the  seven  salesmen  on  the  same  page  to 
tell  their  story  alone.  To  do  this,  the 
advertisements  must  be  modified. 

“These  loud  nasal  tones,  the  solid 
blacks,  can  be  subdued  by  Ben  Day  or 
white  outline.  Then  the  message  is  pre¬ 
sented  in  clear,  polite  manner.  Instead  of 
hawking  and  squawking  his  wares  like  a 
street  vendor,  the  newspaper  salesman 
has  entered  the  home  suavely  and  well 
groomed,  and  says  politelv :  ‘May  I  sug¬ 
gest  that  you  purchase  our  brand,  be¬ 
cause  .  . 

The  Times  has  four  rules  in  order  to 
keep  the  printed  salesmen  it  invites  into 
homes  and  oflfices  through  the  door  of 
the  day’s  news  from  quarreling  and  fight¬ 
ing  with  each  other  in  solid  black  tones. 
Borders  are  limited  to  six  points  solid 
black  for  single  and  double  column  ad¬ 
vertisements,  eight  points  solid  blacks  for 
larger.  No  bizarre  typographical  ar¬ 


rangement  of  text  in  obvious  violation  of 
good  taste  is  permitted.  Type  of  heads 
and  text  must  not  be  more  than  12  points 
wide  (1-6  inch)  in  its  widest  stroke. 
Solid  blacks  are  permitted  on  lettering 
up  to  12  points  wide,  numerals  of  greater 
width  or  deeper  than  one  and  one-halt 
inches  being  outlined.  No  black  reverse 
cuts  are  permitted  except  trade-marks 
no  larger  than  three-quarters  of  an  inch 
in  diameter.  .•Ml  illustrations  are  to  be 
no  darker  than  the  equivalent  of  a  num¬ 
ber  eight  Hen  Dav  when  laid  on  metal. 
Where  accents  are  required  %  of  an  inch 
of  solid  black  may  be  used,  but  not  as 
mass  shading. 

Newspapers  all  over  the  country  are 
endeavoring  to  improve  the  quality  of 
fast  printing,  and  they  are  learning  that 
the  surest  way  is  to  begin  with  origi¬ 
nal  advertisements  as  submitted,  and  to 
insist  on  some  restraint.  Mr.  Dalgin  has 
list  of  more  than  20  papers  which  have 
adopted  rules  regulating  the  preparation 
of  advertising  copy.  They  are:  Chris¬ 
tian  Science  Monitor,  New  York  Sun, 
Xi~ii>  York  World.  New  York  Ezenina 
World,  New  York  Evening  Post,  New 
York  Journal,  New  York  Daily  News. 
St.  Louis  Post  Dispatch,  Spokane  Daily 
Chronicle,  Philadelphia  Bulletm,  Philadel¬ 
phia  Public  Ledger,  Los  Angeles  Times, 
W’ashington  Star,  Tampa  Tribune,  Clezv- 
latid  Press,  Newark  Ei’ening  News, 
Kansas  City  Star,  Detroit  Times,  Detroit 
Nezvs,  and  Detroit  Free  Press. 

THIRTY  N.  Y.  DAILIES 
DISCUSS  ADVERTISING 

Department  of  State  Publishers  Meets 
at  Syracuse — Use  of  Free  Pub¬ 
licity  Is  Condemned — Will 
Advertise  State 

More  than  30  daily  newspapers  were 
represented  at  the  meeting  of  the  .■Adver¬ 
tising  I^partment  of  the  New  Y'ork 
State  Publishers’  .As.sociation  in  Syra¬ 
cuse  this  week  Monday  and  Tuesday, 
representing  the  largest  gathering  since 
the  departmental  was  established. 

Constructive  presentation  of  results  at¬ 
tained  by  newspaper  copv  was  deemed 
the  best  method  of  presenting  newspaper 
advertising  as  the  most  efficient  means 
of  getting  business  in  the  discussions 
which  took  place.  Questions  were  sub¬ 
mitted  to  advertising  managers  of  news¬ 
papers  prior  to  the  meeting  by  Secretary 
Russell  C.  Harris.  There  were  no  set 
speeches ;  all  discussions  were  mformal. 

Oiain  store  advertising  was  considered 
as  on  the  increase,  classified  advertising 
was  considered  as  an  individual  news¬ 
paper  proposition  to  be  built  up  individ¬ 
ually;  shopping  newspapers  were  dis¬ 
cussed;  less  free  publicity  as  a  means  of 
securing  advertising  was  advocated. 

Jerome  D.  Bamum,  new  president  of 
the  New  Y’ork  State  Publishers,  ad¬ 
dressed  the  members,  urging  the  selling 
of  advertising  space  on  its  merits  as  a 
result  getter  for  all  kinds  of  business. 
The  practice  of  giving  something  away 
as  a  means  of  obtaining  advertising,  par¬ 
ticularly  free  publicity,  was  agreed  upon 
as  unbusinesslike. 

The  campaign  of  advertising  New 
Y’ork  State  will  be  continued  during 
1928.  -Arthur  D.  Cotins,  of  tlie  advertis¬ 
ing  agency  of  Moser  &  Cotins,  reported 
a  practical  demonstration  of  the  good 
results  obtained  by  the  campaign.  He 
stated  that  within  the  past  three  months 
six  of  his  clients  had  made  inquiries  and 
individual  appeals. 

CELEBRATE  ANNIVERSARY 

A  tabloid  edition  of  the  New  York 
Evening  Telegram  will  be  printed  Feb.  11 
for  distribution  at  a  staff  dinner  to  be 
held  at  the  .Alamac  Hotel,  celebrating  the 
first  year  of  the  Telegram  under  Scripps- 
Howard  ownership. 
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NEIGHBORING  PAPERS  RUSH  TO  AID 
FALL  RIVER  DAILIES  IN  FIRE  AREA 

French  Language  Papers  Wiped  Out — Damage  to  Herald- 
News  and  Globe  Chiefly  Confined  to  Water — 
Photographers  Remain  at  Work 

^HE  Fall  Rh'cr  (Mass.)  Herald-News,  Gans,  publisher — the  damage  was  con- 
which  .suffered  extensive  water  dam-  fined  to  water  which  flooded  the  press- 
age  as  a  result  of  the  confiagration  that  room  but  did  not  damage  the  machinery 
wiped  out  the  center  of  the  city  Feb.  2,  enough  to  render  it  useless.  A  water 
returned  to  its  own  presses  Feb.  6,  print-  curtain  saved  the  building,  a  successful 
ing  a  32-page  paper  of  four  editions,  stand  being  made  there  to  stop  the  north- 
The  Fall  River  Globe  printed  a  special  ward  progress  of  the  fire.  Employes  of 


Sunday  edition  on  its  own  presses. 


the  Globe  manned  three  lines  throughout 


The  front  of  the  Herald  News  build-  the  fire  and  soaked  the_  Wilbur  Hotel 
ing  was  burned  out  when  the  flames  roof  time  and  again,  saving  the  district 
jumped  from  the  Pocasset  Mills,  across  from  a  shower  of  sparks  and  embers 
the  street,  where  the  fire  started.  An  "hen  the  hotel  roof  caved  in. 


efficient  water  sprinkler  system  prevented 
the  building  from  being  destroyed.  Mem- 


The  Globe  men  W'orked  throughout  the 
night  at  their  own  machines,  and  when 


hers  of  the  editorial  and  other  staffs  h  was  found  impossible  to  print  Friday 
worked  throughout  the  night  and  the  morning,  the  Globe  staff  went  to  Taun- 


EDITOR  &  PUBLISHER 
CALENDAR 

Feb.  16-17 — South  Dakota  Press 
Assn.,  annual  meeting,  Sioux 
Falls.  la. 

Feb.  16-18 — Newspaper  Institute, 
Washington  Press  .\s8n..  Uni¬ 
versity  of  Washington,  Seattle. 

Feb.  17-18 — Minnesota  Editorial 
.Assn.,  annual  meeting,  Minne¬ 
apolis,  Minn. 

Feb.  17 — Georgia  State  Press  Assn., 
meeting,  Macon,  Ga. 

Feb.  17-18 — 11th  District,  Interna¬ 
tional  Advertising  Assn.,  meet¬ 
ing,  Denver,  Col. 

Feb.  18— Michigan  League  of 
Home  Dailies,  meeting.  Grand 
Rapids,  Mich. 

Feb.  20-21 — Hearst  Newspaper  Ex¬ 
ecutives,  annual  conference,  At- 
lanta-Biltmore,  Atlanta,  Ga. 


DAIUES  FORCE  PROBE  OF 
AMBULANCE  CHASING 

Brooklyn  Eagle  and  New  York  EveniK, 
World  Led  Fight  Against 
This  Evil — Judge  Orders 
Investigation 

The  long  and  untiring  drive  of  thf 
Brooklyn  (N.  Y.)  Daily  Eagle  and  tht 
New  York  Evening  World  against  the  I 
unlawful  practices  of  “ambulance  chas¬ 
ing”  lawyers  took  another  step  forward 
this  week  when  the  Appellate  Division  of 
the  Supreme  Court  on  Tuesday  ordered 
an  inouiry  to  be  made  into  these  prac¬ 
tices. 

Subsequently,  on  Wednesday,  after 
months  of  silence,  Michael  Furst,  presi¬ 
dent  of  the  Brooklyn  Bar  .\ssociatioo, 
declared  definitely  for  the  first  time  that 
he  would  urge  at  the  next  meeting  of 
the  Brooklyn  Bar  that  it  initiate  action 
looking  toward  a  similar  inquiry  in 
Brooklyn. 

In  granting  the  petitiori  of  the  New 


Herald  News  came  out  the  next  morn-  ton.  Mass.,  where  the  paper  was  printed  r  t-.  -j  d  i  j  ,  r  tW  r  v, 

ing,  Feb.  3.  at  8  o’clock,  with  eight  pages,  on  the  Gazette  presses,  with  a  6:46  extra  ^he  offices  of  David  Boland,  agent  for  In  granting  the  ^'t  o"  of  the  New 

being  printed  on  the  presses  of  the  New  followed  by  the  regular  editions  of  that  Boston  American  and  Adzvritser,  ^ork  City  Bar  As^ciatiom  New 
Bedford  (Mass.)  Standard.  Composing,  day  and  Saturday.  One  or  two  small  ^Jranite  street,  were  also  wip^  out.  ^rnnv  ^ 

hTd  ^ “',5a'nl“dS.”7,d  a„  inquirv,  £  Ablate'  Com  ScIS 

good  work,  the  Standard  loaning  office  rjper,  two  bnildinp  north  of  Je  Herald  K.tcTffifX  ,  terS^'ffi  Tn  SS  ?  to"  "'rein’s 

room,  composing  room  and  other  equip-  News,  was  completely  burned  out  and  £  ,  « « ere  u^aicu  me  ,  _  '_-i  -i,-  ■■ 

ntent.  Th7  issue  of  Feh.  4  also^w4  has  been  prints  since  Friday  on  the  ta'la  *”<1  I'S.S.'l™' 


printed  on  the  Standard  press,  going  to  presses  of  La  Semaine  Parossialc,  Bor- 


press  at  1  a.  m.,  with  12  pages. 


The  New  Bedford  edition 


Cutler  Hammer  representatives  took  printed  on  the  presses  of  the  New 
out  a  motor  drive  in  the  presses  of  the  Bedford  Portuguese  newspaper. 

Herald  News  which  had  been  destroyed  I-  -  S.  Deputy  Marshal  \N  akter  Bail- 
hy  water  and  a  new  motor  was  sent  from  largeon  of  New  Bedford,  business  man- 


lawyers,  banks,  hotels  and  theatres,  nesses  and  to  compel  the  giving  of  testi- 

monv,  as  well  as  the  production  of  bexii 

MAGEE  SUED  FOR  LIBEL  other  documentary  evidence 

t  p-fiv  5  double  action  practically 

marks  a  victory  for  these  two  newspa- 
ate  Senator  Asks  Only  $100  pers,  which  have  pounded  away  mces- 

Damages  in  Test  Case  santly  at  the  bench  and  bar  to  take  somt 

...  r  u  ,  action  in  ridding  the  metropolis  of  this 

Tom  Anglin,  of  Holdenville,  Okla.,  evil.  In  September.  1927,  the  Brookhm 


Boston  by  truck.  Through  the  co-opera-  ager  of  the  New  Bedford  office,  had  Tom  Anglin,  of  Holdenville,  Okla.,  evil.  In  September.  1927  the  Brooklvii 
tion  of  the  Intertype  representatives,  five  practically  completed  arrangements  for  state  senator,  has  filed  suit  for  $100  Eagle  ran  a  series  of  12  articles  by  \bn- 

new  machines  were  rushed  by  boat  and  the  purchase  of  the  paper  which  has  been  against  Carl  Magee,  editor  of  the  Okla-  ham  Gatner,  admittedly  an  ex-‘‘amtni- 

five  experts  from  New  York  took  down  in  the  hands  of  receivers  for  several  homa  City  Oklahoma  Neu's  alleging  lance  chaser,”  who  revealed  the  acts  of 

the  other  six  and  cleaned  them.  weeks.  libel.  The  editor  had  declared  in  his  this  class  of  lawyers,  and  told  the  ‘inside’ 

.A  crew  of  more  than  100  men  was  put  One  Boston  newspaperman.  Qiarles  newspaper,  following  the  sudden  sine  die  secrets  of  their  methods  The  Fvemiw 

_ 1.  : _ -I _ ; _ _ .  _ i  T  _ _  _ u..  _ i _ _ _  .i_- _ •  i  _ •  ^  '...  ....  .  -  .  ..  a-'shui. 


to  work  immediately  cleaning  out  and  Leveroun,  was  struck  by  falling  bricks  adjournment  of  the  special  session  of  the  World  took  up  the  fight  in  Manhattan, 

drying  out  the  Herald  News  building,  on  the  head  and  was  treated  at  the  emer-  legislature  called  in  January  for  the  pur-  demanding  in  an  editorial  that  official 

machinery  and  mats.  gency  station  at  the  police  station.  pose  of  impeaching  Governor  Henry  S.  action  be  taken  against  “chasing." 

In  the  meantime  the  editorial,  adver-  Ee  Petit  Courier,  a  French  weekly  lo-  Johnston,  that  certain  senators  had  ac-  Together,  the  Evening  World  fought 
tising  and  circulation  staffs  used  the  cated  at  25  Purchase  street,  was  com-  cepted  money  for  their  affirmative  vote  for  the  reform  editorially  while  the  Eagk 
School  Department  building  in  the  rear  pletely  wiped  out,  as  was  the  Fall  River  on  adjournment.  About  16  senators  met  published  Gatner’s  revelations  and  other 

of  the  newspaper  building  and  a  rear  en-  office  of  the  Proiddence  (R.  I.)  Journal  at  the  capitol  last  week  to  consider  pro-  stories  daily  under  a  two-column  headline 

trance  was  constriKted  through  the  li-  Bulletin,  also  on  Purchase  street,  cedure.  on  the  front  page, 

brary  window,  as  the  main  entrance  to  The  campaign  has  been  pressed  by  the 

the  building  from  Pocasset  street  was  cut  ^  two  dailies  and  on  Jan.  10,  Charles  Eians 

MAPTIM’Q”  r'DITAXrhD  rhM  r'DI  TICE*  Hughes,  president  of  the  .Association  of 

The  Boston  Post  offered  to  set  up.  ADH.  Ivl/AIv  1 IIN  S  1  wIN  L^KUldE.  Par  in  the  City  of  New  York,  pre¬ 
print  and  deliver  the  papers  for  the  Her-  - — sented  a  petition  to  the  .Appellate  Division 

aid  News  through  Edward  J.  Dunn,  city  asking  a  probe  of  “ambulance  chasing," 

‘  ‘  after  his  association,  on  December  13,  ap¬ 

proved  the  report  of  the  law  reform  com¬ 
mittee.  It  was  this  petition  that  on  Tues¬ 
day  the  .Appellate  Division  granted  be 
directing  a  sweeping  probe  of  the  "cha^ 
ing”  practice. 


brary  window,  as  the  main  entrance  to 
the  building  from  Pocasset  street  was  cut 
off. 

The  Poston  Post  offered  to  set  up. 
print  and  deliver  the  papers  for  the  Her¬ 
ald  News  through  Edward  J.  Dunn,  city 
editor.  Offers  of  assistance  in  every  way 
possible  were  received  by  both  the  Her¬ 
ald  News  and  the  Globe  from  the  Pazt'- 
tucket  (R.  I.)  Times,  Nezv  Bedford 
(Mass.)  Times,  Proindence  (R.  1.) 

Journal,  and  from  other  New  England 
papers.  The  .American  Newspaper  Pub¬ 
lishers’  -Association  placed  the  services  of 
its  organization  at  the  disposal  of  the 
paper,  as  did  the  newspaper  services. 

President  Coolidge  took  official  cogni¬ 
zance  of  the  calamity  through  the  armv 
and  navy  officials  in  the  district  of  which 
Fall  River  is  a  part.  Congressman  Mar¬ 
tin  brought  the  matter  to  the  attention 
of  the  President,  and  Senator  Walsh  to 
the  LL  S.  Senate.  The  Harrisburg  (Pa.) 
Patriot  News  had  a  truck  loaded  with 
paper,  ink  and  other  materials  ready  to 
send  over  the  road.  Many  manufacturers 
offered  both  services  and  material,  and 
several  sent  personal  representatives  to 
the  Herald  News. 

Even  during  the  progress  of  the  fire, 
photographers  of  both  the  Herald  News 
and  Globe  continued  their  work  in  the 
photographic  departments  of  their  respec¬ 
tive  papers.  On  Sunday,  the  Herald 
News  staffs  occupied  their  entire  build¬ 
ing  from  top  to  bottom  again,  gas  and 
electric  pumps  having  been  put  to  work 
pum.ping  out  the  press  and  motor  pits 
and  the  elevator  well. 

C.  F.  Kelly,  publisher  of  the  paper, 
was  in  Winston-Salem,  N.  C.,  at  the 
time  of  the  fire,  and  left  for  Fall  River 
immediately.  The  fire  was  discovered  by 
Circulation  Manager  William  H.  Cooper, 
of  the  Herald  News,  and  his  assistant, 
George  Sullivan.  Charles  E.  Sevigney, 
advertising  manager,  sent  in  the  first 
alarm  by  telephone. 

-At  the  Fall  River  Globe — Edward 


‘ABE  MARTIN’S”  CREATOR  ON  CRUISE 


PLANS  SPOKANE  EDITION 

Coeur  d’Alene  Publisher  to  Issue  “Is¬ 
land  Empire  Edition”  for  City 

G.  R.  Scott,  publisher  of  the  Coew 
d'Alene  (Wash.)  Daily  Press  expects 
soon  to  enter  the  Spokane  field  with  ac 
“Inland  Empire  Edition”  of  the  Press, 
according  to  an  announcement  made  last 
week.  The  new  edition  will  be  an  afto- 
noon  paper  and  will  have  two  win 
services. 

Press  Publishers.  Inc.,  whose  organi¬ 
zation  was  recently  completed  by  Mi- 
Scott,  will  publish  the  newspapers.  Tht 
corporation  is  capitalized  at  $^,00ft 
The  business  office  and  printing  plat* 
of  both  dailies  will  be  located  at  Coeiff 
d’Alene,  but  news  offices  will  be  locatai 
in  the  downtown  section  of  Spokane  and 
a  leased  wire  will  connect  the  two  plants. 
The  Coeur  d’Alene  Press  has  been  pub¬ 
lished  as  a  daily  for  21  years. 

LIBEL  CASE  DROPPED 

The  criminal  libel  suit  in  whidi 
William  Evans,  editor  of  the  Vdkl 
Vigilant  at  Hazleton.  Pa.  was  the 
ant  and  County  Commissioner  Daw 
Rosser  of  Wilkes-Barre  the  plaintiff  to 
been  dropped.  Mr.  Evans  was  fow 

F.  Kin  Hubbard,  creator  of  the  colloquial  and  laconic  “Abe  Martin,”  with  Mrs.  guilty  in  the  first  trial  but  the  verd» 
Hubbard  photographed  before  sailing  on  the  Reliance  for  a  27  day  cruise  of  the  w'as  upset  because  the  prosecutor  nstd 
West  Indies.  improper  remarks  in  addressing  the  jury 


tv;  '  - 


HOUSTON  PRESS  OCCUPIES  $500,000  BUILDING 


Spanish  Motif  and  Great  Windows  Mark  New  Home,  Which  Has  Been  Planned  to  Keep  Pace  With 

Rapid  Growth  of  Southwestern  Metropolis 


’HAT  is  already  conceded  to  be  one  tion  to  the  long  windows,  enjoys  the  best 
of  the  most  efficiently  arranged,  and,  “daylight”  plant  in  the  South.  Electrical 
addition,  one  of  the  most  beautiful  fixtures  also  are  so  arranged  that  ade- 
:spaper  buildings  in  the  south,  has  just  quate  light  is  possible  at  night.  In  ar- 


The  stereotype  room  is  equipped  with 
a  Goss  heavy  duty  dry  mat  roller,  2  pony 
Autoplates,  and  a  full  equipment  of  flat 
casting  and  finishing  machinery.  The 
plates  are  lowered  from  the  stereotype 
room  on  the  second  floor  to  the  first 
floor  through  an  Otis  plate  elevator. 

The  press  equipment  was  specially 
manufactured  by  Walter  Scott  &  Com¬ 
pany,  and  consists  of  6  straight  units 
and  4  folders,  and  is  of  the  underneath 
feed  type,  equipped  with  Jones  tension 
reels.  The  electric  drive  and  control  was 
manufactured  by  the  Cutler-Hammer 
Company  of  Milwaukee. 

The  press  is  also  equipped  with  Cutler- 
Hammer  conveyors  for  each  of  the  four 
folders  which  deliver  the  papers  folded 
and  counted  onto  four  tables  in  the  mail¬ 
ing  room,  which  is  located  alongside  the 
battery  of  press  units. 

The  loading  dock  is  located  immediately 
alongside  the  mailing  room  and  is  suffi¬ 
ciently  large  to  allow  trucks  to  back  in 
against  the  platform  and  be  loaded  as 
rapidly  as  the  papers  are  delivered  fmm 
the  mailing  room,  thus  making  distribu¬ 
tion  of  the  i>apers  equivalent  to  the  maxi¬ 
mum  speed  and  capacity  of  the  press. 
The  mailing  room  is  sufficiently  large 
to  permit  of  additional  conveyors  and 
ranging  storage  space  for  newsprint,  ex-  tables  being  placed  in  it  when  additional 
pensive  drayage  was  eliminated  by  the  folders  arxl  units  are  installed  in  the 
railroad  siding,  and  storage  bills  were  pressroom. 


Near  the  city’s  heart,  the  new  Houston  Press  building  contributes  to  the  archi- 
tcctnral  heauty  of  its  vicinity,  while  providing  a  commodious  plant  for  present 
ind  future  operations.  Abundant  daylight  streams  through  the  great  front 

windows. 


bten  completed  and  is  now  occupied  by 
the  Houston  Press. 


Working  spare  and  comfortable  lighting  conditions  characterize  the  composing 
room.  In  the  rear,  type-setting  machines  are  arranged  in  column,  rather  than 
in  line,  with  windows  at  the  side  of  the  column. 


the  building.  Mailing  and  shipping  de-  dune  away  with  by  a  basement  where  500  In  the  basement  is  located  the  ink 
ps^ents  also  are  at  the  rear  of  the  t<vs  of  nrint  p-.per  are  kept.  tank,  which  supplies  ink  to  the  press  by 

building,  so  that  there  is  no  confusion  On  the  first  floor,  as  one  enters  the 
between  the  delivery  and  receipt  of  ma-  building,  the  business,  classified  and  dis- 
terials  and  the  simple  access  to  the  bu;ld-  play  dei>artmcnts  are  seen.  In  the  east 
mg  from  the  street.  wing  of  the  building,  the  mailing  room 

A  studio  and  thoroughlv  mixlern  en-  and  the  pressroom  adjoin  each  other, 
paving  department  have  been  installed.  The  Scott  straight  unit  press  prints  up 
These  departments  are  on  the  second  to  over  90,000  24-page  papers  an  hour 
to  the  editorial  and  the  flexibility  of  the  press  permits 
ind  composing  rooms,  as  well  as  to  the  various  size  papers  being  produced  up  to 
business  office,  immediately  below  on  the  96  pages  at  one  time.  Provision  has 
first  floor.  ^  ^  been  made  here  also  for  doubling  the 

Aside  from  its  efficient  arrangement,  press  capacity.  Should  growth  be  so 
^  Press’  new  home  is  architecturally  rapid  that  even  more  press  equipment 
bttutiful.  It  follows  the  Spanish  motif  would  be  required,  ground  has  been 
without  embracing  the  ancient  lack  of  bought  adjoining  the  building.  This  will 
cOTvenience.  The  interesting  exterior  accommodate,  counting  equipment  already 
obtained  through  a  careful  installed.  24  press  units  and  10  folders, 
sttwy  of  voids  and  solids  in  the  design  The  composing  room  is  equipped  with 
Md  m  a  hrge  measure  through  the  care-  12  typesetting  machines,  11  Mergenthaler 
materials.  linotypes,  and  one  three-magazine  Inter- 

most  unusual  features  of  type  equipped  with  24  split  magazines  to 
w  new  plant  is  that  of  “daylight  light-  set  advertising.  In  addition,  there  are 

8  in  the  editorial  and  composing  two  Ludlow  typesetting  machines,  a  mon- 

rn^  j  windows  in  the  editorial  otype  material  machine,  and  an  Elrod 

ttiechanical  rooms  provide  am-  lead  and  ru’e  caster.  The  furniture  in 
da  'a  ventilation  throughout  the  the  composing  room,  all  of  metal,  is 

,  composing  room,  thanks  to  manufactured  by  the  Hamilton  Manufac- 
“Ouern  skylight  arrangement  in  addi-  turing  Company. 


The  wide  open  spaces  in  this  editorial  room  will  provide  for  the  expected 
growth  of  the  next  decade. 
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N.  Y.  WEEKLY  PUBLISHERS  TO  PIONEER 
IN  STRICT  CIRCULATION  AUDIT 


Form  Drawn  Up  and  Partially  Approved  at  Syracuse  Meeting 
— Will  Be  Started  When  100  Members  Enlist — 

Fay  C.  Parsons  New  President 


'T'HE  adoption  of  a  circulation  audit 
•*-  plan  for  weekly  newspapers  with  the 
principal  aim  of  taking  the  guess  out  of 
circulation  figures  and  making  it  possible 
to  furnish  authentic  and  definite  _  infor¬ 
mation  to  advertising  agencies  placing  na¬ 
tional  accounts,  was  the  most  important 
business  of  the  76th  annual  convention  of 
the  Xew  York  Press  Association  at  its 
three-day  session  in  Syracuse  last  week¬ 
end. 

The  plan  corresponds  to  the  informa¬ 
tion  obtained  from  the  daily  newspapers 
by  the  Audit  Bureau  of  Circulations. 
While  the  association  did  not  adopt  it  as 
an  entire  unit,  many  individual  members 
pledged  their  support  and  Secretary  Jay 
\\ .  Shaw  expects  that  the  plan  will  be 
earned  out  in  the  next  few  months,  as 
soon  as  approximately  100  individual 
weekly  publishers  join  in  the  plan  on  a 
pro  rata  cost  basis. 

Fay  C.  Parsons  of  the  Cortland  Demo¬ 
crat,  who  has  devoted  much  of  his  time 
in  cooperation  with  Field  Secretary 
Shaw  in  initiating  the  audit  plan,  received 
commendation  from  his  fellow  publishers 
by  election  to  the  presidencj'  of  the  group. 
He  succeeds  Elmer  C.  Conrath  of  the 
Cuba  Patriot.  Other  officers  elected 
were :  Jacob  Strong,  Rhinebeck  Gazette, 
vice-president ;  Floyd  Miner,  Fairport 
Herald,  treasurer;  Jay  W.  Shaw  re¬ 
elected  executive  secretary.  Members  of 
the  executive  committee :  A.  L.  Brainerd, 
Kenmore  Record;  Lee  W.  McHenry, 
Oneida  Democratic  Union,  and  L.  C. 
Sutton,  Massena  Obsen-er. 

The  executive  committee  met  directly 
after  the  convention  Saturday  afternoon 
to  work  out  a  plan  for  the  audit  that 
will  be  submitted  to  each  individual  mem¬ 
ber  of  the  association  for  approval.  A 
first  draft  of  a  publishers’  statement  for 
use  with  the  proposed  weekly  Circulation 
Audit  was  introduced  by  Fay  Parsons. 
It  gave  a  complete  printed  statement  of 
the  questions  to  be  filed  by  a  weekly  pub¬ 
lisher,  stating  it  was  in  cooperation  be¬ 
tween  the  New  York  Press  Association 
with  the  H.  K.  McCann  Company  and 
the  American  Press  Association. 

The  following  general  topics  and  ques¬ 
tions  are  listed  in  the  report  sheet  issued : 

Year  established.  Years  under  pres¬ 
ent  owner.  Other  papers  published  by 
same  owner.  Is  publisher  a  member  of 
his  state  press  association?  Does  he  file 
circulation  and  rate  statement  with  asso¬ 
ciation?  Number  of  issues  omitted  over 
period  of  statement.  Number  of  times 
and  dates  of  suspensions  since  founding. 

Is  paper  all  home  print?  Number 
pages  ready  print.  Number  paid  and 
number  unpaid  correspondents.  What 
feature  and  advertising  cut  services. 
Maximum  number  pages  issued  each 
week.  Type  of  press.  Line-casting  ma¬ 
chines?  Does  paper  do  own  composi¬ 
tion.  Casting  box.  Maximum  size  of 
plate  for  same.  Press  day.  Date  forms 
close.  Time  required  for  press  run. 
News  stock  used. 

Amount  of  distribution  by  mail,  by 
carriers,  by  dealers,  by  office  sale,  bulk 
and  copy.  Unpaid  distribution  to  sub¬ 
scribers  in  arrears  over  one  year,  ex¬ 
change,  etc. 

L.  S.  Kelley,  manager  of  the  audit  de¬ 
partment  of  the  H.  K.  McCann  Company, 
addressed  the  members  at  the  afternoon 
session  Friday.  He  outlined  the  infor¬ 
mation  the  advertising  agency  needs  from 
the  weekly  newspaper  publisher.  He 
emphasized  the  importance  of  a  standard¬ 
ized  system  of  audit  and  indicated  that  if 
such  a  plan  were  worked  out  it  would 
undoubtedly  build  up  national  advertising 
accounts  with  weekly  newspapers  joining 
the  plan.  He  indicated  that  the  in¬ 
definiteness  incident  to  present  methods 
could  be  eliminated  and  that  advertising 
accounts  could  be  placed  in  centers  served 
by  weeklies  with  assurance  of  complete 
local  coverage. 

D<mi  a.  Johnson,  Director  of  the  Em¬ 


pire  State  School  of  Printing,  Ithaca,  ad¬ 
dressed  the  members  at  the  morning  ses¬ 
sion  Friday  on  “Training  Printers  for 
the  Country  Press.”  There  are  22  train¬ 
ing  at  the  school  at  the  present  time. 

Following  the  presentation  at  the  after¬ 
noon  session  of  the  audit  plan,  Willard 
C.  Wheeler  of  the  Tnlly  Times  discussed 
“A  Standard  Advertising  Rate.”  He  in- 
dicatetl  the  present  variance  in  rates  of 
newspapers  with  the  same  circulation  and 
urged  cooperation  in  coming  to  a  stand¬ 
ard  rate  settlement.  Jack  Collins  of  the 
ITcbstcr  Herald  discussed  “A  Uniform 
A<lvertising  Rate”  for  local  and  foreign 
advertising.  Discussion  followed. 

Henry  Z.  Mitchell,  publisher  of  the 
Bcmidji  (Minn.)  Piottcer,  discussed  “Na¬ 
tional  .Advertising  in  the  Country 
Weekly.”  He  gave  a  complete  picture  of 
the  forms  used  by  his  newspaper  in  keep¬ 
ing  tabs  on  local  coverage  of  the  field. 
In  substance  he  maintained  that  a  coun¬ 
try  newspaper  “is  not  selling  white  space 
but  its  community”  and  it  is  up  to  the 
publisher  to  analyze  his  community  in  a 
scientific  way. 

.\t  the  annual  dinner  John  R.  Rogers, 
consulting  engineer  for  the  Mergenthaler 
Linotype  Company,  and  Charles  M. 
Meredith,  president  of  the  National  Edi¬ 
torial  .Association,  spoke. 

Decision  as  to  the  suinmer  meeting  was 
left  with  the  executive  committee.  It  is 
probable  that  the  association  will  join  the 
New  York  State  Publishers  in  a  joint 
meeting  with  the  Pennsylvania  Press  at 
Ithaca  in  June,  with  a  business  meeting 
at  some  nearby  city. 


RECEIVES  COMPENSATION 

Establishing  a  precedent  that  the  death 
of  a  married  reporter  by  drowning  while 
on  an  assignment  should  entitle  his  widow 
to  a  full  award  for  death  indemnity,  the 
Industrial  Commission  of  Ohio  gave  Mrs. 
Edward  J.  Allen,  widow  of  the  late  Ed¬ 
ward  J.  Allen  assistant  telegraph  editor 
of  the  Cinemnati  Enquirer,  an  award  of 
$6,500  last  week.  The  sum  was  the  max¬ 
imum  award  for  death  claim. 


lyrEW  York  daily  newspapers  showed 
-*-*  a  slight  linage  gain  during  January, 
printing  a  total  of  15,059,044  lines  as 
compared  with  14,972,937  lines  in  Janu- 

, - Pages - V  Percentage  of 


1928  1927  Total  Space 

1,346  1,468  American  .  7,7 

1,796  1,740  Herald  Tribune .  11,5 

2,310  2,160  Times  .  17.3 

1,300  1,270  World  .  8.6 

840  976  ‘Mirror  (Tabloid)...  1.7 

1,668  1,508  News  (Tabloid) .  5.3 

922  1,036  ‘Evening  Graphic....  1.6 

1,154  1,136  ‘Evening  Journal....  7.5 

872  882  ‘Evening  Post  .  3.6 

820  774  ‘Evening  World 5.7 

1,152  1,112  ‘Sun  .  9.7 

638  596  ‘Telegram  .  3.4 

1,256  1,270  Brooklyn  Eagle .  9.4 

788  806  Brooklyn  Times .  3.7 

570  502  Standard  Union .  3.3 


17,432  17,236  Totals 

•No  Sunday  edition. 


COLLECTS  FREE  PUBUCITY 


New  York  Publishers  Unable  to  Handle 
Influx  From  Space  Beggars 

Complying  with  a  resolution  of  their 
organization,  67  members  of  the  New 
York  State  Publishers’  Association  re¬ 
cently  forwarded  all  free  publicity  re- 
ccivetl  over  one  month  to  association 


Avalanche  of  Wasteful  Publicity 

headquarters.  It  was  found  that  the  ma¬ 
terial  emanated  from  670  sources,  of 
which  more  than  500  were  commercial. 

It  had  been  the  original  intention  of 
the  organization  to  return  the  publicity 
to  its  sources,  but  it  was  found  impossi¬ 
ble  to  handle  the  volume  of  material  re¬ 
ceived. 

■  ^  t  *is _ 

WINS  ART  PRIZE 

Robert  Davidson,  former  member  of 
the  Chicago  Tribune  art  staff,  has  beeil 
awarded  the  Mtincie  Star  prize  of  $100 
at  the  fourth  annual  Hoosier  salon, 
which  opened  in  Chicago  Jan.  28.  John 
C.  Shaffer,  publisher  of  the  Chicago  Ez’e- 
ning  Post,  is  president  of  the  Hoosier 
.Salon  and  Mrs.  John  T.  McCutcheon, 
wife  of  the  Chicago  Tribune  cartoonist, 
was  among  the  patronesses. 


ary,  1927,  according  to  figures  just  issued 
by  the  Statistical  Department  of  the  Nciv 
York  Evening  Post.  The  linage  tables 
follow : 


1928 

1927 

Gain 

1,154,132 

1.106,830 

47..502 

1,732,378 

1,634,560 

97,818 

2,600,688 

2,480,474 

120,214 

1.293.588 

1,361,127 

67,539 

255,012 

336,361 

81,349 

796.548 

690.192 

106,356 

236.964 

309.256 

72.292 

1,130,428 

1,192.726 

62.298 

553,332 

552,776 

556 

855,204 

803.461 

51.743 

1,461.910 

1,452,074 

9,836 

519.334 

468.166 

51,168 

1.410,142 

1.426,496 

16,354 

5.54,852 

632,696 

77,844 

504,532 

525,742 

21,210 

15,059,044 

14,972,937 

86.077 

Net  (Tain 

1928  1927  1926  1925  1924  1923  1922 

American  .  1,154,132  1,106.830  1,292,578  1,176.958  1,250,766  982,190  924,126 

Herald .  .  * .  982,140  1  067  368  1  114  138 

Herald  Trib .  1,732,378  1,634,560  1,718,884  1,304.634  905.316  '839'996  ’893  498 

Times  .  2,600,688  2,480,474  2,766,530  2,270,346  2,138,912  2,086,882  2.0231642 

World  . .  1,293,588  1,361,127  1,593.758  1,405.354  1,355,080  1,510,056  1,305,064 

Mirror  (Tab.) .  255,012  336,361  309,996  315,396  . 

News  (Tab.)  .  796,548  690,192  636,350  514.062  452,966  311,006  265'384 

Eve.  Graphic  .  236,964  309,256  243,650  98,518  .  .  . 

Eve.  Journal  .  1,130,428  1,192,726  1,224,100  1.307,314  1,248,352  l,126,'73d  971.620 

Eve.  Mail .  tt .  612,782  5.39,800  566,972 

Eve.  Post  .  553.332  552,776  534,900  470,232  399.278  334,230  413,542 

Eve.  World .  855,204  803,461  820,918  750,896  677,414  792.082  779.408 

Globe  .  .  .  .  t .  710  604  675  312 

Sun  .  1,461,910  1,452,074  1,453,598  1,246.704  1,113.152  873,’094  768,’406 

Telegram  .  .  519.334  468.166  511,108  6.38,330  698.654  530.460  524.604 

g„k!yn  Eagle  .  1,410,142  1,426,496  1,441,888  1,349,864  1.292.608  1,197,284  1,161,450 

gWyn  Times .  554,852  632,696  629,848  446,602  399,796  291,646  300  576 

Stand.  Union  .  504,532  525,742  504,414  623,172  634,104  624.640  593,242 

_ Total  . . 15,059,044  14,972,937  15,682,520  13.917,982  14,161,320  13,818,068  13,280,984 

tSun  and  Globe  combined  June  4,  1923;  name  changed  to  Sun  March  10.  1924. 
JtTelegram  and  Mail  combined  January  28,  1924;  name  changed  to  Telegram  May  18  1925 
•Herald  and  Tribune  combined  March  19,  1924. 


JANUARY  SHOWS  UNAGE  GAIN  IN  NEW  YORK 


WOUUD  BAR  REPORTERS 
FROM  EXECUTIONS 

Drastic  Censorship  Bill  Introduced  ia 
New  York  Legislature  by  Nathan- 
son — Not  Expected  to 

Pass 


One  of  the  most  drastic  newspaper 
censorship  proposals  ever  introduced  is 
being  sponsored  in  the  New  A’ork  state 
legislature  by  .Assemblyman  Jacob  P. 
Nathanson,  Democrat,  of  Brooklyn.  His 
measure,  formally  laid  before  the  state’s 
lawmakers  this  week,  is  directed  against 
a  recurrence  of  the  Snyder-Gray  execu¬ 
tion  news  episodes. 

The  Nathanson  bill  reads  : 

“No  newspaper  editor,  proprietor  or 
other  official  representative  thereof  shall 
be  invited  to  witness  or  allowed  to  be 
present  at  any  execution  of  a  person  un¬ 
der  sentence  of  death  in  this  state. 

“The  commissioner  of  correction,  at 
the  conclusion  of  each  execution  of  a 
person  under  sentence  of  death,  shall 
issue  a  brief  official  statement  setting 
forth  the  essential  facts  in  connection 
therewith,  which  shall  be  immediately  re¬ 
leased  to  the  public  and  press. 

“The  owner  or  proprietor  of  any  news¬ 
paper  publishing  any  other  reports  of 
such  an  execution  than  that  released  by 
the  commissioner  of  correction  shall  be 
guilty  of  misdemeanor,  and  subject  to  a 
fine  of  not  less  than  $1,000  nor  more 
than  ?5,(X)0.” 

Slight  consideration  is  expected  to  be 
accordecl  the  proposal. 


REPORTER  FINDS  FLAW 
IN  18TH  AMENDMENT 


Ratification  Clause  as  It  Stands  Calls 

For  Approval  by  Every  State, 
Pichel  of  Cincinnati  Times- 
Star  Say* 

.A  new  angle  to  the  Volstead  law  which 
Dr.  Nicholas  Murray  Butler,  president  of 
Columbia  University,  New  York  City, 
says  has  never  been  raised  before  any 
court  in  the  land,  was  brought  forward 
this  week  by  Isaac  Pichel,  street  man  for 
the  Cincinnati  Times-Star  and  former 
managing  editor  of  the  Commercial 
Tribune,  in  an  article  published  Feb.  3  in 
tlie  Times-Siar. 

Mr.  Pichel  states  that  the  words 
“three-fourths  of’  were  either  intention¬ 
ally  or  accidentally  omitted  from  the  sec¬ 
tion  which  provides  for  the  ratification  of 
the  amendment.  Mr.  Pichel  contends  that 
as  the  amendment  reads  now  it  should 
have  been  ratified  by  every  one  of  the  48 
states  of  the  Union.  He  holds  further 
that  the  amendment  is  in\-alid  “in  that  it 
makes  a  misstatement  in  saying  that  the 
Constitution  provides  for  ratification  by 
all  of  the  states.” 

Dr.  Butler  was  in  Cincinnati  last  week 
delivering  a  lecture  when  Afr.  Pichel 
brought  the  matter  to  his  attention. 

The  president  of  Columbia  said  that  he 
felt  the  matter  was  worthy  of  imTStiga- 
tion. 

Mr.  Pichel  said  in  his  articles  that  he 
had  taken  the  matter  up  with  a  number 
of  leadin.g  Cincinnati  lawyers  and  that 
all  told  him  that  the  question  was  worthy 
of  careful  investigation. 

The  newspaper  man  contends  that  l.* 
eighteenth  amendment  is  automatically 
inoperative  and  unconstitutional  because 
Section  3  says ;  “This  article  shall  be  in¬ 
operative  luiless  it  shall  have  been  rati¬ 
fied  as  an  amendment  to  the  Constitution 
by  the  I-egislatures  of  the  several  states, 
as  provided  in  the  Constitution  within 
seven  years  from  the  date  of  the  submis¬ 
sion  hereof  to  the  states  by  the  Con¬ 
gress.” 


NEW  CABLE  TO  PARIS 

The  Western  Union  Company  hK 
obtained  permission  to  land  a  cable  in 
France  and  has  diverted  a  branch  from 
Penance,  England,  to  Havre,  France, 
making  a  direct  connection  between  New 
York  and  Paris. 
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Editor  &  Publisher  and  1'  h  e  fourth  E  :i  t  a  t  v  for  f  e  h  r  u  it  r  y  I  I  ,  1928 

DAILY  PUSHING  CIRCULATION  BY  TRADING  AREAS 

Y.  Telegram  Making  Sales  Tally  With  Retail  Outlets — Market  Map  Used  to  Define  Selling  Districts 

— Promotion  Concentrated  in  Best  Sections 


rr  HEKl'- :>rc  times  when  newspaper  men  the  held  as  super-inspectors.  Each  in- 


1  should  forget  they  are  newspaper 
and  be  more  businesslike  than  ro- 
nsaitic.  This  is 
particularly  true 
iiTthe  circulation 
department.  The 
forget  f  u  Iness 
should  obscure 
the  old  title  of 
circulation  mana¬ 
ger  and  substi¬ 
tute  sales  mana¬ 
ger,  according  to 
William  J.  l-a- 
Varre,  newspaper 
consultant,  who. 
under  contract 
with  the  New 
York  Telegram^ 

Scripps-Howard  newspaper,  has  sur- 


WlLLlAM  ,T.  L.sVarbe 


spector  covered  a  separate  district  every 
(lay  until  the  Telegram  had  completed  a 
circulation  survey  which  could  tally  with 
the  business  office  survey  of  the  same  dis¬ 
tricts  showing  the  retail  outlets. 

Reports  brought  in  by  these  inspectors 
showed  the  total  number  of  news  dealers 
in  the  district ;  the  number  that  carried 
the  Telegram  and  the  number  that  did 
not;  the  location  of  the  newsstand;  the 
type  of  stand  or  booth ;  the  class  of  store ; 
the  nurn'K-r  of  Telegrams  delivered  classi¬ 
fied  by  editions  awl  compared  with  the 
number  of  copies  delivered  by  each  of  the 
other  evening  papers,  the  Journal,  World, 
Sun,  Post  and  Graphic. 

With  such  ipformation  completely 
tabulated  and  cross-indexed  the  inspec¬ 
tors  were  sent  back  into  certain 
economically  important  districts  on 


an  etjual  amount  of  money  or  effort 
somewhere  else  in  the  city  for  l.tXH)  new 
readers.  We  would  not.  There  are  some 
districts  where,  with  our  present  appro¬ 
priation,  we  should  not  spend  any  money 
at  all  to  develop  either  new  dealers  or 
new  readers. 

‘‘With  this  method  of  circulation  sales 
management  we  have  increased  the  num¬ 
ber  ‘of  our  Xew  York  City  dealers  by 
10  per  cent  in  six  months,  and  our  cir¬ 
culation  by  21  per  cent.  This  in  spite 
of  the  fact  that  our  energy  was  limited 
to  a  relatively  small  part — or  parts— of 
New  York  City.  During  this  work  we 
have  IcK'ated  and  indexed  2,100  news¬ 
dealers  that  are  not  carrying  Telegrams 
on  their  stands. 

“We  have  studied  them  to  see  which 
are  worth  going  after ;  we  find  that 
.some  of  them  are  selling  ginnl  quality 


nri<^  old-time  circulators  in  Manhattan  special  sales  work,  first  to  increase  the  papers,  and  so  we  send  our  inspectors 
r  cvctPtnQ  of  sal(>s  man-  number  of  Telec^ram  dealers  and  out  after  them.  The  others  are  our  class 


bir  putting  simple  systems  of  sales  man-  number  of  Telegram  dealers  and 
agement  to  work  in  place  of  the  hap-  secondly  to  increase  the  sales  of  the  old 
hazard  guesswork  common  to  most  news-  dealers. 


paper  offices. 

“On  the  Telegram  we  have  been  apply¬ 
ing  to  newspaper  salesmanship  the  same 
principles  manufacturers  use  to  go  after 
business  in  New  York,”  Mr.  LaVarre  de¬ 
clared.  . 

“Several  years  ago  the  business  mana¬ 
gers  of  the  Tiwic.r,  Herald  Tribune.  Sun, 
Kevi’S,  Post,  World,  Telegram  and  Brook- 
Ivn  Eagle  combined  in  a  survey  of  the 
New  York  market.  The  city  was  divided 
into  105  sales  districts,  thus  making  pos¬ 
sible  the  application  to  sales  operations  in 
New  York,  of  the  principles  of  distribu¬ 
tion  and  sales  control  and  advertising 
planning  which  have  been  used  by  many 
of  the  foremost  manufacturers  in  suc¬ 
cessfully  marketing  and  advertising  their 
products  over  a  nationally  ciomplex  terri¬ 
tory  of  many  individual  cities. 

“For  years  salesmanagers  in  New  York 
Otv  had  been  thinking  in  terms  of  gross 
figures,  gross  population,  gross  retail 
outlets,  gross  circulation  of  advertise¬ 
ments.  Gross  figures  cannot  be  analyzed. 
This  105  district  breakdown  made  pos¬ 
sible  the  analysis  of  units  of  effort  and 
results  so  necessary  in  such  a  complex 
city. 


“We’re  in  the  position  of  most  busi¬ 
ness  managements,”  Mr.  I^V'arre  con¬ 
tinued,  ‘‘few  of  us  ever  have  all  the 
money  we  think  we  need  for  sales  pro¬ 
motion.  So  we  have  to  put  our  heads 
together  and  try  to  accomplish  our  goal 
by  an  extra  budget  of  brain  strategy, 
and  the  concentration  of  our  effort  where 
it  will  do  the  most  good.  I  have  always 
found  sales  promotion  by  districts,  or 
units,  much  more  profitable,  and  the  re¬ 
sults  more  accurately  measurable,  than 
blanket  promotion.  \Ve  spend  a  definite 
amount  of  money  in  one  district,  and 
then  count  the  number  of  new  dealers, 
and  new  sales  which  the  investment  has 
earned.  Sometimes  we  invest  with  an 
eye  on  the  future,  but  generally  it  is  for 
immediate  returns.  In  one  area  not  long 
ago,  for  instance  we  spent  $5,000.  .\s  a 
result  of  the  energy  behind  this  money 
expenditure  we  obtained  a  100%  cover¬ 
age  of  all  the  newsdealers  in  the  dis¬ 
trict  and  saw  our  sales  increase  1,000 
copies  a  day.  That  was  in  a  district 
which,  according  to  o_ur  analysis  of  the 
market,  had  a  nigh  index  of  potential 
sales  value  for  the  Telegram,  or  for 
any  other  gtVHl  quality  merchandise,  and 


nvhile  the  newspapers  had  presented 


this  excellent  survey  to  manufacturers 
with  products  to  sell,  I  found  that  they 
were  not  practicing  what  they  preached. 
Why  not  use  this  same  survey  for  circu¬ 
lation  purposes?  That  is  what  we  have 
done  and  are  doing  on  the  Telegram. 

“Every  district  was  considered  a 
separate  unit,  an  individual  market,  and 
our  sales  promotion  w'ork  could  be  a  con¬ 
centrated  or  diffused  as  the  size  of  our 
appropriation,  or  other  conditions,  de¬ 
cided.  After  six  months  of  carefully 
planned  work  we  are  now  able  to  build 
newspaper  sales  constructively,  and  ac¬ 
curately,  to  analyze  dealer  or  sales  data, 
and  to  high  spot  our  effort  and  money  in 
obtaining  more  outlets,  or  more  sales, 
where  we  need  them. 

“In  trying  to  perfect  our  distribution, 
our  effort  has  been  thus  far  concentrated 
in  certain  districts  in  which  retail  outlets 
for  various  other  types  of  gtxxl  quality 
merchandise  are  thickest.  Clearly  de¬ 
fined  on  our  office  sales  map  we  keep 
a  record  of  the  number  and  percentage 
of  newsdealers  in  every  district,  which 
we  can  compare  with  the  number  and 
peitentage  of  shoe  stores,  furniture 
stores,  restaurants,  drug  stores,  grocery 
stores,  or  other  types  of  merchandise 
^lets  that  may  be  in  each  district.  We 
know  how  many  of  these  newsdealers 
arry  our  product,  the  Telegram,  and 
how  many  do  not.  We  judge  an  ad¬ 
vertiser  will  know  what  percentage  of 
potential  dealers  he  has  in  each  district 
for  his  own  product.” 

Equipped  with  maps  showing  the  105 
different  sales  districts  of  the  New  York 
market,  Mr.  I.aVarre  sent  10  men  into 


t  do  not  say  that  we  would  sjiend 


‘C’  future  prospects.  They  are  sur¬ 
rounded  by  class  ‘C’  dealers  of  various 
other  types  of  merchandise.” 

Mr.  I.aVarre  declared  he  had  found  the 
survey  and  the  constant  check-up  being 
maintained  was  invaluable  in  dramatizing 
the  sales  program  to  dealers  and  men  in 
the  circulation  department. 

“We  can  lift  the  neighborhood,  or 
district,  in  question  right  out  of  the  map 
and  set  it  on  the  desk  in  front  of  the 
circulation  department’s  routeman.  ‘This 
district,  1,1,’  we  say  to  him,  ‘has  more 
families  in  it  than  Utica,  N.  Y.  Do 
you  mean  to  say  you  can  only  sell  so 
few  papers  in  it  ?  Look  what  the  other 
papers  are  selling!’  Or  again,  ‘here  is 
district  10.  It  has  only  7,625  families 
living  in  it  but  there  are  more  than 
700,01X1  people  walking  around  in  it  every 
day.  We  have  here  cards  giving  the 
name  of  all  the  newsdealers.  There  are 
332  of  them.  Today  all  of  them  are 
seliing  Telegrams.  That  is  much  better 
than  six  months  tigo — when  we  found  .12 
dealers  not  selling  our  paper.  But  you 
have  a  new  job  ahead  of  you  for  the 
next  six  months.  Now  that  we  have 
all  the  dealers,  your  job  is  to  see  that 
every  dealer  .sells  five  more  papers.’ 
Then  we  show  them  how  it  can  lie  done. 

“Every  month  we  call  the  route  men 
into  the  office.  We  have  a  huge  wall  map 


Marketing  map  of  New  York  City  used  as  basis  for  study  of  circulation 
by  New  York  Telegram. 


showing  the  districts  and  pin  red  tags  on 
the  districts  where  the  men  are  losing  and 
white  tags  where  they  are  gaining.  This 
has  been  a  great  help  to  us  in  stimulating 
the  men  to  work  harder. 

“.\ftcr  we  had  completed  our  survey 
by  districts  we  changed  our  routes  and 
cut  out  much  wasteful  meandering  that 
had  formerly  been  the  case  when  there 
was  no  definite  division  of  the  city.  Now 
we  have  an  exact  count  of  stands  and 
■newsdealers,  and  in  any  promotion  work 
done  with  them  we  can  talk  to  them  in¬ 
dividually  in  terms  of  their  particular  dis¬ 
tricts.” 

l)f  course,  newspapers  differ  from  other 
products  when  considered  from  a  sales 
manager’s  point  of  view,  because  of  the 
time  elements  involved,  and  also  because 
of  the  fact  that  hot  news  one  day  will 
sell  more  papers  than  just  routine  events 
on  another.  Thus  there  are  peak  days  in 
circulation,  when  Lindbergh  lamls  in 
Paris,  or  when  Snyder  and  Gray  are  exe¬ 
cuted.  Disaster  news  breaks  suddenly, 
and  then  the  problem  is  to  get  newspapers 
to  important  stands  as  quickly  as  possi¬ 
ble.  \Vhen  Mr.  LaVarre  first  took  over 
this  work  on  the  Telegram  he  asked  an 
old-time  circulation  manager  how  many 
places  he  would  rush  papers  to  when  a 
gno<l  story  broke,  places  where  people 
were  known  to  be  congregated.  The  old- 
timer  could  only  name  12.  That  didn’t 
seem  right  to  the  business  mind  of  La- 
Varre.  He  took  the  turnstile  records  of 
important  subway  stations,  checked  up  on 
locations  of  Childs  restaurants,  and 
.%rhulte  cigar  stores,  both  of  which  are 
known  to  be  chosen  because  of  the  num¬ 
ber  of  iK'opIe  that  passed  them  daily,  and 
raised  the  number  12  to  85. 


WANTS  FEATURES  SWEETENED 


Byer*  of  N.  Y.  Evening  Post  Asks  Staff 
to  Eliminate  ‘‘Faneywork” 

Vincent  Byers,  city  editor  of  the  Neiv 
York  Ezvning  Post,  has  asked  his  staff 
to  “abambn  the  faneywork  and  turn  out 
some  tough  cloth  for  a  change.” 

“The  Post  has  enjoyed  a  reputation  of 
being  well  written,  but  lately  we  have 
tieen  embroidering  every  story — stories 
that  aren’t  worth  more  than  terse,  matter- 
of-fact  treatment.”  Mr.  Byers  stated  in 
a  notice  posted  on  the  bulletin  board 
this  week. 

“In  the  future,  space  allotments  will  be 
made  ami  enforced.  Ridiculously  long 
copy  will  not  be  tolerated.  Useless  frills 
will  be  chopped  off.  There  is  no  desire 
to  take  the  sparkle  out  of  good  yarns,  but 
there  is  little  sense  in  illuminating  a 
Christmas  tree  from  which  all  the  needles 
have  fallen. 

“Elimination  of  junk  will  clear  the  way 
for  good  stories  which  need  the  space, 
and  at  the  same  time  make  the  well  writ¬ 
ten  features  stand  out.  There  is  nothing 
with  a  more  acid  taste  then  a  slightly 
sour  feature  story.” 


HANSON  OFFERS  CUPS 


Birmingham  News  Publisher’s  Awards 
Announced  at  Alabama  Meeting 

Victor  H.  Hanson,  publisher  of  the 
Birmingham  (,Ala.)  News,  is  offering 
two  cups  for  weekly  newspaper  publishers 
of  Alabama,  it  was  announc^  at  the 
meeting  of  the  northern  division  of  the 
.\labama  Press  Association  in  Birming¬ 
ham.  recently.  One  cup  will  be  given  to 
the  paper  which  is  best  in  its  class  in  the 
state  from  the  standpoint  of  typography, 
and  the  other  will  be  awarded  for  edito¬ 
rial  service  to  the  community. 

Problems  of  advertising  occupied  most 
of  the  meeting  time.  President  R.  B.  Vail 
of  Bay  Minette  presided. 
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Romances  of  American  Journalism 

Stories  of  Success  Won  By  Leaders  of  the  Press 


By  CLARICE  L.  HAUSAM 


said,  ‘What  are  you  talking  to  me  about 
your  raise  for?  Why  don’t  you  go  to 
your  grievaiKe  committee?’  He  said, 
‘Didn’t  you  know  about  that?’  I  said] 
‘Aijout  what?’  He  said,  ‘There  is  no 
grievance  committee.’  I  said,  ‘What  do 
you  mean?’  And  he  said,  ‘We  haven’t 
had  a  union  charter  for  two  years.’  Yon 
could  have  knocked  me  over  with  a  cab¬ 
bage  leaf. 

“It  seems  that  when  the  big  national 
printers’  strike  occurred  in  the  east,  we 
were  paying  more  wages  and  giving  bet¬ 
ter  time  than  the  men  were  asking  for  in 
the  east,  and  our  boys  didn’t  strike.  A 
walking  delegate  came  and  they  had  to 
rub  snow  on  his  hands  when  he  left  the 
office  .and  his  ears  were  frozen  and  his 
toes  clinked.  After  paying  strike  dues 
for  six  or  eight  months  our  boys  turned 
in  their  charter  without  saying  anjahing 
to  me  about  it.’’ 

The  business  office,  the  newsroom  and 
the  composing  room  are  equals  at  the 
Emporia  Gazette.  The  paper  is  not  di¬ 
rected  by  the  business  staff.  Mr.  White 
has  worked  in  all  departments.  He  has 
solicited  advertising,  written  news  stories 
and  set  type.  And  years  ago  he  vowed 
that  if  ever  he  had  a  paper  of  his  own 
he  would  not  allow  the  business  office  to 
ccmtrol  it  as  he  had  seen  newspapers 
controlled. 

V'ivid  editorials  from  the  pen  of  this 
Kansas  writer  have  made  him  interna¬ 
tionally  famous.  The  editorial  that  first 
attracted  wide  attention,  published  some 
30  years  ago,  was  called  “What’s  the 
matter  with  Kansas  ?’’  Mr.  White  has  a 
charming  personal  style.  He  uses  genre 
illustrations  to  prove  a  point,  most  of 
them  homely  pictures  of  rural  Kansas 
life. 

William  Allen  White,  the  newspapers 
aver  and  public  speakers  remark,  is  a 
Kansas  institution.  But  to  the  people 
who  punch  the  time-clock  at  the  Gazette 
every  morning  Mr.  White  is  The  Boss, 
and  The  Boss  is  something  more  than  an 
institution.  The  Boss  is  a  thoroughly 
real,  vital  person  with  a  faculty  for  sit¬ 
ting  at  the  core  of  things  and  watching 
the  planet  spin.  The  Boss  calls  a  re¬ 
porter  in  now  and  then,  asks  him  how 
things  are  going,  puts  a  question  or  two 
about  his  work,  and  tells  him  to  “Go  to 
it.’’  And  the  reporter  “goes.”  Contact 
between  The  Boss  and  “the  gang”  never 
is  broken.  Loyalty  and  respect  surround 
the  little  cluttered  pseudo-private  office— 
the  more  so  that  no  barbed-wire  entangle¬ 
ment  of  rank  and  formality  separates  the 
editor  and  the  staff. 

Reporters  are  a  hard-boiled  race,  con¬ 
cerned  with  realities.  They  soon  learn 
to  root  out  or  at  least  to  inhibit  senti¬ 
mentality.  But  in  the  office  of  William 
Allen  White’s  Emporia  Gazette  reporters 
are  t.iught  to  look  at  the  world  they 
write  about  with  appreciative  as  well  as 
accurate  eyes.  The  appreciative  element 
is  right.  Cer-  's  strong  in  the  12  or  16  pages  that  ordi- 
r  on  his  paper  narily  make  up  the  Gazette.  And  it  is 
id  Gazette  em-  strong  in  the  office.  The  Ciazette  force 
3  jobs  that  pay  's  a  friendly  crowd.  A  public  “bawling 
another  element  ”  's  a  thing  almost  unknown.  And 
William  -Allen  ^^e  hardest-boiled  reporter  in  the  lot  is 
)y  motif.  not  ashamed  to  say  that  he’d  “work  till 

ill  right?  Are  he  dropped”  for  The  Boss. 

_  .  _  _ ,  _  . .  ^ _ --ffj-  _ _  force  frequent-  Now  and  then  William  .Allen  White 

The  “Gazette  School  of  Journalisrn,”  into  copy  in  the  Gazette  newsroom,  ly,  and  he  asks  because  he  really  wants  leaves  Emporia  for  a  few  days  or  weeks, 
to  which  Kansas  newspapers  refer  with  punching  typewriter  keys  by  the  trial  and  to  know.  The  paper  runs  on  without  a  break  be- 

admiring  facet iousness,  is  a  reality.  It  error  method  and  letting  their  news  sense  Here  is  an  anecdote  Mr.  White  tells  cause  that  is  the  kind  of  organization 
does  not  send  forth  its  graduates  with  a  and  their  acquaintance  with  the  keyboard  about  the  men  employed  in  the  mechani-  William  Allen  White  has  built  up— hi 
string  of  letters— either  athletic  or  aca-  expand  together.  cal  department  of  the  Gazette:  wouldn’t  have  any  other  kind.  But  one 

demic — and  a  collection  of  official  seals  Financially,  it  is  to  a  man’s  interest  to  “I  asked  the  boys  to  join  the  union  25  day  the  familiar  “Hello,  everybody!"  re- 
and  signatures.  But  it  sends  them  out  to  hold  his  job  on  the  Gazette.  Every  year  years  ago  in  order  to  b^st  the  wage  sounds  again  in  the  outer  office.  Repor- 
better  jobs — to  jobs  where  they  can  use  at  Giristmas-time  the  office  gives  a  din-  scale  so  that  my  competitors  who  were  torial  typewriters  click  a  trifle  more  zest- 
what  thc\  have  learned  and  learn  more,  ner  for  the  force  and  bonus  checks  are  paying  starvation  wages  would  have  to  fully.  The  atmosphere  of  the  office. 
In  the  33  years  that  he  has  been  editor  distributed.  The  bonus  figures  swell  with  raise  the  wages  in  their  offices  or  run  lulled  for  a  moment,  stirs  with  welcome, 
of  the  Emporia  Gazette,  William  Allen  the  years  of  employment  and,  in  addition  non-union  shops  in  a  union  town.  As  a  Copy  paper  rustles  crisply.  The  f(We 
White  has  employed  regularly  30  or  40  to  the  bonus,  each  person  who  has  been  result  I  busted  two  or  three  consecutive  glances  over  its  shoulder  as  William 
people  and  in  that  time  he  has  fired  only  in  the  paper’s  employ  loiter  than  a  year  competitors.  Things  ran  on  for  years.  Allen  White,  brief  case  in  hand,  hangs 
two  men  who  had  worked  on  the  Gazette  has  a  life  insurance  policy  paid  for  by  We  paid  the  union  scale  and  a  little  bet-  np  his  hat  in  his  pseudo-private  office, 
a  year  or  more.  the  Gazette.  The  editor  of  the  Gazette  ter.  One  day  one  of  the  boys  came  in  Someone  remarks  to  someone  else,  “The 

“I  have  my  money  and  my  life  invested  says  the  plan  is  a  hard-boiled  business  and  began  talking  about  a  raise,  and  I  Boss  is  back,  thank  God!” 


William  Allen  White 
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A  Quarter  Million  Letters  Received 
from  Women  by  The  Detroit  News 
Tells  Which  Paper  They  Read! 


**In  the  final  analysis,  mama  buys  the 
car,”  said  James  Crawford,  of  the  Chev¬ 
rolet  Motor  Car  Company,  while  address¬ 
ing  the  annual  meeting  of  the  Society  of 
Automobile  Engineers  at  Detroit  on  Jan¬ 
uary  2  5. 

A  recent  survey  conducted  among 
retail  stores  in  New  York  City  showed 
that  women  even  buy  75%  of  man’s  hose 
and  67%  of  his  neckwear,  all  of  which 
just  proves  that  if  you’re  going  to  get 
your  share  of  the  purchaser’s  dollar  it  is 
the  feminine  specie  you  must  persuade. 

In  Detroit  the  use  of  The  News  will 
get  your  message  into  4  out  of  every  5 
Detroit  homes  taking  any  English  news¬ 


paper,  and  before  the  purchasing  agent’s 
eyes.  Women  in  Detroit  read  The  News 
— a  fact  well  substantiated  by  a  quarter 
million  letters  received  by  The  News 
from  women  readers  in  1927. 

These  letters  asked  for  household  aids 
of  all  descriptions;  beauty  helps,  recipes, 
budget  plans,  patterns,  schemes  for  inte¬ 
rior  decoration  and  even  suggestions  on 
child  and  infant  care. 

When  housewives  can  be  interrupted 
in  their  daily  tasks  to  write  to  the  editors 
of  a  newspaper  in  such  great  proportions, 
one  can  be  assured  that  this  newspaper 
commands  a  far  from  common  reader 
interest  and  confidence. 


The  Detroit  News 

The  HOME  newspaper. 

356,000  Sunday  Circulation*  330,000  Weekday  Circulation, 
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GILLETTE  USED  DAILIES  TO  OFFER  FREE 
STOCK  REPLACEMENT  AFTER  FIRE 

Good  Will  Created  By  Razor  Firm’s  Action  —  Current 
Trends  In  Newspaper  Copy  Reveal  Its  Flexibility 
and  Power — Climalene  Uses  Samples 

By  HAMMOND  EDWARD  FRANKLIN 


A  $4,(XK),(KK)  tire  recently  devastated 
the  business  section  of  Fall  River, 
Mass.  A  few  hours  after,  the  Gillette 
Safety  Razor  Company  published  an  ad¬ 
vertisement  slightly  larger  than  a  quarter 
page  in  the  Boston  and  Fall  River  news¬ 
papers  entitled,  “A  word  of  sympathy  :” 

"To  all  those  in  Fall  River  who  'vill 
suffer  loss  from  the  great  conflagration, 
we  extend  our  deepest  sympathy.  _  And 
we  wish  every  success  to  Fall  River’s 
business  interests  which  face  the  tre¬ 
mendous  problems  of  rehabilitation. 

“In  order  to  aid  you  in  your  business 
recovery,  we  will  replace  free  of  charge 
all  Gillette  safety  razors  and  blades 
damaged  by  fire  or  water.  Just  bundle 
up  the  goods  that  have  been  so  damaged, 
and  write  us  a  letter  listing  exactly  what 
the  shipment  contains.  Be  sure  your 
name  is  on  the  outside  of  the  jrackage. 
Send  both  shipment  and  letter  direct  to 
the  factory.  Upon  receipt  of  the  mer¬ 
chandise,  shipment  of  new  goods  will  be 
sent  free  of  charge.” 

During  the  Vermont  floods,  a  similarly 
published  offer  created  a  large  amount  of 
good  will  for  the  company  and  assured 
fresh  stock.s  to  consumers.  The  news¬ 
paper  provided  the  ideal  vehicle  for  the 
message. 

*  *  * 

Why  does  the  public  buy  a  given 
product?  Find  the  reason  and  you  have 
uncovered  the  master  copy  appeal. 

Investigators  for  the  Pacific  Coast  Bis¬ 
cuit  Company,  with  six  Pacific  Coast 
plants,  visited  homes  to  learn  first  hand 
last  summer  the  favorite  brand  of 
crackers  and  “her”  reason  for  calling  for 
it.  The  freshness  of  Snow  Fl^e 
crackers  was  found  to  be  the  outstanding 
point. 

The  company  packs  in  each  box  the 
following  guarantee  of  freshness: 

“We  guarantee  unconditionally  the 
quality  and  freshness  of  every  package  of 
Snow  Flake  Bakers’  products.  If  not  en¬ 
tirely  satisfactory  in  every  way,  you  may 
return  them  to  your  grocer  and  your 
money  will  be  refunded.” 

The  investigation  by  the  company’s 
agency  furnished  material  for  this  sort  of 
copy :  “And  everywhere  along  the  Coast 
we  asked  women  why  they  bought  Snow¬ 
flakes  instead  of  ‘just  crackers.’  You’ll 
be  interested  in  the  answers  they  gave  us 
— thev  apply  to  you  in  your  home.” 

’  *  *  * 

The  National  Association  of  Retail 
Druggists  through  its  secretary,  Samuel 
C.  Henry,  has  designated  March  18-24 
as  seventh  annual  “First  aid  home 
remedy  week”  with  the  slogan,  “Fill  that 
medicine  chest  now!” 

*  *  * 

Large  space  newspaper  advertising  for 
Climalene  Qeanser  and  Water  Softener 
is  released  by  the  Qimalene  Company  of 
Canton,  O.,  simultaneously  with  the 
house-to-house  distribution  of  samples, 
with  copy  in  this  vein: 

“FreeI  a  Qimalene  sample  delivered 
direct  to  you.  Oarksburg  housewives, 
try  it  before  you  buy  it.”  It  continues: 

“The  sample  at  your  door  is  evidence 
of  our  faith  in  Qimalene.  A  trial  of 
Qimalene  convinces.  Try  it  for  wash¬ 
ing  your  dishes  today.  The  great  army 
of  2,000,000  Climalene  users  has  been  re¬ 
cruited  just  that  way. 

“If  you  already  are  a  user  of 
Qimalene,  you  may  find  some  new  ways 
to  use  it  in  the  booklet.  Read  the  book¬ 
let — use  the  sample — ask  your  grocer.” 

Copy  individualized  to  the  city,  and 
tied  up  directly  with  sales  activities — 
cities  picked  where  the  product  is  likely 
to  have  liveliest  demand — good,  sound, 
practical  merchandising  practice. 

*  *  * 

A  200-ton  drawbridge  “priced  right  for 
quick  sale”  was  offered  on  the  market  a 
^ort  time  ago  by  John  E.  Smith  of  New 
York  Gty. 


SPECIAL  EDITIONS 

MR.  PUBLISHER: 

At  this  time  we  can  get  out  an  edition 
for  you  that  will  break  the  Special 
Edition  Becord  of  your  City,  at  an  ex¬ 
ceptionally  high  rate — an  Edition  that 
will  add  considerable  prestige  to  your 
paper  and  with  which  you  and  your  ad¬ 
vertisers  will  be  well  pleased. 

We  have  a  one-time  edition  plan  as  well 
as  a  triple  industrial  supplement  plan 
we  would  like  to  outline  to  you. 

Let  ns  send  one  of  our  representatives 
to  tell  you  about  this,  without  the  slight¬ 
est  obligation  or  expense  to  you. 

We  have  written  over  fifteen  million 
dollars  in  tpecial  advertising  for  news¬ 
papers. 

We  have  developed  many  regular  ad¬ 
vertisers  for  the  paper  through  these 
special  advertising  campaigns,  and  in 
several  instances  have  secured  over  One 
Hundred  Thousand  Dollars  in  business 
on  a  single  edition, 

John  B.  Gallagher  Company 
45  West  4Sth  Street 

in  New  York  City 


WHYNALL  UTICA  MANAGER 

Ernest  \V.  \Vh>Tiall  has  succeeded 
Russell  C.  Harris  as  advertising  manager 
of  the  Utica  (N.  Y.)  Daily  Press.  Mr. 
Harris  has  been  appointed  manager  of 
national  advertising  for  the  Buffalo 
Courier-Express.  Mr.  Whynall  has  been 
on  the  Press  staff  for  10  years,  and  has 
been  associated  with  Mr.  Harris  over 
several  years  of  that  time. 


The  electrically  operated  bridge  with 
360  degree  swing,  in  use  only  four  years, 
has  been  located  on  the  Lincoln  Highway 
over  the  Hackensack  River  between  Jer¬ 
sey  City  and  Newark  (N.  J.). 

,  ♦  ♦  ♦ 

Forty-one  metropolitan  newspapers 
from  coast  to  coast  have  been  used  by 
the  Philadelphia  Storage  Battery  Com¬ 
pany  in  the  last  two  or  three  months  to 
advertise  the  Philco  Power  unit  to  radio 
fans. 

♦  ♦  ♦ 

“Eat  meat  with  leafy  vegetables”  is  the 
keynote  of  an  advertising  campaign  ap¬ 
pearing  in  Spokane,  Wash.,  newspapers, 
paid  for  by  the  local  retail  meat  dealers 
and  written  by  Charles  E.  Baten,  edu¬ 
cational  director  of  the  Spokane  Retail 
Meat  Dealers’  Association. 

The  health  value  of  a  balanced  diet,  in 
which  meat  is  the  foundation,  is  ex¬ 
plained.  Women  are  reminded  that  lean 
meat  is  not  a  fattening  food. 

♦  *  ♦ 

The  20  per  cent  average  reduction  in 
receiving  sets,  speakers  and  power  units 
announced  a  few  weeks  ago  in  full  pages 
in  newspapers  by  Atwater  Kent  Manu¬ 
facturing  Company  not  only  was  sound 
economics,  but  also  illustrates  the  ad¬ 
vantages  of  large  scale  production,  dis¬ 
tribution  and  advertising. 

A.  Atwater  Kent  concluded  his  an¬ 
nouncement  with  this  statement,  signifi¬ 
cant  of  modern  management  tendencies : 

“The  new  prices  are  in  keeping  with  the 
long  established  Atwater  Kent  policy  of 
sharing  with  the  public  the  results  of 
economies  as  fast  as  they  are  put  into 
practical  operation.” 

*  *  * 

The  echoes  of  the  sensational  Ford  ad¬ 
vertising  still  are  reverberating. 

The  Vacuum  Oil  Cbmj^y  with  its 
recommendation  of  Mobiloil  .Arctic  for 
winter  and  Mobiloil  A  for  summer  and 
the  Standard  Oil  Company  of  New  York 
with  equally  concrete  advice,  capitalized 
a  vast  amount  of  public  interest  by  an¬ 
nouncing  suggestions  without  delay, 
through  the"  newspapers. 

LIBEL  BILL  ADVANCES 

The  Gopsill  Bill,  endorsed  by  the  New 
Jersey  Press  Association,  to  protect  news¬ 
papers  from  libel  suits  instituted  by 
persons  convicted  of  crimes  in  police 
courts,  or  indicted  by  grand  juries, 
passed  the  Assenrbly  FA.  6  by  a  vote  of 
43  to  11.  It  now  goes  to  the  State  Senate. 


DAILY  TRIES  NEW  IDEA 
IN  TRAFFIC  CAMPAIGN 


K.  C.  Journal-Poxt  Starts  Careful  Driv¬ 
ers  Honor  Roll  Following  6 
Deaths  in  First  Half  of 
January 


In  the  interest  of  checking  the  death 
toll  taken  in  Kansas  City  by  motor  car 
accidents,  the  Kansas  City  Journal-Post 
has  inaugurated  a  Careful  Drivers’ 
Honor  Roll. 

As  a  reward  to  motorists  who  gain 
a  place  on  the  honor  roll,  the  paper  pre¬ 
sents  them  with  two  tickets  good  at 
either  of  two  Kansas  City  theaters. 

The  Journal-Post  previously  had 
sought  to  focus  public  attention  on 
drivers  ignoring  the  traffic  laws  and  rules 
of  common  safety  by  publishing  their 
motor  car  license  numbers. 

After  six  persons  had  been  killed  bv 
motor  cars  this  year  in  the  first  half  of 
January,  the  Journal- Post  decided  to  try 
a  more  novel  method  of  appealing  to 
the  drivers.  The  plan  has  the  indorse¬ 
ment  of  the  Kansas  City  Safety  Council 
and  many  readers  already  have  praised 
the  paper’s  idea. 


.\  reporter,  who  is  stationed  each  day 
at  a  different  intersection  at  different 
hours,  watches  the  traffic  until  he  has 
the  license  numbers  of  ten  drivers  who 
have  attracted  his  attention  by  their  care¬ 
ful  driving,  observation  of  traffic  rules, 
consideration  for  other  motorists  and' 
for  the  comfort  and  safety  of  pedestrians. 

The  license  numbers  then  are  referred 
to  the  proper  authorities  and  the  klentity 
of  their  owners  established.  The  names 
of  the  motorists  are  published  on  the 
Honor  Roll  the  next  day  and  the  paper 
sends  the  new  members  theater  tickets 
and  a  letter  notifying  them  of  their  elec¬ 
tion. 

While  the  reporter  is  watching  for 
careful  drivers,  he  notices  several  facts 
and  incidents  which  makes  interesting 
stories  to  be  published  each  day  with  the 
names  of  ten  members  of  the  Honor  Roll 
so  chosen. 

Chief  of  Police  William  A.  Shreeve 
has  voiced  his  indorsement  of  the  idea 
and  says  he  believes  the  appeal  to  the 
motorists’  pride  will  have  more  effect 
than  threats  of  the  police  judges  or 
minor  punishments. 

The  reporter  points  out  each  day  in 
his  story  the  most  common  violation  of 
traffic  laws  and  the  bits  of  negligenc< 
which  prevented  drivers  being  select^ 
for  the  Honor  Roll. 


WILE  COMPLETES  BOOK 

Frerlcric  William  Wile,  proprietor  of 
the  Washington  News  Service,  has  com¬ 
piled  a  volume  Century  of  Industrial 
Progress,”  to  bo  published  March  21  for 
the  .\mcrican  Institute  of  the  City  of 
New  York.  The  various  chapters  have 
been  written  by  leaders  in  American 
business. 


1920  Census 


91,599 


Prexent  Estimate 

145,000 


MAGERS  WITH  BEE-NEWS 

J.  W.  Magers,  formerly  assistant  gen¬ 
eral  manager  of  the  St.  Paul  Pioneer- 
Press  and  Dispatch,  is  now  making  a 
business  and  circulation  survey  for  the 
Omaha  Bee-News. 


24,000  Men 
Working  every  day  at  Buick 

10,500  Men 

Working  every  day  at  Che-vrolet 
6,000  Men 

Working  every  day  at  Fisher  Body 

3,000  Men 

Working  every  day  at  A.  C.  Spark  Plug 
5,000  Men  and  Women 

Working  every  day  in  other  industries 
ALL  RECEIVING  GOOD  WAGES 

And  the  advertiser’s  story  is  told  to  all  of  these 
workers  and  their  families  b>  the  only  daily  newspaper 

THE  FUNT  DAILY  JOURNAL 

A.  B.  C.  Net  paid  daily  averase  for  three  months  ending  Dec.  31,  1927, 

45,069 


li 


This  is  the  second  of  a  series  of  advertisements  featur-  71 
ing  the  principal  cities  of  the  Booth  Newspaper  Area.  |I 
Watch  for  announcement  of  Saginaw  in  next  week’s  issue.  JJ 

THE  BOOTH  PUBU8HING  CO. 

Graod  Rapids  Press  Saginaw  Daily  News  JackmCUizea  Patriot  Miskegoi  Ckroiicle 
Flint  Daily  Journal  Kalamazoo  Gazette  Bay  City  Daily  Times  Ann  Arbor  Daily  News 

1.  A.  KLElNf  Eastern  Representative  J.  E.  LUTZ,  Western  Representative 
50  East  42nd  St.,  New  York  6  North  Michigan  Ave.,  Chicago 
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Nm  ^nrk  (iltmpa 

its  Leadership  in  January 


CIRCULATION 

Net  Paid  Sale  NoVV:  Sundays  over  720,000,  weekdays  over  410,000. 

The  net  paid  sale  continues  to  Increase  to  new  high  records.  On 
Sunday,  February  5,  The  Times  sales  exceeded  720,000  copies  for  the 
first  time,  a  gaii\  of  45.000)over  1927.  Seventy-two  per  cent,  was  in 
city  and  suburbs.  .... 

The  weekday  circulation  is  also  at  new  high  levels.  The  gain  over 
1927  Is,  33,000  copies,  88  per  cent.  In  city  and  suburbs. 

New  thousands  of  discriminating  readers  thus  show  their  preference 
for  The  New  York  Times — for  the  news  which  this  newspaper  presents 
accurately#  completely,  enterprisingly;  for  the  Information  in  its  censored 
advertising  columns. 

ADVERTISING 

The  New  York  Times  in  January  made  the  largest  gain  in  advertis¬ 
ing  volume — 120,214  agate  lines — of  any  New  York  newspaper.  The 
Times  total  volume  was  2,600,688  lines,  an  exces^s  over  any  other  news¬ 
paper  of  868,310  lines. 

Careful  censorship  excludes  tens'  of  thousands  of  lines  of  adver¬ 
tising  mpnthly.  The*  Times  endeavors  to  keep  its  advertising  columns 
as  far  in  the  lead  in  trustworthiness  as  they  are  in  volume.  ,  No  other 
publication  has  so  much  worth  while  dependable  information  in  its 
advertising  columns. 


Increases 


The  Adverliiing  Production  Department  oj  The  New  York  Times  has  arranged 
a  graphic  exhibit  oJ  the  mechanics  oJ  newspaper  advertising  reproduction.  It 
displays  the  processes  oj  preparing  advertising  material  Jor  newspapers,  and  is 
open  to  the  public  in  The  Times  Annex,  Iweljth  Jloor,  daily,  except  Sundays  and 
holidays,  Jrom  9  A.  JI.  to  5  P.  JI.;  Saturdays  Jrom  9  A.  Jl.  to  1  P.  ///. 
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“FOUR  O’CLOCK  BOYS”  TRY  PATIENCE 
OF  SPACE  BUYERS,  WRITER  SAYS 


Suggests  Space  Salesmen  Call  Earlier  in  Interest  of  Efficiency 
— Believes  Carefully  Worked  Out  Schedules  and 
Organized  Selling  Data  Will  Increase  Results 


By  A.  J.  SLOMANSON 


^HERE  is  a  new  colloquialism  pre- 
valent  among  space  buyers,  namely, 
“the  four-o’clock  boys.”  This  reference 
is  made  to  the  space  .salesmen  who  make 
it  a  habit  to  call  on  the  space  buyers 
after  four  o’clock,  at  which  time  the 
space  buyers  are  checking  over  schedules 
and  estimates  compiled  during  the  day; 
rending  and  signing  the  day’s  cor¬ 
respondence,  or  probably  being  called 
into  the  office  of  a  major  executive  who 
might  have  been  tied  up  with  a  client 
during  the  early  afternoon.  These  sales¬ 
men  are  usually  the  conscientious  type 
who  are  eager  to  give  their  employers  a 
full  day’s  work,  and  also  since  none  of 
their  fellow  workers  return  to  the  office 
until  about  five,  they,  too,  must  remain 
away  making  calls  which  are  mostly  in 
vain.  If  all  the  advertising  agencies 
wxiuld  make  it  a  policy  to  refuse  to  in¬ 
terview  space  salesmen  after  four  o’clock 
there  would  be  thousands  of  dollars  saved 
each  month  in  wasted  time  by  the  pub¬ 
lishers’  representatives. 

This  time  could  be  made  more  valuable 
if  the  space  salesmen  would  return  to 
their  offices  by  four  o’clock  and  plan 
their  following  day’s  calls,  in  lieu  of  re¬ 
turning  to  the  offices  about  closing  time 
and  then  hurrying  to  get  home,  then  re¬ 
turning  to  their  offices  the  following 
morning  with  the  thought  of  “what  calls 
shall  made  today.”  Usually,  they 
stay  at  the  office  in  the  morning  figuring 
out  where  to  go  and  about  ten  o’clock  or 
thereafter,  start  out,  and  before  they 
know  it  noontime  has  arrived,  and  of 
course  no  calls  can  be  made  from  twelve 
to  twx)  when  the  agency  executives  are 
at  lunch.  Realizing  that  not  much  work 
was  accomplished  during  the  morning 
they  endeavor  to  make  it  a  busy  after¬ 
noon,  and  if  it  happens  that  they  are  de¬ 
tained  for  a  half  hour  or  more  waiting 
for  a  space  buyer  then,  of  course,  the 
four  o’clock  or  after  calls  are  necessary. 

If  space  salesmen  w'ould  leave  their 
offices  each  morning  by  nine  fifteen  and 
get  an  early  start  it  is  unquestionable  that 
they  would  obtain  more  interviews  and 
reach  the  space  buyers  when  their  minds 
are  not  dulled  by  a  full  day’s  strenuous 
work. 

fn  lieu  of  making  “stabs”  each  day  in 
calling  on  agency  space  buyers  how  much 
easier  Would  it  be  if  the  space  salesman 
would  determine  his  following  day’s  calls 
and  then  telephone  the  space  buyers  for 
appointments  with  an  explanation  that 
what  he  wanted  to  say  would  be  brief  and 
to  the  point.  In  this  way  the  majority  of 
his  calls  could  be  prepared  for  the  entire 
day,  since  some  space  buyers  will  find 
that  they  have  some  spare  time  after 
lunch  and  would  prefer  seeing  the  sales¬ 
man  at  that  time.  It  is  certain  that  most 
of  the  space  buyers  would  be  only  too 
glad  to  make  the  appointments  for  ffie 
early  morning  before  they  start  compiling 
estimates,  issuing  contracts  or  dictating 
correspondence.  Then  again,  if  the  sales¬ 
man  Imew  that  he  had  a  definite  appoint¬ 
ment  for  the  following  morning  or  after 
limch  time,  and  inasmuch  as  the  appoint¬ 
ment  was  made  between  four  and  five 
o’clock  of  the  previous  day.  he  would 
have  ample  time  to  outline  his  sales  talk 
and  think  about  it  during  his  spare  mo¬ 
ments  in  the  evening.  He  could  then 
approach  the  space  buyer  with  a  certain 
confidence  in  what  he  wanted  to  say,  say 
it  quickly  and  intelligently,  and  conse¬ 
quently  eliminate  any  exaggerations 
which  he  is  so  often  prompted  to  make 
because  of  want  of  the  proper  wording 
or  information  that  he  could  have  ob¬ 
tained  at  the  office  before  making  the  call. 
This  is  responsible,  to  a  great  extent,  for 
the  disparaging  of  competitive  newspa¬ 
pers  in  the  same  cities.  Too  often  when 
space  buyers  demand  some  specific  infor¬ 
mation  do  space  salesmen  deal  in  gener¬ 
alities  and  make  statements  that  when 
checked  by  the  space  buyers  prove  false. 


FUNDING  CONVENTION 


SUN  ENTERTAINS  EDITOR 


DINGLEY  SUIT  SETTLED 


PASTOR-CRITIC  TO  TRY 
EDITOR’S  JOB 


ANNOUNCING  that,  during  the 
week  of  Feb.  20  to  26,  entire 


“Yes.  we  have  a  better  woman’s  page,” 
“Why,  of  course,  our  automobile  linage 
is  greater.’’  “Certainly,  we  reach  the  bet¬ 
ter  class  people  in  our  city.”  These,  and 
innumerable  other  statements  are  made 
only  to  be  refuted  and  proven  false  by 
their  contemporaries. 

All  of  this  is  in  the  way  of  emphasiz¬ 
ing  the  importance  of  spending  the  time 
between  four  and  five  o’clock  at  the  office 
studying,  each  day,  the  different  problems 
that  have  been  presented  by  si»ce  buyers 
from  time  to  time,  and  learning  all  the 
necessary  facts  so  that  when  again  con¬ 
fronted  with  the  same  problem  an  intel¬ 
ligent  answer  or  reference  can  be  readily 
given  without  the  impulse  to  exaggerate. 

In  the  same  way  that  the  present  day 
salesmen  ridicule  the  haphazard  methods 
of  the  old  fashioned  drummer  so  will  the 
next  generation  of  newspaper  salesmen 
wonder  why  their  predecessors  were  so 
inefficient.  It  cannot  be  denied  that  space 
salesmen  are  hard  workers,  yet  very  few 
of  them  grasp  the  fundamental  principles 
of  efficient  space  selling.  .And  may  this 
not  be  the  reason  why  they  are  not  held 
in  such  high  esteem  by  the  agency  execu¬ 
tives?  They  are  entitled  to  this  respect 
due  to  their  character,  courage,  and  in 
most  cases,  their  intellect,  yet  because 
they  happen  to  approach  the  agency  ex¬ 
ecutives  usually  at  the  wrong  time,  and 
also  generally  fail  to  present  their  case 
with  the  viewpoint  of  the  space  buyer 
they  become  victims  of  certain  prejudices. 

Why  not  a  Space  Salesmens’  Ass(xia- 
tion  where  each  noon  time  they  might 
congregate  and  invite  different  agency 
executives  to  offer  suggestions  on  how  to 
sell  space  more  efficiently?  If  this  would 
happen  there  would  be,  even  before  the 
next  generation  of  space  salesmen,  a  new 
school  of  “space  selling  consellors’’  who, 
in  their  progressive  methods  would  not 
only  save  their  employers  thousands  of 
dollars  by  properly  utilizing  their  time, 
but  also  in  producing  a  greater  volume 
of  business. 


editorial  management  of  the  Liv¬ 
ingston  (Mont.)  Enterprise  will  be 
given  over  to  a  ministerial  critic, 
L.  E.  Flint,  managing  editor,  sug¬ 
gests  that  during  that  period  he 
will  ‘‘be  glad  to  call  on  the  sick  or 
accept  invitations  out  to  such  din¬ 
ners  as  clergymen  and  their  fami¬ 
lies  often  find  themselves  invited.” 

Dean  H.  Crowley-Carroll  of  the 
Livingston  Episcopal  church  has 
accepted  the  invitation  to  publish 
such  a  paper  as  a  brother  minister- 
critic  may  “read  without  shudder¬ 
ing  or  saying  his  prayers  anew 
after  glancing  at  the  headlines.” 


Maine  Case  Involved  $12,000  Ai 
vanced  to  Star  Publishing  Comps^ 

Suit  to  recover  $12,000  brought  by  Bm 
Harte  Dingley,  veteran  Maine  newsm^ 
man,  against  the  Portland  (Me.) 

A’rtcj.  the  Machigonne  Corporatioa 
Robert  S.  Boyd  and  the  defunct  PortlS 
Star  Publishing  Company  was  settled  ini 
Maine  court  last  week.  Insufficient  efi 
dence  was  found  to  warrant  the  alleia. 
tions  of  fraud  and  conspiracy  maintaS 
against  Boyd,  the  Machigonne  Cora^ 
tion  and  the  News  and  the  equity  aetk* 
in  that  regard  was  dismissed  by  th 
court. 


FIGHTING  RADIO  SELLING 


Iowa  Radio  Listeners  Brand  Practice  as 
Menace  to  Retail  Business 


Circulation  of  450  petitions  asking  that 
the  radio  law  be  amended  to  bar  direct 
selling  was  begun  in  Des  Moines,  la.,  last 
week  as  the  first  move  in  a  country-wide 
campaign  against  this  practice.  The  peti¬ 
tions  brand  direct  selling  by  radio  as  un¬ 
fair  competition  and  a  menace  to  the  re¬ 
tail  business  structure  of  the  country. 

The  low'a  Radio  Listeners’  League  has 
announced  that  plans  are  under  way  to 
circulate  similar  petitions  in  15  other 
states.  Iowa  newspapers  will  be  asked  to 
publish  ballots  sonnding  public  sentiment 
on  the  question. 


As  to  the  Star  Publishing  Compjn, 
the  court  found  for  the  plaintiff  and  kft 
to  opposing  counsel  the  question  of  (fc. 
termining  what  settlement  should  be  nadt 
as  regards  Dingley’s  financial  advances  to 
that  defunct  company.  The  conrt'i 
disposition  of  the  case  was  made  umb 
motion  of  defense  counsel. 

Mr.  Dingley  contended  that  he  had  lo« 
slightly  more  than  $12,(XX)  advanced  h 
him  to  the  Star  Publishing  Company  be. 
cause,  he  claimed,  the  assets  and  fr& 
chises  of  that  company  were  fraudulentb 
transferred  through  an  intermediate  or 
ganization,  the  Machigonne  Corporate, 
to  the  Evening  News,  Inc. 

Mr.  Boyd,  as  treasurer  of  the  Sta 
comply  and  present  treasurer  of  the 
Evening  News,  was  named  a  defeahu 
because,  Dingley  alleged,  he  and  othtr 
unknown  persons  had  organized  tie 
Machigoime  Corporation  and,  latw 
the  Evening  News,  Inc.,  for  the  purpost 
of  converting  assets  of  the  Star  to  itj 
successor. 


THE  TOLEDO  BLADE 


is  a  great  newspaper 


The  Dallas  (Tiex.)  Morning  News 
and  Dallas  Journal  were  the  first  con¬ 
tributors  to  a  general  fund  being  raised 
to  finance  the  Democratic  convention,  to 
be  held  in  Houston  this  summer.  The 
A.  H.  Belo  &  Co.  sent  a  check  for 
$1,000  to  the  city  of  Houston  with  a 
letter  stating  that  the  two  papers  would 
be  open  for  the  acknowledgment  of  other 
contributions,  regardless  of  the  amount. 


It  has  the  largest  total  circulation 
It  has  the  largest  city  circulation 
It  has  the  largest  volume  of  advertising 
It  has  reader  confidence 
It  has  prestige 


THE  TOLEDO  BLADE 


Richard  Lockridge,  editor  of  The  Sun 
Rays,  staff  organ  of  the  New  York  Sun, 
was  a  guest  of  fellow  members  of  the  Sun 
staff  at  a  dinner,  Jan.  31. 


has  all  the  above  qualities 


The  Facts 


265,677 


was  the  average  net  paid  daily 
circulation  of  The  Baltimore 
Sun  (morning  and  evening  is¬ 
sues)  for  the  month  of 


January,  1928 


Total  circulation .... 
City  circulation.  .  .  .  . 

Total  lineage . 

Local  display . 

National  display.  .  .  . 
Classified  advertising 


BLADE 
124,232 
64,554 
15,290,031 
10,014,879 
3,044,854 
.  2,230,298 


Second  Paper 
92.498 
53,553 
9,376,973 
6,126,859 
1,310,680 
1,939,434 


The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of  Jan¬ 
uary,  1928,  was  199,907. 


1927  was  the  biggest  year  in  the  history  of 
THE  TOLEDO  BLADE 


In  TOLEDO  “LEADERSHIP”  MEANS  the  BLADE 


Everjrthing  in  Baltimore 
Revolves  Around 


THE  SUN 

Morning  Evening  Sunday 


icujJL 


York,  Chicago,  Boston,  Philadelphia,  Detroit,  San  Francisco 
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and  this  is  Buffalo 


Though  They  Gall  It  Kenmore 

Right  on  out  Delaware  Avenue,  three  blocks  up  from  the  second  viaduct — that’s  the  city  line,  although  it 
.  looks  like  a  busy  street  with  its  electric  cars  and  speeding  autos.  Certainly  this  great  residence  section 
of  over  12,000  population  is  just  as  much  Buffalo  as  the  famous  Delaware  Avenue.  All  these  people  are  em¬ 
ployed  in  Buffalo.  All  these  people  shop  in  Buffalo.  The  Main  Street  department  stores  realize  this  and  the 
national  advertiser  should  think  of  this  political  division  as  Buffalo.  Kenmore  has  its  churches,  its  schools, 
its  fraternal  organizations  and  its  village  government.  Mail  service  is  given  from  the  Hertle  Avenue  Station 
in  the  city  of  Buffalo.  The  assessed  valuation  of  Kenmore  in  1927  was  $56,309,000.00.  Owing  to  the  un¬ 
changing  city  lines  of  Buffalo,  Kenmore’s  building  operations  exceed  those  of  Buffalo  in  the  residence  class. 
In  Kenmore  nearly  every  family  is  a  reader  of  THE  BUFFALO  EVENING 

NEWS — delivered  to  their  homes  by  city  carriers  at  the  same  time  their  neigh-  - 

bors  inside  the  invisible  city  line  receive  their  copies.  Kenmore  is  one  of  the  many  Metropolitan  Buffalo 

divisions  of  the  Greater  Buffalo  market  dominated  by  THE  BUFFALO  EVE- 

NING  NEWS.  C.S..n 

*  Buffalo  .  125.n»2  101,431 

COVER  THE  GREAT  METROPOLITAN  BUFFALO  MARKET  WITH  THE  Z 

I^tinraster  .  1.KH3  1.092 

Buffalo  Evening  News  ii  :i 

Blnwlell  .  38«  .329 

EDWARD  H.  RUTLER,  Editor  and  Publisher  Lackawanna  ....  3.598  1.275 

KELLY-SMITH  COMPANY,  Xational  Advertising  Representatives  ^  ToilawTnTa.’ 

r^T\  a  a  -w,  Konmore  .  7,631  5.603 

GRA\  BAR  BLDG.  WATERMAN  BLDG.  TRIBUNE  TOWER  .ATLANTIC  BLDG.  GLENN  BLDG.  AnRoia  .  4.34  4.a> 

NEW  YORK  CITY  BOSTON,  MASS.  CHIC.AGO,  ILL.  PHIL.ADELPHIA.  P.A.  .ATLANTA,  GA.  silver  creek  .... _ ^ _ ^ 

Average  Daily  Circulation,  January,  1928  — 156,070  I  Total  Circulation  156,070  Copiea  I 
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GREETING  CARD  SPACE  AND  “WELCOME** 
EDITIONS  ATTACKED  BY  AGENT 

Believes  Both  Are  Uneconomical  .  and  Deter  Advertising 
Progress — Also  Criticizes  Practice  of  Selling  New 
Building  Tie-up  Space 

By  HARRY  CLATFELTER 
Harry  Clatfelter,  Adverticing,  Peoria,  111. 


“V  UW  that  we  have  passed  through 
another  holiday  season  and  have  en¬ 
tered  upon  a  new'  year,  I  wconder  if  it 
is-n't  the  right  time  to  ponder  upon  some 
advertising  habits  that  might  be  dropped 
for  the  betterment  of  advertising  as  a 
selling  influence. 

1  refer  to  the  custom  of  newspapers  of 
selling  as  many  pages  as  possible  of  the 
last  edition  before  Christmas  (or  maybe 
of  Christmas  Day)  of  “Christmas  cards,” 
where  page  after  page  (or  possibly  a 
whole  section)  is  made  up  entirely  of 
pretty  little  two-point  boxes,  one  or  two 
columns  wide  and  two  inches  deep,  and 
each  one  of  the  40  or  more  to  a  page  as¬ 
suring  a  world  that  never  has  time  to 
read  them  ( except  the  contributors  them¬ 
selves  who  have  said  “yes”  to  the  tele¬ 
phone  solicitation  and  who  are  hunting 
for  their  own  ad)  that  “The  Novelty 
Shop  wishes  everyone  a  Merry  Christ- 
ma>.“  or  words  to  that  effect.  >• 

\\  hat  chance  have  those  "cards”  of  be¬ 
ing  read?  Who  in  the  world,  after  dis¬ 
covering  in  a  swift  glance  that  those 
pages  carry  nothing  but  these  cards,  will 
do  otherwise  than  discard  the  entire  sec¬ 
tion  and  make  no  further  reference  to  it? 
And  if  yon — and  you — and  you — and  all 
the  rest  pass  up  those  pages  and  that  sec¬ 
tion  with  the  more  or  less  conscious  “ad¬ 
vertising's  the  bunk,”  then  to  what  pur¬ 
pose  have  all  those  advertisers  (?)  spent 
their  money? 

1  even  learned  to  my  amazement  that 
some  iiapers  were  putting  girls  on  the 
’phone  and  going  through  the  residence 
lists  calling  house  after  house  and  solicit¬ 
ing  classified  Christmas  cards  at  60  cents 
each,  each  “card”  stating  in  solid  six- 
point  that  “Mr.  and  Mrs.  Wm.  Durkin 
wish  all  their  friends  a  Merry  Christmas 
and  a  Happy  New  Year,”  and  one  man 
proudly  announced  that  he  had  a  whole 
page  of  such  linage.  Is  of  such  the 
“Spirit  of  Christmas”  in  1927?  Any¬ 
thing — anyway — to  increase  the  space  and 
to  “bunk  the  public” !  Not  because  it’s 
Chri.stmas.  but  in  the  interests  of  good 
business — in  the  best  interest  of  adver¬ 
tising  itself — let’s  abolish  such  practices; 
for  the  newspaper  that  lends  itself  to  such 
methods  of  "increasing  sales”  or  of  beat¬ 
ing  the  “other  paper’s  linage”  is  a  far 
worse  ofFemler  than  the  earnest,  but  un¬ 
tutored,  “committee”  that  goes  around  so¬ 
liciting  advertising  for  some  cook  book 
or  convention  program. 

It  is  such  circumstances  as  this  that 
afford  room  and  occasion  for  many  of  the 
attacks  on  advertising  as  a  wasteful  and 
uneconomical  sales  influence — because  so 
much  of  it  is  sold  in  the  full  knowledge, 
on  the  part  of  the  seller,  that  beyond  the 


Automatic  Roll 
Paper  Lifts,  Roll 
Paper  Trucks, 

T rack,  T umtables 
and  Switches. 

SOLD  BY 

The  Cline  Electric  Mfg.  Co. 

Conway  Bldg.,  Chicago,  III. 

The  Capital'Lift  &  Mfg.  Co. 

Manufacturers  Columbus,  Ohio 


increase  in  linage  from  the  paper's  view¬ 
point,  there  can  be  no  possible  benefit  de¬ 
rived  by  anyone  concerned. 

A  few  weeks  ago  a  new  garage  was 
ci)ened  in  our  city  and  an  energetic  news¬ 
paper  advertising  solicitor  succeeded  in 
selling  four  pages  of  “tie-up”  space. 
First,  of  course,  came  the  garage  an¬ 
nouncing  its  opening — and  every  inch  of 
this  space  was  good  advertising. 

But  was  there  any  reader  interest  in 
the  other  nineteen-twentieths  of  the  space 
in  which  one  concern  was  persuade^  to 
take  40  inches  to  state  that  it  had  sup¬ 
plied  all  the  sand  and  gravel  used  in  this 
garage ;  another  invested  $50  or  so  to 
state  to  anyone  who  might  be  curious 
that  he  had  sold  the  steel  window  sash ; 
another  had  installed  the  automatic  doors ; 
another  had  sold  the  cement,  and  some¬ 
one  else  put  on  the  roofing! 

Similar  “spreads”  or  sectiems  appear 
all  over  the  Unittsd  States  whenever  a 
similar  e.xcuse  for  "selling  space”  offers 
it.self. 

And  when  a  convention  comes  to  town, 
l>erhaps  the  same  convention  for  which 
some  “unethical”  person  has  tried  to  sell 
program  advertising,  the  newspapers  send 

their  men  to  sell  as  many  “Welcome - ” 

pages  as  can  be  pumped  out  of  concerns 
that  liaven’t  sufficient  backbone  to  say 
“No !” 

I  have  attended  conventions,  a  few ; 
and  I  took  my  wife,  once;  and  afterward 
I  asked  her  if  she  had  spent  either  of 
her  dollars  in  a  store  that  had  said  a  loud 
“Welcome”  in  the  papers,  and  she  as¬ 
sured  me  she  had  been  too  occupied  to  be 
reading  the  welcomes! 

One  of  the  proposed  activities  of  the 
I.  A.  A.  for  1928  is  a  research  program 
and  an  effort  to  put  advertising  on  a  more 
sound  basis  and  a  more  favorable  basis 
before  the  public.  May  I  propose  that 
the  newspapers  of  the  country  make  their 
contribution  by  frowning  upon  similar 
methods  of  boosting  linage  as  I  have  out¬ 
lined  above — exactly  as  the  best  of  them 
no  longer  tolerate  other  forms  of  objec¬ 
tionable  advertising — and  to  do  it  solely 
in  the  interest  of  better  business — better 
advertising  and  the  putting  of  advertising 
on  a  higher  plane  and  in  a  better  light 
before  the  reading  public? 


PRESS  .\GENTS  WASTE  $100,000 

ANM  ALLY  ON  POSTAGE 

T>RESS  agents  spend  $100,000  an- 
nually  for  stamps  to  send 
mimeographed,  printed  and  type¬ 
written  material  into  the  waste¬ 
baskets  of  member  newspapers,  the 
-American  Newspaper  Publishers 
.Association  has  estimated  as  a  re¬ 
sult  of  a  survey  recently  com¬ 
pleted.  There  are  about  .500  dail¬ 
ies  members  of  the  .A.  N.  P.  .A. 

The  association’s  estimate,  an¬ 
nounced  this  week  by  Helen 
-Mason  of  the  headquarters  staff, 
says  each  member  receives  an  av¬ 
erage  of  five  pounds  of  press  agent 
hand-outs  a  week,  a  total  of  2,500 
pounds  a  week,  or  65  tons  a  year. 

The  survey  conduc.ed  by  the 
-A.  N.  P.  A.  showed  that  magazines 
send  out  16  per  rent  of  the  total 
press  agent  flood,  with  motion  pic¬ 
ture  companies  second  with  13.5 
per  cent;  radio,  13.1  per  rent;  and 
automobiles  10.9  per  rent.  The 
remainder  is  divide.1  among  a 
number  of  smaller  business  inter¬ 
ests. 


WOMEN  EDIT  DAILY 

Streamers  Banned  and  Crime  News  Cut 
Dowm  in  Sioux  Falls 

“Streamers”  were  not  used,  crime  news 
went  into  the  inside  pages  with  small 
heads  and  itolitical  news  and  develop¬ 
ments  in  Nicaragua  were  played  up  in 
prominent  positions  when  the  Sioux  halls 
(S.  D.)  Ariius-Lcoilcr  was  published  un¬ 
der  the  direction  of  the  Sioux  Falls  his¬ 
tory  club  recently. 

The  women  members  of  the  club  cov¬ 
ered  the  local  new's  and  had  charge  of 
the  various  departments  of  the  editorial 
end  of  the  paper. 

The  paper  contained  64  pages  and  much 
space  was  devoted  to  social  and  educa¬ 
tional  enterprises,  both  city  and  state. 

The  Hickman  case  got  a  small  head  on 
page  two  while  a  companionate  marriage 
story  never  saw  the  light  of  print.  One 
entire  page  was  devoted  to  poetry. 


START  MINNEAPOLIS  PRESSES 

Four  new  high  speed  presses,  doubling 
the  former  printing  capacity  of  the  plant, 
were  put  in  operation  by  the  M iitiicapolis 
(  Minn.)  Star,  Jan.  31.  Mrs.  Mary  D.  l.a- 
kue,  president  of  the  Fifth  District 
Federation  of  Women's  Clubs,  pressed  the 
button  which  put  the  presses  in  operation. 
.A  large  number  of  congratulatory  tele¬ 
grams  were  received. 


ARMY  OFFICIALS  DEN) 
PRESS  AGENT  STORY 

Capt.  Davis  of  Ft.  Wood  Brands  St*, 
of  Statue  of  Liberty’s  Bath  “Hokm’ 
— Colgate  &  Co.,  Was  Tryia| 
for  Free  Ad 

Hiding  behind  the  title  of  “Nat: 
Patriotic  League,”  Harry  Klemfuss, 
York  press  agent,  sought  with  inditt'- 
success  this  week  to  obtain  free 
newsivapers  for  one  of  his  clients,  C‘  i 
&  Co.,  soap  manufacturers. 

He  sent  out  a  story  stating  that  ij 
the  first  time  in  her  history  the  Statue 
Liberty  was  to  be  wash^.  The  stop 
written  by  Viola  Cavanaugh,  one  of  i 
Klemfuss’  assistants,  went  on  to  e.x  ;. 
that  the  National  Patriotic  League, 
soring  the  movement,  consulted  expet- 
and  that  “experts  of  Colgate  &  Co.,  nna 
evolved  the  plan  now  under  considerati- 
by  the  army  officials  in  charge  of  • 
statue.” 

Some  newspapers  and  news  agenoc 
picked  up  the  handout  and  used  it  vit. 
out  check.  They  did  not,  however,  mv 
tion  the  name  of  the  soap  manufaourc 

The  AV«'  York  Times  took  the  trouli 
to  check  up  on  the  press  agent  and 
Monday  this  week  quoted  Captain  Dav, 
in  charge  of  troops  stationed  at  F  - 
Wtx)d  on  Bedloe’s  Island,  as  charac.e- 
izing  the  report  of  the  proposed  ablutic: 
as  "a  lot  of  hokum.” 

Editor  &  Pubusher  talked  to  M 
Cavanaugh.  She  said  that  the  Nation 
Patriotic  League  was  made  up  of 
eral  women,  headed  by  Mrs.  Laura  D 
Prisk.”  The  handout  as  sent  out  did  u 
mention  the  name  of  the  press  agent.  It 
Klemfuss. 

C.  W.  Calloway,  assistant  to  Ba^^- 
Col^te,  who  is  in  charge  of  advertise 
of  Colgate  &  Co.,  said  that  he  hadn’t  n 
any  newspapers  that  used  the  handoc 
mentioning  the  name  of  Colgate. 

.“That  is  almost  impossible,”  he  said 
“You  will  notice  in  the  story  as  sent  oe 
that  there  is  a  mention  of  ‘supersuds 
We  have  a  product  called  'Super  Sudi 
but  we  did  not  capitalize  it  in  the  pi' 
iicity.  We  realize  that  to  get  somethic 
in  that  will  tie  us  up  with  the  stoo’  is  i 
that  we  can  hope  for.” 

Mr.  Klemfuss  is  never  quoted.  Hi 
spstkesman,  however,  “said  the  stor 
was  obtained  on  official  anr 
authority  and  that  the  Anr 
Information  Service  issued  a  similz 
hand-out.  The  press  agent,  he  said 
was  not  concerned  with  getting  publidr 
for  Colgate,  but  rather  for  the  leaga 
which  has  long  had  a  iienchantfor  stati 
washing. 
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750,000  People  Witnessed  This  New  Year’s  Spectacle! 


Although  Southern  California 
has  been  famed  for  years  as 
America’s  garden  spot — as  one 
metropolitan  area  in  which  none  were 
too  poor  to  boast  a  bit  of  green  lawn 
and  the  brightness  of  flowers  for  twelve 
months  of  every  year,  it  remained  for 
the  Los  Angeles  Examiner  to  open  up 
the  territory  to  nursery  and  seed  men, 
and  manufacturers  of  garden  accessories, 
flirough  a  “spot  news”  garden  depart¬ 
ment,  known  as  “California  Gardening.” 

Garden  News  While  News 

Without  decrying  the  value  of  other 
gardening  mediums  in  the  Los  Angeles 
area,  one  of  the  general  complaints  for 
a  long  time  has  been,  said  a  prominent 
Southern  California  nurseryman  re¬ 
cently,  that  the  editorial  content  of  most 
gardening  publications  had  but  little  ap¬ 
plication  to  the  peculiar  growing  condi¬ 
tions  of  Southern  California.  .\lso,  they 
are  not  published  frequently  enough. 

That  is  now  remedied.  “California 
Gardening,”  a  special  department,  ap¬ 
pearing  in  The  Examiner’s  Sunday  is¬ 
sue,  and  therefore  reaching  more  than 
450,000  families  in  the  territory  it  in¬ 
fluences,  is  written  by  Southern  Cali¬ 
fornians,  for  Southern  Californians,  with 
each  week’s  special  interests,  opportuni¬ 
ties  and  problems  discussed  NOW,  when 
it  should  be  discussed,  instead  of  next 
month,  when  it  may  be  too  late. 

Rich  Opportunity 

Landscape  architects,  nursery  and  seed 
men,  manufacturers  of  garden  furniture, 
which  is  widely  used  in  Southern  Cali¬ 
fornia’s  balmy  climate:  makers  of  gar¬ 
den  hose,  sun-dials,  pest  sprays  —  all 
these,  atKl  others,  have  in  California 
Gardening,”  the  strongest  wedge  to  the 
365-day  market  the  area  represents. 

One  Los  Angeles  nurseryman  used  a 
7-inch  advertisement  in  The  Examiner 
last  week  to  offer  rose  bushes.  He  sold 
1500  of  them! 

Rates  may  be  had  from  The  Exami¬ 
ner’s  nearest  representative,  or  from  its 
main  office,  at  11th  &  Broadway,  Los 
Angeles.  Its  other  offices  are  725 
Hearst  Building,  Chicago,  Illinois,  with 
William  H.  Wilson  in  charge:  285  Mad¬ 
ison  .Avenue,  New  York,  with  W.  W. 
Chew :  625  Hearst  Building,  San 
Francisco,  T.  C.  Hoffmeyer,  and  505 
Spreckels  Building.  San  Diego,  H.  H. 
Fawcett. 


pi  FRY  year,  on  Netv  Year's  Day,  Pasadena  holds  its  famous  Rose  Paiceant.  The  warm  sun  of  a  Southern  Cali- 
^  fornia  .fanuar\  smiled  this  year  upon  three-fourths  of  a  million  Pasadena  visitors  on  the  1928  occasion.  Here’s 
a  vieu  of  Colorado  Street  as  the  Pageant  went  by.  There  would  have  been  ttvice  ns  large  a  crowd  if  ALL  The  Los 
Angeles  Examiner’s  Sunday  Readers  had  turned  out. 


Chefs  from  World-Famous 
Kitchens  at  Cooking-School 

"C'ROM  Old  Delmonico’s,  at  Fifth  ave- 
-*■  nue  and  44th ;  from  Cafe  Matin  of 
earlier  and  good  old  days  at  Madison 
Square :  from  the  famous  Adlon  of  Ber¬ 
lin,  and  from  the  French  Riviera;  from 
the  Congress,  the  La  Salle,  the  Morrison 
of  Chicago:  from  Maxim’s  in  Paris,  the 
Gub  Dansant  in  New  York,  the  Club 
Royal  of  London  ...  In  fact,  from 
all  over  the  world,  and  from  the  world’s 
finest  kitchens,  come  the  members  of  the 
Chefs  de  Cuisine  .Association  of  South¬ 
ern  California,  who  serve  as  guesi-che;- 
at  The  E.vaminers  School  of  Household 
Economies,  wherein  a  thousand  women 
a  week  gather  to  see  demonstrated  Ex- 
irm/ner-advertised  food  products. 

Here  ia  an  opportunity  rich  with  potential 
profit  for  every  type  of  food  advertiaer  that 
bloaaoma  in  America!  Whether  it'a  a  hatter  or 
a  baking-powder,  a  aalt  or  a  ayrup,  a  flour  or  a 
flavoring.  The  Ezaminer’a  School  of  Household 
Economica  can  prove  a  definite  factor  in  “put¬ 
ting  it  over,”  that  no  one  would  want  to  over¬ 
look! 

Check  up,  right  now.  with  your  food  ac¬ 
counts!  It  they’re  not  getting  the  distinct 
advantage  of  Examiwr  Cooking  School  co¬ 
operation  in  Los  Angeles  that  they're  entitjed 
to,  switch  them  to  this  paper,  and  they  will! 


Wealth  of  L.  A.  Examiner 

Readers  Indicated  by  Ads 

\  1  7  HAT  newspaper  in  Los  .Angeles 
»  *  reaches  the  group  of  well-to-do- 
people  who  spend  money  in  large  units? 

That’s  a  frequent  query  of  advertisers. 
They  might  make  a  note  on  one  of  the 
indications  brought  out  by  1927.  It 
showed  The  Los  .Angeles  Examiner 
carrying  MORE  business  in  each  of  the 
following  classifications  than  ANY  other 
newspaper  in  the  territory. 

Building  Materials,  Electrical  Appli¬ 
ances,  Jewelry,  Musical  Instruments, 
Radio  and  Real  Estate,  to  say  nothing  of 
some  others  not  so  uppish  from  the 
financial  standpoint. 


f  I'HE  Examiner’s  leadership 
in  home-delivered  circu¬ 
lation,  while  already  so  great 
in  this  territory  as  to  top 
ALL  other  papers,  is  growing 
at  a  rate  from  25  to  35% 
faster  than  the  nearest  com¬ 
petition!  And  no  mops, 
brushes,  flashlights,  or  other 
premiums  are  throw'n  in  for 
good  measure. 


“Most  Complete  Vve  Seen,** 

Writes  Judge  of  Survey 

Following  a  recent  report  to 
Thomas  A.  Judge.  Manager  of  the 
Advertising  Department  of  Canada  Dry 
Western  Sales,  Inc.,  on  Marshmallows 
in  the  Los  Angeles  Market,  we  had  the 
pleasure  of  receiving  this  note  of  thanks : 

".  .  .  ir/iile  u'c  have  occasion  to 

receive  a  large  number  of  Merchandis¬ 
ing  Sitrveys  from  7orious  ne-ivspapers 
throughout  the  IVestem  States.  I  do  not 
recall  ever  hating  seen  one  that  is  as 
complete  and  comprehensive  as  this 
one.” 


Francis  and  Trigg  Laud 

Value  of  L.  A.  Market 

C  FRANCIS,  president  of  the  Post  Prod¬ 
ucts  Company,  and  Ernest  T.  Trigg, 
nresident  of  John  Lucas  &  Company, 
paint  manufacturers,  were  recent  visitors  to 
Los  Angeles. 

Said  Francis:  “In  the  East  we  regard  Cali¬ 
fornia  as  one  of  the  greatest  markets  in  the 
Nation.  We  expect  to  double  our  sales  here 
in  1928.” 

Said  Trigg:  “Per  capita.  Los  Angeles  has 
grown  faster  than  any  other  community  in  the 
Nation,  and  its  tremendous  buildinc  is  amaz¬ 
ing.  Eastern  manufacturers  regard  the  con¬ 
dition  here  as  one  that  has  settled  down  to 
a  sound  and  constructive  basis.” 
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RESPONSE  TO  ADVERTISING  INCREASED 
BY  INSTALMENT  BUYING  PRACTICES 

Walter  Mann,  Research  Director  of  A.  N.  A.,  Sees  Selling 
Costs  Lowered  Rather  Than  Advanced  by  Time  Payment 
Plans,  Making  More  Advertising  Possible 


advertising  development  since  instalment  sions,  or  a  total  of  $1,200  average  per 
selling  started  to  ‘ruin  the  nation.’  Build-  family,  it  is  not  hard  to  figure  out  how 
ing  and  loan  association  deposits  have  far  the  average  family  is  from  bank- 
soared  to  undreamed  of  heights.  In  fact,  ruptcy,  today. 

every  known  form  of  saving  has  taken  a  “Finally,  in  justification  of  time  pay- 
new  impetus,  since  the  war.  And  yet  the  ments,  which  have  been  clearly  shown  to 
people  have  had  things  they  never  be  one  of  the  most  prolilic  inspirers  of, 
dreamed  they  could  have,  have  lifted  their  rather  than  deterrents  to  advertising,  may 
actual  plane  of  living,  and  hence  their  gen-  I  point  out  that  the  continued  prosperity 
eral  contentment  immeasurably.  They  of  the  country  is  practically  dependent 


OKACTICES  of  instalment  buying  arc  tasted  the  enjoyments  hitherto  accorded  have  new  automobiles,  new  phonographs,  on  making 

^  increasing  the  responsiveness  to  ad-  only  to  the  favored  few,  would  then  be  new  radios,  new  vacuum  cleaners,  steam  a  major  pc 

vertisements  placed  in  newspapers,  maga-  content  to  go  back  to  bicycles,  to  street  heat,  washing  machines,  etc.,  all  sold  to  ne.xt  twent; 
zincs  and  other  cars,  and  to  black  calico  work  shirts?  them  and  therefore  necessarily  advertised  production 

media,  according  .  That  could  no  more  be  expected,  than  to  to  them  ‘on  time.  ,  .  ,  most  out  o 

to  the  belief  ex-  expect  that  they  would  go  back  to  pre-  **To  those  who  shake  their  heads  over  again  to  ta 

pressed  this  week  war  wages.  the  ‘bankruptcy’  into  which  instalment  ing  populat 

by  Walter  Mann,  “Consequently,  everyone  in  the  United  selling  is  leading  us,  it  might  be  worth  creased  dei 

director  of  re-  States  who  had  a  skilled  or  semi-skilled  while  to  do  a  simple  bit  of  long  division  going  forw 

search  of  the  As-  job,  has  quite  a  little  extra  money  to  that  might  be  found  in  any  common  decreased  : 

sociation  of  Na-  spend  «ach  week  that  he  never  had  be-  school  arithmetic,  to  show  how  little  crease  in 

tional  Advertis-  fore ;  plus  a  range  of  up-to-date  tastes  chance  there  is  for  immediate  bankruptcy  curves  are 

ers.  Mr.  Mann  which  have  been  whetted  to  the  limit  by  least.  stimulation 

is  author  of  this  great  force  called  advertising.  Time  “The  highest  figure  I  have  heard  this  average  w 

“Midas  Gold,”  payments  were  inevitable,  even  if  they  yc^c  for  the  estimated  annual  s^jes  essential  t( 

one  of  the  first  hadn’t  already  won  a  place  in  America’s  through  instalments  is  $/\000^,000.  ent  enviabl 

extensive  trea-  interest  and  esteem.  There  are  approximately  26,(XX),000  fam-  of  purchas 

ti.ses  on  the  eco-  “Hence  it  should  be  obvious  that  time  ''jes  in  the  United  States.  ^  Now  if  in  turn  boi 

nomic  aspects  of  payments  and  greater  advertising  inevi-  of  the  seven  billion  dollars  worth  of  in-  advertising 

instalment  sell-  Walti«  Makn  tably  go  hand  in  hand ;  that  one  supple-  stalment  payments  were  made  ‘o  ca^  on  stalment  se 

ing.  Theories  ments  and  enhances  the  other.  And  this  delivery,  this  would  leave  $5, 600, 000,000  disc.” 

have  been  advanced  recently  to  the  effect  in  spite  of  the  fact  that  certain  orthodox  credit  purchases,  or  $215  per  family, 
that  the  growing  practice  of  buying  over  economists  look  on,  and  shake  their  heads  *’C)W  since  the  savings  deposits  m  the 

a  period  of  time  was  diminishing  adver-  over  the  way  in  which  our  dear,  dear  United  States  average  nearly  $600  per 

tising  response  by  tying  consumer  in-  ‘peepul’  are  going  to  the  financial  bow-  family,  and  it  would  be  fair  to  assume  The  r/i 
comes  and  increasing  distribution  costs  by  wows.  average  family  would  have  at  daily  and 

adding  to  the  sales  expense.  “But  all  the  time,  it  grows  harder  and  l^st  as  much  as  that  in  quickly  realiz-  meml^r  o1 

“Is  time  payment  buying  a  menace  to  harder  to  prove  that  the  ‘peepul’  are  going  assets,  from  commodity  posses-  culations. 

advertising?”  was  the  question  asked  Mr.  to  the  dogs.  — —  -  -  '  ■ 

Mann  this  week  by  Editor  &  Publisher.  “Shopkeepers  generally,  except  in  a  few  - 

“Far  from  it!”  was  his  prompt  reply,  abnormal  localities,  report  that  this 

“Instead  of  time  payments  constituting  Christmas  just  passed,  witnessed  the  ^ 

a  menace  to  advertising  they  have  made  greatest  era  of  spending  ever  recorded  in  ^  ^ 

more  advertising  possible,  and  even  es-  the  United  States.  And,  at  the  same  time,  ^  Jw 

sential  to  many  manufacturers  and  deal-  the  savings  banks  reported  the  greatest 

ers  who  might  never  otherwise  have  be-  Christmas  Club  saznngs  in  the  history  of  ^  \ 

come  advertisers.  banking. 

“Take  the  retail  trade,  for  instance,  as  “New  homes,  the  backbone  of  any  na- 
reflected  in  the  advertising  in  the  daily  tion’s  stability,  are  being  advertised  on 
newspapers.  How  much  of  the  average  time,  are  being  bought  on  time,  and  are 
daily  paper’s  advertising  refers  to  in-  becoming  owned  on  time.  Stocks  and 
stalment  buying  today?  Fully  one-third  bonds  arc  being  sold  on  time,  and  are  be- 
is  from  instalment  houses  of  one  kind  ing  advertised  on  time,  which  is  another 
or  another.  On  one  page  you  find  an  in- 
stalment  jeweler’s  advertisement  over-  I 


shadowing  all  the  jewelry  copy.  On  many 
others  you  will  find  automobile  advertis¬ 
ing,  which  would  be  practically  non-ex¬ 
istent  but  for  time  payments.  On  another, 
and  in  fact  on  several  others,  you»  will 
find  time-payment  furniture  houses  dom¬ 
inating  the  advertising  of  all  furniture 
dealers. 

“And  now  since  many  of  the  depart¬ 
ment  stores  also  have  their  own  plans  for 
‘dignified  credit,’  one  must  admit  that  time 
payment  advertising  actually  dominates 
the  everyday  newspaper,  especially  in 
cities  where  the  rank  and  file  of  the 
people  are  wage  earners,  who  have  been 
taught  to  expect  that  they  can  have  ex¬ 
pensive  necessities  and  even  luxuries 
w'ithout  saving  up  the  full  price  in  ad¬ 
vance  for  them. 

“While  it  would  be  wholly  unfair  to 
assume  that  time  payments  have  been  the 
direct  cause  of  most  of  this  advertising, 
it  is  clear  that  those  who  have  a  time 
payment  story  as  well  as  a  merchandise 
story,  almost  invariably  use  more  space 
to  tell  it  in. 

“Moreover,  since  the  retailer  selling  to 
the  less  educated  classes  almost  always 
wants  to  shout  his  message,  using  size 
as  well  as  bolder  make-up  to  attract  at¬ 
tention,  it  is  only  natural  that  there  should 
be  greater  linage  used  to  attract  the  most 
logical  prospects  for  instalment  sold  mer¬ 
chandise,  namely  the  wage  earners  of  the 
country. 

“Instalment  buying  has,  in  the  past  few 
years  become  so  firmly  fixed  as  a  factor 
in  our  modern  distribution  machinery  that 
I  doubt  it  will  ever  be  dislodged,”  Mr. 
Mann  continued.  “It  is  a  product  of  our 
habit  of  living  life  to  its  fullest  today ; 
of  the  feeling  that  we  have  a  right  to  en¬ 
joy  what  we  earn,  while  we  are  earning  it, 
rather  than  at  some  future  date.  This 
belief  was  engendered  in  wartime,  when 
wages  went  out  of  sight  and  every  war- 
worker  wore  silk  shirts  and  drove  an  au¬ 
tomobile  for  which  he  paid  as  he  rode. 

“Why  should  anyone  expect  that  the  one 
controlling  element  in  a  democracy,  name¬ 
ly,  the  everyday  people,  who  having 


By  Star  Authors 


An  Advertisement  of  the 
American  Telephone  and  Telegraph  Company 


“THE  VANGUARD” 

by  Arnold  Bennett 

“THE  FORTUNATE  WAYFARER. 
By  E.  Phillips  Oppenheim 

“MISS  BROWN  OF  X.  Y.  O., 

By  E.  Phillips  Oppenheim 

“THE  DEVIL’S  MANTLE.” 

by  Frank  L.  Packard 

“THEY  CALL  IT  LOVE,” 

by  Louis  Joseph  Vance 

•THE  DESTROYING  ANGEL,” 
by  Louis  Joseph  Vance 

“THE  EYE  OF  LUCIFER,” 

by  Frederic  F.  Van  de  Water 
“HUE  AND  CRY,” 

by  Patricia  Wentworth 
“WOMAN  PROPOSES,” 

by  Hazel  Deyo  Batchelor 


In  July,  1926,  lightning  Within  a  little  over  an 

struck  the  Navy  Arsenal  hour  emergency  tele- 

at  Denmark  Lake,  New  phone  service  was  estab- 

Jersey.  The  explosion  demol-  lished,  invaluable  in  caring  for 
ished  the  J58o,ooo,ooo  plant,  the  victims  and  in  mobilizing 
rocked  the  countryside,  left  forces  to  fight  the  fire  which 
thousands  homeless  and  many  followed.  In  spite  of  repeated 
dead.  While  the  community  warnings  of  danger  still  threat- 
fled  in  terror,  fresh  explosions  ening,  no  telephone  worker  left 
hurled  fragments  of  shell  and  the  affected  area, 
debris  far  and  wide.  Through  each  of  the  day’s 

High  upon  the  roster  of  twenty-four  hours,  the  spirit 
those  who  responded  to  the  of  service  is  the  heritage  of 
call  of  duty  were  the  telephone  the  thousands  of  men  and  wo- 
workers.  Operators  in  the  dan-  men  who  have  made  American 
ger  zone  stayed  at  their  posts,  telephone  service  synonymous 
Those  who  had  left  for  the  day  with  dependability.  In  every 
and  others  on  vacation,  on  their  emergency,  it  is  this  spirit  that 
own  initiative,  hurried  back  to  causes  Bell  System  employees 
help  handle  the  unprecedented  to  set  aside  all  thought  of  per- 
volume  of  calls.  Linemen  and  sonal  comfort  and  safety  and, 
repairmen  braved  exploding  voluntarily,  risk  their  lives  to 
shells  to  restore  the  service.  “Get  the  message  through.” 
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Independence  Square 
Philadelphia*  Pa. 
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NORTH  CAROUNA 
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CAROLINA 


FIFTH 

FEDERAL  RESERVE 
DISTRICT 


Richmond  was  the  only  dty  listed  in  the  Fifth  Federal  Reserve  District  to 
.  show  an  increase  in  retail  sales  for  the  year  1927.  Sales  in  Richmond  increased 
2.1  per  cent.  In  the  two  other  major  cities  and  in  the  smaller  cities  and  the  dis¬ 
trict  as  a  whole  they  decreased. 

THE  NEWS  LEADER  has  a  dominant  lead  in  circulation  and  advertising  line¬ 
age  in  this  city  where  sales  are  increasing. 

National  Representatives: 


KELLY-SMITH  COMPANY 


Graybar  Bldg. 
New  York  City 


Waterman  Bldg. 
Boston,  Mass. 


Atlantic  Bldg. 
Philadelphia,  Pa. 


Tribune  Tower 
Chicago,  III. 


J.  B.  KEOUGH 

Candler  Building  -  Atlanta,  Ga. 
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HEARINGS  ON  GRIEST  POSTAL  MEASURE 
ARE  BEGUN  IN  WASHINGTON 

A.  J.  Baldwin  of  N.  P.  A.  First  to  Be  Heard  for  Publishing 
Interests — Williams,  Hanson,  Tufford  Present 
— To  Continue  30  Days 

By  J.  BART  CAMPBELL 

Oi'ashingtoH  Correspondent  of  Editor  &  Publisher) 


by  a  <lc\otion  to  the  soil  which  bred  only  the  seat  of  our  h'ederal  Government 
them  above  those  who  were  reared  among  and  the  political  center  of  our  cc  untry, 
more  affluent  circumstances.  Neverthe-  but  it  is  bound  to  become  more  and  more 
less,  it  has  been  that  strain,  nourished  on  the  center  of  science,  of  art,  and  of  litera- 
the  .sentiment  of  patriotism,  who,  when  ture.  Because  of  the  position  which  the 
thev  have  been  transferred  to  countries  United  States  holds  in  the  world,  it  will 
having  broader  opportunities,  have  been  assume  increasing  importance  in  intema- 
an  important  factor  in  human  develop-  tional  affairs.  Because  you  have  places 
ment.  They  have  exhibited  a  tenacity  of  here  of  great  power,  you  are  likewise 
purpose,  a  strength  of  character,  and  a  charged  with  great  responsibilities, 
moral  liber  that  has  made  them  a  most  In  no  small  degree  you  are  the  keepers 
important  element  in  any  country  wher-  of  the  public  conscience.  By  being  ser- 
cver  they  have  been  found.  Next  to  de-  vants  of  the  truth  you  can  help  to  create 
votion  to  the  home,  devotion  to  the  coun-  and  support  that  confidence  in  our  insti- 


JJEARINGS  on  proposed  reductions  in  art  at  this  point  “if  the  increase  in  the  thrst^^^^^^^  ^ffonlTnd  ik  each  M  ts  Z 

second  class  and  other  postal  rates  rates  on  second  class  matter  have  had  mdi^pen^able  attributes  contributing  foundation  of  national  progress  and  pros- 

began  slowly  to  get  under  way  this  the  effect  of  decreasing  the  amount  of  ^  human  pr^ess.  perity.  You  can  give  to  the  natiiik  a 

week  before  the  house  committee  on  matter  sent  through  the  mails  as  second  ,ii  CttPr  unHerstunHim,  of  earh  oth^r 


Post  Offices  and  Post  Roads  with  Arthur  class.” 

J.  Baldwin,  of  New  York,  president  of  "The  fact  is  that  there  has  been 
the  National  Publishers  Association  fir-  gradual  increase,”  demanded  Spearing. 


to  human  progress.  periiy.  i  ou  can  give  lo  me  nations  a 

The  constant  criticism  of  all  things  better  understanding  of  each  other  and 
that  have  to  do  with  our  country,  with  increase  the  harmonious  relationship,  the 
the  administration  of  its  public  affairs,  spirit  of  good  will  and  friendship,  whidi 


ing  the  opening  gun  on  behalf  of  the  Stewart  replied  in  the  affirmative.  ^  ^m^rcia.  en- 

Slishin^^nterlstf  ”V\  hat  I  would  like  to  know.”  pursued  terpnses.  with  the  c^duct  of  its  social 

Mr.  Baldwin  began  his  presentation  of  Mr:  Spearing,  “is  if  that  increase  has  j-® 

the  case  of  the  Nk  P.  A  vs.  the  Post  from  time  to  time  affected  the  amount  fnctions  and  jealousies,  weaken  and  dis- 

Office  department,  after  Joseph  Stewart,  of  matter  that  has  been  sent  through  the  necessary  spirit  of  ^triot- 

.t  ‘1  11  T  1  _  .  •*  icrrv  I  nprp  ic  aiwave  n^n  tnr  rntirism. 


with  the  operation  of  its  commercial  en-  will  bring  to  all  peoples  more  of  the 
terprises,  with  the  conduct  of  its  social  blessings  of  contentment  and  of  peace. 


executive  assistant  to  Postmaster  Gen- 


HEARST  INSTRUCTS  STAFF 

William  Randolph  Hearst  published  in 


a,.!,!.  L.ti  . _ -  _  .  „  vv  iiiiam  ixaiiuuiyii  ncarsi  yuuiisnea  in 

the  mail  as  second  class.  I  have  seen  it  for  criticism,  newspapers  on  Feb.  8  a  letter  he  had 

but  there  is  likewise  need  for  discnmma-  " 


eral  Harry  S.  New,  had  concluded  a  stated  in  the  public  prints  and  heard  it  *  written  to  all  publishers  and  executives 

lengthy  explanation  and  the  department’s  stated  a  large  number  of  publications  J®"-  reminding  them  of  previous  in- 


iciigiiiy  cApidiidiiuii  diiu  iiic  s  a  tat tiutait./vt  va  triitVi  Wli#*r<»vpr  tVii^rp  tlip  ffpn  1  iiiciii  ui  prcviuus  in- 

viewpoint  regarding  the  proposal  for  the  made  arrangements  to  send  their  mail  .  „  structions  he  had  given  regarding  the  ac- 

restoration  of  the  1921  second  class  rates  matter  by  express  or  in  a  freight  car,  there  w  11  be  some  counterfeits.  ^  ^  |  j^corations  In  the 

embodied  in  the  pending  postal  rate  and  some  by  trucks,  in  order  to  avoid  letter  Mr.  Hears?  suggested  that  if 

revision  bill  sponsored  by  Congressman  the  high  rate  of  postage,  and  I  want  to  does  not  consist  of  the  counterfeits,  it  connected  with  a  Hearst  news- 

William  W.  Griest.  of  Pennsylvania,  the  know  if  you  have  any  means  of  knowing  consists  oi  the  genuine.  Constantly  to  service  accepted  anv 


revision  Dill  sponsored  Dy  congressman 
William  W.  Griest,  of  Pennsylvania,  the 
veteran  committee  chairman.  whether  this  is  a  fact  or  not?”  portray  tne  taiiures  ana  tne  oeiinquents  is  a”  foreign  i 

The  publishing  interests  are  seeking  a  Mr.  Stewart  replied :  “.\s  to  whether  grossly  to  the  public.  It  breeds  immediately  retire. 

restoration  of  the  1^0  second  class  rates,  there  would  be  a  reduction  in  revenue  ^  unwarranted  spirit  of  cynicism.  Lift  - 

Their  representatives  are  naturally  not  by  a  reduction  in  rates  as  a  result  of  rnade  up  ot  the  successtul  and  the  I ams'  FSTAT 

displeased,  however,  that  the  post  office  legislation  is  a  matter  which  has  been  worthy.  In  any  candid  representation  of 

department  has  endorsed  the  Griest  bill  discussed  both  ways.  In  our  judgment  current  conditions  they  have  the  Dr.  Talcott  Williams,  f 


portray  the  failures  and  the  delinquents  is 
L _ 1..  . _ .1 _ T.  award  from 


service  accepted  any 
foreign  government  he 


WILUAMS’  ESTATE  $5,000 

Dr.  Talcott  Williams,  founder  and  di- 


as  the  fir.st  real  concession  it  has  made  it  is  not  likely  that  the  rates  have  had  claim  to  attention.  In  the  effort  of  the  rector  of  the  Pulitzer  School  of  Joumal- 
in  the  long  fight  to  reduce  existing  a  radical  effect  in  making  those  changes  press  to  destroy  vice,  it  ought  not  to  ism,  and  for  many  years  a  prominent  fig- 


Stewart  began  his  exposition  of  the  “There  have  been  economic  conditions  These  are  some  of  _  the  ideals  toward  tire  estate  of  $5,000  to  his  widow,  Sophia 
postal  rate  situation  before  the  committee  which  have  affected  all  business:  have  which,  I  believe,  the  journalistic  profes-  Wells  Royce  Williams,  the  filing  of  his 

at  a  short  preliminary  hearing  Wednes-  affected  the  advertising  in  periodicals  s*c)n  should  work.  I  am  conscious  that  will  for  probate  this  week  showed.  Dr. 

day.  He  faced  a  barrage  of  question-  particularly.  they  are  not  yet  attainable  in  their  en-  Williams  died  Jan.  24. 


you  refer  to.” 

“There  have  been  economic  conditions 


neglect  virtue. 


lire  in  the  newspaper  world,  left  his  en- 


day.  He  faced  a  barrage  of  question-  particularly.  “wy  are  not  yet  attainable  in  tneir  en- 

ing  by  committee  members  during  most  “Furthermore  under  that  act  of  1917  tirety,  and  yet  they  may  be  closer  at  hand 
of  today.  there  ivas  a  reentry  privilege  granted  to  many  of  us  realize.  As  civilizatichi 

Stewart  was  the  author  of  a  postal  the  publishers.  That  is  to  say  a  pub-  advances  the  time  element  of  reactions 
costs  ascertainment  report  which  was  lication  that  was  published  in  Phila-  greatly  decreases.  Reforms  do  not  al- 


WEEKLY  75  YEARS  OLD 

The  Henderson  (Tex.)  Times,  a  week¬ 
ly,  recently  celebrated  its  75th  year  of 


repudiated  by  a  former  congress.  delphia  and  distributed  through  the  en-  ways  grow  up  gradually.  They  are 

Congressman  Griest  has  been  author-  tire  country  could  ship  its  product  to  to  occur  all  at  once.  It  is,  rather,  P  >  ,  ,.  ,  ,  ,  j 

ized  by  the  house  to  hold  all  day  hearings  distant  points  and  reenter  at  that  point  abuses  that  creep  in  on  us  with  a  slow  “  is  imw  ownea  ana  eaitea  by  Garland 

for  a  perioil  not  to  exceed  30  days.  and  get  the  lower  rate  for  the  nearby  growth.  The  spirit  of  mankind  is  more  •  • _ 

Replying  to  questions  by  committee  zones  instead  of  sending  it  by  mail  all  and  more  asserting  itself,  more  and  more  *  '  i-T-mu 

members  regarding  the  segregation  of  that  distance.  It  was  an  economical  demanding  that  the  affairs  of  government  PLANT  NEIARING  COMPLETION 
various  items  of  second  class  matter,  Mr.  arrangement  on  their  part.  They  could  and  society  be  conducted  in  accordance 


The  new  building  of  the  Chicago  Eve- 


Stewart  stated  that  the  Post  Office  De-  get  a  freight  rate  lower  than  the  com-  with  the  laws  of  truth.  The  people  who  rapidly  nearing  completion 

partment  had  finally  adopted  this  method  bined  mail  rates  for  the  whole  distance,  neglect  that  precept  are  bound  for  a  Wacker  Drive  and  will  be  ready  for 
of  classification.  He  pointed  out,  how-  That  was  contemplated  by  the  statute  nioral  explosion.  Publicity  is  not  only  occupanev  before  May  1. 

ever,  that  the  department  had  never  felt  and  it  was  expected  that  the  magazines  main  agency  of  reform,  it  is  likewise  ■  _ ^ | _ 

that  they  had  reached  the  point  where  would  take  advantage  of  that  provision.  main  agency  of  prevention.  In  its  HOin  niCMiiirFF  niNMFP 
they  would  be  justified  in  making  an  That  did  not  affect  the  total  amount  in  function  it  is  not  the  voice  of  the  in-  ukjviul.uu.  uinntJC 

official  report  of  the  various  classifica-  the  mail  because  it  ultimately  went  into  dividual  reporter  or  editor,  but  the  voice  The  Chamber  of  Commerce  of  Okmul- 

tions  of  second  class  on  the  basis  of  the  mail.”  of  public  expression.  It  represents  the  gee,  Okla.,  held  a  “Made  in  Okmulgee” 

such  segregation.  Besides  Arthur  Baldwin,  there  were  thought,  the  hope,  the  aspirations,  and  banquet  Jan.  19,  for  which  the  Okmulgee 


such  segregation.  Besid 

Congressman  Clyde  Kelly,  of  Penn-  present 


Tufford,  secretary- 


sylvania,  a  committee  member,  wanted  to  treasurer.  Inland  Daily  Press  Associa- 


the  faith  of  the  people. 

It  is  a  great  opportunity  that  comes 


Daily  Times  and  Daily  Democrat  printed 
a  16-page,  4-column,  minature  edition. 


know’  whether  the  department  has  yet  tion;  Cranston  Williams,  manager,  to  the  members  of  the  National  Press  containing  the  menu  and  program,  and 
developed  a  cost  ascertainment  system  Southern  Newspaper  Publishers  Associa-  Club  of  Washington.  This  city  is  not  explaining  some  Okmulgee  manufactures, 
to  determine  whether  or  not  the  addi-  tion;  George  C.  Lucas,  executive  secre- 

tional  rates  Congress  imposed  upon  tary.  National  Publishers  .\ssociation ; 

second  class  are  paying  the  cost  of  R.  J.  Cuddihy,  Literary  Digest;  P.  H. 

carrying  the  advertising  portion.  Mr.  Collins.  Curtis  Publishing  Company,  r  ■  ■  k.|  j  j  ■  A 

Stew’art  stated  the  department’s  methods  Philadelphia;  Henry  Newhall  of  Boston,  '  V  ^*****^  LI  N  I  f 

with  regard  to  the  segregation  of  second  Modern  Priscilla;  Elisha  Hanson,  Wash-  H  ^ 

class  items  were  only  now  developed  to  ington  representative  of  the  .American  J  fl  _ 


a  point  “pretty  nearly  accurate.” 

“For  instance,”  Mr.  Stew’art  continued, 


Newspaper  Publishers’  .Association;  and 
William  L.  Daley,  Washington  repre- 


“it  has  been  popularly  thought  that  the  sentative  of  the  American  Publishers 
heavy  magazines  carrying  a  large  con-  Conference. 

tent  of  advertising  matter  are  contribut-  _ _ _ 

ing  in  a  greater  percentage  to  our  esti¬ 
mated  cost  than  the  other  classes.  That  FULL  TEXT  OF  COOLIDGE 
is  not  correct.  In  fact,  quite  the  opposite  PRESS  CLUB  SPEECH 

would  be  nearer  the  truth.  The  large  _ _ 

loss  in  second  class  must  be  sought  for  m  ,■  j  i  t, 

in  other  divisions  of  second  class.  {Continued  from  Page  6) 

“Had  the  second  class  rates  for  the  - - 

fiscal  year  of  1921  been  in  effect  during  have  not  betrayed  our  judgment  or  hard- 
the  fiscal  year  of  1927  they  would  have  ened  our  heart.  In  spite  of  sporadic  out¬ 
produced  about  $3,655,000  less  revenue  break*  of  violence,  one  of  our  chief  char- 
than  was  actually  received  from  postage  acteristics  is  a  profound  reverence  for 
on  the  advertising  of  the  zone  rate  pub-  humanity  On  our  record  and  on  our 
lications,”  Mr.  Stewart  informed  the  prospects  there  is  every  reason  for  an 
committee.  _  abiding  faith  in  our  country. 

“As  applied  to  the  prospective  business  While  these  considerations  may  well  be 
for  the  fiscal  year  of  1929,  the  loss  of  dwelt  upon  as  justifying  pride  in  our 
revenue  under  the  1921  rate  is  estimated  country,  the  reasons  for  love  of  country 
at  $3,860,000.  On  the  whole  second  class  appear  to  lie  deeper.  It  can  scarcely  be 
matter  the  cost  ascertainment  for  1927  said  that  it  is  the  people  of  great  and 
shows  the  estimated  loss  on  all  second  powerful  nations  who  have  exhibited  the 
class  matter  for  the  fiscal  year  as  $84,-  greatest  attachment  to  the  land  of  their 
02Z702.  Those  who  have  originated  in 

<  nneressman  Spearing  (Dem.)  loiui-  countries  that  were  small  and  inconspicu- 
siaiia.  a  committee  member,  asked  Stew-  ous  and  poor  have  rather  been  marked 


^  TRADE  LI  N  OT  YPE 

METAL  FEEDER 

Easily  installed  on  any  Linotype.  Keeps  metal 
at  even  temperature.  Can’t  feed  too  fast 
M  or  too  slow.  Requires  little  attention. 

Or^rr  from  the  Nesreti  Agency 

Mergenthaler  Linotype  Co. 

Bt'ooklyn,  New  York 


SAN  FRANCISCO 


NEW  ORLEANS 


CANADIAN  LINOTYPE,  LIMITED.  TORONTO 
KepresentMthes  in  the  Principnl  Ciiies  of  the  World 


Linotype  Metal  Feeder*  for  all  models  (except 
42  em)  without  electric  pot . $40.00 

F-4}14~^inotype  Metal  Feeder  for  electric  pot.  All  models 
except  42  em . $40.00 

F-4315 — Linotype  Metal  Feeder,  for  all  42  em  models 
without  electric  pot . $30.00 

F-4314 — Linotype  Metal  Feeder  for  electric  pot.  All  42 

em  models . .  $30.00 

(All  prices  snhject  to  cbenge  without  notice) 


LINOTYrXO  IN  THE  CAXAMONO  VAMILY 
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Ifs  Time  to  Put  Your  Ear  to  the  Ground 

David  Lawrence  Is  Writing  Daily  on 
Pre-Election  Developments 

From  now  on  ifs  politics — 
breakfast  lunch  and  dinner 

Situations  develop  and  dissolve,  booms  flare  and  flicker  out,  dark  horses  are 
groomed  and  sent  back  to  pasture,  but  down  underneath  the  ground  swell  is  rising 
the  long,  strong  pull  that  sweeps  the  winning  nominee  and  candidate  to  his  goal. 

No  local  situation  determines  issue,  all  contribute. 

To  get  the  facts  and  interpret  them  takes  time-tested  training,  scrupulous  non- 
partisanship,  painful  collecting  and  rejecting,  weighing,  balancing  and  analysis 
that  only  the  expert  can  attempt. 

This  ability  to  discover,  report  and  analyze  the  facts  has  made  David  Lawrence 
the  most  widely  read  writer  on  National  Affairs. 

David  Lawrence’s  travels  will  take  him  into  doubtful  territory,  and  unplumbed 
political  situations.  After  Kansas  City  and  Houston  he  will  go  out  among  the 
voters  as  the  chosen  candidates  reach  the  home-stretch  in  the  Presidential  race. 

The  David  Lawrence  Dispatch  will  save  you  space  and  tolls. 

It  is  available  to  one  paper  in  each  city,  by  leased  wire,  overhead  or  by  mail 
from  a  nearby  terminal. 

A  telegram  will  start  the  service  now 

Consolidated  Press  Association 

Executive  Offices,  Evening  Star  Building,  Washington,  D.  C. 
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FINDS  AGENTS  SOLD  ON 
SMALL  TOWN  PAPERS 

H.  Z.  Mitchell  Ends  Missionary  Tour 
on  Behalf  of  N.  E.  A.  Members — 
Standardization  of  Invoice 
Methods  Progressing 

Concluding  a  two  weeks'  tour  of  New 
York  advertising  agencies,  H.  Z.  Mitchell, 
member  of  the  advertising  committee  of 
the  National  Edi¬ 
torial  Association, 
reported  to  Edi¬ 
tor  &  PfBLISHER 
that  he  found  the 
agents  thoroughly 
“sold”  on  the 
home  town  paper 
and  hopeful  that 
N.  E.  A.  co-op¬ 
eration  would 
make  them  more 
frequently  serv¬ 
iceable  in  cam¬ 
paigns  than  they 
have  been  in  the 
H.  Z.  Mitchell  past, 

Mr.  Mitchell, 
who  is  editor  of  the  Bctnidji  (Minn.) 
Daily  Pioneer  atid  Weekly  Sentinel,  has 
interviewed  most  of  the  larger  New 
York  agencies,  acquainting  thern  with 
the  facilities  which  the  N.  E.  A.  is  pro¬ 
moting  to  make  their  member  papers 
more  easily  available  to  the  advertiser, 
and  attempting  to  learn  from  the  agents 
the  further  steps  which  can  be  taken  by 
the  N.  E.  A.  in  this  direction.  He  has 
also  conferred  with  officials  of  the 
American  Association  of  Advertising 
Agencies  on  these  subjects. 

X.  E.  A.  field  secretaries  are  ready  to 
check  over  lists  of  papers  whose  use  is 
contemplated  in  a  campaign,  informing 
the  agency  of  those  which  are  defunct, 
or  inefficient;  to  transmit  complaints 
about  checking  copies  of  delinquent  in¬ 
voices  by  personal  letter  to  member 
papers,  and  to  co-operate  with  the  agen¬ 
cies  in  all  matters  pertaining  to  dealing 
with  the  smaller  newspapers,  Mr. 
Mitchell  said. 

On  the  other  hand,  he  said,  he  has 
been  impressed  by  the  growing  recogni¬ 
tion  of  the  agencies  of  the  importance 
of  the  home-town  paper  in  retail  cam¬ 
paigns. 

Mr.  Mitchell  went  to  Washington 
Thursday  morning,  and  will  continue  his 
work  there,  in  Philadelphia,  and  in  (Thi- 
cago,  before  returning  home,  Feb.  24. 
In  Chicago  he  will  speak  before  the 
students  of  the  Medill  School  of  Jour¬ 
nalism. 

NEW  TENNESSEE  DAILY 

Elizabethton  Bi-Weekly  to  Start  New 
Schedule  Early  in  March 

The  Elizabethton  (Tenn.)  Star  was 
elected  to  membership  in  the  .Associated 
Press  Jan.  26,  and  will  begin  publication 
as  a  daily  about  March  1.  Frank  H. 
Lovette  will  be  editor  and  general  mana¬ 
ger,  H.  R.  Campbell,  managing  editor; 
Nelson  W.  Burris,  business  manager; 
Charles  E.  Gamble,  advertising  mana,ger; 
and  H.  A.  Turner,  classified  advertising 
manager.  A  subordinate  staff  will  be 
apiK>inted  later. 

S.  CT.  Theis  &  Co.  will  be  the  national 
advertising  representative. 


HOLD  ADVERTISING  BALL 

The  Eleventh  District  convention  of 
the  International  Advertising  .Associa¬ 
tion,  and  Mardi  Gras  Ball,  will  be  held 
at  the  Denver  municipal  auditorium, 
Feb.  17.  Decorations  will  carry  out  the 
scheme  of  a  medieval  castle. 


EDITOR  SERIOUSLY  INJURED 

James  S.  Maynard,  editor  of  the 
Tyrone  (Okla.)  Observer,  on  Feb.  7  un¬ 
derwent  an  operation  for  amputation  of 
a  leg  which  was  broken  in  three  places 
Monday  in  a  highway  accident  near  his 
home.  He  was  taken  to  a  hospital  at 
Liberal,  Kan.,  in  a  serious  condition. 


PI  LINES  GIVE  ALBANY 
READERS  A  SURPRISE 

A  FONT  of  diamond-inlaid  ruL- 
her  type  is  being  prepared 
as  a  token  for  the  printer  who  let 
a  prize  “boner”  get  by  in  an  Al¬ 
bany,  N.  Y.,  evening  newspaper 
last  week. 

Under  the  announcement  of  a 
marriage  license  came  two  pi  lines 
from  a  galley  of  sports  news,  read¬ 
ing  “wrestling  and  boxing  are  on 
the  program.”  The  item  appeared 
on  page  1. 

NEW  PHOTOENGRAVING 
BOOK  ENCYCLOPAEDIC 

Hat  649  Full  Page  Illustration*  Show¬ 
ing  Work  of  235  Establishments — 
Intended  to  Summarize  Achieve¬ 
ment  of  Engraving  to  1927 

By  Stephen*  H.  Horg.\x 

Here  is  a  book  difficult  to  review  be¬ 
cause  of  its  immensity  and  the  complex 
character  of  its  illustrations.  Still  it  is 
of  special  inter¬ 


est  to  editors, 

publishers,  adver¬ 
tising  agents, 
printers,  in  fact 
to  everyone  em¬ 
ploying  engrav¬ 
ing. 

Some  of  the 
physical  facts  re¬ 
garding  this  big 
book  are  that  it 

has  870  pages, 

9x12  inches  in 
size ;  649  of  these 
pages  are  full 
Stephen  H.  Hoegan  page  illustrations, 
from  235  en¬ 
graving  establishments  in  this  country, 
Canada,  England  and  France.  These 
show  the  endless  variety  of  artistic  re¬ 
sults  that  can  now  be  had  through  photo¬ 
engraving.  It  is  estimated  8,000  persons 
participated  in  its  production  and  the 
sum  the  book  represents  in  art  copy,  en¬ 
graving,  typography,  paper,  printing  and 

binding  is  about  $250,()00.  The  edition 

was  7,200,  distributed  through  photo¬ 
engravers  at  $10  and  all  were  sold  before 
the  last  copy  got  through  the  bindery. 
Nearly  40  tons  of  paper  was  required. 
Each  copy  weighs  11  pounds. 

“Achievement”  shows  the  perfection 
photoengraving  has  reached  during  the 
half  century  since  Moss,  the  first  ^oto- 
engraver,  was  trying  to  sell  his  work  in 
New  A’ork.  What  photoengraving  has 
done  for  printing,  publishing,  paper  and 
ink  making,  press  building  and  the  al¬ 
lied  trades  since  the  70’s  cannot  be  esti¬ 
mated  at  this  time. 

The  titles  to  the  illustrations  are  clear 
and  informative,  still  the  book  can  be 
opened  again  and  again  at  any  page  and 
gain  fresh  information.  “Wet”  and 
“Dry”  color  printing  are  compared.  The 
difference  paper  stock  makes  in  giving 
color  and  brilliancy  to  printing  ink  is 
shown.  Numerous  examples  of  high¬ 
light  halftones,  now  becoming  so  popu¬ 
lar,  are  presented,  as  are  the  different 
screen  patterns  and  the  varied  te.xtures 
they  will  produce.  The  use  of  oil  inks 
or  water-color  print  inks  are  compared. 
There  are  reproductions  of  nuts  and 
fruits  good  enough  to  eat  and  colored  in¬ 
serts  in  from  one  to  15  printings. 

Though  the  book’s  story  is  told  in  pic¬ 
tures  there  are  informative  articles  on 
matters  connected  with  photoengraving. 
Besides  these,  16  leaders  in  art,  educa¬ 
tion,  advertising  and  industry  pay  trib¬ 
utes  to  the  importance  of  photoengraving 
in  their  different  lines  of  endeavor.  It 
will  probably  be  some  time  before  such 
a  work  as  this  one  is  again  undertaken. 
The  present  volume  will  remain  for  all 
time  a  record  of  the  state  of  the  photo¬ 
engraver’s  art  in  1927. 

_  The  .American  Photo-Engravers  Asso¬ 
ciation  is  to  be  congratulated  on  its  en¬ 
terprise  and  Mr.  Louis  Flader,  the  editor, 
for  the  successful  way  in  which  he 
handled  so  big  an  undertaking. 


The  INDIANAPOUS  NEWS 

carried  more  advertising  in 
1927  in  these  important 
cl  assifications  than  any 
other  Indianapolis  news¬ 
paper: 


TOTAL  LOCAL  DISPLAY 
TOTAL  NATIONAL  DISPLAY 
TOTAL  CLASSIFIED 
GRAND  TOTAL  ADVERTISING 

Automotive 
Beverages 
Department  Stores 
Drug  Stores 

Food  and  Grocery  Products 
Furniture 

Hardware  and  Building 


Jewelry 

Leather  Gifts,  etc. 
Men’s  Wear 
Miscellaneous 
Musical 

Office  Appliances 

Publications 

Radio 

Shoes 

Tobacco  Products 
Toilet  Articles 
Women’s  Wear 


—  and  in  these  elassifiea- 
tions,  The  NEWS  earried 
more  advertising  than  the 

combined  total  of  all  other 
Indianapolis  newspapers 
(The  NEWS  6  issues  a  week 
against  a  combined  field  of 
13  issues  a  week) : 


TOTAL  LOCAL  DISPLAV 
TOTAL  NAHONAL  DISPLAY 

Beverages 
Department  Stores 
Drug  Stores 

Food  and  Grocery  Products 
Hardware  and  Building 


Jewelry 

Office  Appliances 

Publications 

Radio 

Shoes 

Tobacco  Products 
Toilet  Articles 
Women’s  Wear 


"H  Tht  Indianapolis  News 

^ht  Indianapolis  Radius 

DON  BRIDGE,  Advertising  Manager 

l|r  V  1,  dan  a.  CARROLL  _..  J.  E.  LUTZ 

New  York:  no  East  42nd  St.  Chicago:  Bfdg. 

NEWS  1927  circulation  was  largest  in  NEWS  SS-year  history. 
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The  Truth  of  the  Fire 

IN -  - 

FALL  RIVER,  MASSACHUSETTS 

The  burned  district  was  in  the  centre  of  the  city — ^hotels, 
theatres,  lawyers’  offices,  banks,  and  the  Pocasset  Mill, 
which  was  being  demolished  to  make  space  for  a  modern 
building. 

Entire  retail  store  district  unharmed. 

No  homes  burned. 

Employment  unaffected  by  fire. 

Herald  News  building  front  scorched — slight  water  damage. 

The  Herald  News  printed  a  thirty-two  page  paper  in  its  own 
plant  on  Monday,  February  6th,  two  publishing  days  after 
the  fire,  with  32,079  lines  of  advertising. 

Business  going  on  as  usual. 

Streets  in  burned  district  cleared  for  traffic. 

Re-building  program  already  started. 

Fall  River  Herald  News 

OVER  23,700  net  paid  DAILY  CIRCULATION 

NATIONAL  REPRESENTATIVES 

KELLY-SMITH  COMPANY 


NEW  YORK 


BOSTON 


PHILADELPHIA 


CHICAGO 
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DALLAS  NEWS  MAKES 
EXECUTIVE  CHANGES 

Doran  Now  Business  Manager  of  News 

and  Journal — Benner  Becomes  As¬ 
sistant  to  Publisher — Others 
^  Promoted 

Changes  in  the  staff  personnel  of  the 
Dallas  (Tex.)  News  and  the  Dallas 
Journal  were  effected  Feb.  1  with  the 
announcement  of  the  appointment  of  E. 
B.  Doran  as  business  manager  of  the 
two  papers. 

W.  H.  Benners,  formerly  business 
manager  of  the  News,  continues  with  the 
News  and  with  the  Journal  in  the  capa¬ 
city  of  assistant  to  the  publisher.  Mr. 
Benners  has  been  connected  with  the  or¬ 
ganization  for  35  years.  He  has  occupied 
the  position  of  business  manager  for 
alx)ut  20  years. 

Mr.  Doran  moves  to  his  post  as  head 
of  the  business  organization  of  the  News 
with  a  background  of  long  experience  in 
newspaper  work.  His  first  connection 
with  the  News  was  in  November,  1895, 
as  stenographer  to  the  managing  editor. 
In  a  short  time  he  joined  the  reportorial 
staff  and  served  as  reporter  and  staff 
correspondent  until  his  appointment  as 
city  editor.  He  later  moved  up  to  the 
news  editorship  of  the  News,  which  jtost 
he  held  until  he  was  made  managing 
editor  of  the  Journal  in  1914.  He  served 
in  that  capacity  until  1918  when  he  was 
appointed  director  of  news  and  telegraph 
of  both  the  News  and  the  Journal. 

John  E.  King  will  have  complete  juris¬ 
diction  of  the  new’S  department  of  the 
News  in  the  capacity  of  managing  editor, 
which  post  he  has  occupied  since  1925. 
Mr.  King  has  been  connected  with  the 
News  since  1908  when  he  was  assistant 
correspondent  of  the  Galveston  Dallas 
News  with  the  Houston  bureau.  He  later 
transferred  to  Galveston  as  a  reporter 
and  served  there  in  the  capacities  of  staff 
correspondent,  city  editor  and  night  editor 
until  December,  1913,  when  he  cjime  to 


Dallas  as  telegraph  editor  of  the  News. 
Mr.  King  later  served  for  five  years  as 
night  editor  until  his  appointment  as 
managing  editor  three  years  ago. 

Joseph  F.  Willetts,  night  editor,  be¬ 
comes  assistant  managing  editor  of  the 
News.  He  has  been  connected  with  the 
News  since  March,  1923,  as  make-up  ed¬ 
itor  and  telegraph  editor  until  his  transfer 
to  the  night  desk. 

The  news  department  of  the  Journal 
will  be  in  charge  of  Harry  C.  Withers, 
managing  editor  of  that  publication  since 
1918.  Mr.  Withers  started  in  May,  1904, 
with  the  News  as  reporter  and  sports  ed¬ 
itor.  He  later  was  made  city  editor. 
With  the  founding  of  the  Journal  in 
.\pril,  1914,  Mr.  Withers  was  made  city 
editor  of  the  new  publication  and  served 
on  the  city  desk  until  his  api)ointnient  as 
managing  editor. 

OHIO  DAILY  SUSPENDS 

Sidney  Daily  Journal  Absorbed  by  the 
Daily  News 

The  Sidney  (O. )  Daily  Journal  dis¬ 
continued  publication  Feb.  1,  being  taken 
over  by  the  Sidney  Daily  Nnos.  This 
leaves  the  Daily  News  as  the  only  daily 
newspaper  in  Sidney  and  Shelby  county. 

The  Sidney  Daily  Journal  was  estab¬ 
lished  25  years  ago  by  David  Oldham, 
prominent  Republican  politician  and 
real  estate  owner,  and  was  operated  by 
him  until  his  death  a  year  ago  and  since 
then  by  his  two  sons,  the  administrators 
of  his  estate,  who  now  retire  to  devote 
their  time  to  other  business. 

The  Sidney  Daily  News  is  the  pioneer 
daily  in  the  Sidney  field,  having  been  pub¬ 
lished  as  a  daily  for  36  years  and  25 
years  prior  to  that  time  as  a  weekly. 
The  News  was  founded  by  the  late  Gen. 
J.  O.  Amos,  pioneer  Ohio  newspaper 
man.  His  three  sons  became  associated 
with  him  in  the  business  and  continue<l 
to  publish  the  consolidated  daily  papers 
under  the  name  of  the  Sidney  Daily 
News,  with  E.  C.  Amos  as  editor,  W.  T. 
Amos  as  business  manager  and  Howard 
Amos  as  citv  editor. 


S.  N.  P.  A.  PICKS  BILOXI 
FOR  1928  MEETING 

Session*  to  Be  Held  June  21-23 — Just 

Before  Democratic  Convention — 
Plan  $2,000,000  Fund  to 
Advertise  South 

The  Edgewater  Gulf  Hotel.  Biloxi, 
Miss.,  was  picked  as  the  meeting  place 
for  the  1928  convention  of  the  Southern 
Newspaper  Publishers  Association  at  a 
meeting  of  S.  N.  P.  A.  officers  and  direc¬ 
tors  in  Chattanooga  at  the  Hotel  Patten, 
Feb.  5  and  6.  The  sessions  will  be  held 
June  21,  22  and  23,  a  week  preceding 
the  national  Democratic  convention  in 
Houston  so  as  to  give  publishers  who 
so  desire  to  go  from  Biloxi  to  Houston. 

Walter  C.  Johnson,  general  manager  of 
the  Chattanooga  (Tenn.)  .Vcti'.t  was 
named  chairman  of  the  program  commit¬ 
tee  for  the  annual  meeting.  The  direc¬ 
tors  voted  to  have  the  golf  tournament 
as  usual  and  Chairman  Johnson  nametl 
W.  H.  Savory,  of  the  Mergenthaler  Lino¬ 
type  Company,  chairman  of  the  golf  com¬ 
mittee.  It  was  decided  to  restrict  other 
features  of  the  program  to  business  top¬ 
ics  of  interest  to  newspaper  publishers. 
.\n  invitation  to  hold  the  1929  convention 
in  St.  Augustine  was  extended  by  Direc¬ 
tor  Herbert  Felkel  from  Horida.  Eman¬ 
uel  Levi  of  the  Lotiisz’ille  (Ky.)  Courier- 
Journal  and  Times,  was  elected  a  director 
to  suceed  Harry  Giovannoli,  who  re¬ 
signed. 

The  status  of  the  suit  against  the  Asso¬ 
ciation  by  the  F'ederal  Trade  Commission 
as  well  as  postal  legislation  were  both 
discussed.  It  was  announced  that  Secre¬ 
tary  Cranston  Williams  would  go  to 
Washington  to  appear  before  the  house 
postal  committee. 

It  was  also  announced  at  the  conclu¬ 
sion  of  the  meeting  by  Robert  Ewing  of 
the  New  Orleans  States,  president  of  the 
S.  N.  P.  A.,  that  it  had  been  decided  to 
r;;ise  a  $2,()00,(XX)  fund  after  a  three  year 
period  to  advertise  the  south. 


"We  are  going  to  broadcast  the  a^. 
vantages  of  the  climate  and  living  con- 
ditions,  manufacturing  sites,  transportj. 
tion,  both  by  water  and  rail  and  of  soil, 
mineral  deposits,  and  health.”  Mr.  Ewing 
said.  “If  the  publishers  of  a  generat^ 
ago  were  alive  today  they  would  not 
shout  the  slogan  ‘Go  West!  Young  Man;' 
but  would  headline  their  papers  with  the 
opportunities  of  the  South  over  the  other 
sections  of  the  nation.  This  part  of  the 
country  has  gone  through  some  drastic 
changes  in  the  past  few  years.  'I'he  larger 
financiers  realize  this  but  the  majority 
have  not  had  it  brought  home  to  them. 
This  is  our  aim  and  we  will  put  it  over." 

JOINS  DES  MOINES  DAILY 

Walters  of  Milwaukee  Journal  Now 
News  Editor,  Tribune-Capital 

Employes  of  the  editorial  <lepartment 
of  the  Milzoaukee  Journal  held  a  far^ 
well  party  for  Basil  L.  Walters,  tele¬ 
graph  editor,  who 
has  been  named 
news  editor  of 
the  Des  Moines 
T rihune  -  Capital. 
Mr.  Walters  vras 
presented  with  a 
set  of  automobile 
chains,  a  motor 
robe  and  an 
automobile  spot¬ 
light. 

Mr.  Walters 
came  to  the 
Journal  as  night 
editor  after  his 

B.»sii,  L.  Walters  discharge  from 
the  army  in  1919 
and  has  also  served  as  the  New  York 
correspondent  of  the  Journal. 

He  attended  Indiana  University, 
worked  as  a  reporter  on  the  Riehmond 
(Ind. )  Talladiuin  and  as  telegraph  edi¬ 
tor  and  slot  man  of  the  IndiatMpolis  Star. 

During  the  war  he  edited  and  published 
a  newspaper  for  the  .-Ymerican  troops  in 
Italv. 


The  woman  is  the  purchasing 
.agent  of  the  home 
uic  Journal  is  her paper-^,,^ 


Portland  merchants  have  proven  the  way 
_ to  sell  Portland  women! 

a(l  il  ^  '  Mi' .  To  reach  the  vast  reader  audience  of  women  fthe 

H  'TBr  1  purchasing  agents  of  the  home]}  Portland  merchants 

I  ^  K  Journal.  Women  of  Portland  respond  to 

j  b  hiBL  Journal  advertising,  creating  larger  volume  of  sales 

H  1  r  for  the  merchants  and  undisputed  lead  in  “woman 

U  y  if  PMfe  appeal”  advertising  linage  for  the  Journal. 


\  \l/  f  JfAnlw  Men  also  read  the  Journal... on  the  Pacific  coast 

nwH  I  BB  \iJr  evening  paper  is  the  man’s  paper! 

JOURNAL 

Vorttand, Oregon 

BENJAMIN  &  KENTNOR  COMPANY,  Special  Representatives 

CHICAGO— 203  North  WabMh  Ave.  NEW  YORK— 2  Wert  45th  St.  PHILADELPHIA— 1524  Chestnut  St. 

LOS  ANGELES— 1 1 7  Wert  Ninth  St.  SAN  FRANCISCO— 58  Sutter  St. 

( The  Journal  maintains  an  efficient  Merchandising  Service  Bureau,  at  your  disposal  for  surveys,  charts,  data,  etc.) 


The  largest 

afternoon 

newspaper 

in  the 

Pacific 

Northwest! 
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Complete  Story  Delivered 
on  Galley  Just  As  You 
See  It  In  This  Proof 


FASTER  PRODUCTION 


And  Danger  of  Errors  and 
Transpositions  Avoided 


.On  the  Model  26  you  can  set  a  com¬ 
plete  story  —  main  head,  secondary  1 
heads  and  body  matter  at  one  contin¬ 
uous  operation.  The  copy  goes  to  only 
one  machine,  the  proof  goes  to  the 
proof-reader  together,  the  type  goes  to 
the  make-up  together.  The  story  never  | 
gets  separated.  It  goes  through  faster  | 
and  there  is  no  chance  of  its  getting 
mixed  up. 

That  is  only  one  of  the  ways  in 
which  the  Continuous  Composition 
Models  25  and  26  can  speed  things  up 
in  the  newspaper  composing  room. 
The  introduction  of  these  models  has 
bro^ht  with  it  many  new  possibilities 
of  improving  the  handling  of  news- 
pai)i»r  composition. 


Vast  Saving  in  Eyestrain  Due  to  In 
troduction  of  More  Readabie  Face 


It  is  only  a  few  months  since  a  well- 
known  clipping  bureau  complained 
that  the  introduction  of  Ionic  No.  5 
had  created  dissension  in  the  ranks  of 
its  readers.  These  people,  whose  busi¬ 
ness  it  is  to  read  hundreds  of  news¬ 
papers  daily,  were  quick  to  see  the  dif¬ 
ference.  They  fought  for  the  papers 
set  in  Ionic  and  avoided  those  that 
were  still  set  in  less  legible  types. 

Today  most  of  the  leading  papers 
of  the  country  have  made  the  change 
and  their  example  is  rapidly  being 
followed  by  the  smaller  dailies  and 
weeklies. 


All  Together  on  the  Model  26  Linotype 


MERGENTHALER  LINOTYPE  COMPANY 


BROOKLYN,  NEW  YORK 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 

CANADIAN  LINOTYPE,  LIMITED,  TORONTO 
R*frttentativ*s  ht  the  Principal  Cities  of  the  World 


UPPER  MAIN  MAGAZINE 

UPPER  AUXILIARY 

j  12  Point  Century  Bold  with  Italic  (12A198) 

‘  LINOTYPE  composes,  justifies,  ca 
LINOTYPE  composes,  justifies,  ca 

30  Point  Century  Bold  Extra 
Condensed  (30A75)  | 

LINOTYPE  CO 

LOWER  MAIN  MAGAZINE 

LOWER  AUXILIARY 

,  7  Point  Ionic  No.  5  with  Bold  Face  No.  2  (7A122) 

LINOTYPE  composes,  justifies,  casts,  and  assemb 
LINOTYPE  composes,  justifles,  casts,  and  assemb 

18  Point  Century  Bold  Con¬ 
densed  (18AS7) 

LINOTYPE  COMP 

S 
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The  Wood  Press  used  by  le 


- 


TOURING  the  shop  trials  of  this  machine  it  was  shown  print 
^  ing  copies  of  The  Philadelphia  Inquirer  at  the  rate  of 
81,000  copies  an  hour,  a  folder;  or  22  copies  a  second. 

The  speed  of  its  printing  cylinders  was  675  revolutions  a 
minute,  or  40,500  revolutions  an  hour. 

Its  printing-unit  frames,  as  well  as  its  cylinders  and  gears 


WOOD  NEWSPAPER  MACHINERY  CO 
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and  all  of  its  stress  bearing  parts,  are  of  steel,  and  it  is  equipped 
throughout  with  ball  bearings.  Its  weight  is  916,000  lbs. 

These  facts  are  published  in  order  to  illustrate  the  enor¬ 
mous  reserves  of  speed  and  endurance  which  are  assured  by  the 
principles  of  construction  embodied  in  the  Wood  press. 

No  other  press  possesses  such  a  range  of  speed,  or  affords 
the  newspaper  so  much  room  for  growth. 


ORpRATION,  501  Fifth  Avenue,  New  York  City 


e  Philadelphia  Inquirer 
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MR.  COOLIDGE’S  SUSPICIONS 

PRESIDENT  COOLI'DGE  can  be  depended  on 
for  occasional  generalized  attacks  upon  “the 
American  press."  He  did  not  fail  in .  his  ad¬ 
dress  delivered  on  the  occasion  of  the  dedication  of 
the  National  Press  Club.  Indeed,  in  that  speech.  Mr. 
Coolidge  came  nearer  to  expressing  his  doubts  and 
darkest  suspicions  than  in  any  previous  effort.  Of  al¬ 
most  all  public  and  private  institutions  in  this  best  of 
possible  worlds,  the  President  thinks  quite  well,  and 
his  candid  words  concerning  most  of  them  have  flowed 
unceasingly  since  he  entered  the  high  office.  It  is 
only  “the  press”  which  Mr.  Coolidge  singles  out  for 
attack.  In  the  many  years  that  he  did  choose  to  run 
for  public  office,  Mr.  Coolidge,  on  occasion,  would 
speak  nicely  of  newspapers  and  newspaper  men,  but 
his  praise  always  seemed  more  like  “taffy”  for  the 
“boys”  than  any  well-considered  appreciation  of  the 
country’s  newspaper  organization  as  an  institution.  It 
is  possible  that  he  may  all  along  have  despised  news¬ 
paper  methods,  but  soft-pedaled  the  antipathy  until 
about  a  year  ago  when  his  resentment  became  audible 
and  unmistakable. 

We  do  not  know  what  has  caused  Mr.  Coolidge’s 
icy  contempt  of  an  institution  that  has  certainly  been 
good  to  him  and  his  party.  We  are  confident,  how¬ 
ever,  that  the  President’s  generalized  condemnation  is 
based  upon  no  thorough  investigation  of  the  facts  nor 
any  broad  conception  of  the  natural  functions  of  the 
newspaper  in  a  democracy.  It  is  plain  that  Mr.  Cool¬ 
idge  has  no  appreciation  of  free  press  criticism.  He 
has  abiding  faith  in  “best  minds”  and  in  officialdom 
and  in  the  commercial  and  industrial  organization.  He 
thinks  that  it  is  not  patriotic  of  the  press  to  criticize 
“all  things  that  have  to  do  with  our  country,  with  the 
administration  of  its  public  affairs,  with  the  operation 
■of  its  commercial  enterprises,  and  witli  the  conduct 
of  its  social  life.”  And,  he  even  charges  that  the  press 
attempts  to  foment  class  distinction  and  jealousies 
which  create  sinister  cynicism.  He  qualifies  his  re¬ 
marks  by  asking  that  the  press  use  better  discrimina¬ 
tion  in  its  critical  attitudes. 

In  one  passage  of  his  address  the  President  declares 
that  the  press  ought  to  “undertake  to  recapture  the 
dominant  position  it  formerly  held  as  a  distributor  of 
current  information  and  a  director  of  public  opinion. 
It  ought  to  contest  with  our  universities  as  an  in¬ 
fluence  for  education  and  match  the  pulpit  in  support 
of  high  moral  standards.” 

Such  strictures  as  these  upon  “the  press”  are  not 
uncommon  among  lame  duck  statesmen  and  the  heads 
of  professions  and  businesses  that  resent  all  criticism. 
We  have  heard  all  of  these  things  said  before,  but 
never  from  a  high,  disinterested  quarter.  With  all 
due  respect  to  the  President,  we  challenge  the  accuracy 
of  his  statement  that  the  rank  and  file  of  the  news¬ 
papers  in  this  country  lack  patriotism  or  have  lost 
dominant  position  as  distributors  of  current  informa¬ 
tion.  We  believe  that,  by  and  large,  the  average  news¬ 
paper  does  contest  with  the  universities  as  an  influence 
for  education  and  does  match  the  pulpit  in  support  of 
high  moral  standards.  We  admit  that  the  press  as  a 
leader  of  public  opinion  is  less  active  and  courageous 
than  in  the  days  of  so-called  “personal  journalism.” 
However,  in  the  past  three  or  four  years  everyone 
must  have  noticed  a  considerable  revival  among  editors 
of  the  old-fashioned  spirit  of  directing  public  opinion. 
We  might  particularize,  but  followers  of  Editor  & 
Publisher’s  news  columns  are  familiar  with  the  names 
of  publishers  and  editors  who  are  alive  to  their  re¬ 
sponsibilities  and  are  ably  serving  public  causes. 

Mr.  Coolidge  says  “there  is  always  need  for  criti¬ 
cism,  but  there  is  likewise  need  for  discrimination.” 
This  only  means  that  the  President’s  critical  views  on 
life  and  action  are  at  odds  with  those  of  the  news¬ 
papers  he  wishes  to  hold  up  to  censure. 

We  are  frank  to  say,  with  due  respect  to  the  Presi¬ 
dent,  that  the  criticisms  of  the  press  are  usually  much 
safer  and  better  informed  than  those  found  in  his 
Press  Club  address.  We  can  prove  this  by  quoting 
one  passage  from  his  speech — “Whenever  any  of  the 
press  of  our  country  undertake  to  exert  their  influence 
in  behalf  of  foreign  interests,  the  candor  of  the  situa¬ 
tion  would  be  greatly  increased  if  the  foreign  con¬ 
nections  were  publicly  disclosed.” 

That  anonymous,  generalized  charge  by  a  high  au¬ 
thority  means  that  the  .American  press,  or  an  im- 


.4  prudent  man  foreseeth  the  evil,  and  hideth 
himself:  but  the  simple  pass  on,  and  are  pun¬ 
ished. — Proverbs,  XXII;  3. 


portant  section  of  it,  is  a  reptile  press.  There  can 
be  no  other  interpretation.  Nothing  that  Mr.  Coolidge 
could  have  said  could  be  more  insulting  or  calculated 
to  do  more  harm  among  thoughtless  people.  News¬ 
papers  guilty  of  such  conduct  would  be  faithless  to 
their  readers.  Any  publisher  known  to  be  in  the  secret 
pay  of  foreign  interests  should  be  exposed.  It  is  not 
considered  decent  among  newspaper  men  of  this  gen¬ 
eration  to  publish  vague  insinuations  which  direct  sus¬ 
picions  against  groups  of  individuals  or  institutions. 
When  a  responsible  newspaper  has  charges  to  make, 
it  presents  them  with  a  bill  of  particulars  which  names 
names.  Now,  we  do  not  believe  that  the  press  of  our 
country,  or  any  important  section  of  it,  is  in  the  pay 
of  any  foreign  interest  or  is  influenced  in  any  way 
by  concealed  foreign  connections.  We  are  in  a  posi¬ 
tion  to  gain  intimate  knowledge  of  the  newspaper  field. 
If  Mr.  Coolidge  knows  of  any  important  newspaper 
that  accepts  foreign  subsidy  the  circumstance  is  re¬ 
markable  because  we  have  never  heard  of  it.  Mr. 
Coolidge  owes  it  to  the  people  of  this  country  to  make 
his  charge  in  specific  form.  We  do  not  believe  the 
President  could  make  his  charge  specific.  The  New 
York  Times  believes  that  Mr.  Coolidge  in  this  in¬ 
stance  was  only  talking,  having'  blindly  accepted 
rumors  that  were  floated  by  “low  minded  politicians 
that  American  newspapers,  which  try  to  be  fair  in 
printing  the  news  from  all  the  world  and  in  discussing 
international  questions  in  a  spirit  of  equity  and  justice, 
must  have  a  secret  subsidy  from  abroad  or  must  be 
controlled  by  an  undisclosed  foreign  ownership.” 

We  assure  Mr.  Coolidge  that  we  take  no  stock  in 
his  slanderous  charge,  and  unless  he  can  name  the 
newspapers  that  are  influenced  by  foreign  interests, 
he  would  do  very  well  indeed  to  practice  his  own 
preachment  that  only  “discriminating  criticism”  can 
be  just. 

Some  excellent  advice  is  offered  to  the  President 
by  the  friendly  New  York  Herald  Tribune.  It  is 
that  he  in  future  avoid  the  common  error  of  speaking 
of  “the  press,”  as  if  it  were  a  concrete  unit  and  not 
simply  a  convenient  abstraction  used  in  referring  to 
thousands  of  individual  publications  differing  in  char¬ 
acter  and  objective,  in  behavior  and  point  of  view  as 
widely  as  institutions,  the  products  of  human  hands 
and  brains,  can  differ.  It  is  pointed  out  that  to  lump 
them  together  for  purposes  either  of  praise  or  blame 
makes  for  certain  injustice. 

Another  passage  in  the  President’s  address  which 
leads  us  to  believe  that  Mr.  Coolidge’s  opinion  on  the 
subject  of  the  newspaper  is  very  superficial  was  his 
reference  to  the  “many  other  avenues  of  information 
which  make  the  people  less  dependent  than  formerly 
on  the  press  for  their  knowledge  of  men  and  affairs.” 
The  President  specifically  mentioned  the  moving  pic¬ 
ture  and  the  radio.  If.  Mr.  Coolidge  is  willing  to 
stand  for  the  proposition  that  the  moving  picture  and 
the  radio  have  provided  substitutes  for  the  newspaper, 
he  will  certainly  find  himself  standing  alone.  Both 
are  instruments  of  entertainment  and  in  a  broad  sense 
pretend  to  be  nothing  more  than  that.  It  is  a  queer 
piece  of  misjudgment  for  the  President  to  imply  that 
those  instrumentalities,  or  any  other  instrumentality, 
have  in  any  way  supplanted  the  fact-stating,-  public- 
opinion-making,  free  and  independent  newspaper, 
which  abounds  in  every  state  of  the  Union. 

No  one  attempts  to  say  that  the  general  newspaper 
press  is  a  perfect  thing  or  that  it  is  not  wide  open  for 
honest  criticism.  Many  charges  can  in  truth  be  made 
against  individual  newspapers,  their  publishers  and  ed¬ 
itors.  But,  we  submit  that  not  one  out  of  one  thou¬ 
sand  American  newspapers,  in  the  operations  of  a 
whole  year,  will  be  found  giving  publicity  to  an  anony¬ 
mous,  vague,  sinister  charge  against  any  individual  or 


institution  comparable  to  Mr.  Coolidge’s  unjust,  joi 
we  think  untrue,  allegation  that  unnamed  .Aniericaii 
newspapers  are  influenced  by  foreign  connections. 
when  he  leaves  the  White  House,  Mr.  Coolidge  shcmld 
choose  to  go  into  the  newspaper  business,  one  of  tht 
first  things  he  will  learn  from  the  cubs  around  tin 
office  is  that  general  criticisms  are  to  be  avoided  and 
that  sinister  charges  should  never  be  made  unless  the 
editor  is  prepared  to  name  names. 


“The  general  run  of  neius  is  not  considered 
interesting  to  a  large  number  of  people,  and 
that  is  why  it  is  not  printed,"  writes  the  saga¬ 
cious  editor-in-chief  of  America,  the  well-known 
Catholic  review,  in  a  criticism  of  the  American 
press. 


LIN(E)AGE 

A  RECENT  subscriber  to  Editor  &  PuBLisHOtin 
a  letter  to  the  editor  asks  why  it  is  that  the 
word  “linage”  appears  spelled  thus  in  editorial 
and  news  columns,  but  in  certain  advertisements  in 
our  pages  appears  as  “lineage.”  We  are  glad  of  die 
opportunity  to  explain  this  seeming  inconsistency. 

The  correct  spelling  of  the  word  meaning  two  or 
more  agate  lines  is  linage.  Nearly  two  years  ago  we 
took  the  stand  that  the  central  “e”  in  the  word  (liiK- 
age)  was  superfluous  and  an  awkward  trespass  npon 
the  established  word  of  the  same  spelling  which  refers 
to  ancestry.  Editor  &  Publisher  proposed  that  the 
stupid  “e”  be  dropped  and,  suiting  deed  to  opinion,  jna 
the  rule  in  force.  In  this  we  have  been  supported  by 
newspaper  authorities  in  general  and  also  that  famous 
lexicographer,  Frank  Vizetelly. 

,  Most  of  our  advertisers  have  also  accepted  the  im¬ 
proved  spelling  and  the  word  appears  as  “linage”  in 
most  of  our  advertising  pages.  However,  a  few  ad¬ 
vertisers  still  cling  to  the  old  and  useless  “e.”  Thus 
has  occurred  the  inconsistency  which  a  reader  has 
noticed  and  has ‘kindly  brought  to  our  attention.  Wt 
believe  the  day  will  come  when  “linage”  will  be  uni¬ 
versally  accepted  as  in  every  way  superior  to  old- 
fashioned  “lineage.” 

“This  little  contribution  has  been  warmly  re¬ 
ceived  by  hundreds  of  newspapers,”  says  the 
Director  of  the  “Educational  Department"  of 
the  Evaporated  Milk  Associaifion,  in  a  circular 
letter  to  editors.  The  little  contribution  is  unpaid 
promotion.  He  adds,  “We  d&  not  advertise  m 
newspapers  ...  but  our  recipies  will  be  of  in¬ 
terest  to  every  woman."  - 1 

AN  EXCELLENT  JOB 

Tons  of  newsprint  in  the  form  of  special  editions 
of  newspapers  are  laid  upon  this  desk  ertry 
year,  and  while  many  of  the  issues  represent  un¬ 
doubted  service  to  readers  and  advertisers,  other- 
seem  to  us  to  represent  no  more  than  a  futile  wash 
of  good  paper  and  ink.  Distinctly  not  in  the  latter 
class  is  the  New  Year’s  edition  of  the  Battle  Creel 
(Mich.)  Enquirer  &  News,  which  recently  appeared 
for  the  17th  consecutive  year.  Its  purpose  is  to  pre 
sent  a  chronicle  of  the  city’s  achievements  during  the 
past  year,  giving  at  the  same  time  a  history  of  the 
town  and  a  reflection  of  its  character.  “Boosterism" 
which  sickens  intelligent  readers  of  many  special  u- 
sues,  is  absent  from  these  pages.  The  editorial  im- 
terial  is  gathered  and  written  entirely  by  regular 
members  of  the  staff  and  by  intelligent  citizens  of  tk 
city,  selected  for  their  ability  to  express  worthwhik 
ideas  and  not  because  they  bought  a  page  or  a  hali- 
page  advertisement.  It  is  stated  that  fifty  copies  oi 
the  edition  are  printed  on  special  rag  paper  to  k 
permanently  filed  by  local  organizations  for  their 
historical  value.  In  the  advertising  copy,  of  whkli 
there  is  plenty,  the  historical  or  “who’s  who"  theme 
■  also  prevails,  with  almost  none  of  the  amateurisk 
flamboyant  special  edition  type  of  copy.  To  A.  I- 
Miller,  editor  and  publisher,  and  his  colleagues.  « 
tender  hearty  congratulations.  They  know  their  jobs. 

The  press  agent  muses;  "Why  gild  Iditt 
when  you  can  wash  the  Statue  of  Liberty?” 
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PURELY  PERSONAL 


Hr.  SWARTZ,  president  of  R.  Hoe 
•  &  Co.,  sailed  Friday,  Feb.  10  on 
the  Bercngaria  for  a  three  months’  trip 
abroad.  Before  he  left  he  was  tendered 
a  farewell  dinner  at  the  Union  League 
Club  by  the  officers  and  directors  of  the 
Rew  York  Advertising  Qub. 

Boyd  Gurley,  editor  of  the  lndianat>olis 
Tinws,  and  XIrs.  Gurley,  sailed  Wednes- 
(jay  of  this  week  on  the  President 
Wilson  for  a  vacation  abroad,  a  gift  of 
the  management  of  the  Scripps- Howard 
Newspapers. 

George  F.  Booth,  publisher  of  the 
Worcester  (Mass.)  Telegram-Gacette, 
has  been  elected  a  member  of  the 
Worcester  Polytechnic  Institute  Alumni 
Association  Council. 

George  B.  Longan,  managing  editor  of 
the  Kansas  City  Star,  and  W.  Laurence 
Dickey,  publisher  of  the  Kansas  City 
Jounial-Post,  are  members  of  the  in¬ 
dustrial  committee  of  the  Chamber  of 
Commerce  in  charge  of  the  staging  of 
the  Kansas  City  Manufactured  Products 
^ow. 

E.  T.  I^ech,  founder  and  first  editor 
of  the  Birmingham  Post,  was  guest  of 
honor  at  a  banquet  at  the  Tutwiler 
Hotel  on  Jan.  26,  given  by  the  staff. 


George  Radcliff,  publisher  of  the 
Watsomnlle  (Cal.)  Pajaronian  and 
former  chairman  of  the  California  State 
Board  of  Control,  has  left  on  a  six 
months’  world  tour.  He  was  accom¬ 
panied  by  Mrs.  Radcliff  and  Mr.  and 
Mrs.  James  Sheehy  of  Watsonville. 

Harold  Goff,  managing  editor  Salt 
Lake  City  Deseret  Neivs,  has  returned 
to  his  desk  following  a  sickness  which 
kept  him  in  the  S.  L.  D.  hospital  of  that 
city,  for  some  weeks. 

J.  H.  Barley,  editor  of  the  Washing¬ 
ton  (Kan.)  County  Register,  and  orom- 
inent  in  newspaper  circles  of  Kansas,  has 
announced  his  candidacy  for  state  printer. 

J.  E.  Long,  editor  and  manager  of 
the  McKeesport  (Pa.)  Daily  News,  and 
Mrs.  Long  have  left  for  a  trip  to  Florida 
and  Cuba. 

John  N.  Harman,  editor  of  the 
Brooklyn  (N.  Y.)  Times,  was  operated 
on  for  appendicitis  on  Jan.  24  at  Peck 
Memorial  Hospital  after  he  was  stricken 
suddenly  that  day.  It  was  reported  this 
week  that  he  was  resting  easily  and  is 
on  the  road  to  recovery. 

H.  E.  Hamer,  editor  of  the  Urbana 
(0.)  Democrat-Citizen,  has  been  elected 
president  of  the  Kiwanis  Qub  of  that 
place. 

John  H.  Harrison,  editor  of  the  Dan¬ 
ville  (Ill.)  Commercial-News,  has  an¬ 
nounced  his  candidacy  as  a  delegate  to 
the  Republican  national  convention  from 
the  Eighteenth  Congressional  District. 

Crombie  Allen,  newspaper  publisher 
and  former  president  of  the  Califronia 
Newspaper  Publishers  Association,  has 
left  for  South  America  where  he  will  in¬ 
vite  South  American  newspaper  pub¬ 
lishers  to  visit  California  during  the 
Olympic  Games  in  1932.  He  stopped  at 
Havana  en  route. 

R.  C.  Snyder,  proprietor  of  the 
-Vorwo/fc  (O.)  Reflector-Herald  and 
president  of  the  Ohio  Select  List,  sailed 
last  week  with  Mrs.  Snyder  on  the  S.  S. 
Mpmewaska  for  a  cruise  of  the  Meditc- 
ranean. 


Harmon  County  Democrat,  Hollis. 
Okla. 

E.  F.  Curtis,  advertising  manager  of 
the  textile  department  of  the  New  York 
Journal  of  Commerce,  has  returned  to 
New  York  after  spending  a  week  in 
Lharlotte  and  other  parts  of  the  south 
with  William  E.  Lawson,  in  charge  of 
the  southern  bureau  of  that  newspaper. 

Charles  D.  Kean,  recently  manager  of 
the  promotion  department  of  the  Boston 
Herald,  has  joined  the  sales  department 
of  Lucerne-in-Maine  as  director.  He 
will  make  his  headquarters  in  Boston. 

Henry  Doorly,  business  manager  of 
the  Omaha  World  Herald,  accompanied 
by  his  wife,  has  left  for  a  six  months’ 
tour  of  Europe. 

Three  former  Sioux  Falls  (S.  D.) 
Press  advertising  men  have  joined  the 
Sioux  City  (la.)  Tribune  advertising 
staff.  Gardner  Kelly  is  assistant  man¬ 
ager  of  the  foreign  advertising  depart¬ 
ment.  Harry  Harbeck  has  joined  the 
classified  department,  and  Jack  Winslow 
was  added  to  the  display  department. 

Henry  C.  Schroeder,  formerly  in  the 
advertising  department  of  the  Muskogee 
(Okla.)  Time  s-Democ  rat,  is  doing 
special  advertising  work  in  Fort  Worth. 

W.  E.  MacFarlane,  advertising  man¬ 
ager  of  the  Chicago  Tribune,  led  the 
disc”*;sion  on  “Getting  Results  from 
Your  Real  Estate  Advertising”  at  the 
round  table  talks  of  the  Chicago  Real 
Estate  Board  Wednesday  evening,  Feb.  1. 


FOLKS  WORTH  KNOWING 


P  ARTHUR  SWEENY,  last  week 
elcctetl  president  ot  the  Pennsylvania 
.State  Publishers’  .Association,  was  one  of 
the  first  members 


E.  Arthur  Sweexy 


of  the  associa¬ 
tion's  executive 
committee  when 
the  organization 
was  first  formed 
three  years  ago. 

Mr.  Sweeny  en¬ 
tered  jounialism 
as  a  cub  re¬ 
porter  in  19(X). 
i  n  Greensburg, 
wliere  he  now 
heads  the  com- 
piiny  publishing 
the  Greensburg 
Tribune  and  Re- 


rieiv  and  the  lYestmoreland  Democrat, 
a  weekly.  He  organized  the  Greensburg 
Publishing  Company  in  1909. 

Mr.  Sweeny  has  always  taken  a  keen 
interest  in  politics  and  was  a  delegate  to 
the  Republican  National  Convention  in 
1924.  He  is  a  candidate  for  that  office 
again  thi^  year.  His  duties  as  a  pub¬ 
lisher,  with  newspaper  organizations,  and 
his  political  interests  keep  Mr.  Sweeny 
so  busy  that  his  regular  hours  for  re¬ 
ceiving  salesmen  and  representatives  of 
the  various  crafts  are  around  midnight. 

Mr.  Sweenv  is  a  bachelor. 


IN  THE  EDITORIAL  ROOMS 


A  D.  MYNDERS,  managing  editor 
of  the  Memphis  Evening  Appeal, 
has  been  confined  to  a  local  hospital,  fol¬ 
lowing  a  serious  throat  attack.  He  is 
expected  to  return  within  a  few  days. 
Frank  Ahlgren  has  been  acting  manag¬ 
ing  editor. 

Robert  Fetridge,  former  managing  edi¬ 
tor  of  the  Scremton  Republican,  and  his 
wife,  are  spending  their  vacation  in  the 
Bermudas. 

Arthur  J.  Sinnott,  managing  editor  of 
the  Netvark  Evening  News,  returned  this 
week,  after  a  month’s  vacation  in  the 
south. 

Frank  FI.  Meloon,  financial  editor  of 
the  Boston  (Mass.)  American,  was  one 
of  the  speakers  at  the  35th  annual  dinner 
of  the  New  England  Iron  and  Hardware 
Association  in  Boston,  Jan.  26. 

Jacob  J.  Shores,  Long  Island  editor  of 
the  Brooklyn  Eagle,  has  taken  a  leave  of 
absence  and  sailed  for  France  with  his 
wife,  who  is  a  native  of  that  country. 

Howard  Baldwin  has  succeeded  Oliver 
R.  Pilat  as  school  and  college  editor  of 
the  Brooklyn  Eagle.  Pilat  resigned  to 
join  Wise  &  Co.,  publishers,  of  Manhat¬ 
tan. 

Paul  W.  Shafer,  city  editor  of  the  Bat¬ 


tle  Creek  (Mich.)  Moon-Journal,  has 
been  appointed  deputy  United  States 
marshal  for  the  district  including  Battle 
Creek. 

N.  L.  Wilson,  assistant  city  editor. 
Salt  Take  City  Tribune,  has  been  ap¬ 
pointed  to  head  the  state  desk.  Stephen 
Moloney,  reporter,  becomes  assistant  city 
editor.  W.  E.  Traughber,  who  has  been 
state  editor,  has  become  Ogden  corre¬ 
spondent  for  the  paper.  B.  L.  Flanagan 
joins  the  copy  desk  staff. 

Harry  R.  Lloyd,  suburban  editor  of 
the  Spnngfleld  Republican,  celebrated  his 
30th  anniversary  as  a  member  of  the  staff 
Feb.  6.  He  joined  the  staff  in  1898  as  a 
reporter,  after  working  several  years  on 
the  Springfield  Union.  He  has  been  sub¬ 
urban  editor  since  1906. 

Cla^k  P.  Dodge,  special  writer  for  the 
.Talt  iMke  City  Telegram,  has  resigned 
and  gone  to  Washington,  D.  C.  on  b^usi- 
ness. 

Leo  H.  Wise  has  joined  the  Charleston 
(W.  Va.)  Gazette  as  feature  writer  and 
general  utility  man  in  the  editorial  room. 
He  went  to  Charleston  from  Huntington, 
W.  Va.,  where  he  was  on  the  copy  desk 
of  the  Huntington  Advertiser. 

George  M.  Heil,  until  recently  with  the 
(Continued  on  page  32) 


Will  Rogers 


Daily  telegram — Weekly  Article — Daily  anecdotes 


If  any  of  thece  features  is  still  aTailable  in  your  territory,  do  not  delay — wire  now! 
Ropers  is  the  best*known  individual  in  the  world.  His  vogue  is  growing  rapidly. 
Buy  a  Rogers  service  now,  and  reap  some  of  the  advantages  of  this  marvelous 
popularity. 

Rogers  will  write  a  special 


IN  THE  BUSINESS  OFTTCE 


Convention  Service 


JJ .ARRIS  LINDS.AY  has  been  ap- 
pointed  advertising  manager  of  the 
Glens  Falls  (N.  Y.)  Times  and  Post- 
Star.  succeeding  .Andrew  J.  Pease,  who 
wently  resigned  to  take  a  position  in 
Rochester. 

R.  B.  Nelson,  formerly  manager  of 
^vertising  with  the  Omaha  Daily  News, 
H  Omaha  World 

ciercud,  has  resigned,  and  plans  to  locate 
on  the  west  coast. 

Loy  E.  Cook  of  the  advertising  staff 
of  the  Perry  (Okla.)  Journal  has  be¬ 
come  part  owner  and  manager  of  the 


the  McNaught  Syndicate  convention  staff,  too!  Blythe  for  politics!  McIntyre 
for  human  staff. 


0.  0.  McIntyre  and  SAMUEL  G.  BLYTHE 


O.  O.  McIntyre  and  SAMUEL  G.  BLYTHE  are  on  the  McNaught  Syndicate  con¬ 
vention  staff,  too!  Blythe  for  politics!  McIntyre  for  hinnan  stuff. 


Wire  for  n  quotation  on  McNaught  convention  service — today! 


The  McNaught  Syndicate,  Inc. 


V.  V.  McNrrr. 
President 


TIMES  BUILDING, 
NEW  YORK,  N.  Y. 


Cbaxus  V.  McAdam, 
Vice-President 


Youthful  Enthusiasm 
Sparkling  Imagination 
Romantic  Daring  in — 

A  Xew  Series  of 
Five  Articles  by 


RICHARD 

HALLIBURTON 


T 


Author  of  “The  Royal  Road  to 
Romance"  and  “The  Glo¬ 
rious  Adventure" 


A  young  .American,  aflame  ! 
with  Greek  Fire,  he  went  I 
wandering  in  the  trail  of  | 
Ulysses,  and  came  back  to 
write  an  Odyssey  of  his  own. 

— Exhilarating  reading  for 
all  who  dream  of  far-off 
beauty  and  gallant  enter¬ 
prise.  A  series  that  reveals 
the  present-day  vitality  of 
the  Homeric  legends — 


A  NEW  ULYSSES  IN 
THE  HOMERIC  HEAVEN 


SCALING  THE  ACROPO¬ 
LIS  WALLS  AT  NIGHT 


SWIMMING  THE  HELLES¬ 
PONT  AND  CIRCLING  TROY 


IN  A  CASCADE  OF  FIRE 
ON  THE  ISLE  OF  WINDS 


CHALLENGING  SCYLLA 
AND  CHARYBDIS— 
ON  TO  ITHACA! 


Beautifully  illustrated  by 

Armstrong  Sperry 


One  three-column  and  one 
four-column  mat  with  each 
article. 


Mimeographed  setting  copy 
for  advertising  in  advance  of 
each  article. 


Wire  for  Terms  to 

Metropolitan 
Newspaper  Service 


ManmilUn  Eber.  Jr. 
Ceiiei«l  MuMct 


Eut }.  Hsdley 
Aindate 


150  Nassau  St.,  New  York  City 


} 


J 
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Cleveland  Press,  has  been  admitted  to 
the  practice  of  law, 

Robert  E.  Yorke,  police  reporter  for 
the  Taxarkana  Gazette,  has  joined  the 
editorial  staff,  Little  Roek  Arkansas 
Devwerat. 

Parker  LaMoore,  editor  of  My  Okla¬ 
homa,  monthly  magazine  published  by 
the  Oklahoma  State  Chamber  of  Com¬ 
merce.  will  become  Washington  corre- 
spf>ndent  for  the  Oklahoma  City  Okla¬ 
homan  and  Times,  Feb.  15. 

A.  L.  MacKinnon,  nvaJiaging_  editor  of 
the  Lozvell  (Mass.)  Courier-Citizen  and 
Evening  Leader,  has  announced  the  fol¬ 
lowing  editorial  change:  George  C 
Keefe,  from  assistant  city  editor.  Eve¬ 
ning  Leader,  to  night  copy  desk,  Courier- 
Citizen.  sjKceeding  J.  Norman  Lodge, 
who  has  gone  to  the  Pittsburgh  office  of 
the  Associated  Press,  Harry  Glasheen 
is  now  on  the  night  city  staff  of  the 
Courier-Glizen,  succeeding  Leslie  W. 
Atkinson,  resigned.  Fred  Simmons  has 
been  made  utility  reporter  for  both 
papers. 

.Arthur  T.  Shinners,  Brookline,  Mass., 
correspondent  for  Boston  newspapers, 
has  taken  out  nomination  papers  for  the 
office  of  Brookline  town  clerk. 

Kingdon  de  Normand,  on  the  staff  of 
the  Harlem  and  Bronx  edition  of  the 
Xezv  York  Ez'ening  Journal,  has  been 
offered  a  position  on  the  Chicago  De¬ 
fender,  negro  newspaper,  as  a  staff  cor¬ 
respondent. 

T.  F.  Brownell,  circulation  representa¬ 
tive  in  Amsterdam,  N.  V,,  has  l^en 
placed  in  charge  of  the  newly  organized 
news  bureau  of  the  Albany  (N.  Y.) 
Times-Union  in  Troy,  Brownell  was 
formerly  a  member  of  the  editorial  staff 
of  the  Albany  (N.  Y.)  Kniekerbocker 
Press. 

Bernard  H.  Harris,  picture  editor  of 
the  Brooklyn  Sunday  Star,  weekly  tab¬ 
loid.  has  resigned  to  join  the  photographic 
staff  of  Keystone  View. 

Giff  Harrison,  former  sports  editor  of 
the  Seattle  Daily  Times,  has  joine<l  the 
editorial  staff  of  the  Pacific  Motor  Boat 
Magazine  of  Seattle.  His  place  on  the 
Times  has  been  taken  by  George  Varnell. 

Dick  Farrington,  formerly  on  news¬ 
papers  in  Minneapolis.  Detroit  and  In¬ 
dianapolis  and  former  managing  editor 
of  the  St.  Louis  Times,  is  now  with  the 
Xezo  York  Telegram. 

Suburban  staff  of  the  Nezjvzrk  Ewning 
News  last  week  feted  John  P.  Munn,  re¬ 
tiring  assistant  suburban  editor,  at  a 
formal  banquet  in  the  Irvington  (N.  J.) 
Elks’  Gnb.  Mr.  Mirnn  leaves  to  take 
publicity  job  with  a  vacuum  oil  concern. 

Charles  E.  Gallagjier,  night  city  editor 
of  the  /..OKvIl  (Mass.)  Courier-Citizen, 
is  writing  a  daily  column,  “Gadgets,” 
pearing  on  the  editorial  page  of  the  Citi¬ 
zen’s  companion  paper,  the  Evening 
Leader, 

Hugh  Hughes,  associate  editor  of  the 
Utica  (N.  Y.)  Press,  and  formerly  a 
member  of  the  staff  of  the  Watcrville 
Times,  was  principal  speaker  at  the  Feb¬ 
ruary  meeting,  Waterville  Parent-Teach¬ 
er  -Association. 

Harry  Stevens,  for  many  years  con¬ 
nected  with  the  editorial  department  of 
the  Nezeark  Star-Eagle,  is  now  in  charge 
of  the  suburban  office  of  that  paper  in 
Orange.  N.  J. 

Everard  J.  Appleton,  creator  of  the 
“Ginger  Jar,’’  the  first  funnv  column  of 
the  Cincinnati  Commercial  Tribune,  and 
later  columnist  of  the  Times-Star,  is 
seriously  ill  at  his  home. 

John  B.  Old.  for  three  years  sports 
editor  of  the  Ttdsa  World,  has  been 
named  director  of  public  relations  for  the 
First  National  Bank  and  First  Trust  and 
Savings  Bank  at  Tulsa. 

John  L.  Travis,  formerly  managing 
editor  of  the  Seal  tie  Times  and  news 
editor  of  the  Portland  (Ore.)  Journal, 
has  been  appointetl  assistant  city  editor 
of  the  Portland  Oregoniatt,  succeeding 
W.  11  Warren,  who  has  resigned  to  en¬ 
gage  in  other  work  upon  the  Oregonian. 

.Alban  -A.  Dube,  formerly  with  L’lnde- 
pendant,  French  language  daily,  has 


joined  the  reportorial  staff  of  the  Fall 
River  (Mass.)  Herald  Xezvs. 

Harry  Cross,  sports  editor  of  the 
New  York  Herald  Tribune,  is  spending 
his  vacation  in  Bermuda  with  his 
brother,  Charles  Cross. 

Ed  Ruffin,  a  reporter  on  the  Chicago 
Daily  Journal,  is  recuperating  from  an 
operation  for  appendicitis. 

Elliott  Hough  is  the  newly  appointed 
day  city  editor  of  the  Chicago  Herald 
and  Examiner,  taking  the  place  of 
William  Westlake,  who  is  now  covering 
schools  for  the  same  paper. 

Mr.  and  Mrs.  E.  T.  Taylor,  formerly 
reporters  on  the  Chicago  Evening  Amer¬ 
ican,  have  gone  to  New  Orleans  to  live. 

E.  S.  Beck,  managing  editor  of  the 
Chicago  Tribune,  and  Mrs.  Beck  are 
spending  a  month  in  the  West  Indies. 

A  daughter  was  born  Jan.  27  to  Mr. 
and  Mrs.  Everett  G.  Tripp,  Sioux  City, 
la.  Mr.  Tripp  is  managing  editor  of  the 
Siou.r  City  0^-)  Tribune. 

Dwight  O’Dell,  sports  writer  for  the 
.‘falem  (Ore.)  Capital  Journal,  has  gone 
to  .Susanville.  Calif.,  where  he  will  be 
connected  with  the  Lassen  Adz'oeate. 


Mrs.  Rosa  Murray  Griggs,  of  Montclair, 
N.  J..  this  week. 

B.  W.  Elkins,  editor  of  the  West 
Frankfort  (Ill.)  Daily  American,  to  Miss 
Sena  Jacobs  of  Benton,  Ill.,  at  Murphys- 
boro.  111.,  Jan.  28. 


Prominent  jurists,  public  officials  and 
leaders,  as  well  as  newspapermen  and 
their  families,  enjoyed  the  program  of 
twenty  acts.  E.  .Arthur  Lozier  of  the 
Brooklyn  Eagle  is  president. 


ON  THE  MECHANICAL  SIDE 

FREDERIC  H.  (“Yank”)  COLTON, 
for  40  years  a  member  of  the  night 
composing  room  staff  of  the  Springfield 
(Mass.)  Republican,  has  joined  the  day 
staff  of  the  Springfield  Evening  News, 
published  by  the  same  firm. 

Frank  Smith,  veteran  and  dean  of  the 
composing  room  of  the  Cleveland  Press, 
has  been  retired  after  38  years’  service. 

James  M.  Davenport,  foreman  of  the 
press  room,  Albany  (N.  Y.)  Evening 
News  and  Knickerbocker  Press,  has 
just  been  made  a  life  member  of  Mecca 
Temple.  Order  of  the  Mystic  Shrine,  in 
New  A'ork,  in  honor  of  his  quarter 
century  membership. 

Frank  J.  Collins,  assistant  manager  of 
the  Brooklyn  Eagle’s  commercial  print¬ 
ing  department,  has  just  returned  from 
a  vacation  trip  to  Cuba. 


PRESS  ASSOCIA’nON  NOTES 

pOBERT  CAVAGNARO,  formerly  of 
the  Paterson  News,  has  been  added 
to  the  International  News  Service  staff, 
and  has  been  placed  in  charge  of  tl^ 
Westchester  bureau  at  White  Plains. 
He  replaces  Theodore  B.  Goetz,  who  has 
been  transferred  to  the  New  York  office. 

J.  Norman  Lodge,  formerly  of  El 
Paso,  Tex.,  Boston,  Lowell  and  Law¬ 
rence.  Mass.,  and  New  London,  Conn., 
papers,  is  now  with  the  Pittsburgh  office 
of  the  .Associated  Press. 

Central  Division,  Associated  Press,  has 
announced  thd  following  new  corres¬ 
pondents:  Victor  T.  Hackler,  Duluth; 
Roy  P.  Hartnett,  Green  Bay,  Wis.; 
Samuel  McCool,  Lansing,  Mich.;  .Arthur 
C.  O’Neill,  St.  Louis. 


HOLDING  NEW  POSTS 

WILFRED  WILLE,  from  staff,  Janes- 
”  ville  (Wis.)  Gazette,  to  copy  desk, 
Indianapolis  Star. 

Paul  Grimes,  rewrite  man,  from  Chi¬ 
cago  American,  to  Albany  (N.  Y.) 
Times-Union. 

R.  M.  McClintock,  from  capitol  re¬ 
porter,  Oklahoma  City  (Okla.)  News, 
to  the  Tulsa  (Okla.)  Tribune  and  a 
group  of  Oklahoma  dailies,  as  Oklahoma 
City  correspondent. 

Wendell  Teague,  from  staff.  New 
Bedford  (Mass.)  Standard,  to  staff, 
Springfield  (Mass.)  Union. 

W.  W.  Bryan,  feature  writer,  from 
Albany  Evening  Nezvs  to  Albany  (N. 
Y.)  Times-Union. 

Charles  Murphy,  from  Baltimore 
American  copy  de.sk,  to  Albany  (N.  Y.) 
Times-Union. 

.Alvah  Taylor,  news  verse-writer  and 
copy  desk  man.  from  Albany  (N.  Y.) 
Times-Union  to  Albany  Ez'ening  News. 

Sam  Blackburn,  from  Shawnee  (Okla.) 
Journal,  to  Ardmore  (Okla.)  Daily 
.Ardmoreite,  where  he  conducts  a  column 
under  the  name  “The  Wicked  Flea.” 

I'red  Jay,  from  sporting  editor,  Okla¬ 
homa  City  (Okla.)  Xezi's.  to  sports  de¬ 
partment,  Oklahoma  City  Oklahoman. 


CHANGES  OF  OWNERSHIP 

PUGENE  C.  PERRY’S  estate 


has 


sold  the  Erie  County  Lxew  Journal, 
a  legal  publication  issued  at  Erie,  Pa.,  to 
Frank  C.  Shirley  of  that  city. 

J.  W.  W  hitney,  for  many  years  owner 
and  publisher  of  the  Marshall  (Minn.) 
News-Messenger,  has  leased  his  plant 
and  paper  to  R.  D.  Baldwin,  W.  C. 
Peterson  and  R.  D.  Baldwin,  Jr. 

Roy  C.  Irvine,  former  publisher  of  the 
LaCrosse  (Wash.)  Clipper,  has  pur¬ 
chased  the  Ritzznlle  (Wash.)  Journal- 
Times  from  Charles  .A.  Sprague. 


ASSOCIATIONS 

IVTEMBERS  of  Newswriters’  Union 
of  Scranton,  Pa.,  observed  the  an¬ 
niversary  of  the  organization  Jan.  28  with 
a  banquet  attended  by  150.  Joseph  M. 
Butler,  president  of  the  union,  was  toast¬ 
master.  The  Scranton  publishers  were 
guests. 

Golden  Jubilee  celebration  of  the  In¬ 
diana  Republican  Editorial  .Asso¬ 
ciation  will  be  held  in  Indianapolis 
March  8  and  9. 

Experiences  of  45  years  of  newspaper 
life  was  the  theme  of  an  address  by 
Wright  .A.  Patterson  of  Giicago,  editor- 
in-chief  of  the  W’estern  Newspaper 
L’nion  since  1905,  at  a  dinner  for  mem¬ 
bers  of  the  Indiana  Weekly  Press  As- 
.sociATioN  in  Indianapolis  Feb.  3. 

Delegates  from  the  advertising  clubs  of 
Portland,  .Albany,  Corvallis  and  Eugene 
will  meet  with  the  Salem  (Ore.)  .Adver¬ 
tising  Club  on  Feb.  22.  Joint  meetings 
of  the  clubs  of  these  cities  are  held  sev¬ 
eral  times  each  year. 

Boston  Club  of  Printing  House 
Craftsmen  recently  elected  Harry  C. 
Rodd  president. 

Hon.  L.  A.  Taschereau  was  re-elected 
patron  of  the  Montreal  Press  Cj-ub  at 
the  annual  general  meeting  held  Feb.  6 
and  then  Hon.  J.  L.  Perron  was  re-elected 
honorary  president.  Eugene  Beaulac  of 
Le  Canada  was  again  elected  president; 
Robert  W.  Lipsett,  the  Star,  vice-presi¬ 
dent;  George  Pierce,  the  Guardian,  man¬ 
aging  director  and  treasurer;  Harry  .A. 
Somerville,  Herald  secretary ;  Leopold' 
Houle,  La  Patric,  Herve  Gagnier  Lo 
Presse,  Abel  V^ineberg,  Gazette,  Gilbert 
I.aRue,  L’Antorite  Nouvelle,  and  Fernand 
Dansereau.  Guardian  were  elected  di¬ 
rectors  for  the  ensuing  year. 

Briwklyn  Newspapermen’s  Club 
gave  its  annual  show  and  reception  at  the 
Brooklyn  .Academy  of  Music.  Feb.  1. 


NEW  PLANTS  AND  EQUIPMENT 

UNDICOTT  (N.  Y.)  NEW  AMERI- 
^  C.AN,  Italian  newspaper,  has  just 
completed  the  installation  of  $15,000  new 
printing  equipment,  including  the  latest 
model  Intertype  machine. 

Newton  (Kan.)  Kansan-Republican  hu 
moved  into  a  new  building  erected 
especially  for  it  and  its  job  printing  shop. 
It  is  Newton’s  only  daily.  J.  C.  Alack  is 
president  and  general  manager ;  J.  L. 
Napier,  vice-president,  and  Miss  Ethel 
Ragsdale,  secretary  and  office  manager. 

.S'an  Jose  (Costa  Rica)  Tribuna  re¬ 
cently  installed  a  new  press  of  .American 
manufacture. 


.A  Mexican  wife  has  one  advantage. 
When  she  tires  of  her  man,  she  can  per¬ 
suade  him  to  be  a  candidate. — .Sumter  (S. 
C. — Item 


What  the  world  needs  most  is  a  Limi¬ 
tation  of  Ambition  conference. — Belling¬ 
ham  Herald  and  Reveille. 

Using  a  picture  of  John  Gilbert  to  test 
the  emotions  of  blonds  awl  brunettes 
doesn’t  seem  to  be  exactly  fair  to  Ben 
Turpin. — Indianapolis  Nezvs. 


.Aviation  expert  announces  quest  for 
metal  that  most  lends  itself  to  fli^t. 
Why  not  try  gold  ? — Wall  Street  Jow^. 


.Any  woman  can  keep  a  man  guessing, 
particularly  when  she  begins  making 
hand  signals  from  the  car  ahead.— 
Florence  (Ala.)  Herald. 


VN’e  suppose  that  when  it  eventually  be¬ 
comes  warm  some  of  the  snappy  young 
men  who  are  going  hatless  today  will  put 
them  on  just  to  be  contrary. — J.  R.  W. 
in  Milzvaukee  Journal. 


NEW  PUBLICATIONS 

CCAPPOOSE  (Ore.)  REGISTER  is 
^  a  new  weekly  paper  with  its  first 
issue  on  Feb.  10.  Paul  Robinson  is  the 
publisher. 

First  edition  of  the  Plattsburg  (N. 
Y.)  Press  made  its  appearance  on  Feb. 
1.  Charles  G.  Higby  is  editor  and  pub¬ 
lisher. 


WEDDING  BELLS 


JOHN  WESLEY  McM.ANIGAL,  busi- 
J  ness  manager  and  columnist  of  the 
Horton  (Kan.)  Headlight-Commercial, 
to  Miss  Qare  Evelyn  Noe  of  Horton, 
Jan.  4. 

Earl  Sibley,  editor  of  the  Wilson 
Creek  (Wash.)  World,  to  Edithe  G. 
Kirchner,  of  Wilson  Creek,  Feb.  1  in 
Seattle. 

J.  Douglas  Gessford,  general  manager 
of  Newark  Suburban  Newspapers,  to 


HONOLULU,  HAWAII 

The  Gateway  to  a  Prosperous  Community 

Hawaii  has  an  income  of  more  than  $100,000,000  a  year  from  exports  of  sugar 
and  canned  pineapples.  Considerable  money  is  spent  for  fertilizer,  machinery 
and  other  industral  supplies  and  about  $15,000,000  a  year  for  imported  food 
stuffs. 

But  there  is  a  balance  of  around  $60,000,000  for  automobiles,  petroleum  prod. 
ucta.  clothing,  shoes,  drugs,  building  materials,  electrical  devices,  dry  goods, 
soap,  perfumery,  musical  instruments  and  other  things  that  make  life  worth 
living. 

The  Honolulu  Star-Bulletin  offers  the  fullest  merchandising  cooperation  to 
merchants,  manufacturers  and  distributors  who  are  interested  in  the  possi¬ 
bilities  of  the  Hawaiian  market  for  his  (their)  products. 

Surveys  covering  most  important  commodities  have  been  prepared  and  are  avail¬ 
able  at  the  offices  of  our  representatives. 

HONOLULU  STAR 'BULLETIN 

Member  of  Associated  Press  and  Audit  Bureau  of  Circulations.  Circulation  (6  month 
period  ended  Oct.  1,  1928)  17,771  daily,  18.908  Saturday. 

MAINLAND  REPRESENTATIVES; 

R.  J.  BIDWEIX  COMPANY  ALCORN  A  SEYMOUR  COMPANY 

San  Francisi-o,  742  Market  St.  , 

IXM  Angeles.  Times  Building.  Uhii-ago.  410  N.  Michigan  Boulerard. 

Seattle.  White  Henry  Stuart  Bldg.  270  Madison  Avenue. 
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1,857,428 


NET  SALES 


Great  Increase  in  1927 
132,334  MORE  PER  DAY 


The  vast  growth  of  The  Daily  Mail  in  1927  is  shown  by  the  chartered  accountants’  certificate  which  is  printed  below. 

In  Decemlier  1927  the  average  Net  Daily  Sale  of  The  Daily  Mail  was  1,857,428  copies,  or  132,334  copies  per  day  more  than  in  the 
preceding  January. 

The  Daily  Mail  has  long  commanded  the  world’s  largest  Net  Daily  Sale,  and  the  figures  now  available  for  the  whole  of  1927 
again  confirm  its  pre-eminence  over  all  other  daily  newspapers. 

9th  January,  1928 

WE  CERTIFY  that  the  average  Net  Daily  Sale  of  The  Daily  Mail,  after  deducting  all  unsold  and  free  copies 
whatsoever,  for  each  month  of  the  year  1927  was  as  follows: 


January  .  1,725,094 

February  .  1,747,379 

March  .  1,750,280 

April  .  1,776,621 

May  .  1,784,419 

June .  .  1,823,292 

Graybar  Building, 

420  Le.\ingtox  Avenue. 

New  York  City,  U.  S.  A. 


July  . 

August  .  . 

September 

October 

November 

December 


1,836,380 

1,797,946 

1,815,325 

1,851,841 

1,858,009 

1,857,428 


(Signed)  LEVER,  HONEYMAN  &  CO., 

Chartered  Accoimtaitts. 

(Signed)  LAYTON-BENNETT,  CHIENE  &  TAIT, 

Chartered  Accountants. 


745,605 

Coming 

(LONDON,  ENG.) 

NET  DAILY  SALE 

January,  1928 

WE  CERTIFY  that  the  average  Net  Daily  Sale  of  the  “Evening  News,**  after  deducting  all  unsold  and  free 
copies  whatsoever  for  the  year  ended  31st  December  1927,  was  745,605  and  for  each  month  of  the  year  1927 
was  as  follows: 


January  . 

.  656,543 

July . 

.  783,668 

February  . 

.  677,708 

August  .  . 

.  752,512 

March . 

.  731,094 

September 

.  756,449 

April  . 

.  776,479 

October  . 

.  796,439 

May  . 

.  802,957 

November 

.  733,749 

June  . 

.  838,088 

December 

.  637,833 

Graybar  Building, 

420  Lexington  .Avenue, 

(Signed) 

LEVER,  HONEYMAN  &  CO., 

Chartered  Accountants. 

New  York  City,  U.  S.  A. 

(Signed) 

LAYTON-BENNETT,  CHIENE  &  TAIT, 

Chartered  Accountants. 

N.  B.  The  phrase  NET  DAILY  SALE  is  used  by  English  news¬ 
papers  to  denote  PAID  DAILY  CIRCULATION  as  used  in  America. 
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50  STUDY  SOLICITING 
CLASSIFIED  BY  PHONE 


Managers  and  Supervisors  Attend  St. 
Louis  Conference  —  Good 
and  Bad  Sales  Talks 
Demonstrated 


{By  telegraph  to  Editor  &  Publisher) 

St.  Louis,  P'eb.  9. — Fifty  classified 
advertising  people,  divided  almost  equally 
into  classified  managers  and  phone  room 
^ujiervisors,  participated  in  the  second  an¬ 
nual  telephone  supervisors’  conference  of 
the  Association  of  Newspaper  Classified 
.\dvertising  Managers  here  Feh.  7  to  9. 

The  outstanding  item  on  the  program 
was  a  series  of  reproductions  of  actual 
telephone  solicitations  taken  down  hy 
stenographers  listening  in  on  a  monitor 
hoard. 

President  C.  L.  Perkins,  classified 
manager  of  the  Chicago  Herald-Ex- 
aviiner,  and  A.  R.  Koehler,  classified 
manager  of  the  Chicago  Tribune,  assem¬ 
bled  hundreds  of  these  conversations 
from  members  of  the  Association. 

They  selected  solicitations  which  mani¬ 
fested  the  usual  faults  and  good  points 
of  sales  talks,  had  them  tilled  in  tripli¬ 
cate,  then  had  two  sales  women  drama¬ 
tize  them  on  a  platform  divided  to  rep¬ 
resent  a  phone  room  and  an  advertiser’s 
quarters.  A  pair  of  working  telephones 
had  been  installed. 

The  gathering  then  criticized  the  talks 
in  the  light  of  their  experience  and  of  the 
previously  read  sales  talk  principles  of 
Professors  Busse  and  Borden.  Some  of 
the  conversations  rewritten  to  eliminate 
weaknesses  were  repeated  and  the  revised 
ideal  talks  were  studied. 

The  visitors  inspected  the  plants  of  the 
St.  Louis  Globe-Democrat,  the  Post-Dis¬ 
patch  and  the  Southwestern  Bell  Tele¬ 
phone  Company  headiiuarters  for  five 
states  where  automatic  exchanges  of  10,- 
000  units  are  in  operation.  The  four 
English  dailies  gave  a  dinner  dance  Feb. 
8  for  all  the  visitors. 

The  staffs  of  the  Globe-Democrat  and 
St.  Louis  Times  offered  music  and  dance 
entertainers.  The  rest  of  the  conference 
was  devoted  to  discussions  of  topics  and 
problems  listed  on  the  program  and  to 
speeches  by  Tex  Frenkel  of  the  St.  Louis 
Star;  B.  J.  Dietrich,  Post-Dispatch ; 
Shields  Smith,  Southwestern  Bell  Tele¬ 
phone  Company;  Charles  W.  Nax, 
Globe-Democrat,  and  Mr.  Perkins.  The 
minutes  of  all  the  sessions  were  kept 
verbatim  by  a  stenotype  reporter  and  will 
be  published  complete  as  a  digest  of  the 
conference. 


DAILY  WINS  SECOND  SUIT 

Jury  Finds  For  N.  Y.  News  In  $100,000 
Libel  Action 

A  jury  in  Kings  county  supreme  court. 
New  York,  with  Justice  Cropsey  presid¬ 
ing,  this  w-eek  returned  a  verdict  favoring 
the  defendants  in  a  suit  brought  by  Ed¬ 
ward  L.  Goodfell,  a  fruit  auctioneer, 
against  the  New  York  Daily  News  and 
the  old  New  York  Evening  Mail. 
Damages  sought  were  $100,000  in  each 
case. 

The  new’s  story  complained  of  was  the 
coverage  of  a  hearing  in  Tombs  police 
court  Dec.  31,  1923,  when  Mr.  GcKxlfell 
was  held  on  a  charge  of  grand  larceny 
brought  against  him  by  E.  Paul  Yusselli, 
an  attorney.  The  charge  was  later  dis¬ 
missed. 

The  libel  case  was  first  tried  last  year 
when  it  was  dismissed  by  Judge  Harry 
E.  Lewis.  Mr.  Goodfell  appealed  and 
the  appellate  division  reversed  the  dis¬ 
missal,  sending  it  back  for  the  trial  just 
ended. 

The  appellate  division  in  its  decision 
ruled  that  the  defense  claim  that  the 
article  was  a  fair  and  true  report  of  a 
privileged  court  hearing  was  justified,  but 
that  a  jury  should  decide  w’hether  or  not 
the  headline  was  libelous.  The  jury  this 
week  favored  the  defendants  on  this 
point. 

The  case  for  the  newspapers  was 
handled  by  Macdonald  De  Witt  of  De 
Witt  &  Van  Aken,  New  York  attorneys. 


EDITOR  KEPT  RRST  DOLLAR 

The  first  dollar  ever  earned  by  the 
late  Marcus  H.  Rogers  of  New  Marlboro, 
Mass.,  former  editor  and  owner  of  the 
Berkshire  Eagle  at  Pittsfield,  Mass.,  and 
the  Berkshire  Courier  at  Barrington, 
Mass.,  was  found  recently  by  Harry  D. 
Sisson  of  Pittsfield,  administrator  of  the 
estate.  The  dollar,  a  Mexican  silver  dol¬ 
lar,  was  carefully  folded  in  a  piece  of 
paper  on  which  was  written  in  Mr.  Rog¬ 
ers’  hand  “This  dollar  is  the  first  I  ever 
earned.  It  was  given  to  me  when  five 
years  old  for  taking  castor  oil.”  Mr. 
Rogers  who  died  Jan.  29,  1926,  at  the  age 
of  92.  kept  the  coin  in  his  safety  deposit 
box  in  the  Canaan,  Conn.  National  Bank. 


BACKS  UNDY  AS  AIR  CHIEF 

An  editorial  in  the  Chicago  Tribune 
suggesting  that  Col.  Charles  A.  Lind¬ 
bergh  be  made  the  head  of  a  new  U.  S. 
Department  of  Aviation,  has  aroused  in¬ 
terest  of  members  of  Congress  and  prom¬ 
ises  to  result  in  consideration  of  legisla¬ 
tion  to  centralize  and  co-ordinate  the  air 
activities  of  the  government. 


PRESS  MUST  PRESERVE 
RIGHT  TO  CRITICIZE 


Villard  Takes  Exception  to  President 
Coolidge’s  Remarks  at  New 
Jersey  Press  Association 
Meeting 


Trextox,  N.  J.,  Feb.  8. — Newspapers 
will  sink  to  the  same  level  as  drug  stores 
and  tobacco  shops  if  they  abandon  their 
right  to  criticize,  declared  Oswald  Garri¬ 
son  N’illard,  editor  of  The  Nation,  in  an 
address  to  the  New  Jersey  Press  Asso¬ 
ciation  midwinter  meeting  here  this 
week.  He  took  violent  exception  to 
President  Coolidge’s  recently  expressed 
displeasure  of  critics  of  the  .\merican 
foreign  policy,  remarking  that  “if  Mr. 
Coolidge  will  give  us  a  country  that  one 
does  not  need  to  criticize  and  politicians 
that  one  need  not  criticize,  then  there 
will  be  no  necessity  for  criticism.** 

"The  President  looks  upon  us  with 
suspicion  as  if  we  were  in  the  pay  of 
some  foreign  government,”  Villard  con¬ 
tinued.  "1  know  a  good  many  defects 
in  the  .\merican  press,  but  I  do  not  know 
of  any  press  man  who  takes  pay  for  his 
criticism.  We  must  never  be  silent  ii. 
the  presence  of  sin.  We  must  adore  our 
country,  but  the  moment  we  arrive  where 
our  conscience  says  no,  then  we  should 
assert  ourselves.” 

The  Nation  editor  also  referred  to  the 
chain  ownership  of  newspapers,  stand¬ 
ardization  and  the  marketing  of  securi¬ 
ties  of  newspapers. 

“Now,  I  respectfully  submit  that  these 
extraordinary  developments,”  Villard 
added,  “which  are  so  rapidly  leading  us 
no  man  knows  whither,  for  there  are  no 
precedents  anywhere  in  the  world  to  go 
by,  put  upon  the  responsible  and  con¬ 
scientious  newspaper  owner  or  editor 
heavier  burdens  than  ever  before.  If  he 
is  to  meet  this  growing  public  uneasi¬ 
ness,  not  to  say  distrust,  if  he  realizes 
that  this  is  a  two-party  form  of  govern¬ 
ment  and  that  this  historic  -American 
party  system  will  inevitably  break  down 
if  news  of  both  political  schools  is  not 
given  to  the  voter,  then  he  will  endeavor 
to  meet  the  situation  by  increased  toler¬ 
ance,  by  a  determined  effort  to  find  out 
what  the  masses  are  really  thinking  and 
desire,  by  a  courteous  statement  of  the 
side  of  each  controversy  that  one  does 
not  like,  and,  above  all,  by  an  increased 
critical  examination,  consciously  made  as 
free  from  bias  as  possible,  of  such  meas¬ 
ures  and  political  theories  as  may  come 
before  the  country  for  adoption  or  re¬ 
jection.” 

Governor  Harry  Moore,  of  New 
Jersey,  and  Speaker  of  the  House  of 
.Assembly  Thomas  Hanson,  also  spoke. 
Haddon  Ivins,  editor  of  the  Union  City 
Hudson  Obscrx’cr,  presided.  A  prize  of 
$100  offered  by  the  Association  for  the 
Senior  in  Rutgers  University  department 
of  journalism  doing  “the  most  efficient 
work”  was  awarded  to  Robert  E.  Oksen, 
of  Perth  Amboy. 


Over  HALF  BILLION  DOLLAR  Market 
In  San  Antonio  Territory 

San  -Antonio’s  market  includes  55  counties  with  a  population  of  1,200,000. 
San  Antonio’s  wholesale  and  jobbing  houses  report  that  about  25%  of 
their  business  comes  from  the  city  and  about  75%  from  the  trade  terri¬ 
tory.  The  trade  territory  is  most  valuable  to  the  national  advertiser  and 
cannot  be  covered  effectively  through  newspapers  except  through  the 
Express  and  Evening  News. 

THE 

EXPRESS  and  EVENING  NEWS 

offer  the  Advertiser 


More  Home  Delivered 
Circulation  in  San  Antonio 


3  Tiines  the  Territory  Coverage 


The  Express  and  Evening  News  offer  the  advertiser  50%  more  home 
delivered  circulation  in  San  Antonio  and  more  than  THREE  TIMES 
die  trade  terrritory  coverage  than  can  be  secured  by  any  other  San 
-Antonio  paper. 

-Advertiser  s  preference  for  the  Express  and  Evening  News  is  shown  by 
ibis  lineage. 

EXPRESS  and  EVENING  NEWS  Carried  in  1927 
20^73,876  Lines 

Although  we  have  made  a  gain  in  advertising  for  many  years,  the  past 
six  years  we  have  gained  about  a  million  lines  a  year.  In  1922  we  had 
14,702.360  lines  and  in  1927  our  lineage  was  20,373,876  lines. 

In  1927  the  Express  led  all  other  papers  in  total,  national  and  classified 
advertising  and  with  a  total  lead  of  324,391  lines. 

The  Sunday  Express  led  all  other  Sunday  papers  in  local,  national  and 
classified  advertising  with  a  total  lead  of  717,775  lines. 

In  1927,  the  Evening  News  led  (6  day  basis)  all  other  evening  papers 
in  local,  national  and  classified  advertising  with  a  total  lead  of  1,516,374 
lines. 

In  1927,  the  Exprew  and  Evening  News  gained  in  Local  advertising 
—1,219,162  lines. 

In  1927,  the  Express  gained  in  local  advertising^-459,630  lines. 

In  1927,  the  Evening  News  gained  in  local  advertising  759,532  lines. 
In  1927,  the  Light  lost  in  local  advertising — 808,384  lines. 

Both  the  Express  and  Evening  News  gained  in  total  advertising  while 
the  Light  lost. 

238  national  advertised  products  were  advertised  in  the  ideal  combination, 
the  Express  and  Evening  News.  Both  the  Express  and  Evening  News 
led  in  national  advertising. 

Constructive  cooperation  is  given  national  advertisers.  We  make  sur¬ 
veys,  investigations  and  will  give  any  consistent  aid  that  will  help  the 
advertiser  solve  his  problem.  In  addition  we  publish  a  trade  paper,  the 
Express  and  Evening  News  Retailer,  which  includes  in  its  circulation 
4000  merchants  in  the  city  and  trade  territory. 


Express  Publishing  Company 

Publishers  San  Antonio  Express  and  San  Antonio  Evening  News, 

San  Antonio.Texas. 


FRANK  6.  HUNTRESS. 

President  A  General  MansKr. 
JOHN  E.  HeCOMB. 

Assistant  to  the  Prasident, 
Direetor  of  Adrertlsinf. 


Aationat  Advertising  Rettesentatives 

THE  JOHN  BUDD  COMPANY 

Xew  York  UtiicnKo  St.  I-ouls  Atlanta 
Snn  Frnnoisro  I.os  AiiBeles  Portland 


Editor  &  Publisher  and  The  Fourth  Estate  for  February  11,  1928 


3: 


F 

Pick  a  Winner! 

ONE  TIME,  among  the  street  cars  in  the 
United  States  there  were  more  horse  cars  than 
electric  cars.  The  reason  was  that  the  electric 
car  was  a  new  idea  and  many  transit  lines  had 
already  invested  in  horse  cars  which  were  thus, 
numerically,  in  the  majority. 

But  new  lines  buying  equipment,  if  they  were 
wise,  chose  electric  cars,  which  were  winning 
their  way  slowly  but  surely  and  were  destined, 
sooner  or  later,  to  supplant  the  older  form  of 
equipment. 

In  display  type  composition  a  similar  situa¬ 
tion  prevails  today.  One  system— the  Ludlow— 
is  growing  fast  while  other  systems  are  standing 
still.  Ludlow  sales  are  increasing  consistently 
from  month  to  month. 

Pick  a  winner  when  you  make  your  invest¬ 
ment  in  display  composition  equipment.  May 
we  show  you  the  reasons  for  Ludlow’s  rapid  and 
steady  growth? 

Ludlow  Typograph  Company 

2032  Clybourn  Avenue,  Chicago,  Illinois 


LUDLOW  QUALITY  SLUG  COMPOSITION 
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DENVER  PAPERS  HGHT 
DUEL  FOR  CIRCULATION 


News  and  Post  Use  Contests,  Prizes, 
in  Struggle  for  TerritorisJ  Suprem¬ 
acy — Saturday  Post  Sells  Roto 
Comics  at  Two  Cents 


Slogans,  prizes  and  contests  are  being 
used  by  the  Denver  Post,  owned  by  F.  G. 
Bontils,  and  the  Denver  Rocky  Moimtain 
A  eies  and  Evening  News,  Scripps-How- 
ard  newspapers,  in  their  battle  for  the 
Denver  newspaper  territory.  The  Scripps- 
Howard  papers  have  recently  offered  an 
all-weather  jacket  for  two  six  months’ 
subscriptions  to  their  papers,  and  a  six- 
tube  radio  set  for  17  six-months'  sub¬ 
scriptions. 

The  Post  has  not  offered  any  prizes 
lately,  but  a  number  of  silver  cups  were 
given  to  the  merchants  with  the  most 
attractive  booths  at  the  Colorado  Indus¬ 
trial  Exposition.  The  Post  has  also 
added  a  four-page  comic  supplement  to 
its  Saturday  morning  issues,  which  al¬ 
ready  offered  a  rotogravure  section  at 
two  cents. 

The  Rocky  Mountain  News  offered 
prizes  for  coloring  a  picture  of  a  local 
theatrical  orchestra  leader,  and  for  tran¬ 
scribing  shorthand  notes  carried  in  the 
paper.  More  than  1,000  “artists”  com¬ 
peted  in  the  coloring  contest. 

Post  want  ads  are  appearing  under 
the  head  “273,257  Salesmen”  and  carry 
the  slogan ;  “.After  All,  There  Is  No 
Substitute  for  Circulation.”  The  News 
advertises  that  “Opportunity” — carrying 
a  News  in  her  hand,  in  the  advertising 
cut — “Is  Knocking  at  Your  Door.” 

The  Post  sponsored  the  erection  of  an 
electrical  house,  in  which  everything  was 
done  by  electrical  apparatus.  The  News 
sponsored  a  Colorado  Products  House. 

LECTURES  ON  NEWSPAPERS 


Member  Baltimore  Sun  Promotion  Staff 
Drafted  by  State  Education  Department 

Henry  Edward  Warner,  a  member  of 
the  promotion  staff  of  the  Baltimore  Sun, 
has  been  drafted  by  the  Maryland  State 
Board  of  Education  to  deliver  a  lecture 
in  every  county  of  the  state  on  “The 
Making  of  a  Newspaper.”  His  lecture 
is  being  used  in  connection  with  a  course 
in  the  high  schools  on  “The  Problem  of 
Public  Opinion  in  a  Democracy.” 

Mr.  Warner  has  had  wide  experience 
as  a  reporter,  columnist,  magazine  writer, 
l)oet  and  lecturer. 

Mr.  Warner’s  lecture,  illustrated  by 
lantern  slides,  deals  with  the  history  of 
the  newspaper  as  an  institution,  and  with 
the  present  techniques  of  newspaper  pro¬ 
duction,  from  the  manufacture  of  wood 
pulp  to  the  problems  of  editorial  offices. 

Mr.  Warner  also  lectures  before  con¬ 
venient  organizations — to  clubs  on  “The 
Responsibility  of  a  Newspaper  to  Its 
Public”  and  to  churches  on  “The  Morals 
of  a  Newspaper.”  The  lectures  are  de¬ 
signed  to  over  the  general  newspaper 
field  and  do  not  merely  describe  the  or¬ 
ganization  of  the  “Sunpapers.” 


DOOR-TO-DOOR  SALES  DOOMED 


Appoints  Publicity  Head 

The  American  Piano  Company,  New 
York  has  announced  the  appointment  of 
F.  H.  B.  Byrne  as  director  of  publicity. 
Mr.  Byrne  replaces  Lionel  'Tompkins 
who  has  been  transferred  to  the  Retail 
Stores  Division.  Mr.  Byrne  has  been 
with  the  company  for  many  years.  He 
formerly  was  director  of  publicity,  but 
more  recently  has  been  art  director.  He 
will  direct  the  advertising  campaigns  for 
the  Mason  &  Hamlin,  Knabe  and  Chick- 
ering  pianos  and  the  Ampico.  Also  for 
the  J.  &  C.  Fischer,  Haines  Brothers  and 
Marshall  &  Wendell  pianos. 


New  Sbeaffer  Office 

The  W.  A.  Sheaffer  Pen  Company 
has  announced  the  establishment  of  a  sales 
promotion  office  at  Eastern  headquarters, 
80  Fifth  .Ave.,  New  York.  Bernard  J. 
Schmidt,  w'ho  has  been  in  charge  of  the 
dealers’  service  division  of  the  advertising 
department  at  the  Fort  Madison,  la., 
office,  has  been  placed  in  charge.  Leslie 
M.  Beals  of  Chicago,  formerly  with  the 
advertising  department  of  Montgomery 
Ward  &  Co.,  has  been  appointed  to  the 
advertising  department  of  the  company  at 
Fort  Madison  to  succeed  Mr.  Schmidt. 


Give*  Birthday  Party 

An  unusual  birthday  party  is  to  be 
conducted  Feb.  29  by  the  Watertotvn 
(N.  Y.)  Standard.  It  will  publish  pic¬ 
tures  and  biographies  of  all  persons  in  its 
territory  who  were  born  on  Feb.  29, 
celebrating  their  birthday  every  four 
years.  Besides,  the  Standard  will  pay 
$1  to  each  person  whose  sketch  is  pub¬ 
lished.  Persons  may  send  in  their  own 
pictures  and  history,  or  they  may  be 
sent  in  by  someone  else. 


New  Frigidaire  Officer* 

Two  additions  to  its  sales  promotion 
department  have  been  made  by  Frigidaire 
Corporation.  J.  C.  Coffey,  former  adver¬ 
tising  manager  of  the  Coronado  Hotel, 
St.  Louis,  will  handle  direct  mail  and 
J.  F.  Pedden.  formerly  of  the  publicity 
dei>artment  of  Westirgjhouse.  will  have 
charge  of  the  Frigidaire  Sales  Bulletin. 


Set*  New  Sale*  Record 

The  Endicott-Johnsoii,  Corporation, 
manufacturers  of  footwear,  increased  its 
sales  .$2,417,125  in  1927,  to  $73,078,800— 
the  largest  sales  in  the  history  of  the 
company.  Net  profit  rose  from  ^,697,878 
to  ^,332,635.  Officials  of  the  company 
announce  that  orders  now  on  hand  ex¬ 
ceed  those  of  a  year  ^o. 


Tell*  Tidewater  Plans 

W.  C.  Gittinger,  advertising  manager 
of  the  Tidewater  Oil  Sales  Corporation 
of  the  United  States,  outlined  the  com¬ 
pany’s  1928  advertising  campaign  to  be 
started  shortly  through  newspapers  and 
billboards  at  the  meeting  of  the  New 
England  department  at  Boston,  Mass., 
Jan.  27. 


Appear*  on  Holiday* 

Announcement  has  been  made  by  the 
management  of  the  Elmira  Advertiser 
that  the  paper  will  be  printed  on  holidays 
in  the  future.  In  the  past  the  Elmira 
morning  daily  has  not  made  its  appear¬ 
ance  on  the  more  important  holidays. 


■HM 

THE  HOUSTON  POST-DISPATCH 
LED  ALL  TEXAS  MORNING 
NEWSPAPERS  IN  TOTAL  AD- 
VERTISING  LINEAGE  IN  1927 


I39II79O66 

LINES  OF  PAID  ADVERTISING— 1927 

773*280 

LINES  GAINED  IN  1927  OVER  1926 

With  the  publication  of  13,117,066  lines  of  paid  advertising  in  1927 
the  Post-Dispatch  leads  the  held  of  morning  dailies  in  the  State 
of  Texas  in  total  advertising  lineage  carried.  In  1927  the  Post- 
Dispatch  gained  773,280  lines  of  advertising  over  its  1926  record 
which  in  itself  was  a  record  breaking  year  for  this  paper. 

The  Post -Dispatch  made  the 
Greatest  Gains  of  any  News¬ 
paper  in  Texas  in  Classified 
Advertising,  proving  that  the 
Public’s  attention  is  focused  on 
the  Fastest  Growing  Paper  in  the 
State — the  NEWSpaper  of  Texas. 


Newspaper  Advertising  Drawing  Pub¬ 
lic  to  Appointed  Distributor* 

Newspaper  advertising  has  doomed 
the  house-to-heuse  salesman,  according 
to  W.  J.  Daily,  sales  promotion  manager 
for  the  General  Electric  Refrigerator 
Company,  a  division  of  the  General  Elec¬ 
tric  Corporation,  Cleveland. 

Advertisitv?  is  causing  purchasers  to 
buy  direct  from  distributors,  Mr.  Daily 
said  Friday,  Jan.  27.  in  Kansas  City, 
at  the  first  annual  dinner  and  sales  con¬ 
ference  of  M.  A.  Glueck  &  Co.,  Missouri 
and  Kansas  distributors  for  the  re¬ 
frigerator  company. 

ll  R.  Edwards,  advertising  manager, 
Cleveland,  said  his  company  would  spend 
$3,000,000  for  advertising  in  1928,  most 
of  which  will  go  to  newspapers,  Mr. 
Edwards’  preferred  medium. 


Canner*  to  Advertise 

The  National  Canners  Association  will 
begin  a  six  weeks’  newspaper  campaign 
in  52  cities,  beginning  the  latter  part  of 
this  month.  The  H.  K.  McCann  Com¬ 
pany,  New  York,  is  handling  the  account. 


New  Tobacco  Campaign 

The  American  Tobacco  Company  will 
soon  start  an  experimental  newspaper 
campaign  for  Johnny  Walker  cigarettes 
in  two  cities.  The  campaign  is  in  charge 
of  William  H.  Rankin  Company. 


Buffalo  Time*  Broadcasting 

The  BufFcdo  Times,  in  cooperation 
with  the  Hotel  Lafayette,  now  has  an 
hour  of  broadcasting  daily  from  6 :30  un¬ 
til  7 :30  o’clock  through  radio  station 
WEBR  at  Buffalo. 


The  Houston  Post-Dispatcl 

In  Houston — Now,  IPs  the  Post-Dispatch 

C.  C.  MAES,  Gen’l  Mgr.  A.  M.  COHEN,  Adv.  Director  O.  M.  LOWE,  NatM  Ad».  kP 

S.  C.  BECKWITH— SPECIAL  AGENCY— NEW  YORK 
CHICAGO  — DETROIT  — ST.  LOUIS  —  KANSAS  CITY 
SAN  FRANCISCO  —  ATLANTA  —  PHILADELPHIA  — 
National  Representative 

GEO.  T.  PRO  VINE,  TEXAS  REPRESENTA'HVE,  510  Mercantile  Bank, 
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Newark  Ledger  Expands  Plant 

A  LITTLE  more  than  a  year  ago  when  the  Newark  Ledger  moved  into  its  own  new 

home  with  a  complete  new  plant,  the  third  snch  installation  in  a  period  of  ten 
years,  the  publisher  boasted  he  was  “set”  for  five  years. 

In  the  face  of  that  cock-sure  prophecy  the  last  three  months  has  seen  the  Ledger 
increase  its  floor  space  by  thirty  per  cent,  add  three  linotype  machines,  lengthen  its 
columns  to  nineteen  inches,  discard  nineteen  fonts  of  body  type  just  a  year  old  and 
substitute  a  complete  new  dress  in  Ionic,  additional  steel  equipment  for  the  compos¬ 
ing  room,  a  second  pony  autoplate,  escalators,  etc.,  etc.,  but  best  (or  worst)  of  all  is 
now  compelled  to  add  two  press  units. 

The  Newark  Ledger  is  an  Associated  Press  6-column  magazine-form  newspaper, 
not  a  Jazz-Comic  supplement  “TO,”  but  a  complete  substitute  “FOR”  the  old  volu¬ 
minous,  numerous  sectioned,  standard  size  newspaper. 

Two  Editorial  pages,  2  to  4  Financial  pages,  2  School  pages,  6  Women’s  pages 
and  4  Sport  pages. 

Let  the  fact  register  that  the  Newark  Ledger  is  STANDARD-PLUS,  in  every¬ 
thing  except  size  and  form,  being  half  way  between  the  picture  tabloid  and  the 
standard  papers  in  size. 

In  addition  to  four  Associated  Press  and  Universal  news  wires,  sixty  local  staff 
reporters  and  writers,  the  following  internationally  known  authors  write  regularly  for 
the  Daily  and  Sunday  Ledger: 

Fanny  Hurst 
Dorothy  Dix 
Nina  Wilcox  Putnam 
Rupert  Hughes 
Montague  Glass 
Ring  Gardner 
George  Ade 
Harold  Bell  Wright 
Bruce  Barton 
Kathleen  Norris 
Lois  Leeds 
Robert  Quillen 
Addington  Bruce 

L.  T.  RUSSELL 

Newark,  N.  J.,  Publisher 


Angelo  Patri 
Chick  Evans 
Robert  Edgren 
Frank  Menke 
Dr.  James  W.  Barton 
Mehran  K.  Thompson 
Will  Durant 
Walter  Davenport 
Lucille  Van  Slyke 
Glenn  Frank 
Clinton  W.  Gilbert 
Dr.  Joseph  Jastrow 


P.  S.  Please  do  not  confuse  us  with  the  picture  tabloids  in  size,  tone,  content  or  news  treatment. 
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HELEN  MORGAN  WRITES 
AD  COPY  IN  TOKIO 


U.  of  Missouri  Graduate  Handles 
Women’s  Accounts  on  Tokio  Japan 
Advertiser  —  Husband  Is  Ad 
Manager 


It  is  a  long  way  from  Indianapolis  to 
Tokio,  Japan,  but  Helen  Laufman 
Morgan  finds  writing  advertising  copy 
much  the  same  any  place.  Her  work  in 
the  advertising  department  of  the  /a/>o« 
Aih'crtiscr  and  in  the  Trans-Pacific  Ad¬ 
vertising  and  Service  Bureau,  both  of 
which  are  owned  by  B.  \V.  Fleisher,  is 
characterized  chiefly  by  its  variety  and 
abundance. 

\’ery  little  copy  comes  to  the  Ad¬ 
vertiser  in  completed  form.  Most  of  the 
work  is  done  by  members  of  the  staff  of 
the  advertising  department.  Mrs.  Morgan 
writes  and  plans  the  copy  for  the  adver¬ 
tisements  destined  for  women’s  eyes.  Her 
husband,  Paul  J.  Morgan  is  advertising 
manager  of  the  Advertiser. 

Mrs.  Morgan  received  her  B.  J._  degree 
from  the  University  of  Missouri.  For 
two  years  she  was  in  charge  of  advertis¬ 
ing  for  women’s  specialty  shops  on  the 
Indianal<olis  Star. 


WINS  LIBEL  VERDICT 

\  verdict  in  favor  of  the  Tulsa  Trib¬ 
une  in  a  $50,000  libel  suit  filed  more  than 
seven  years  ago,  was  returned  last  week 
by  a  district  court  jury.  Paul  Toomey, 
plaintiff,  alleged  that  the  newspaj^r 
libeled  him  in  a  headline,  branding  him 
as  “red,”  following  an  altercation  on  the 
street.  The  plaintiff  gave  notice  of  ap¬ 
peal. 

Return*  from  Europe 

Mrs.  William  Brown  Meloney,  editor 
of  the  New  York  Herald  Tribune  Sun¬ 
day  Magazine,  returned  recently  from 
a  six  weeks’  visit  in  Europe.  Mrs.  Me¬ 
loney  visited  with  her  son  who  is  study¬ 
ing  in  Paris,  and  also  arranged  for  sev¬ 
eral  series  of  articles  from  Rome. 


Plan  Leap  Year  Party 

The  annual  dinner  dance  of  the  Phila¬ 
delphia  Oub  of  Advertising  Women  will 
be  held  on  Feb.  29  this  yaar,  and  will 
be  a  “leap  year  affair”  according  to  a 
warning  recently  issued  by  the  entertain¬ 
ment  committee. 


New  York  Sun  Writer  Sails 

Eleanor  Stanton,  editor  of  the  woman’s 
page  of  the  Neie  York  Sun,  sailed 
for  Paris  cn  Feb.  10  on  the  Rcrengaria 
in  the  interest  of  her  defiartment  in  the 
Sui\  Miss  Stanton  expects  to  be  away 
six  weeks. 

Hear  Trade  Analy»t 

Lucy  A.  Goldsmith,  head  of  the  Gold¬ 
smith-Shore  Company,  export  trade  an¬ 
alysts,  addressed  the  League  of  Advertis¬ 
ing  Women,  at  the  Hotel  Astor,  on  “Ex¬ 
port  Advertising  in  Relation  to  World 
Markets.” 

Joins  Calumet  Record 

Mrs.  Grace  Wilson,  who  has  had  more 
than  10  years’  experience  in  newspaper 
advertising  with  various  Chicago  papers, 
has  taken  charge  of  the  South  Shore 
office  of  the  Calumet  (Ill.)  Record. 


Irene  Kuhn  on  News 

Irene  Kuhn,  who  resigned  from  the 
staff  of  the  A’ etc  York  Mirror  two  weeks 
ago,  has  joined  the  staff  of  the  New  York 
News,  of  which  she  was  a  member  in 
1920. 


Joins  Bayonne  Times 

Mrs.  Stuart  D.  Goulding  formerly  Miss 
Dorothy  M.  Lysaght,  social  editor  of  the 
Springfield  (Mass.)  Republican  is  now 
.social  editor  of  the  Bayonne  (N.  J.)  Times. 


Speaks  at  College 

Grace  E.  Hall,  staff  poet  of  the  Port¬ 
land  Oregonian,  addressed  the  associated 
women  students  at  the  Oregon  State  Agri¬ 
cultural  college,  Corvallis,  Jan.  19. 


LEGION  OFFERS  FEATURE 


Gives  Presidents  Questions  Free  As 
Part  of  Americanism  Program 

-As  part  of  its  educational  program,  the 
National  Americanism  Commission  of  the 
American  Legion  is  offering  to  one  paper 
in  every  city,  free  of  charge,  a  set  of 
30  question  and  answer  games  dealing 
with  the  -American  presidents.  The  fea¬ 
ture  is  distributed  on  a  “first  come,  first 
served”  basis. 

More  than  300  papers  have  already  ob¬ 
tained  the  feature,  according  to  Dan 
Sowers,  national  director  of  the  Commis¬ 
sion. 


Represents  S.  F.  Bulletin 

The  Son  Praucisco  Bulletin  has  an¬ 
nounced  that  simultaneously  with  the 
acceptance  of  the  resignation  of  O’Mara 
and  Ormst)ee,  Inc.,  national  newspaper 
representatives,  noted  in  Editor  &  Pub¬ 
lisher  of  Jan.  28,  Lorenzen  and  Thomp¬ 
son  were  appointed  to  represent  the 
Bulletin  in  all  territories  except  San 
I'rancisco  and  Northern  California. 


National  Incorporates 

After  13  years  as  a  trust  company,  the 
National  News  service,  syndicating  roto 
and  colored  comic  supplements,  has  in¬ 
corporated  under  the  Pennsylvania  state 
laws.  There  have  been  no  executive 
changes.  National  will  continue  its  head¬ 
quarters  at  3727  North  Seventeenth  street. 
Philadelphia. 


Join  Ohio  Select  List 

The  Rcreenna  (O.)  Republican  has  been 
elected  to  membership  in  the  Ohio  Select 
List  of  Daily  Newspapers.  With  the  ad¬ 
dition  of  this  newspaiier,  the  List  mem¬ 
bership  now  comprises  56  different  news¬ 
papers  published  in  50  cities. 


Joins  Roy  Barnhill 

K.  S.  McMichael  has  joined  Roy  Barn¬ 
hill.  Inc.,  New  Aork,  to  become  general 
manager  of  their  newspaper  list.  Mr. 
McMichael  was  formerly  national  ad¬ 
vertising  manager  of  the  New  York 
World  and  Lsvening  World. 


Repeats  Ball  Feature 

The  Ledger  Syndicate,  Philadelphia, 
will  cover  the  baseball  training  camps 
again  this  year,  as  in  the  past,  through 
Stoney  McLinn.  His  letters  will  begin 
March  12  and  end  March  31 


New  Long  Island  Group 

A  selected  list  of  Long  Island  com¬ 
munity  newspapers  have  apiiointed  Roy 
Barnhill,  Inc.,  as  their  national  advertis¬ 
ing  representatives.  They  will  be 
handled  on  a  group  basis. 


Joins  Burke  Staff 

Robert  H.  Flaherty,  with  many  years’ 
experience  in  newspaper  work  and  news¬ 
paper  representation,  has  joined  the  staff 
of  E.  M.  Burke,  Inc.,  in  Chicago. 


Appoints  Roe  &  Stevens 

Roe  &  Stevens,  11  West  42d  street. 
New  York  City,  have  been  appointed 
special  representatives  for  New  York 
City  by  the  Pelham  (N.  Y.)  Nezvs. 


Adds  Midget  Comic 

The  Philadelphia  Public  Ledger  syndi¬ 
cate  has  obtained  a  new  one  coluhm  comic 
by  J.  Graham  Hunter,  entitled  “The 
Crossing  Cop.” 


Ravenna  Paper  Appoints 

Robert  E.  Ward.  Inc.,  was  appointed 
national  advertising  representative  of  the 
Ravetitia  (O.)  Republican,  effective 
Feb.  1. 


Represents  Honolulu  Paper 

The  Honolulu  Star-Bidlctin  has  ap- 
ixjinted  R.  J.  Bidwell  Company  as  their 
representatives  on  the  Pacific  Coast. 

Elinor  Glyn  With  King 

Elinor  Glyn  is  a  new  contributor  to 
the  March  of  Events  section  prepared 
by  King  Features  Syndicate. 


UNCLE  SAM  SAYS 
495,929 — 

The  United  States  Department  of 
Commerce,  Bureau  of  Foreign  and 
and  Domestic  Commerce,  in  its 
” Atlas  of  Wholesale  Grocery  Terri¬ 
tories”  recently  issued  sets  the  popu¬ 
lation  of  the  Binghamton  (N.  Y.) 
Trading  Area  at  495,929. 

That’s  almost  a  half  million  people  to 
be  fed  every  day.  They  also  must 
have  clothing,  shoes,  house  furnish¬ 
ings  and  luxuries — and  they  have  the 
cash  to  pay  for  them. 

Binghamton  is  the  shopping  center  for 
this  rich  and  responsive  market,  and 
The  Binghamton  Press  (third  in  the 
United  States  for  intensive,  carrier 
delivered  home  coverage)  is  the 
medium  through  which  almost  every 
national  advertiser  of  importance 
reaches  this  market. 

Binghamton  folks  read  The  Bingham¬ 
ton  Press  and  believe  in  it.  It  is  as 
much  a  public  institution  as  the  fire 
department  or  police  department. 

The  Binghamton  Press  is  equipped  to 
serve  the  national  advertiser  in  many 
practical  ways  and  welcomes  the  op¬ 
portunity  to  cooperate  with  the  adver¬ 
tiser  to  the  end  that  his  merchandising 
effort  bears  fullest  measure  of  results. 
First-hand  facts  and  figures  are  avail¬ 
able  through  any  of  our  offices. 

The  Binghamton  Press 

THE  JOHN  BUDD  COMPANY 

National  Advertising  Representatives 

NEW  YORK  CHICAGO  ST.  LOUIS  ATLANTA 

9  East  37th  Street.  Tribune  Tower.  Chemical  Building.  Healey  Buildiof. 

SAN  FRANCISCO  LOS  ANGELES  PORTLAND 

Sharon  Building.  Chamber  of  Commerce  Bldg.  Soctirity  Buildinf 
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XHE  Intertype  Faces  below  show 
at  a  glance  the  unusual  number  of 
faces  which  Intertype  C-3 — 3  8.m. 
carries  on  the  machine.  This  ma¬ 
trix  equipment  is  intended  to  set 
body,  heads,  advertising  and  job 
work.  Other  selections  of  faces, 
according  to  requirements  or  taste, 
can,  of  course,  he  substituted. 

8  Point  Ideal  News  with  Bold 

Intertype  wide  tooth  matrices  will  ru 
Intertype  wide  tooth  matrices  will  ru 
INTERTYPE  WIDE  TOOTH  MAT 
INTERTYPE  WIDE  TOOTH  MAT 

10  Point  Idral  News  with  Bold 

Intertype  wide  tooth  matrices  w 
Interfype  wide  tooth  matrices  w 
INTERTYPE  WIDE  TOOTH  M 
INTERTYPE  WIDE  TOOTH  M 

18  Point  Cheltunian  Bold 

Intertype  wide  toot 
INTERTYPE  WIDE 


30  Point  Cheltunian  Bold  Condensed 

INTERTYPE  W 

Intertype  wide  t 

60  Point  Cbeltonian  Bold  Extra  Condensed 

INTERH 


An  extra  split  main  magazine  can 
carry  an  additional  face.  Split 
magazines  can  he  removed  and  re¬ 
placed  in  a  few  seconds.  The  illus¬ 
tration  shows  a  split  magazine  on 
the  top. 

14  Point  (^heltonian  Bold  with  Italic 

Intertype  wide  tooth  m 
Intertype  wide  tooth  m 

INTERTYPE  WIDE  T 
INTERTYPE  WIDE  T 


372  CHARACTERS 
IN  THIS  MACHINE 


INTERTYPE  C3-3  s.m. 

3  Main  Magazines 
3  Side  Magazines 


Measures  up  to 
42  ems 


This  new  3t-chunnel  side  unit  (No.  3)  is  STANDARDIZED.  It  can  be 
added  readily  to  any  Stamlardized  Intertype  at  the  factory  or  in  your  ow'n 
composing  room. 


E 


OR  Slandardized  inlertypes  A.  B.  C  and  D,  No.  3  side  unit  is  furnished 
w'ith  one  or  three  magazines. 

Intertype  C3-3  s.m.  has  the  remarkable  capacity  of  372  different 
characters,  on  the  machine — ready  for  instant  use. 

All  Intertype  90-ehannel  main  magazines  can  carry  matrices  np  to  18 
point  .(full  width),  several  condensed  21  point  faces  and  30  point  extra 
condensed.  The  side  magazines  can  carry  36  point  (full  width)  and  up  to 
60  point  extra  condensed. 

No  other  line  casting  machine  similarly  equipped  can  equal  Intertype’s 
range  (point  size).  This  unusual  capacity  is  the  result  of  the  exclusive 
Intertype  feature — variably  spaced  magazine  channel  entrances. 

This  is  blit  one  of  43  Intertype  profit-making  features. 

INTERTYPE  FEATURES 

Write  for  new  booklet 
'Profit -Making  Intf.rtype  Features’ 


^  Standardized 

LI  N  T  E  KT  Y  P  E] 


INTERTYPE  CORPORATION 

1440  Broadway,  New  York 

Chicago  New  Orleans  San  Francisco  Boston  Los  Angeles  London  Berlin 


Set  on  the  Intertype  in  Bodoni  (’amily 


40 


Editor  &  Publisher  and  The  Fourth  Estate  for  February  11,  1928 


LOUIS  P.  GOODNOW 


Detroit  News  Editorial  Writer  Stricken 
at  His  Home  Feb.  3 

Louis  P.  Goodnow,  42,  for  the  past 
16  j-ears  a  member  of  the  Detroit  News 
staff  and  for  the  past  two  years  an  editor¬ 
ial  writer  on  that  paper,  died  Friday 
afternoon,  Feb.  3,  at  the  Receiving 
Hospital,  Detroit,  a  few  hours  after  his 
removal  there  from  his  home,  where  he 
was  stricken  with  a  sudden  attack  of  ill¬ 
ness.  Before  coming  to  the  News  he  was 
on  the  staff  of  the  Detroit  Free  Press. 

Mrs.  Goodnow  and  one  daughter, 
Marian,  14,  survive. 

Funeral  services  were  held  Tuesday 
morning  in  Most  Holy  Trinity  Church, 
Detroit,  with  interment  in  Mt.  Olivet 
Cemetery.  Pall  bearers  were  Harry  A. 
Montgomery,  managing  editor  Detroit 
Times;  C.  C.  Bradner,  Detroit  Free 
Press ;  Henry  O.  VVeitschat,  formerly  of 
the  News  staff ;  George  W.  Stark  and 
Arthur  Hathaway  of  the  News  staff  ; 
Judge  Harry  B.  Keidan,  of  the  Circuit 
Court ;  P.  L.  Montieth,  city  comptroller ; 
and  Theodore  W.  Kolbe,  former  secre¬ 
tary  of  the  Detroit  Police  Department. 

EAGLE  VETERAN  DIES 


PHOENIX  DAILY  FIGHTS 
REFINERS  COMBINE 


Arizona  Gazette  Attack  on  “Oil  Trust” 
Causes  Sen.  Ashurst  to  Demand 
Investigation  of  Alleged  Price 
Manipulation 


B.  1.  Schneider  Served  Brooklyn  Daily 
For  52  Years 

Bartholomew  I.  Schneider,  for  52 
years  an  employe  of  the  Brooklyn  Eagle, 
died  Feb.  2,  aged  63  years.  He  entered 
the  employ  of  the  Eagle  when  it  was 
housed  in  lower  Fulton  street,  and  his 
entire  business  life  was  spent  with  the 
paper.  He  was  long  an  advertising  so¬ 
licitor. 

On  the  occasion  of  the  8Sth  anniversary 
of  the  founding  of  the  paper  on  Oct.  26, 
1926,  he  was  presented  with  a  gold  serv¬ 
ice  medal. 

He  was  a  conspicuous  figure  in  down¬ 
town  Brooklyn  by  reason  of  his  tower¬ 
ing  figure,  topped  by  a  mass  of  curly, 
white  hair  and  the  boutonniere  he  in¬ 
variably  wore  in  the  lapel  of  his  coat. 

I'uneral  services  were  held  on  Monday 
at  St.  Agnes  R.  C.  Church,  Hoyt  and 
Sackett  streets,  Mr.  Schneider  is  sur¬ 
vived  by  two  sisters,  the  Misses  Nellie 
and  Jane  Schneider,  He  was  unmarried. 


{By  Telegraph  to  Editor  &  Publisher) 

Phoenix,  Feb.  8. — The  resolution  of¬ 
fered  by  Senator  H.  F.  Ashurst  in  the 
United  States  Senate  Tuesday  demanding 
an  investigation  of  an  alleged  oil  trust 
manipulating  prices  and  supply  in  Am¬ 
erica.  was  the  culmination  of  a  two 
months’  campaign  waged  by  the  Arizona 
Gazette  of  Phoenix  on  gas  prices  in 
Arizona. 

In  the  early  part  of  December  the 
Gazette  conducted  a  survey  of  gas  prices 
throughout  the  nation  w'hich  was  com¬ 
pleted  a  few  days  before  the  American 
Automobile  Association  bared  its  find¬ 
ings  which  were  identical  with  those  of 
the  Gazette.  The  newspaper  then  began 
its  expose  which  resulted  in  several 
stations  cutting  the  price.  They  were 
shut  off  from  their  supply  and  an  inde¬ 
pendent  concern  entered  the  field  and 
after  the  first  two  carloads,  the  refiners 
stopped  shipments.  A  new  source  was 
established  and  Wednesday  several  cars 
of  gas  arrived  in  Phoenix. 

Senator  Ashurst’s  action  was  taken 
following  receipt  by  him  of  records  ob¬ 
tained  by  the  Gazette  and  forwarded 
by  Arizona  State  Senator  Harlow 
Akers,  one  of  the  owners  of  the  paper. 

The  campaign  was  conducted  by  Cliff 
Sherrill,  formerly  of  the  Hearst  and 
Denver  Post  Organizations. 

The  service  station  operators  were 
whipped  into  line  by  the  refiners  and 
conducted  an  active  campaign  against 
the  paper,  the  paper  declared.  During 
the  period  of  the  fight,  which  the  paper 
states  is  far  from  ended,  its  circulation 
jumped  nearly  3,000,  it  says,  and  its 
readers  have  volunteered  action  if  a 
threatened  advertising  boycott  instigated 
by  the  refiners  is  put  in  effect. 


PLAN  REFORESTATION 
OF  NORTHERN  N.  Y. 


'  JOSEPH  S.  KAUFMAN 

Joseph  S.  Kaufman,  47,  president  of 
the  American  Safety  Razor  Corporation 
of  Brooklyn,  died  on  February  3,  follow¬ 
ing  an  operation  for  appendicitis.  Mr. 
Kaufman  in  his  earlier  years  was  con¬ 
nected  with  the  Kaufman  .Advertising 
Agency  and  succeeding  that  became  ac¬ 
tive  as  an  officer  and  director  of  the 
Federal  .Advertising  .Agency.  He  be¬ 
came  the  owner  and  president  of  the 
American  Safety  Razor  Company,  Inc. 


State  Legidature  Expected  to  Consider 
Methods  of  Reviving  News¬ 
print.);  Industry  in 
State 


FRANK  C.  BOWKER 

Frank  C.  Bowker,  SO,  city  editor  of  the 
Boston  (Mass.)  Transcript,  died  at  his 
home  in  Dorchester  Wednesday  Feb.  1, 
after  a  short  illness.  Bowker  was  a  native 
of  Dorchester  and  began  his  journalistic 
career  on  the  Dorchester  Beacon.  In  1898 
he  became  Dorchester  correspondent  for 
the  Boston  Transcript.  He  became  city 
editor  in  1918. 


CHARLES  W.  CORWIN 

Charles  W.  Corbin,  57,  senior  mem¬ 
ber  of  the  firm  of  (Torwin  &  Corwin, 
publishers  of  the  Peru  (Ind.)  New^ 
Herald,  died  Jan.  30,  at  his  home  in 
Peru. 


MRS.  MARY  STODDART 

Mrs.  Mary  Stoddart,  wife  of  (Tharles 
H.  Stoddart,  for  46  years  the  Chicago 
advertising  representative  of  the  Munsey 
publications,  including  the  New  York 
Sun,  died  at  her  home  in  Chicago  Feb.  1. 


JOHN  T.  STURDEVANT 

John  T.  Sturdevant,  a  member  of  the 
legal  department  of  the  Hearst  interests, 
di^  Feb.  5,  aged  46.  Mr.  Sturdevant  had 
been  a  member  of  the  Hearst  legal  staff 
since  his  graduation  from  Cornell  Law 
School,  in  1903. 


Reforestation  of  softwood  tracts  in  the 
Adirondack  and  iper  Hudson  Valley 
regions  to  revive'iiifc'  production  of  news¬ 
print  on  a  large  scale  will  receive  major 
attention  this  winter  from  conservation 
authorities  and  the  committees  in  the 
New  York  State  legislature. 

Action  to  forestall  the  closing  down 
of  other  newsprint  production  units  in 
the  state  is  regarded  in  Capitol  comment 
as  almost  certain,  particularly  in  view  of 
the  recent  shutdown  of  the  South  Glens 
Falls  plant  of  the  International  Paper 
Company  and  its  conversion  now  into  a 
fabric  manufacturing  unit. 

The  South  Glens  Falls  plant  was  once 
the  leading  factor  in  production  of  news¬ 
print  for  all  the  mills  in  the  International 
Paper  Company.  Qosing  of  the  plant  is 
attributed  by  George  Forrester,  superin¬ 
tendent  and  chief  forester  of  the  com¬ 
pany,  to  the  lack  of  pulp  wood  in  the 
Hudson  Valley  and  the  too  great  cost  of 
importing  pulpwood  from  Canada  to  con¬ 
tinue  operation. 

At  the  peak  of  the  company’s  business, 
several  years  ago,  160  tons  of  paper  was 
the  daily  output  of  the  South  Glens  Falls 
plant.  During  the  last  year,  the  average 
daily  output  was  75  tons,  an  increase 
over  the  previous  three  years. 

One  proposition  which  is  virtually  sure 
of  making  entrance  into  legislative  dis¬ 
cussions  this  winter  is  a  plan  to  revoke 
the  constitutional  barricade  erected 
against  private  utilization  of  vast  Adiron¬ 
dack  resources.  Paper  makers  and  hy¬ 
dro-electric  power  concerns  are  chiefly 
interested  in  the  proposal.  They  are  now 
allied  in  an  organization  known  as  the 
Northern  New  York  Development  Asso¬ 
ciation. 


The  CleveUnd 


eUnd  Press  !  jumtH 


Serving  the  Great 
Scripps-Howard  Group 

WHEN  a  newspaper  group  with  the 
great  nation-wide  power  and  pres¬ 
tige  of  Scripps-Howard  decides  on  Impe¬ 
rial  type  metal  and  the  Plus  Plan,  you  may 
be  sure  they  are  satisfied  on  the  economy 
and  reliability  of  Imperial  Service! 

Each  member  paper  of  the  Scripps-Howard 
group  using  the  Plus  Metal  Plan  is  keep¬ 
ing  its  metal  perfectly  balanced,  and  in¬ 
definitely  prolonging  its  working  efficiency. 

For  many  years  the  Plus  Plan  has  been 
meeting  the  needs  of  thousands  of  news¬ 
papers,  from  those  of  Scripps-Howard  size 
to  progressive  village  sheets.  The  Plus  Plan 
is  the  surest  metal  economy  any  publisher 
can  give  his  shop!  Are  you  using  it? 

Write  today  and  let  us  tell  you  more 
of  Plus  Plan  advantages  for  your  shop. 

Imperial  Type  Metal  Company 

Manufacturing  the  following  metals: 


LINOTYPE 

ELROD 

INTERTYPE 

LINOGRAPH 


MONOTYPE 

LUDLOW 

STEREOTYPE 

THOMPSON 

New  York 
Chicago 
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COLLODION 

FOR  TSIEGATIVE  MAKING 

A  recent  development  of  the  Laboratories  of 
Chemco  Inc.  This  Photographic  Collodion  is 
now  being  marketed  after  a  long  period  of  re¬ 
search,  and  only  after  it  has  been  pronounced 
exceptionally  good  and  thoroughly  satisfactory 
by  several  leading  lithographers. 

It  does  not  form  a  sediment  when  allowed  to 
stand  for  a  long  period  of  time. 


Photo -engravers  and  photo-lithographers 
using  wet  plates  would  do  well  to  try  this  Col¬ 
lodion  and  note  the  better  results  obtainable 
with  its  use. 


We  are  prepared  to  make  shipments  to 
all  parts  of  the  United  States  by  express. 


t*  KtEP  SOTTLE  CORWEO 


mAi»j  I 

COLLODION 


CHEMCO  INC. 

205  West  39th  St.  New  York  City 


FWi  MKOAI  IVT.  MAKIM- 
B"****^*"*  *•  K"  tmanrM  kn.  .«.!  tua 
k  fc.li,  .a  »rt 


CHEMCO.  Inr 
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JCaboratories: 

GLEN  COVE,  LONG  ISLAND 
NEW  YORK 
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Obituary 


^'ALTER  BARTON,  60,  cashier  of 
^  the  Knoxi'ille  Xrws-SenJine!,  died 
Thursday,  Jan.  26.  He  was  stricken  with 
apoplexy  Jan.  18.  Mr.  Barton  was  a 
native  of  Knoxville  and  had  been  en¬ 
gaged  in  accounting  work  all  his  life. 
From  1911  until  the  consolidation  of  the 
and  Sentinel  in  November.  1926, 
Mr.  Barton  was  .secretary-treasurer  and 
office  manager  of  the  Knoxville  Sentinel. 
At  the  time  of  the  consolidation  he  as¬ 
sumed  the  duties  of  cashier  under  M. 
I.  Moffett,  office  manager. 

Walter  Cox,  68,  for  25  years  an 
employe  of  the  Sioux  City  {la.)  Trib¬ 
une,  died  Jan.  30,  in  h>s  home  at 
.\rapahoe.  Neb.  For  many  years  he  was 
composing  room  foreman  of  the  Tribune. 

Peter  S.  Christiansex,  Salt  Lake 
City,  who  has  been  editor  of  the 
Scandinavian  Star,  published  at  Copen¬ 
hagen,  Denmark,  by  the  Mormon  Church 
of  Salt  Lake  for  nearly  two  years,  is 
dead.  The  body  is  being  brought  to  the 
Utah  capital  for  burial. 

Miss  Harriett  Christian',  for  seven 
years  manager  of  the  foreign  advertis¬ 
ing  staff,  Omaha  World  Herald,  died  at 
an  Omaha  hospital  Jan.  31  following  an 
operation. 

Anthony  A.  Duke,  71,  former  secre¬ 
tary  of  Local  No.  80  of  the  International 
Typographical  Union,  died  Feb.  3  in  a 
Kansas  City  hospital.  Mr.  Duke  was 
known  as  “Tony  Duke”  to  members  of 
his  craft,  at  which  he  had  worked  for 
more  than  50  years,  having  obtained  his 
membership  in  the  international  organi¬ 
zation  in  1875. 

Gwynn  Hicks,  72,  former  editor  of 
the  Portland  Oregonian  and  Tacoma 
Times,  died  Jan.  25,  in  Santa  Monica, 
Cal.,  of  pneumonia. 

John  Mangan,  of  the  editorial  staff, 
Boston  (Mass.)  News  Bureau  died  at 
the  Copp  Hospital  last  week  after  an 
illness  of  several  weeks. 

Mrs.  Thomas  P.  O’Neil,  mother  of 
Thomas  J.  and  William  M.  O’Neil,  both 
of  the  editorial  staff  of  the  Springfield 
(Mass.)  Union,  died  Feb.  6  at  her  home 
in  Rensselaer,  N.  Y. 

Fred  J.  Marshall,  managing  editor  of 
the  Logan  (Utah)  Journal,  and  con¬ 
nected  with  that  paper  for  the  past  30 
years,  died  at  a  Logan  hospital  last  week 
following  a  lingering  illness. 

O.  E.  Davis,  78,  died  at  his  home  in 
Whitewater,  Kan.,  Jan.  19.  He  founded 
ffie  Whitewater  Independent  43  years 
ago. 

Allen  A.  Allburn,  71,  for  many 
years  connected  with  the  Sioux  City  (la.) 
Journal,  died  Jan.  26.  He  came  to 
Sioux  City  in  1878.  He  began  work 
on  the  Journal  as  a  printer  and  was 
foreman  of  the  composing  room,  proof¬ 
reader  and  city  editor  of  the  Morning 
Journal  before  he  retired  because  of  ill 
health  several  years  ago. 

Charles  H.  Abbott,  for  45  years  with 
the  Salt  Lake  City  Deseret  News  me¬ 
chanical  department,  who  was  retired  re- 
cfently  on  a  pension,  is  dead  at  the  age 
of  69. 


Harrison  H.  Hoover,  84,  former  pub¬ 
lisher  of  the  Newcastle  (Ind.)  Courier, 
and  his  wife,  past'  80,  were  found  dead 
of  asphyxiation  in  their  home  at  Rich¬ 
mond,  Ind.,  Sunday  afternoon.  The 
coroner  said  escaping  gas  caused  death. 
Mr.  Hoover,  a  civil  war  veteran,  was 
one  of  the  16  union  guards  in  Ford’s 
theatre  the  night  Lincoln  was  assassi¬ 
nated. 


(Kan.)  Globe,  died  last  week  in  .\tchi- 
son. 

William  P.  Holmes,  former  Cam¬ 
den,  Ark.,  newspaper  publisher  and 
mayor,  died  suddenly  at  his  home  in  Hot 
Springs,  Jan.  31.  For  many  years  he 
published  the  Camden  Beacon,  now  the 
Camden  Evening  Nezvs,  and  also  served 
as  mayor. 

Mrs.  Elias  L.  Sharpe,  mother  of 
Philip  B.  Sharpe,  motor  editor  of  the 
Portland  (Me.)  Ei-ening  Nexi’s  was  in¬ 
stantly  killed  when  struck  by  an  auto¬ 
mobile  last  week. 

George  L.  Wood,  52,  for  20  years  a 
machinist  with  the  Elmira  (N.  Y.) 
Telegram  and  for  the  past  five  years 
with  the  Elmira  Star-Gacette,  died  re¬ 
cently  at  his  home  in  Elmira. 

Mrs.  Charles  A.  Fowler,  wife  of  the 
business  manager  of  the  Seattle  (Wash.) 
Argus,  died  Jan.  17  at  the  Seattle  Gen¬ 
eral  Hospital. 

Mark  A.  Leftwich.  73,  editor-pub¬ 
lisher  of  the  Coweta  (Okla.)  Times  since 
1905,  died  at  his  home  recently  after 
prolonged  illness. 

Arthur  R.  Curly,  police  reporter  for 
the  Worcester  (Mass.)  Telegram,  died 
Feb.  4  a  few  hours  after  an  operation 
at  the  City  Hospital.  He  was  formerly 
with  the  Baltimore  American  and  Bos¬ 
ton  Advertiser. 

Edw.ard  P.  Britt,  79,  long  connected 
with  the  composing  room  of  the  Boston 
(Mass.)  Globe,  died  at  his  home  in  Bos¬ 
ton,  Jan.  26. 

F'rei)  .\.  Graham.  70,  formerly  of  the 
Wellsboro  (Pa.)  Gaceite,  died  Jan.  22 
at  his  home  in  Wellsboro. 

John  Graessle,  58,  publisher  of  the 
Chesterton  (Ind.)  Tribune,  died  after 
a  week’s  illness  of  paralysis. 

Rev.  Watson  Dana,  90,  father  of 
Marshall  N.  Dana,  associate  editor  of 
the  Portland  (Ore.)  Jottmal,  died  at  the 
home  of  his  son,  Walter,  in  Evanston, 
Ill.,  Feb.  1.  Two  sons  of  the  deceased 
are  in  the  newspaper  business.  They  are 
Samuel  Foster  Dana  of  the  Detyton  (0.) 
Journal,  and  Marshall  N.  Dana  of  Port¬ 
land.  A  distant  relative  was  Charles  A. 
Dana  of  Next'  York  Sun  fame. 

William  J.  Virgin,  47,  announcer  of 
KM  ED,  the  Medford  (Ore.)  Mail-Trib¬ 
une’s  radio  station,  died  Jan.  28,  after  an 
illness  of  one  day.  He  is  survived  by 
his  wife  and  by  his  mother. 

W.  O.  L.  Hewett,  91,  owner  and 
editor  of  the  Shelbina  (Mo.)  Democrat 
for  30  years,  died  Monday  in  his  home  at 
Los  Angeles.  Mr.  Jewett  was  a  former 
president  of  the  Missouri  Press  Associa¬ 
tion  and  for  five  years  served  as  chairman 
of  the  legislative  committee  of  the  Na¬ 
tional  Editorial  Association.  He  served 
three  years  in  the  Union  army,  taking 
part  in  Sherman’s  famous  march.  His 
son.  Ernest  Jewett,  now  is  one  of  the 
publishers  of  the  Shelbina  Democrat. 

John  pRAxas  Bursill,  80,  journalist, 
known  to  newspaper  readers  as  “Felix 
Penn,”  died  at  Vancouver  recently 
following  a  lingering  illness. 

Sen.ator  Henry  Joseph  Cloran,  73, 
for  five  years  editor  of  the  Montreal  Post 
and  True  Witness  and  25  years  member 
of  the  Canadian  senate  to  which  he  was 
appointed  by  the  late  Sir  Wilfrid  Lau- 
rier,  died  at  his  home  in  Ottawa,  Feb.  8. 

Edmin  S.  L.andis,  81,  for  many  years 
connected  with  the  offices  of  N.  W.  .\yer 
&  Son.  advertising  agents,  Philadelphia, 
died  Feb.  4,  after  a  short  illness. 


STAFF  ORGAN  LAUNCHED 


George  J.  Schwartz,  56,  superin¬ 
tendent  of  the  news  room  of  the  Dun¬ 
kirk  (N.  Y.)  Evening  Obserxer,  and 
a  director  of  the  publishing  company, 
died  at  the  wheel  of  his  automobile  while 
on  his  way  to  work  on  Feb.  3.  His  son 
was  with  him  at  the  time.  Mr.  Schwartz 
entered  the  employ  of  the  Observer  as 
a  boy  and  was  rounding  out  the  41st 
year  of  continuous  service  with  that 
publication. 

Mrs.  Emma  P.  Brown,  mother  of 
Carl  Brown,  columnist  of  the  Atchison 


The  Little  Enquirer  is  the  title  of  the 
house  organ  for  the  Cincinnati  Enquirer 
"family”  which  was  established  recently 
with  Everett  J.  Boyd  as  editor.  Mr.  Boyd 
is  the  telegraph  and  radio  editor. 


STARTS  RETAILERS’  PAPER 

The  Chicago  Merchant,  a  newspaper 
for  retailers,  is  being  published  monthly 
by  the  Chicago  Daily  News,  to  promote 
helpful  ideas  and  opportunities  for  the  re¬ 
tail  merchants,  manufacturers  and  dis¬ 
tributors.  The  first  issue  appeared  this 
month.  John  A.  Moloney  is  editor. 


Ready  to  Mold 


Newsprint  arrives  at  the  plant  ready 
to  use.  Wouldn’t  it  be  ridiculous  if 
newsprint  had  to  be  calendered  or 
otherwise  treated  by  your  pressroom 
force  to  be  made  ready  to  print  on? 


The  day  that  dry  mats  have  to  be 
humidified  or  otherwise  prepared  to 
be  molded  by  your  stereotypers  is 
rapidly  passing.  Humidors  and  moist¬ 
ening  machines  are  now  being  dis¬ 
carded  as  they  are  needed  no  longer. 


WOOD  MILL  CONDITIONED 
DRY  MATS,  ready  to  use  without 
preparation  in  the  foundry,  have  be¬ 
come  the  fashion.  The  progressive 
publisher  and  efficient  stereotyper 
want  them.  As  much  or  as  little 
shrinkage  as  you  want  within  the 
limits,  and  that  absolutely  uniform. 


A  large  percentage  of  the  users  of 
WOOD  DRY  MATS  and  an;  increas¬ 
ing  number  of  plants  heretofore  using 
dry  mats  of  other  makes  have  now 
adopted 


Mill  Conditioned  Dry  Mate^^ 


They  mold  deeper,  improve  printing 
and  save  more  paper. 


W^ood  Flong  Corporation 

Stillwater,  New  York 


'I 
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MARKET 
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To  capture  the  New  York  State  market  means  supremacy  in  the 
field  of  distribution.  For,  once  your  product  is  established  in 
the  Empire  State,  distribution  in  the  surrounding  markets  be¬ 
comes  merely  a  matter  of  routine.  So  great  is  the  prestige  of 
this  major  market  that  products  have  attained  national  distri¬ 
bution  merely  by  advertising  in  the  dailies  of  this  market. 


New  York  is  a  market  no  national  advertiser,  be  he  large  or 
small,  can  afford  to  ignore.  It  is  first  in  everything,  whether  it 
is  population,  wealth,  buying  or  consuming  power.  Here  you 
have  a  group  of  daily  newspapers  not  only  national  but  inter¬ 
national  in  scope  that  completely  dominate  this  rich  market. 
How  then  can  you  afford  to  stay  away  from  it? 


Ciron- 

8.600 

10,000 

Ciron- 

8,600 

10,000 

lation 

Linea 

Linea 

lation 

Linea 

Linea 

'Albany  Evening  Kewi . 

...(E) 

48.428 

.13 

.13 

'Newburgh  Daily  Newa . 

...(E) 

16.304 

.08 

.08 

'Albany  Knickerbocker  Preaa . 

. . .  (K) 

3S.507 

.18 

.18 

'New  Rochelle  Standard-Star . 

...(E) 

8.111 

.04 

.04 

'Albany  Knickerbocker  Preaa . 

....(8) 

66.314 

.17 

.17 

'The  Sun.  New  York . 

...(E) 

876.668 

.66 

.60 

'Amaterdam  Kecorder-Democrat  . . . 

...(E) 

7.688 

.04 

.04 

tNew  York  Timea  . 

...(M) 

398.800 

.86 

.8416 

tAnbum  Citiaen-Advertiaer  Journal. 

...(E) 

10.131 

.066 

.066 

tNew  York  Timea . 

...(S) 

666,338 

1.10 

1.069 

'Brooklyn  Daily  Eacle . 

...(E) 

77.338 

.86 

.86 

'New  York  Herald-Tribune . 

...(M) 

303.698 

.693 

.678 

'Brooklyn  Daily  Eagle . 

....(8) 

87,914 

.86 

.86 

'New  York  Herald-Tribune . 

...(S) 

373.484 

.7426 

.78 

'Buffalo  Courier  Ezpreaa . 

...(*) 

188.631 

.88 

.88 

tNew  York  World . 

...(M) 

336.928 

.696 

.68 

'Buffalo  Courier  Ezpreaa . 

....(8) 

180.676 

.30 

.30 

tNew  York  World . 

...(8) 

690.864 

.78 

.69 

'Buffalo  Evening  Newa . 

....(E) 

168,684 

.30 

.30 

tNew  York  Evening  World . 

...(E) 

314.491 

.696 

.68 

'Buffalo  Evening  Timea . 

....(E) 

111.822 

.84 

.24 

'Niagara  Falla  Gazette . 

...(E) 

83.083 

.07 

.07 

'Buffalo  Sunday  Timea . 

....(8) 

186.480 

.24 

.84 

'Poughkeepaie  Star  and  Enterpriae. 

...(E) 

13.999 

.06 

.06 

'Coming  Evening  Leader . 

....(E) 

9.048 

.06 

.06 

tRocheater  Timea-Dnion  . 

...(E) 

80.438 

.81 

.20 

'Elmira  Star-Oaiette  Advertiaer. . . 

(EftX) 

34.688 

.11 

.11 

'Troy  Record  . 

(M&E) 

23.174 

.07 

.07 

'Geneva  Daily  Timea . 

....(E) 

6,723 

.04 

.04 

'Watertown  Standard  . 

...(E) 

18.061 

.07 

.07 

'Oloveraville  Leader  Kepublican . . . 

....(E) 

7,320 

.035 

.036 

'Ithaca  Joumal-Kevra  . 

....(E) 

7.668 

.05 

.05 

'Jameatown  Xomlng  Poat . 

....(M) 

18.004 

.04 

.036 

'  A.  B,  C.  Publiahera'  Statement 

Oct.  1. 

1927. 

'Kount  Vernon  Daily  Argua . 

....(E) 

9.663 

.06 

.06 

t  Government  Statement,  Oct,  1, 

1987. 

( 
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KEY  TO  CONSUMER  BUYING  ABILITY 

Statistical  Rating  of  Iowa  Counties  and  Cities  for  Products  of 
General  Appeal,  in  Six  Major  Classes  of  Quality  and 
Cost — An  Original  Simplified  and  Tested 
Formula  from  Basic  Data 

By  NELSON  SEUBERT 

(Copyright  1928  by  Editor  &  Publisher  Company) 

BUYING  POWER  ANALYZED  BY  PRODUCT 
CLASSES  FOR  IOWA 

Note:  Fifuroo  Mow  ropreoent  percontases  of  U.  S.  total  carriad  out  to  four 
plaeaa:  To  uso,  mark  off  four  placoa  and  insert  decimal  point. 


'  Counties  in 

bold  face  capitals- 

— Cities 

in  capitals  and  lower  case 

CL  No.  1  CL 

No.  2  CL  No.  3 

CL  No.  4  CL 

No.  5  CL 

No.  6 

IOWA  . 

....  20670  19437 

18204 

16971 

15738 

9281 

ADAIR  . 

....  112 

94 

76 

57 

39 

16 

ADAMS . 

83 

68 

54 

39 

24 

20 

•  ALLAMAKEE  .. 

136 

116 

96 

76 

56 

15 

APPANOOSE  .. 

. . . .  235 

201 

167 

133 

99 

68 

AUDUBON  . 

99 

85 

71 

57 

43 

11 

BENTON  . 

. . . .  193 

172 

150 

129 

108 

35 

BLACK  HAWK 

. . . .  501 

497 

493 

491 

486 

329 

Waterloo  . 

. . . .  332 

350 

368 

386 

404 

269 

BOONE  . 

. . . .  252 

237 

222 

208 

193 

68 

Boone  . 

115 

119 

123 

127 

131 

43 

BREMER  . 

141 

127 

112 

99 

85 

33 

BUCHANAN  ... 

....  151 

134 

115 

98 

81 

27 

BUENA  VISTA 

. ...  155 

140 

124 

109 

94 

20 

BUTLER  . 

....  147 

124 

101 

80 

57 

23 

CALHOUN  . 

148 

132 

115 

99 

83 

30 

CARROLL  . 

. . . .  185 

171 

156 

142 

128 

69 

CASS  . . 

....  160 

144 

127 

112 

96 

31 

CEDAR  . 

....  140 

124 

107 

92 

76 

22 

CERRO  GORDO 

. . . .  325 

317 

309 

302 

295 

181 

Mason  City  .... 

. . . .  205 

214 

223 

232 

241 

143 

CHEROKEE  ... 

....  141 

132 

121 

112 

103 

50 

CHICKASAW  .. 

. . . .  123 

103 

84 

64 

44 

17 

CLARKE  . 

81 

67 

54 

40 

26 

12 

CLAY  . 

....  130 

118 

105 

93 

81 

42 

CLAYTON  . 

. . . .  203 

180 

155 

132 

109 

29 

CLINTON  . 

. . . .  400 

400 

402 

405 

404 

255 

Clinton  . 

....  244  » 

266 

288 

310 

332 

203 

CRAWFORD  ... 

....  171 

154 

136 

120 

103 

42 

DALLAS  . 

. . . .  214 

196 

177 

160 

142 

44 

DAVIS  . 

98 

81 

64 

47 

30 

14 

DECATUR  . 

. . . .  124 

101 

79 

56 

33 

17 

DELAWARE  ... 

. . . .  149 

130 

no 

92 

73 

19 

BES  MOINES  . 

. . . .  333 

332 

332 

332 

331 

323 

Burlington . 

. . . .  239 

252 

265 

278 

291 

284 

DICKINSON  ... 

88 

75 

62 

49 

36 

13 

DUBUQUE  . 

. . . .  545 

584 

624 

665 

704 

487 

Dubuque  . 

. . . .  381 

420 

459 

498 

537 

368 

EMMET  . 

.  108 

97 

86 

74 

63 

29 

FAYETTE  . 

. . . ,  249 

230 

211 

192 

173 

61 

FLOYD  . 

. . . .  148 

131 

114 

% 

79 

51 

FRANKLIN  .... 

....  .132 

113 

94 

75 

56 

25 

FREMONT  . 

. . . .  125 

111 

97 

83 

69 

38 

GREENE  . 

....  134 

117 

101 

84 

67 

21 

GRUNDY  . 

....  115 

100 

85 

70 

55 

16 

GUTHRIE . 

140 

121 

101 

81 

62 

19 

HAMILTON  .... 

. . . .  172 

153 

134 

115 

96 

50 

HANCOCK  . 

....  119 

102 

85 

68 

51 

16 

HARDIN  . 

....  187 

170 

153 

136 

119 

44 

HARRISON  .... 

. . . .  195 

169 

143 

116 

90 

39 

HENRY  . 

. . . .  143 

126 

no 

94 

77 

39 

HOWARD  . 

. . . .  108 

91 

73 

55 

38 

40 

HUMBOLDT  ... 

....  106 

94 

83 

71 

59 

18 

IDA  . 

. . . .  101 

98 

95 

92 

89 

21 

IOWA  . 

. . . .  148 

128 

108 

87 

67 

19 

JACKSON  . 

....  159 

137 

115 

93 

71 

24 

JASPER  . 

....  241 

219 

198 

176 

154 

89 

JEFFERSON  ... 

....  136 

119 

102 

85 

68 

32 

JOHNSON  . 

....  253 

232 

211 

190 

169 

139 

Iowa  City  . 

....  135 

136 

137 

138 

139 

112 

JONES  . 

....  147 

128 

109 

90 

71 

47 

KEOKUK  . 

....  164 

141 

117 

93 

70 

25 

KOSSUTH  . 

....  208 

182 

156 

129 

103 

44 

LEE  . 

....  332 

320 

309 

296 

284 

182 

Fort  Madison  . 

....  101 

106 

no 

114 

119 

74 

Keokuk  . 

....  129 

132 

135 

137 

140 

87 

LINN  . 

....  719 

747 

776 

804 

832 

675 

Cedar  Rapids  . . 

....  465 

505 

545 

584 

624 

504 

LOUISA  . 

96 

81 

67 

52 

37 

14 

LUCAS  . 

_  130 

116 

102 

88 

74 

17 

LYON  . 

....  129 

116 

103 

90 

77 

24 

MADISON . 

_  120 

102 

84 

65 

47 

24 

MAHASKA  . 

.  221 

194 

167 

140 

113 

84 

Oskaloosa  . 

_  90 

88 

86 

83 

81 

59 

MARION  . 

_  204 

179 

153 

127 

102 

75 

MARSHALL  ... 

....  288 

281 

275 

268 

261 

145 

Marshallton  . . . 

....  153 

164 

175 

185 

196 

107 

MILLS  . 

_  113 

100 

86 

72 

59 

23 

MITCHELL  .... 

.  120 

105 

90 

75 

60 

51 

MONONA  . 

.  138 

119 

101 

82 

63 

22 

MONROE  . 

.  170 

151 

131 

111 

92 

32 

MONTGOMERY 

...  141 

131 

122 

112 

102 

36 

MUSCATINE  .. 

.  247 

230 

213 

196 

179 

153 

Muscatine  . 

.  146 

143 

139 

135 

132 

114 

rth  Estate  for 

February  11, 

1928 

Counties  in 

bold  face  capitals — Cities 

in  capitals  a 

nd  lower  case 

CL  No.  1 

CL  No.  2  CL  No.  3  CL 

No.  4  CL 

No.  5 

O’BRIEN  . 

....  155 

144 

132 

120 

109 

OSCEOLA  . 

83 

74 

64 

54 

45 

PAGE  . 

....  195 

173 

152 

130 

108 

PALO  ALTO  . . . 

....  124 

106 

88 

69 

51 

PLYMOUTH  ... 

.  201 

186 

170 

154 

139 

POCAHONTAS 

....  128 

115 

103  • 

90 

77 

POLK  . 

_  1576 

1748 

1924 

2098 

2271 

Des  Moines  . . . . 

_  1306 

1431 

1555 

1679 

1804 

POTTAWATTAMIE  570 

560 

550 

540 

530 

Council  Bluffs 

....  357 

372 

386 

400 

415 

POWESHIEK  . 

....  152 

136 

120 

104 

88 

RINGGOLD  ... 

97 

79 

61 

43 

25 

SAC  . 

....  147 

136 

125 

114 

103 

SCOTT  . 

....  643 

701 

758 

815 

872 

Davenport  .... 

....  490 

546 

603 

659 

715 

SHELBY  . 

....  134 

119 

104 

89 

74 

SIOUX  . 

....  223 

200 

176 

152 

129 

STORY  . 

....  249 

224 

199 

174 

149 

TAMA  . 

....  185 

166 

147 

128 

109 

TAYLOR  . 

....  123 

102 

81 

59 

38 

UNION  . 

....  144 

132 

120 

107 

95 

VAN  BUREN  . . 

....  Ill 

92 

73 

54 

35 

WAPELLO  .... 

....  363 

336 

310 

283 

256 

Ottumwa  . 

....  230 

227 

224 

220 

217 

WARREN  . 

....  143 

121 

99 

76 

54 

WASHINGTON 

....  161 

143 

125 

107 

89 

WAYNE  . 

....  119 

98 

78 

58 

37 

WEBSTER  .... 

....  349 

342 

334 

326 

319 

Fort  Dodge  . . 

....  199 

214 

229 

244 

259 

WINNEBAGO 

....  109 

92 

76 

60 

43 

WINNESHIEK 

....  177 

154 

131 

108 

85 

WOODBURY  . 

....  874 

902 

930 

958 

987 

Sioux  City  . . . . 

.  691 

728 

766 

804 

841 

WORTH  . 

94 

81 

69 

57 

44 

WRIGHT  . 

....  172 

158 

145 

131 

117 

■a;  S 
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feSCCN  TAGf _ _ _ _ 

CLASS  I  CLAS5I  CLASSHI  CLASSIST  CLASSV  CLASS!! 

0  ■  _ 0  ciTic  oven  10.000 rop  lukTioN 

. . . . 0  Ciries  unocr  lOkOOO  jka.tion  ano  rur  u. 

30%  S- - -©  we  or  towA  30^ 


- 

""0. 

0... 

o 

\ 

\ 

\ 

"Q. 

This  chjurt  shows  the  relative  variation  of  the  State  of  Iowa  above 
United  States  average  for  cities  of  10,000  or  more  population,  cities 
1 0,000  and  rural  population  and  the  entire  State  of  each  roerchanaitiaf  < 
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To-day  the  southerner  has  become  an  industrialist — a  man  of  business,  and 
when  he  turned  his  vast  potential  wealth  that  nature  gave  him  into  gigantic 
industries  he  created  a  new  southern  empire,  that  has  spread  wealth  and  pros¬ 
perity  to  all  its  people. 


You  will  find  prosperous  southerners  wherever  you  travel.  You  will  find 
the  modern  Colonel  is  a  keen  shrewd  business  man.  You  will  find  him  keenly 
alive  to  the  needs  and  requirements  of  his  community.  He  spends  his  money 
freely  to  improve  his  home  and  community.  He  is  ready  to  listen  to  every¬ 
one  who  has  a  product  or  a  commodity  that  will  be  useful  in  his  home  or  busi¬ 
ness. 


To-day  he  is  your  best  prospect,  and  if  you  are  neglecting  him,  you  are  losing 
business. 

Tell  him  your  story  in  the  newspapers  listed  below,  and  see  the  hearty  re¬ 
sponse  you  will  receive. 


ALABAMA 

‘•Mobils  Newt-Item  . 

ttMobile  Begister  . 

ttMobile  Becliter  . 

FLOBIDA 

ttDaytona  Beach  Newt-Journal. 

'’Lakeland  Ledger  . 

’’Orlando  Sentinel  . 

ttPentacola  Newt  and  Journal. 
”8t.  Petertburg  Independent. . . 
’’Tampa  Tribune  (Mi  38.738. . 
”Wett  Palm  Beach  Pott . 

OEOBOIA 

’’Augutta  Herald  . . 

’’Augutta  Herald  . 

’’Macon  Telegraph  . 

’’Macon  Telegraph  . 

KENTUCKY 

’’The  Lexington  Leader . 

’’The  Lexington  Leader . 

ttPaducah  Bun  . 

NORTH  CAROLINA 

’’Oreenaboro  Daily  Newt . 

’’Oreeotboro  Daily  Newt . 

’’Balitbury  Pott  . 


Circu. 

8,500 

10,000 

lation 

Linet 

Linet 

...(E) 

14.316 

.05 

.05 

...(M) 

84.106 

.08 

.08 

....(S) 

38.496 

.10 

.10 

..(ES) 

7.888 

.065 

.065 

...(E) 

6.839 

.04 

.04 

(M&S) 

8.459 

.06 

.06 

(E*M) 

10,197 

.07 

.07 

,...(E) 

9.335 

.065 

.065 

....(8) 

47.908 

.10(.148)  .10(. 

...(*) 

9,076 

.07 

.07 

....(E) 

14,178 

.06 

.05 

....(8) 

14,798 

.05 

.05 

...(M) 

86,917 

.08 

.08 

....(S) 

87,558 

.08 

.08 

....(E) 

80  363 

.07 

.07 

. . . . (8) 

80,436 

.07 

.07 

....(E) 

10,884 

.05 

.05 

...(M) 

31,015 

.09 

.09 

....(S) 

33,788 

.09 

.09 

....(E) 

8,484 

.04 

.04 

Circu- 

8,500 

10,000 

lation 

Lines 

Lines 

SOUTH  CAROLINA 

’’Columbia  State  . 

....(M) 

84,875 

.08 

.08 

’’Columbia  State  . 

. (8) 

86.008 

.08 

.08 

’’Greenville  Newt  &  Piedmont _ 

.(M&E) 

39.636 

.11 

.11 

’’Greenville  News  . 

. (8) 

87.183 

.08 

.08 

’’Spartanburg  Journal  . 

....(E) 

5.104  ) 

.06 

.06 

’’Spartanburg  Herald  (M)  8,596.. 

. (8) 

10,654  ( 

TENNESSEE 

’’Chattanooga  Times  . 

....(M) 

34,140 

.10 

.10 

’’Chattanooga  Times  . 

. (8) 

33.496 

.10 

.10 

’’Nathvillo  Banner  . 

. (E) 

60,840 

.11 

.11 

’’Nathville  Banner  . 

. (8) 

60,488 

.18 

.18 

VIRGINIA 

**DanTiUe  Register  and  Bee . 

.  .(MftE) 

15.964 

.06 

.06 

’’Danville  Bee  and  Regitter . 

..(EftS) 

81.895 

.07 

.07 

’’Newport  News  Timet-Herald _ 

. (E) 

8.473  ) 

.06 

.06 

’’Newport  Newt  Daily  Press . 

..(8ftM) 

6.086  I 

’’Roanoke  Times  ft  World  News., 

. .  (MftE) 

89.848 

.09 

.09 

’’Roanoke  Times  . 

18.583 

.07 

.07 

’’Staunton  News-Leader  (M),  Leader.. (E) 

7,007 

.045 

.045 

**  A.  B.  C.  Statement,  September  SO.  1987. 
tt  Government  Statement,  September  30,  1987. 
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INTERNAL  WAR  IN  RANKS  OF 
SHOPPING  NEWS 


{Continued  frei'm  3) 


iiixiii  the  prop<jrti<at  ■<>(  country  circula¬ 
tion. 

“In  these  'of  rapid  transit,  better 
transportation  facilities  generally,  and  the 
development  of  retailing,  the  trading  area 
of  the  average  city  is  not  considered  to 
cover  all  of  outdoors  as  it  was  and  may 

have  really  existed,  at  least  to  a  degree  4.,  ij.  ei  onn 

some  years  ago.  Consequently,  when  $47  j  " sold,  and  of  $1,800, 

of  $100  spent  with  a  newspaper  goes  35 


Thursday;  15  for  I'riday ;  attil  5<'‘T 
Saturday.” 

W  hen  Mr.  Mills  in  his  ?id(fr^?.s  quoted 
figures  rather  disparagfhg  ti*  result  claims 
for  the  Detroit  SheipifiHifg  News,  he  added ; 

‘W'e  are  to  blame  for  such  poor  show¬ 
ing,  not  the  Shopping  News.  We  did 
not  merchandise  our  advertising  prop¬ 
erly.” 

Mr.  Mills  said  that  of  a  total  of  $1,656 
worth  of  merchandise  advertised  as  for 
sale  in  front-page  boxes  of  one  of  the 
numbers  of  the  Detroit  Shopping  News, 
$433  was  sold ;  of  $636,  $438  was  sold ; 


miles  from  the  territory  in  which  it  may 
be  said  in  truth  that  store  customers  are 
concentrated,  it  is  painful.” 

Mr.  Anson  listed  six  advantages  to 
merchants  of  conducting  Shopping  News 
publications  on  the  Cleveland  plan,  as; 

1.  Complete  a  degree  of  coverage  as  is 
obtainable. 

2.  Merchant  afforded  opportunity  to  se¬ 
lect  his  own  companions  on  advertising 
pages. 

3.  Opportunity  for  concerted  appeal  to 
the  public  in  behalf  of  a  particular  retail 
district. 

4.  Opportunity  to  make  a  concerted  ap¬ 
peal  in  behalf  of  a  particular  selling  day. 

5.  Shopping  News  insures  complete 
truth  in  advertising. 

6.  Accf’mplishment  of  an  effectual  ad¬ 
vertising  medium  at  low  cost. 

Mr.  Anson  was  very  explicit  on  the 
matter  of  comparative  rates  between 
Slwpping  News  and  newspapers,  although 
emphasizing  that  retail  advertising  is  be¬ 
ing  “bought  with  more  intelligence”  to¬ 
day  in  Oeveland  as  a  result  of  the  ex¬ 
perience  obtained  by  operating  a  Shop¬ 
ping  News. 

“Nobody  has  a  quarrel  with  the  legiti¬ 
mate  newspaper  rate,”  he  sakL  “Nobody 
with  any  sense  at  all  can  argue  that  a 
newspaper  rate  should  be  anywhere  near 
as  low  a  le\’el  as  a  Shopping  News  rate, 
because  a  Shopping  News  has  as  fixed 


$1,398  was  sold. 

It  was  hard  to  get  the  merchandising 
managers  of  Detroit  stores  behind  the 


larly  kind  to  him  in  \\  ashington,  he 
said*.  The  .solicitors  never  talk  against 
the  Shopping  News,  evidently  acting 
under  instructions,  and  no  attacks  have 
been  made  on  the  venture. 

.•\t  best,  however,  a  newborn  Shopping 
News  is  an  incubator  baby.  There  is  the 
handicap  of  reader-acceptance  to  be  over¬ 
come.  Butlers  or  maids  of  wealthy 
W  ashingtonians  get  the  copy  of  the  pub¬ 
lication  at  the  door  and  throw  it  away 
before  mistress  can  see  it,  Mr.  Freeman 
said.  Apartment  houses  also  presented  a 
problem.  How  to  get  the  apartment 
dwellers  to  take  in  the  Shopping  News, 
was  a  hard  question  to  solve,  Mr.  Free¬ 
man  said.  First  they  put  copies  in  a  rack 
with  the  legend  on  it  “Take  One.”  It 


venture,  according  to  Mr.  Mills.  These  didn  t  work.  Jmiitors  and  superintendents 


managers  were  firm  in  the  belief  that  in¬ 
telligent  use  of  newspapers  was  all  that 
was  necessary,  he  said. 

“In  order  to  make  a  Shopping  News 
succe.ssful,  \T>ur  merchandising  men  must 
believe  in  it,”  he  said. 

Beginning  with  a  distribution  of  1(X),- 
000,  the  Detroit  Shopping  News  is  now 
distributed  to  325,000  Detroiters,  he  said. 
It  is  printed  in  the  plant  of  a  Polish 
newspaper  and  distributed  by  900  car¬ 
riers. 

“New.spapers  are  passive  toward  our 
Shopping  News,”  he  said.  “They  seem 
to  recognize  it  as  being  another  good  ad¬ 
vertising  medium.” 

In  orter  to  increase  reader-interest  in 
the  Detroit  Shopping  News,  Mr.  Mills 
announced  that  beginning  next  week  the 
cirailar  he  represented  would  publish 
news  from  the  stores,  edited  by  a  com¬ 
petent  editor  engaged  for  the  purpose. 

^Ir.  Twomey  declared  that  the  Boston 
Shopping  News  had  come  as  an  answer 
to  the  increased  competition  being  faced 
by  adv-ertising. 

“Newspapers  are  larger  than  they  ever 
have  been  before,”  he  said.  ^‘Activity  is 
quickened  in  every'  department  of  life. 
Every  time  a  big  news  story  breaks,  a 
new  competition  faces  the  advertiser. 
News,  in  fact,  is  one  of  the  advertisers’ 


items  of  cost  of  production,  printing  and  biggest  competitors.  Lindbergh  story 


distribution,  whereas  the  newspaper  has, 
if  nothing  else,  a  tremendous  editorial 
cost.” 

The  four  speakers  took  up  results 
from  Shopping  News  advertising.  The 
most  definite  was  Mr.  Mills,  .\nswering 
a  question  from  the  floor  as  to  which 
pulle<i  best,  newspapers  or  the  Shopping 
News,  the  Detroiter  replied; 

“I  cannot  give  y’ou  actual  figures,  but 
we  did  conduct  a  test.  We  published  the 
same  advertisements  in  the  newspapers 
that  we  used  in  our  Shopping  News,  and 
the  latter  pulled  two-to-one  better  than 
the  former.  The  newspapers  had  50,000 
more  circulation.” 

Mr.  .\nson  said ; 

“During  the  first  six  months,  and  this 
testimony  I  think  is  typical  of  all  new 
Shopping  News,  as  a  result-producing 
medium  it  isn’t  worth  a  dam.  Money 
spent  for  advertising  in  that  Shopping 
News  (referring  to  the  early  days  in 
Cleveland)  and  all  those  that  probably 
will  later  come  into  existence,  is  at  first 
rather  a  tax  than  an  investment.  It  is 
not  until  after  Shopping  News  is  12 
months  old  that  it  really  begins  to  pro¬ 
duce  results,  as  its  owners,  its  founders, 
have  a  right  to  expect,  which  is  only 
natural,  since  a  Shopping  News  is  a  very 
sizable  publication  enterprise,  if  you 
please.” 

.Nn  accomplishment  of  the  Qeveland 
Shopping  News  was  cited  by  Mr.  Anson 
as  the  leveling  off  of  the  peaks  and  val¬ 
leys  of  the  percentage  of  the  daily  ad¬ 
vertising  cost  by  selling  days. 

Prior  to  1922,  the  Cleveland  depart¬ 
ment  stores  spent  35  per  cent  of  the  total 
sales  cost  to  bring  in  Monday  sales,  Mr. 
.Anson  said. 

“In  1927,  the  five  largest  advertisers  in 
Shopping  News  had  r^uced  their  Mon- 
<Iay  percentage  to  an  average  of  22  and 
a  fraction.  One  of  those  stores  got  it 
down  to  16.  just  less  than  the  ideal 
of  16*-^.  Another,  22;  another,  25;  an¬ 
other,  15.  Incidentally,  the  IS  is  the  store 


reduces  to  a  minimum  the  time  that  can 
be  given  to  even  a  casual  survey  of  the 
advertising  cohrmns. 

“-Advertising  men  in  the  retail  field  are 
constantly  aware  of  this  new  competition 
and  they  are  experimenting  with  every 
new  medium  they  can  find  to  attack  it. 
Thus  they  have  taken  up  the  Shopping 
News. 

“Our  enterprise  in  Boston  has  started 
under  very  auspices  ciraimstances.  (It 
was  started  about  six  months  ago.) 
There  has  been  no  blemish  in  our  rela¬ 
tions  with  the  newspapers.  We  had  the 
splendid  example  of  (Heveland  to  follow 
and  a  special  mentor  in  Mr.  .Anson. 

“We  avoided  any  clashes  with  the 
newspapers.  It  is  not  the  business  of 
any  store  to  fight  the  newspapers.  It  is 
not  our  business  to  fight  anyone  but  our¬ 
selves.” 

The  Boston  Shopping  News,  he  said, 
started  with  a  distribution  of  150,000 
copies  at  a  line  rate  of  16  cents.  Since 
the  beginning  the  distribution  has  been 
increased  nearly  10,000  copies  without 
anv  rate  adjustment. 

“The  great  bugaboo  of  Shopping  News 
is  the  question  of  distribution,”  Mr. 
Twomey  continued.  It  was  a  difficult 
matter,  he  explained,  to  get  boys  to  be 
responsible  about  distributing  the  free  ad¬ 
vertising  paper.  Copies  blowing  about 
the  street  did  not  represent  complete 
coverage,  and,  he  maintained,  “every 
hour  spent  in  picking  the  right  boys  was 
well  worth  while.” 

In  conclusion,  he  said  that  while  the 
Boston  paper  was  too  young  to  talk  re¬ 
sults,  he  had  faith  that  it  was  going  to 
develop 

“But,  after  all,  “he  said,  “our  problem 
is  not  more  advertising,  not  more  space, 
or  not  more  media ;  but  on  the  other  hand 
our  main  task  is  to  put  more  brains, 
ideas,  more  intensive  planning  and  think¬ 
ing  into  the  material  we  put  into  our 
expensive  white  space.  None  of  us  has 
yet  scratched  the  surface  of  the  possi- 


were  asked  to  distribute  copies  to  doors. 
This  privilege  has  been  obtained  in  only 
100  of  500  houses.  A  mail  campaign 
had  to  be  resorted  to  to  get  the  apartment 
dwellers  interested  enough  to  pick  up  and 
read  their  copy. 

A  merchant  from  Portsmouth,  O., 
wanted  to  know  if  a  Shopping  News 
could  be  established  in  a  city  of  under 
100,000.  In  answer,  Mr.  Anson  cited  the 
publications  in  Winston-Salem,  Green 
Bay,  Wis.,  and  Ware,  Mass.,  which  he 
understood  were  successful.  On  the 
other  side  there  was  the  Canton  (O.) 
Shopping  .\e7i'S  which  died  after  14 
months  due  to  lack  of  “merchant-co¬ 
operation.” 

A  Sioux  City,  la.,  merchant,  who  asked 
regarding  the  feasibility  of '  starting  a 
paper  in  a  town  where  50  per  cent  of 
the  business  was  done  in  a  radius  of  60 
miles,  received  a  reply  to  the  effect  that 
it  would  be  an  expensive  undertaking, 
since  carrier  distribution,  which  would 
in  such  case  be  impossible,  cost  $5.25 
T)er  thousand,  as  compared  with  $15  per 
thousand  by  mail. 

“What  kind  of  merchandise  does  a 
Shopping  News  sell?”  was  a  question 
that  resulted  in  a  difference  of  opinion. 
Mr.  Anson  said  that  the  price  appeal 
was  an  important  factor  in  Sliopping 
News  merchandising.  Mr.  ^lills  agreed 
that  the  Shopping  News  in  14etroit 
couldn’t  sell  fur  coats  and  pianos,  but 
Mr.  Twomey  of  Boston  was  confident 
the  Shopping  News  was  not  necessarily 
limited  to  trading  down,  but  was  equally 
imiwrtant  for  trading  up. 

WEEKLY  WINS  TROPHY 

Award  of  the  Schoenfeld  trophy  to  the 
weekly  newspaper  in  the  state  of  Wash¬ 
ington  which,  in  the  opinion  of  the  donor, 
has  sponsored  and  carried  into  effect  the 
niost  constructive  community  project  dur¬ 
ing  1927  was  awarded  to  the  ^fontesano 
I’idcttc.  Jan.  27,  edited  by  Chapin  Collins. 


}:aii  avenue.  i'lUcapo.  Is  u-lnp  a  few 
lowii  iiewapuperH  in  tlie  Middle  West  for  tkr 
advertiainp  of  inma  CastiX*  Stoip  (.Xrumtir  4 
Co..  Chicago)  on  a  special  preudnin  nrriiiK. 
ment  wlOi  the  local  dealer. 

Albert  Frank  A  Co..  14  Stone  street.  New 
York.  Placing  account  for  \.  P. 

Company,  New  York,  manufacturers  of 
her,”  deotiorant. 

Albert  Frank  A  Co.,  It  .Wery  slreet.  Bosioj, 
Placing  account  for  tlie  nronilej-Siieparil  Coj,. 
pany,  Inc.,  latwell,  MassachnsettSi  tnakyr^  0^ 
distinctive  g.irnients  for  women. 

Charles  C.  Green  AdvertUing  Agency. 

Kstey  Building.  Pliiladelpnla.  Hhs  secured  w. 
niunt  of  tlie  I'liain  of  TidVwater  Ternilntls, 
Hanri.  Hurst  A  HcDdnlla,  r>S  Hast  Wiiii. 
ington  street.  Chicago.  Have  prepared  a  list  ej 
new»pa|iers  for  tlie  adverllaiiig  of  the  I'iene 
.\rrow  Motor  t  ar  Cpflipany.  Buffalo.  N.  \. 

Ralph  H.  Jones  Company,  431  Main  street 
Cincinnati,  O.  lias  issued  contracts  to  ness- 
papers  on  the  Carey  Booting  Coinpiiiiy,  Cinrla- 
nati,  Ohio. 

H.  W.  Kastor  A  Sons  Company.  14  g,,, 
Jackson  boulevanl,  Clilcago.  Will  take  qj 
spring  list  of  newspapers  on  .Vlahastine  Cob- 
panj'.  Grand  Itaplds.  Mii'li.,  within  tlie  aext 
few  weeks.  Is  preparing  a  list  of  ne»s|ia|,«r, 
on  the  Puritan  .Malt  Kxtract  Co..  Chicago. 

Klau-Van  Pietersom-Dunlap-Youngg raen.  Cq. 
pany,  Milwaukee,  Wis.  Csiug  a  general  lUt  of 
newspapers  for  tlie  advertising  of  I'atisette 
(Pahst  Co.,  Milwaukee,  Wis.) 

Koch  Company,  441  Broadway,  Milwaukee. 
Wis.  la  preparing  a  list  of  ni-wis|iapers  na 
Schlitz  Beverarte  Co.  (Malt  Syrup  I .  Milwaukee. 

Lamport-KcDonald,  J.  M.  S.  Buililing,  ft 
Wayne.  lud.  Will  use  roto  eu-hedules  ami  wme 
hlack  and  white  copy  for  tlw  advertising  of  the 
Johnson  Outboard  Motor  (.oinpnny.  South  Bend 
Ind. 

H.  K.  McCann  Co.,  gfC>  Madison  avenae.  New 
York.  \Y111  use  a  list  of  ncws(iapers  tor  the 
advertising  of  the  National  Canners.  .tssocUtlea. 

Michaels  A  Heath,  Inc.,  420  l.exington  aveaoe! 
New  York  City.  Appidnted  advertising  agents 
for  Carlsbad  Products  Company,  importers  of 
tarlshad  Sprudel  Salt  and  Carlsbad  Water. 

Potts-Turnbull  Company,  tl  North  Michigin 
avenue,  Chicago.  Will  use  about  .W  newspspets 
on  the  advertising  campaign  for  the  NaOoim 
Paving  Brick  Manufacturers  .\ss<iciatloo,  Cleve 
land.  t). 

Robinson,  Lightfoot  A  Co_  Metropolitan 
Tower,  New  York.  Now  liandling  account  for 
Tlieo.  .kudel  &  ConuMiny.  piiblistatws  of  educa¬ 
tional  hooks. 

J.  Walter  Thompson  Company,  410  North 
Miehitran  iKUilevard.  Chicago.  Is  preiiaring  s 
list  of  newspapers  for  tlie  advertising  of 

I. lbby,  McNeil  A  IJhby,  Cliicago  (.kpides.  But¬ 
ter  and  Pickles). 

Young  A  Rubicam,  Inc.,  New  York  ind 
Pliiladeipbla.  Will  handle  the  .Vnierican  Plano 
Company  account.  .Advertising  cani|iaigna  will 
lie  plaunml  for  Mason  A  Hamlin,  Knabe  and 
Chickering  pianos  and  the  .\nipico:  also  for 

J.  &  C.  Pischer,  Haines  Brothers  and  MarsbaU 
A  Wendell  planoe. 


AD  TIPS 


that  does  the  largest  volume ;  and  an-  bilities  offered  the  purchasers  of  paid  ad- 
other,  14.  vertising  space.” 

“The  footings  across  the  week  run  this  Mr.  Freeman  showed  in  his  talk  that 
way  nowadays:  22  for  Monday;  IS  for  starting  a  Shopping  News  was  no  bed  of 
Tuesday;  l3  for  Wednesday;  15  for  roses.  Newspapers  have  been  particu- 


If  it’s  results 
you’re  after — 

(Jur  organization  is  com¬ 
plete,  aggressive  and  intel¬ 
ligent — profits  and  results 
must  follow. 

Correspondence  invited 

GEO.  B.  DAVID 

National  Advertising  Representatives 

no  East  42nd  St.  NEW  YORK 
1900  Wrigley  Bldg.  CHICAGO 


Thos.  E.  Basham  Company,  onr  Home  I.ife 
Bldg..  IxiuisTille,  Ky.  Is  issuing  sclimlnles  to 
newspapers  on  Ballard  A  Ballard,  Louisville.  Ky. 

Brandt  Advertising  Company,  4:11  No.  Michigan 
nveiine.  Chicago.  Is  issuing  roto  copy.  84  lines, 
10  times,  to  a  list  of  newspapers  on  Stillman’s 
Freckle  Cream  Co.,  Aurora,  Ill. 

CoUins-Kirk,  Inc.,  7,52  North  Michigan  avenue, 
Clilcago.  Issuing  schednies  to  a  list  of  news¬ 
papers  on  Jolin  F.  Jelke  *  Company,  Chicago. 
.Many  towns  have  tieen  cut  otl  the  former  list. 

John  H.  Dunham  Company,  431  North  Mlchl- 


Magazine  Sections 

Eight  or  Twelve  Page 
Ready -print  Sections. 

Individual  Page  Mats. 


.g9<L. 


NEA  Service,  Inc., 

1200  Wot  Third  Street 
CLEVELAND,  OHIO 
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VETERAN  TULSA  EDITOR 

given  yearns  leave 

f  A.  Latta  of  World  Disturbed  Pub¬ 
lisher’s  Peace  of  Mind — Latter 
Prints  Letter  on  Page 
One 


T.  A.  Latta,  chief  editorial  writer  for 
Tulsa  ll’orld  for  the  past  eight  years 
and  editor-in-chief  during  a  portion  of 
that  time,  has  been  granted  a  year’s 
leave  of  absence,  according  to  an  an¬ 
nouncement  made  in  the  newspaper  Jan. 

31  by  Eugene  Lorton,  editor  and  pub¬ 
lisher.  “In  reality,”  Mr.  Lorton’s  state¬ 
ment  added,  “Mr.  Latta  is  probably  open 
for  a  new  connection.” 

Since  Mr.  Latta’s  long  association 
with  the  World  deserved  more  than  a 
mere  statement  of  fact,  however,  Mr. 
Urton  continued,  the  best  explanation 
was  contained  in  a  letter  from  him  to  the 
former  editor  setting  forth  all  the  facts. 
The  letter,  which  featured  the  front  page 
ditorial,  follows: 

“Tulsa,  January  28. 

"Dear  Tom: 

•1  am  afraid  our  new  orientation  is  not 
working  out  to  your  satisfaction  or  mine 
either.  You  are  not  well  nor  altogether 
happy  in  the  present  situation  and  neither 
am  I,  and  I  lind  it  increasingly  difficult 
to  compose  the  situation  to  my  own  plans 
and  peace  of  mind.  * 

"My  desire  to  see  you  more  happily 
situated  is  so  much  of  a  concern  to  me 
ttot  I  would  go  further  to  accomplish 
that  end  than  for  any  one  not  my  kith 
and  kin.  But  to  say  that  your  writings 
contribute  to  carrying  out  my  own  poli¬ 
cies  and  plans  is  to  evade,  if  not  mis¬ 
state  the  truth.  Your  efforts  and  desires 
to  do  so  arc  not  questioned,  but  the  fact 
remains  that  you  just  don’t. 

''Since  I  am  endeavoring  to  be  per¬ 
fectly  frank  and  candid  it  seems  to  me 
that  when  you  are  endeavoring  to  ex¬ 
press  your  approval  of  any  matter  under 
discussion  that  there  is  an  TwttletJying 
vein  of  reserve  or  restraint  ^Visceptible 
of  a  critical  construction.  V'ou  do  your 
best  work  when  you  are  tearing  some¬ 
thing  to  pieces.  .  Fuibdamentally  there 
are  not  many  points  of  view  that  we 
wdely  differ  about,  but  there  is  the 
widest  difference  in  the  world  in  the  man¬ 
ner  of  discussing  them. 

"1  have  no  desire  to  run  a  wishy-washy 
paper,  but  I  just  don’t  follow  you  in  be¬ 
ing  up  in  arms  all  the  time  in  editorial 
opposition  as  a  means  of  building  and 
maintaining  good  will  and  support.  Most 
of  your  writings  are  of  such  a  nature 
that  they  go  to  the  policy  of  the  paper 
and  even  though  they  are  over  your  own 
signature  the  responsibility  in  the  last 
analysis  falls  on  me. 

“Denying  responsibility  when  the  re¬ 
sponsibility  after  all  is  mine  is  not  one 
of  my  long  suits.  .And  since  I  have  been 
compelled  to  take  hold  of  The  World 
where  I  left  off  some  years  ago,  and 
there  are  many  things  affecting  its  policy 
that  I  alone  must  bear,  your  own  position 
adds  a  complication  that  would  not  exist 
with  any  other  man.  I  know  you  well 
enough  to  know  that  you  can’t  fail  to 
appreciate  the  truth  of  what  I  am  saying. 
Frankness  is  always  conducive  to  better 
understandings. 

“As  a  way  out,  I  suggest  that  you  take 
a  vacation  for  the  rest  of  the  year  at 
full  pay.  What  do  you  say? 

“E.  L.” 


SPONSORS  ORCHESTRA 

Northern  Indiana  was  given  a  musical 
treat  when  the  Fort  IVayne  News-Senti- 
which  Oscar  G.  Foellinger  is 
pwlisher  and  general  manager,  brought 
Walter  Damrosch  and  his  New  York 
Symphony  to  Fort  Wayne  for  a  concert, 
.laa  31. 


leaves  de  ford  firm 

T  P*®  P®*’I*icr'skip  between  former  Mayor 
John  F.  Hylan,  of  New  York,  and  Wil¬ 
iam  A.  _DeFord,  has  been  dissolved  for 
>  year,  it  was  learned  this  week.  The 
u  counsel  to  William  R.  Hearst. 
Mr.  DeFord  continues  as  Mr.  Hearst’s 
legal  representative. 


VIRGINIANS  HONOR  PARKS 

The  Virginia  Press  Association  is 
sponsoring  a  movement  to  erect  at 
Williamsburg,  Va.,  a  bronze  tablet  with  a 
stone  base  to  the  memory  of  William 
Parks,  the  first  printer  in  Virginia. 


HEARST  MEN  MEET 

Eight  newspapers  in  the  Hearst  chain 
of  papers  held  a  meeting  in  Oakland, 
Cal.,  Feb.  2  and  3.  Those  who  attended 
were:  George  Hearst,  president,  and  J. 
.A.  Callahan,  general  manager,  San  Fran¬ 
cisco  Examiner;  George  Young,  pub¬ 
lisher,  Los  Angeles  Examiner;  Dr.  Frank 
Barham,  publisher,  Los  Angeles  Herald; 
W.  V.  Tanner,  general  manager,  Seattle 


Fost-hitclligcncer ;  Charles  S.  Y’oung, 
publisher,  San  Francisco  Call;  A.  E. 
Vandeventer,  publisher,  Oakland  Times; 
and  R.  A.  Carrington,  Jr.,  publisher, 
Oakland  Post-Enquirer.  • 


EDWARDS  HONORED 

.After  26  years  in  the  sports  department 
of  the  Cleveland  Plain  Dealer,  Henry  F. 
Edwards  has  left  the  paper  to  take  a 
position  as  head  of  a  publicity  and  serv¬ 
ice  bureau  for  the  National  League.  One 
hundred  and  sixty  associates  presented 
Mr.  Edwards  with  a  wrist  watch  and  a 
parchment  round  robin,  bearing  their 
sicnatnres.  and  a  verse  by  Ted  Robinson. 
Plain  Dealer  columnist. 


NEW  TEXAS  DAILY 

The  San  Angelo  (Tex.)  Morning. 
Times,  began  publication  Jan.  31.  The 
Times  is  published  by  Houston  Harte. 


SOPHIE  IRENE  LOEB  SUES 

Sophie  Irene  Loeb,  newspaper  writer 
and  social  worker,  has  begun  suit  against 
Johnson  Features,  Inc.,  for  $44,055  dam¬ 
ages  for  breach  of  a  five  year  ctmtract 
calling  for  $300  a  week  for  si.x  daily 
features.  The  contract  was  made  in  1925. 
Miss  Loeb’s  affidavit  stated  that  when 
Johnson  Features  was  taken  over  by  Cen¬ 
tral  Press  last  summer,  she  was  offered 
about  one-half  her  former  salary  to  con^ 
tinue  her  articles. 
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Of  ail  Indianapolis 
papers.  The  Indianap¬ 
olis  Star  has  the  largest 
daily  circulation  in 

— S  of  the  9  counties  ad- 
Jacent  to  Marion  (In¬ 
dianapolis). 

—75  of  the  22  counties 
In  the  45-mile  zone. 

—33  of  the  51  counties 
in  the  75 -mile  zone. 

—56  of  the  92  counties 
in  the  state. 


INDIANAPOLIS — the  geographical, 
political  and  commercial  center 
of  the  state. 

MUNCIE — 50  miles  northeast  of  In¬ 
dianapolis. 

TERRE  HAUTE — 68  miles  south¬ 
west  of  Indianapolis. 


AND  THE  STAR  in  each  city  is  the 
only  morning  newspaper,  and  in  two- 
of  them — Indianapolis  and  Muncie — 
the  only  Sunday  paper. 

These  three  newspapers  offer  adver¬ 
tisers  a  circulation  of  156,713  daily, 
and  178,916  Sunday.  Using  the 
three  means  a  concession  of  4c  an 
agate  line  to  the  advertiser. 


The  Star  League  of  Indiana 

Represented  in  Chicago,  New  York,  Boston,  Philadelphia  and  Atlanta  by  the 

KELLY-SMITH  COMPANY 


NORTH  DAKOTA  GROUP 
ELECTS  TAYLOR 


THREE  PROMOTIONS  ON 
CLEVELAND  DAILY 


PREPARING  INTERNATIONAL  PRESS  EXHIBITION 


LaMoure  Publisher  Named  President 
at  Fargo  Convention — Want  Gov¬ 
ernment  Envelope  Printing 
Abolished 


Sterling  Graham,  Alfred  £.  Hersh  > 
W.  L.  Chorpening  Advanced 
to  Assistant  Managerships 
by  Plain  Dealer 


Three  popular  advertising  men  on  the 
Cleveland  Plain  Dealer  have  been  raised 
in  the  ranks  of  their  departments.  They 


and  deciding  to  affiliate  for  the  coming 
with  the  Minnesota  Association 
held  work  were  outstanding  actions  taken 
at  the  annual  meeting  of  the  North 
Dakota  Press  Association  held  in  Fargo, 

Resolutions  condemned  the  “passive 

attitude”  of  Congressman  O.  B.  Burt-  ^ 

ness  on  the  envelope  measure.  1 1  I 

Walter  C  Taylor,  publisher  of  the  f  . 

LaMoure  Clironicie,  was  elected  presi-  j 

dent,  succeeding  Gwrge  P.  Collins  of  »  *  ,  I 

the  Carrington  Independent.  Harry  j.  i 

Morris,  Jamesto'vm  Record,  was  elected  j 

vice  president;  L.  E.  George,  Hillsboro  'l  j 

Banner,  second  vice  president ;  M.  I .  I  j 

Forkner,  Cavalier  County  Republican,  | 

re-elected  secretary-treasurer.  Mr.  j 

Collins,  Mr.  Morris  and  Wayne  Peterson  j 

of  the  Rolta  Star  were  elected  members  I  I  •  i 

of  the  executive  committee.  f  '  I  !  |  i  . 

Minot  was  chosen  for  the  summer  !■  *  I  ' 

convention,  at  the  invitation  of  G.  D. 

Colcord,  Minot  Independent. 

George  Benson,  editorial  writer  of  the  _ ■  II  I S 

Fargo  Forum,  had  charge  of  the  banquet  11'  OV  llll  i 

and  its  entertainment  which  was  follciwed  jl  |I|P  ilV  I 

by  a  dance.  A  review,  “Dakota  Topics,”  i  |j|l  fill  I 

devoted  entirely  to  newspaper  men  and  I  ||||  fil||  | 

newspapers  of  the  state,  was  presented. 

Sam  Haislett,  Minneapolis,  _  field  I  JitijEl.  .“.i. 

manager  employed  by  the  North  Dakota  '  CL^  •  •  ”  Jl 

and  Minnesota  associations,  reported  on  t>  1  j  I 

his  work  in  advancing  the  interests  of  . .  I 

newspaper  men  in  the  two  states.  As  an  i—  I 

what  the  field  1^ 

has  Minnesota,  Mr.  - 

Haislett  four  introduced  . 

the  Minnesota 

would  have  been  detrimental  the 

of  newspapers  and  would  have  ,1:.’'^^ 

cost  them  thousands  of  dollars,  were  **  jiPpfc.i 

thrown  out  because  of  pressure  brought 
to  bear  by  association  officers  and  repre- 
sentatives.  _ — 

“Fundamentals  of  News  Writing”  was 

discussed  by  Prof.  F.  E.  Bump,  head  of  First  photograph  of  the  impressive  buildings  being  erected 
the  school  of  journalism  at  the  University  the  International  Press  Exhibition,  Cologne,  Germany.  Th 

of  North  Dakota.  He  spoke  of  impor-  . . 

tance  of  correct  statement  of  facts, 
terseness,  lucidity,  originality  and  good 
taste  in  the  h.andling  of  all  stories. 

“Putting  Personality  Into  Your  News¬ 
paper”  was  a  subject  which  George  A. 

Benson,  editorial  writer  of  the  Fargo 
Forum  used  to  urge  editors  to  make  their 
papers  characteristic  and  distinctive. 

This  can  be  accomplished  by  special 
treatment  of  news,  interviews  and 
features,  he  said. 

G.  D.  Colcord  of  the  Minot  Inde- 


vertising  manager;  A.  E.  Hersh,  made 
assistant  national  advertising  manager, 
and  W.  L.  Chorpening,  made  assistant 
classified  ad  manager. 

Messrs.  H.  W.  Roberts,  B.  .A.  Collins 
and  J.  .\.  X'anBuren  remain  as  managers 
of  these  depart¬ 
ments  in  the 
order  above 
named. 

Graham  was 
graduated  from 
Columbia  Univer¬ 
sity  in  1915,  and 
has  worked  for 
the  Hydraulic 
Steel  Company 
and  the  Cleve- 
1  a  n  d  Plain 
Dealer.  He  was 
a  captain  of  in¬ 
fantry  two  and  a 
half  years,  serv¬ 
ing  in  France  one 
year.  He  has  been  married  seven  years, 
has  a  five-year-old  boy,  and  has  been  on 
the  Plain  Dealer  four  years. 

.Alfred  E.  Hersh,  the  new  assistant  na¬ 
tional  advertising  manager,  had  a  public 
school  education  and  started  work  at  14 
as  millinery  delivery  boy.  He  worked 
as  a  youngster  on  Cleveland  Leader, 
Lremont  Nexvs  and  on  the  Plain  Dealer. 
Mr.  Hersh  has  been  married  five  years. 

The  new  assistant  classified  manager's 
one  and  only  job  has  been  working  20 
vears  for  the  Plain  Dealer !  .\s  a  cub, 

W.  L.  Chorpening  was  a  collector  of 
transient  accounts,  then  bookkeeper  under 
Credit  Manager  U.  W.  Hird.  Then 
classified  solicitor,  then  display  advertis¬ 
ing  solicitor,  then  circulation  department, 
then  back  to  classified,  where  he  is  now. 
Mr.  Chorpening  has  been  married  for 
four  years. 

Some  other  changes  are  also  reported 
in  the  ranks  of  Plain  Dealer  employes. 
"Pat”  (Catherine  P.)  Miller  of  the 
treasurer’s  office,  recently  married  James 
Burchard,  a  New  York  newspaper  man, 
and  resigned,  Raymond  Hartsell  suc- 


Alfred  K.  Hersh 


Leicester  Trades’  Council  at  a  recent 
meeting  asked  press  representatives 
present  to  withdraw,  and  passed  a  reso¬ 
lution  to  the  effect  that  only  reporters 
with  the  card  of  membership  of  the  Na¬ 
tional  Union  of  Journalists  be  allowed 
to  report  meetings  of  the  council.  Com¬ 
menting  on  this  decision  the  Leicester 
newspapers  annoimced  that,  until  this  de¬ 
cision  were  rescinded  and  their  reporters 
allowed  to  attend  the  meetings  uncon-  .  .  . 

ditionally,  no  reporters  will  be  allowed  feeding  her.  _ 

.eadership.  {q  report  the  council’s  proceedings.  H.  \V.  Hicks,  at  one  time  in  charge 

-  -  -  —  of  merchandising  and  survey  depart- 

RACCRAI  I  U/DITCDC  MciTT  SWINDLER  CONVICTED  ments  of  the  paper,  has  returned  to  look 

“A  regular  omelet”  of  eggs,  varying  BASEBALL  WRITERS  MEET  after  drugs,  toilet  preparations,  optical 

in  weight  from  four  grains  to  2,444  grains  The  New  York  Chapter  of  the  Base-  Walter  McRae  of  Toleelo,  O.,  was  and  jewelry  in  the  national  advertising 

were  sent  to  the  Bellingham  (Wash.)  br.ll  Writers’  .Association  held  their  fifth  convicted  of  obtaining  money  under  false  field. 

Herald  for  its  recent  ‘“largest  egg”  con-  annual  dinner  at  the  Hotel  .Astor,  New  Pretenses  and  sentenced  to  30  days  in  Miss  Ursula  Barrett  has  joined  the 

test.  The  winning  entry  weighed  almost  A’ork,  Feb.  5.  .-Mwut  600  writers  and  their  P'*-  Louis,  Jan.  31,  after  represent-  staff  in  a  statistical  capacity  in  the  classi- 

three  times  as  much  as  the  standard  two-  guests  attended.  Mayor  James  J.  Walker,  himself  to  ministers  and  others  as  an  fied  department. 

itri  •  1.  ir  ^  •  X,  X  ..  .  .  agent  of  the  Neru  York  Times  and  Harold  Burtt,  who  joined  the  classified 

collecting  first  payments  for  an  encyclo-  staff  in  1923,  has  moved  up  to  succeed 

were  paedia,  to  be  delivered  later.  Jerry  Rendelsham  as  the  head  of  solici- 

-  tors  in  the  East  Side  territory. 

BILLBOARD  BAN  UPHELD  - 

Impetus  is  given  to  the  anti-billboard  MRS.  HARN  TO  SiNG 

campaigners  by  a  new  opinion  of  the  Ap-  Merry  C.  Harn,  wife  of  0.  C.  Ham. 
Monitm  has  pellate  Division  of  the  New  York  Su-  managing  director  of  the  Audit  Bureau 

o  -  preme  Court,  affirming  an  order  holding  of  Circulations,  will  give  a  song_  recital 

_Pans  and  _  Florence,  a  fourth  that  the  Ferris  law  which  prohibits  erec-  at  the  Engineers  Club  Auditorium  in 

tion  of  billboards  in  the  Adirondack  Park  New  York,  Feb.  28.  Mrs.  Ham  has 

without  consent  of  the  Conservation  Com-  studied  abroad.  Her  repertoire  includes 
mission  is'  constitutional.  French  peasant  songs  in  costume. 


■STUNTS”  SUCCESSFUL 


ounce  egg,  according  to  Whipple  Y.  Commissioner  Kenesaw  t-andis,"  American 
Chester,  promotion  manager  who  directed  I.eague  President  Ernest  S.  Barnard, 
the  contest.  Willie  Collier  and  George  M.  Cohen 

The  Herald  has  run  a  series  of  promo-  the  speakers.  “Bugs”  Baer  presided, 
tion  stunts  and  hopes  to  keep  them  going  *  - 

constantly.  It  formed  a  New  Year’s  nPEisPS  rfri  in  OFFirp 

baby  club,  whose  members  were  born  on  ^  BERLIN  OFFICE 

Jari.  1,  which  brought  out  a  long  list  of  The  Christian  Science  .L'_. ...... 

Bellingham  New  Year  arrivals,  up  to  77  added  to  its  overseas  advertising  offices  in 

years  of  age.  The  first  1928  member  re-  London,  _  T! _ _  _  T _ 

ceived  gifts  totalling  between  $300  and  office  in  Berlin,  at  Unter  den  Linden,  11, 

$400.  . .  .  where  the  Monitor’s  Berlin  news  bureau 

The  Herald  is  also  giving  cut  metal  and  circulation  offices  are  also  located. 
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Charter  Member  Audit  Bureau  Circulations  Member  Associated  Business  Papers 


You  Are  On  The  Big  Map 


The  population  of  your  city  may  be  six  thousand  or  six  million.  In  any  event,  you  are  on 
the  Big  Map — the  salesmanager’s  map  of  the  United  States. 

No  city — no  newspaper — is  so  small  that  it  need  remain  in  isolation.  You  are  part  of  the 
great  national  market. 

Local  success  is  only  part  of  your  possible  accomplishment.  National  advertising  will  build 
your  income  just  as  surely  as  local  advertising. 

Many  of  the  very  largest  manufacturers  are  cultivating  the  small  town  markets  and  buying 
space  liberally  in  the  smaller  newspapers  as  well  as  in  the  metropolitan  publications. 

Enlarge  your  mental  horizon — increase  your  advertising  revenue — ^by  promoting  your 
national  advertising  more  vigorously. 

Arrange  for  a  regular  advertisement  in  EDITOR  &  PUBLISHER  and  THE  FOURTH 
ESTATE.  Be  represented,  whether  with  the  minimum  space  or  with  full  pages.  Make  an 
appropriation  exactly  as  you  ask  your  local  department  stores  to  make  an  appropriation — 
a  fixed  percentage  of  your  gross  receipts. 


A  survey  shows  that  EDITOR  &  PUBLISHER  and  THE 
FOURTH  ESTATE  reaches  those  companies  which  in¬ 
vest  more  than  $100,000,000  in  newspaper  advertising 
— 95.5%  of  the  total  known  national  newspaper  appro¬ 
priations. 

Here,  then,  is  the  ideal  medium — exclusively  an  advocate 
of  the  newspaper — ready  to  carry  to  national  advertisers 
the  story  of  your  market  and  your  medium. 


EDITOR  &  PUBLISHER 

THE  FOURTH  ESTATE 

1700  Times  Building,  Times  Square,  New  York  City 


Five  Telephones :  Bryant  3052-3053-3054-3055-3056 
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sHopmKm^THiREr 


By  MARLEN  PEW 


'T'HERE  is  one  story,  which  I  happen 
to  know  is  true,  that  perfectly 
illustrates  the  futility  of  the  penal  system 
as  it  operates  in  most  communities. 
When  Tom  L.  Johnson  was  elected  i 
mayor  of  Qeveland  some  30  yet.rs  ago  , 
he  put  forth  a  program  of  civic  reform 
that  made  him  nationally  famous.  It 
included  humanitarian  treatment  of  crime. 
Mayor  Johnson  selected  as  Director  of 
Qiarities  and  Correction,  Dr.  W.  A.  , 
Cooley,  a  local  clergyman,  highly  re-  i 
spected  for  intelligence  and  beloved  for 
qualities  that  spring  from  the  heart.  This 
good  minister  found  himself  presiding, 
among  other  institutions,  over  one  of  | 
the  most  archaic,  disreputable  and  hope-  | 
less  work  houses  that  could  be  found  < 
in  any  city.  As  a  boy  reporter  I  was  i 
often  assigned  to  cover  stories  at  this 
Woodland  Avenue  prison  and  well  re¬ 
member  the  low,  dark,  ill-smelling  tiers  ■ 
of  cells  and  the  wretched  workshops  | 
where  the  city's  short-term  “criminal  ( 
class”  made  brushes  and  burlap  bags.  < 
*  *  *  1 
"TJ^HEX  Dr.  Cooley  was  investigating  I 
”  this  iniquitous  place  he  found  among  < 
the  records  the  case  of  an  individual  1 
whom  we  shall  call  Peter  Smith.  The  ' 
man  was  serving  his  sixth  work-house  I 
term,  over  a  period  of  some  ten  years,  i 
for  wife-beating.  Dr.  Cooley  quickly  I 
■caught  the  significance  of  this  peculiar  ' 
record.  He  sent  for  Peter  Smith.  The  i 
■prisoner  was  a  middle-aged,  undersized,  I 
rather  demure  individual  who  came  < 
tremblingly  into  the  presence  of  the  prison  < 
warden  arid  the  new  director.  Dr.  Cooley  < 
asked  Smith  if  he  realized  he  was  doing  | 
his  sixth  term,  for  wife-beating.  He  i 
l:new  and  expressed  his  sorrow.  ' 

Dr.  Cooley:  “Why  is  this — do  you 
hate  your  wife?”  ' 

Smith:  “No,  she  is  a  good  woman  and  < 
I  love  her.”  ' 

Dr.  Cooley :  “Do  you  show  your  love  | 
by  this  brutal  treatment?” 

Smith :  “I  never  beat  my  wife  except 
when  I  am  drunk.” 

Dr.  Cooley :  “.‘\re  you  a  confirmed 

drunkard  ?” 

Smith:  “No.  I  only  get  drunk  when 
J  am  discouraged.” 

Dr.  Cooley:  “Does  that  often  happen?” 

Smith :  “I  only  feel  discouraged  when 
1  lose  my  job." 

Dr.  Cooley:  “Why  do  you  lose  your 
job?” 

Smith :  “It  is  always  because  I  can  t 
read  or  write.  I  am  a  butcher’s  delivery 
man  and  go  about  taking  orders.  I  make 
marks  on  the  order  book  to  indicate  the 
kinds  and  quantities  of  meat  the  cus¬ 
tomers  want,  but  sooner  or  later  I  get 
them  confused  and  there  is  trouble.  Then 
I  lose  my  job,  get  discouraged  trying  to 
find  another  place,  get  drunk,  go  home 
and  abuse  my  poor  wife,  get  arrested  and 
sent  back  to  this  work-’nouse.” 

Dr.  Cooley:  “You  have  repeated  this 
six  times  and  of  course  you  will  do  it 
again.  But  the  trouble  is  not  your  crim¬ 
inal  tendency — it  is  j'our  lack  of  educa¬ 
tion.” 

*  *  * 

■^HE  result  of  this  conversation  was 
that  Dr.  Cooley  determined  to  find 
the  means  of  reforming  the  life  of  this 
unfortimate  man.  Ob\’iously  the  old 
work-house  could  do  nothing  for  him. 
Me  needed  a  school.  As  there  was  no 
appropriate  place  for  his  education  in 
■Ocveland  Dr.  Cooley  ordered  the  prison 
warden  to  send  Smith  to  his  private  office 
In  the  City  Hall  every  morning.  The 
stenographers  began  to  teach  Smith  how 
to  re^  and  write.  When  his  prison  term 
■expired  he  could  make  out  an  order  for 
a  butchePs  bill  of  goods.  Dr.  Cooley 
helped  the  man  to  find  work  and  he 
thereafter  held  his  job  and  prospered. 


HILE  in  New  York  recently  Cl^- 
”  ence  Darrow  made  the  following 
statement  in  an  interview :  “Those  whom 
we  so  blithely  call  criminals  drift  into 
crime  as  naturally  as  others  drift  into 
college.  Crime  becomes  their  profession 
for  lack  of  any  other.  Ninety  per  cent 
of  the  crime  in  the  world  could  be  got 
rid  of  if  we  only  cared  to  find  the  way. 

. They  began  their  careers,  most 

of  them  as  youths,  when  they  went  out 
on  the  streets  with  no  equipment  for  the 
important  job  of  living.  You  will  find 
few  lawyers  or  doctors  in  our  prisons, 
few  carpenters  or  brick  layers  or  plum¬ 
bers.  Men  go  to  prison  first  and  last 
because  of  the  environment  and  circum¬ 
stances  about  them,  over  which  they  have 
no  control.” 

m  *  * 

r  N  some  American  cities  there  are  en- 
lightened  methods  of  protecting  the 
first  offender  and  investigating  the  causes 
of  crime,  but  usually  the  punitive  pro¬ 
cedure  is  stupidly  unfeeling  and  wholly 
lacks  any  modern  science.  Every  re- 
|)orter  has  sat  through  dismal  sessions 
of  police  court  where  the  man  on  the 
bench  ground  out  what  he  called  justice 
with  small  consideration  of  the  delicate 
human  elements  involved.  This  type  of 
magistrate  lielieves  he  is  doing  his  duty 
to  society  when  he  rigidly  applies  the  law 
without  serious  interpretation  of  the  facts 
in  behalf  of  the  cowering  culprits  before 
him.  He  is  unsympathetic  and  literal.  I 
once  saw  a  magistrate  in  the  police  court 
of  a  New  Fjigland  city  sentence  a  pris¬ 
oner,  and  a  first  offender  at  that,  to  a 
term  of  years  penal  servitude  for  carry¬ 
ing  “concealed  weapons,”  and  the  weapon 
in  question  was  an  ordinary  jackknife. 

I  saw  this  man’s  dismal  home  and  heard 
the  cries  of  his  wife  and  children.  Of 
course,  that  was  an  industrial  case  and 
the  man’s  real  offense  was  that  he  had 
been  engaged  as  a  strike  picket.  But, 
like  every  other  reporter,  I  have  seen 
scores  of  men  and  women  sent  off  to 
purposeless  prison  terms  for  faults  which 
were  as  easy  of  explanation  and  correc¬ 
tion  as  was  that  of  Peter  Smith  who 
beat  his  wife  when  he  got  drunk,  when 
he  was  discouraged,  when  he  lost  his  job, 
when  he  mixed  up  the  butcher’s  orders, 
because  he  couldn’t  read  or  write. 

*  ♦  * 

T  HAVE  often  thought  how  the  mayor 
of  an  .American  city  might  provide  a 
remarkably  progressive  and  useful  ad¬ 
ministration  if  he  would  only  take  the 
pains  to  call  into  public  service  the  efforts 
of  good  men  and  women  to  be  found 
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everywhere  and  eager  to  help  civic  causes. 
If  I  were  the  mayor  of  any  American 
city  I  should  have  on  my  staff  a  hundred 
or  a  thousand  unofficial  advisors  and 
helpers,  all  serving  patriotically  and  with 
no  thought  of  compensation  beyond  the 
rich  rewards  of  humanitarianism.  They 
would  be  assigned  to  all  places  of  public 
work  to  observe  conditions  and  find  means 
of  preventing  injustice  and  promoting  in¬ 
telligent  government  in  all  branches. 
They  would  be  the  watchful  eyes,  the 
willing  hands,  the  warm  hearts  of  the 
administration.  They  would  be  the 
mayor’s  volunteer  monitors.  Properly 
organized  and  instructed  such  citizens 
would  go  into  the  highways  and  by-ways 
of  the  community  and  in  countless  ways 
aid  the  cause  of  civic  progress. 

*  *  ♦ 

T  THINK  of  a  New  York  woman  who 
-*■  would  be  the  type  of  unofficial  ob¬ 
server  a  mayor  would  want  to  have  on 
his  staff.  I  met  her  in  New  York  more 
than  twenty  years  ago.  She  was  a  grad¬ 
uate  nurse  and  in  the  course  of  her 
professional  routine  discovered,  quite  by 
accident,  that  the  great  metropolis  had 
provided  no  institution  for  the  special 
care  of  blind  children  that  were  picked 
up  as  waifs  in  city  institutions  and  hos¬ 
pitals.  This  nurse  uncovered  the  appall¬ 
ing  fact  that  such  blind  children  were 
being  classed  as  imbeciles  and  were  cared 
for  with  imbecilic  children  in  certain 
w'ards  of  the  city  orphan  asylum.  Thus 
these  little  unfortunates,  perfectly  normal 
in  their  mental  development,  though 
sightless  and  often  dumb  because  they 
had  never  been  taught  to  speak,  were 
being  reared  in  the  company  of  idiots. 
So  touched  was  the  good  nurse  that  she 
and  an  associate  nurse  adopted  and  took 
to  their  home  three  blind  babies  whose 
plight  was  particularly  appealing.  The 
nurse,  in  her  spare  moments,  carried  the 
case  to  the  City  Hall  and  attempted  to 
induce  Mayor  George  B.  McGellan  to 
make  some  sjHjcial  provision  for  blind 
waifs.  I  do  not  remember  the  exact 
circumstances  but  do  recall  that  the  city 
did  nothing  about  it,  but  that  valiant 
woman  finally  succeeded  in  establishing 
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the  lilmd  Babies’  Home,  as  a  privjtf 
charity  of  which,  I  believe,  Mrs.  Cynthh 
.Alden  of  Brooklyn  is  still  the  president 
So,  for  twenty  years  the  city's  sightless 
waifs  have  been  rescued  from  th,  contain, 
ination  of  idiots.  Years  ago  I  visited 
this  home  at  Coney  Island  an<l  saw  two 
dozen  blind  children  happily  arrayed  in 
a  sunlit  playroom,  learning  the  langTia® 
of  touch  and  developing  their  minds  and 
bodies  according  to  the  dictates  of  mod. 
ern  science.  When  evil  conditions  in 
community  life  are  known  there  are  al¬ 
ways  willing  hands  and  good  hearts  avail¬ 
able  to  attack  them  as  problems.  I  do 
not,  by  any  means,  say  that  good  work 
is  not  being  done  by  civic  employes  in 
every  city,  but  the  spoils  system  in  polit¬ 
ical  life  does  not  tend  to  bring  into 
municipal  service  the  highest  type  of 
investigating  mind.  By  all  means,  if  I 
were  mayor,  1  would  have  among  mj 
staff  of  unofficial  observers  every  news¬ 
paper  man  and  woman  who  would  con¬ 
sent  to  aid  me. 
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Opens  New  Branch 

The  E.  G.  Stelliiigs  Company,  Inc., 
\\’}lm«mton,  N.  C.,  advertising  agency, 
has  opened  a  branch  office  in  Greensboro, 
X.  C.  Richard  Henderson,  formerly 
with  Carl  J.  Balliett,  Inc.,  and  other 
agencies,  has  been  appointed  manager  of 
this  branch.  The  Carolina  Rubber  Com¬ 
pany,  Salisbury,  N.  ('.,  manufacturer  of 
automobile  tires,  has  appointed  E.  G. 
Stellings  Company,  Inc.,  as  advertising 
agent.  A  newspaper  campaign  to  con¬ 
sumers  in  11  southern  states,  with  direct 
mail  to  the  dealers,  is  now  being  planned 
and  will  be  inaugurate*!  about  the  middle 
of  February. 
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laying  cornerstone  of  new  AYER  BUILDING 


T ransferred  to  East 

R.  N.  Price,  who  for  some  years  has 
had  charge  of  credits,  finance  and  ac¬ 
counting  of  the  K.  L.  Hamman  group  of 
advertising  agencies  on  the  Pacific  Coast, 
which  are  affiliated  with  the  H.  E.  Lesan 
group  of  advertising  agencies  in  the  east, 
has  located  in  New  York  to  head  the 
tinancial  and  accounting  departments  of 
the  Lesan  Agencies. 


One  of  the  forms  used  in 
aettina  "the  facts  behind  the 
news."  for  "Irvine  Fisher's 
Weekl\  Financial  Page." 


Boston  Agency  Moves 

Barrett  Smith  Company,  formerly 
Smith  Endicott  Company,  advertising 
agency,  has  moved  its  of^es  from  141 
Milk  street  to  the  Chamber  of  Commerce 
building  in  Boston. 
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New  Comrie  Account 

The  Jefferson  Electric  Manufacturing 
Company,  Chicago,  manufacturer  of  au¬ 
tomotive,  electrical  and  radio  equipment, 
ha.s  appointed  the  Frank  M.  Comrie  Com¬ 
pany,  Chicago  agency,  to  direct  its  adver¬ 
tising. 


Laving  the  cornerstone  of  the  new  with  education  and  a  chief  contributor 
Ayer  building  on  West  Washington  to  the  enlightenment  of  present  and  fu- 
Square,  Philadeljffiia,  Feb.  4,  Wilfred  W.  ture  generations.  The  greatest  peril  in 
Fry,  sOTior  partner  in  the  advertising  the  path  of  advertising  is  that  those  who 
firm  of  N.  W.  Ayer  &  Son,  compli-  know  its  power,  but  have  no  regard  for 
merited  the  publishittg  world  on  the  part  the  principles  upon  which  that  power  The  Philadelphia  Latvn  Mower  Cfmi- 
it  has  played  in  tlie  development  of  truth  rests,  will  abuse  advertising  by  the  use  pany,  Inc.,  of  Philadelphia,  has  placed  its 
in  advertising  and  expressed  his  convic-  of  rnisleading  statements,  insincere  testi-  advertising  account  with  the  Eugene  Mo¬ 
tion  that  the  greatest  danger  to  the  future  monials  and  exaggerated  claitm.  The  Guckin  Company,  Philadelphia.  News- 
of  advertising  is  in  the  insincerity  and  very  cornerstone  of  advertising  is  threat-  papers  and  trade  publications  will  be  used 
misrepresentation  of  some  advertisers.  ened  by  those  who  wilfully  debauch  it.”  in  a  campaign  now  being  prepared. 

Since  the  Aver  agency  was  founded  by  William  M.  .Armistead,  one  of  the  - 

F.  Wayland  Ayer  in  1^,  it  has  placed  partners  of  the  firm,  presided  at  the  ex-  New  Buffalo  Executive 

hundreds  of  millions  of  dollars  in  busi-  ercises  coincident  to  the  laying  of  th**  ,  r  .  , 

ness  with  publishers,  Mr.  Fry  said.  cornerstone.  S.  Ray  Jones,  formerly  of  the  Jay 

“I  commend  the  attitude  of  those  pub-  Within  the  cornerstone  was  placed  a  *'tt*'er  Advertising  Agracy,  Buffalo,  has 
lishers  who  have  refused  great  contracts  Bible,  wrapped  in  an  American  flag.  appointed  e.xrcutive  vice-president 

hKause  of  insincerity  of  statement,”  Mr.  The  Bible  was  once  owned  by  the  founder  Adams,  Hildreth  and  Davis 

Fry  said,  “and  take  this  occasion  to  urge  of  the  firm  and  was  placed  in  the  box  Agency  of  that  city, 
upon  th^e  who  use  advertising,  those  by  his  daughter,  Mrs.  Anna  Ayer  Fry. 
ulio  prescribe  advertising,  and  those  Other  articles  were  current  issues  of 
whose  livelihood  depends  upon  advertis-  Philadelphia  publications  and  publications 
ingto  fight  against  its  prostitution.  Were-  and  records  of  the  firm,  as  well  as  other 
gard  truthful  advertising  as  synonymous  objects. 
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New  York  Firm  Move*  Join  Ethridge  Staff 

Evans,  Kip  &  Hackett,  Inc.,  New  York  Carl  James  Shreve  has  joined  the  art 
advertising  agency,  is  now  located  at  386  staff  of  the  Ethridge  Company,  New 
Fourth  avenue.  Their  old  quarters,  York  advertising  agency.  Mr.  Shreve 
which  they  occupied  for  many  years,  were  recently  made  a  series  of  paintings  on 
at  247  Park  avenue.  New  York  city.  Indian  life  for  the  Northern  Pacific  Rail- 
The  change,  which  went  into  effect  ways  in  the  Canadian  Rockies.  Wilbur 
Feb  4,  was  occasioned  by  the  need  of  J.  McElroy  is  a  new  member  of  the  gen- 
hrger  office  space.  '  “ 

Hubb  with  Pierce-Arrow 

George  C.  Hubb,  formerly  advertising 
manager  of  the  Dodge  Motor  Car  Com¬ 
pany,  Detroit,  Mich.,  has  been  appointed 
assistant  to  the  president  of  the  Pierce 
Arrow  Motor  Car  Company,  Buffalo. 
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"  or  L^TTbRS 


By  JAMES  MELVIN  LEE 


l^f  ASTER  of  the  Horatian  line  is  the  t 
phrase  often  used  to  describe  Frank-  c 
lin  P.  Adams,  the  satirist  who  sits  in  ( 
“The  Conning  Tower”  of  the  New  York  ] 
World.  Like  Martial,  he  brings  out  an  ] 
annual  publication.  “Half  a  Loaf”  1 
(Doubleday,  Page  &  Co.)  is  made  up  ( 
from  the  verse  and  prose  contributed  to  | 
the  column  by  F.  P.  A.,  himself.  i 

Many  members  of  the  working  press  ! 
will  want  to  mark  that  bit  of  verse  ad-  i 
dressed  to  a  young  woman  on  the  staff  \ 
of  the  World  ofi  the  subject,  “Sing  while 
you  work.”  F.  P.  A.’s  last  line  is  “Please 
don’t  sing  while  I  work.”  ; 

♦  *  ♦  , 

Anthologies  of  the  best  short  i 

stories  of  the  year  have  become 
almost  as  numerous  as  the  magazines  • 
which  print  the  stories.  Consequently  it  • 
becomes  necessary  to  bring  out  another 
book  which  might  be  called  “The  Best 
of  the  Best  Short  Stories” — only  it  ; 
happens  to  be  called  “The  W orld’s  Best 
Short  Stories  of  1927.”  This  volume,  one 
of  the  last  to  bear  the  imprint  of  the 
George  H.  Doran  Company  before  con¬ 
solidation  with  Doiibleday,  Page  &  Co., 
is,  in  a  certain  sense,  published  under  the 
auspices  of  the  New  York  World. 

That  newspaper  several  years  ago  had 
the  happy  thought  to  find  something  new 
in  the  editing  and  making  of  an  anthology 
of  the  best  American  short  stories.  Its 
plan  was  to  have  a  selection  made  not  by 
one  individual  whose  judgment  might  be 
warped  and  distorted  but  by  a  group  of 
men  and  women  who  were  best  qualified 
to  recognize  merit  in  current  fiction. 

The  World,  therefore,  asked  the  editors 
of  the  magazines  themselves  to  make  the 
selection  and  to  name  the  stories  that  in 
their  opinion  were  among  the  best  pub¬ 
lished  during  the  year  so  far  as  their 
magazines  were  concerned.  From  the 
stories  thus  placed  in  nomination  by  the 
magazine  editors,  Paul  Palmer,  the  Sun¬ 
day  editor  of  the  World,  chose  16  for 
publication  in  the  magazine  section  of  the 
Sunday  World  and  in  other  Sunday 
papers  affiliated  with  the  World  through 
syndication. 

The  anthology  for  1927  contains  these 
16  stories.  "Their  authors  are  Barry 
Benefield,  Harold  W.  Brecht,  Ernest 
Paynter,  Edward  J.  Doherty,  Henry 
James  Forman,  Jay  Gelzer,  Rupert 
Hughes,  Marguerite  Jacobs,  William  M. 
John,  Fred  Macisaac,  Bertrand  W.  Sin¬ 
clair,  Charles  Caldwell  Dobie,  Mary 
Roberts  Rinehart,  Stephen  French  Whit¬ 
man,  -Albert  Payson  Terhune,  and  Albert 
Richard  Wetjen.  A  foreword  is  con¬ 
tributed  by  William  Johnston,  for  years 
idea  editor  of  the  World. 

Teachers  of  the  short  story  in  .Ameri¬ 
can  schools  and  colleges  have  paid  “The 
World’s  Best  Short  Stories”  the  compli¬ 
ment  of  adopting  it  as  a  text  book  for 
their  classes. 

«  *  * 

CON.SOLIDATIONS  of  newspapers  in 
America  have  frequently  brought 
forth  critical  comments  from  The  Nation. 
In  its  issue  for  Jan.  4,  however,  it  turns 
from  -America  to  London  and  comments 
on  the  sale  of  the  Daily  Telegraph — said 
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to  be  the  first  penny  paper  printed  in  that 
city  and  now  believed  to  be  one  of  the 
greatest  dividend  payers— to  Sir  William 
Berry  and  his  brother,  James  Gower 
Berry.  This  latest  acquisition  makes 
these  brothers  the  largest  newspaper  own¬ 
ers  in  England.  They  control,  according 
to  the  editorial  in  The  Nation,  22  morn¬ 
ing,  evening  and  weekly  newspapers,  and 
88  weekly,  fortnightly  and  monthly  jour¬ 
nals,  to  say  nothing  of  their  book  publica¬ 
tions  and  their  circulating  libraries. 

-Attention  is  called  to  the  fact  that  the 
Berry  brothers,  with  Lord  Beaverbrook 
and  Lord  Rothermere,  practically  control 
the  public  opinion  of  Great  Britain 
through  control  of  90  per  cent  of  its  pub¬ 
lications.  The  question  is  then  asked, 
“What  would  happen  if  they  should  merge 
their  interests?”  This  question  is  fol¬ 
lowed  by  another,  “Would  there  not  be  a 
power  created  thereby  so  vast  as  to  men¬ 
ace  government  itself?”  This  question  is 
then  asked,  “What  chance  is  there  for 
liberal  and  radical  opinion  to  obtain  a 
hearing  in  the  press  of  the  Berry  broth¬ 
ers?”  in  view  of  the  fact  that  all  the 
brothers  are  important  directors  in  so 
many  business  enterprises  of  England. 
The  answer  of  The  Nation  is,  “Precious 
little.” 

Immediately  preceding  the  editorial 
about  the  sale  of  the  Daily  Telegraph  is 
one  of  praise  for  The  Dove  of  the  Uni¬ 
versity  of  Kansas,  which  is  said  to  be 
“stimulating  from  end  to  end.”  It  is 
commended  by  The  Nation  because  it 
“loves  to  fight  and  keeps  several  of  them 
going  at  a  time  in  its  columns.” 

♦  ♦  ♦ 

A  NEW  novel  dealing  with  the  fourth 
estate  has  just  appeared,  “High 
Ground”  ( Bobbs  Merrill)  by  Jonathan 
Brooks.  The  ad\-ance  notice  says  that 
the  tale  is  the  story  of  a  newspaper 
editor  in  a  growing  city  of  the  Aliddle 
West  and  his  fight  on  “high  ground” 
against  relentless  schemers.  The  editor 
is  seen  in  the  pages  of  the  novel  through 
the  eyes  of  his  four  sons  and  one  daugh¬ 
ter. 

This  advance  notice  is  something  in  the 
nature  of  a  teaser  advertisement.  To 
some  of  the  readers  of  Editor  &  Pub¬ 
lisher  at  least  it  is  known  that  Jonathan 
Brooks  is  none  other  than  John  Mellett, 
the  Indianapolis  newspaper  man.  His 
father,  Jesse  Mellett,  was  for  many  years 
a  newspaper  editor  and  it  would  be  in¬ 
teresting  to  know  whether  the  father  did 
not  furnish  much  of  the  material  used 
by  the  son  in  “High  Ground.” 

John  Mellett,  as  many  know,  is  a 
brother  of  Lowell  Mellett  and  of  Don  R. 
Mellett,  the  martyr  of  the  press  who  was 
killed  in  Canton,  Ohio,  and  after  whom 
the  Don  R.  Mellett  Memorial  Lecture¬ 
ship  is  named. 
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This  little  notice  is  of  course  simply 
an  advance  story.  As  soon  as  the  novel 
is  received  it  will  receive  additional  com¬ 
ment  in  “Our  Own  World  of  Letters.” 

:(i  «  * 

'T'lPS  for  getting  the  latest  angles  on 
“dead”  stories  are  given  by  William 
S.  Maulsby,  head  of  the  Department  of 
Journalism,  University  of  Pittsburgh,  in 
the  current  issue  of  Quill  and  Scroll — a 
periodical  for  high  school  journalists. 
“Handle  the  story  from  today’s  angle,” 
says  Mr.  Maulsby,  “is  at  least  as  low  as 
Rule  6  or  8  for  getting  and  writing  a 
news  story.” 

In  enlarging  on  this  suggestion  Mr. 
Maulsby  adds : 

Reporters  who  write  political  news  frequently 
dig  out  angles  especially  for  Monday  morning 
papers  that  will  prove  helpful  to  anyone  who 
wonders  what  to  say  when  there  is  apparently 
nothing  new  about  the  subject  under  discussion 
that  is  not  already  known  to  every  reader.  The 
idea,  of  course,  is  to  find  some  new  angles. 
Read  the  Monday  morning  financial  news  for 
more  examples. 

This  issue  of  Quill  and  Scroll  contains 
a  story  about  “America’s  Oldest  School 
Publication”  by  .Arnold  Isenberg.  Mr. 
Isenberg  refers  to  The  Literary  Journal 
which  began  publication  June  27,  1829,  at 
the  Boston  Latin  School. 

♦  *  ♦ 

^NE  chapter  in  “The  Changing  South” 
(Boni  &  Liveright)  by  William  J. 
Robertson  ought  to  have  at  least  passing 
mention  in  “Our  Own  World  of  Letters.” 
I  refer  to  chapter  eleven,  “The  Press.” 

“The  Changing  South,”  it  may  be  re¬ 
marked  in  passing,  should  not  be  con¬ 
fused  with  “The  -Ady-ancing  South,”  a 
book  also  having  a  chapter  dealing  with 
journalism  below  the  Mason  and  Dixon 
line. 

Mr.  Robertson  begins  his  chapter  on 
the  press  with  the  assertion  that  the  daily 
newspaper  is  exerting  an  influence  on 
people  that  critics  in  the  North  have 
overlooked.  He  believes  that  as  time 
goes  on  the  press  will  be  one  of  the  lead¬ 
ing  forces  to  destroy  sectionalism  and  to 
bring  the  South  out  of  its  religious  and 
political  intolerance.  Immediate  accom¬ 
plishment  of  such  a  result  is  retarded,  in 
his  opinion,  by  the  fact  that  the  leading 


dailies  are  all  Democratic  in  their  po. 
litical  beliefs.  He  does  note  a  tendacj 
in  recent  years  on  the  part  of  some  of 
them  to  become  independent  politicalW, 

Mr.  Robertson,  after  calling  attention 
to  a  notion  in  the  North  that  Southern 
newspapers  are  weak  editorially,  huigjj 
that  such  an  assumption  is  a  mistie. 
On  this  point  he  comments  as  follows: 

In  no  section  of  the  country  to-  day  ii  tktrt 
a  larger  number  of  fearless  editorial  pages  * 
rected  by  able  and  fearless  writers.  And  I  I*, 
lieve  that  it  is  the  work  of  these  men  that 
in  time  impress  upon  the  people  of  the  Soetk 
the  necessity  of  getting  away  from  its  politicj; 
bondage,  if  it  ever  hopes  to  prostier  polhkjll, 
The  same  thing  applies  to  religious  intdetan^ 
The  editorial  pages  of  the  South  are  open  h 
the  free  discussion  of  public  matters.  It  u 
worthy  th.at  the  wettest  newspapers  open  thei; 
columns  to  dry  critics  and  the  driest  daili, 
pri..t  the  letters  of  their  wettest  readers.  tS 
same  kind  of  liberalism  applies  to  all  the  duda 
of  opinion  on  public  questions,  and  it  is  loviu, 
a  favorable  effect.  ™ 

Mr.  Robcrt.son  picks  out  for  speciai 
praise  the  Virginian-Pilot  of  Norfolk. 
Va.,  edited  by  Louis  I.  Jaffe.  He  jj 
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^eakiny  of  this  paper  when  he  says  that 
It  ••posse^ses  a  balance  and  sanity,  a  v^- 
sion  and  si'und  philosophy  on  most  pub¬ 
lic  questions  that  few  newspaiK-rs  in  the 
^^^^th  p<*>>ess.  lie  then  adds  that  it  is 
•the  onlv  newspaper  in  Virginia  that  is 
heeded  by  the  Hiticians.” 

Another  ably  edited  daily,  in  his 
, .pinion,  is  the  Rkhmotui  Netcs-Leiulcr, 
uwn^  by  Jolui  Stewart  Hryan  and  edited 
by  Dr.  Douglas  I'reeman.  The  A'l’ti’i 
(morning)  and  the  Advance  (afternoon) 
of  Lynchburg,  Va.,  are  handicapped— to 
The  Changing  South” — because 


quote 

they 


merely  redect  the  views  on  pub.ic 
Quwtions  of  their  owner.  Senator  Carter 
(jlass.  More  than  passing  tribute  is  paid 
to  the  Senator’s  nephew,  Robert  Glass, 
editor  of  tlie  News,  who  "possesses  vigor 
and  wit  and  a  keen  perception  of  the  po¬ 
litical  truths  of  the  day.”  Mr.  Robert¬ 
son  thinks  it  is  a  great  pity  that  the 
younger  Glass  has  not  an  absolutely  free 
hand  in  his  work.  ,  .  , 

To  the  Arkansas  Gazette  of  Little 
Rock  special  praise  is  given  for  its  edi¬ 
torials  which  "on  the  whole  are  liberal.” 
Mr.  Robertson  does  not  overlook  the  fact 
that  the  .Arkansas  Gazette  commended 
President  Coolidge’s  work  in  connection 
with  the  Mississippi  flood  "when  other 
Southern  newspapers  were  condemning 
the  executive.”  He  later  adds  that  the 
newspaper  is  fearless,  presents  its  news 
impartially,  and  exerts  a  good  influence 
througliout  Arkansas.  _  In  Alississippi  he 
picks  out  for  special  comment  the 
Clarion-Ledger  of  Jackson,  the  Star  of 
Meridian,  and  the  Netvs  of  Jackson. 
These  three  papers  are  said  to  be  liberal, 
•although  they  show  a  slight  tinge  of  re¬ 
ligious  bias  on  the  side  of  Protestant¬ 
ism-”  ... 

Of  general  conditions  this  comment  is 

made: 

All  the  Southern  newspapers,  without  any  ex¬ 
ception,  that  have  come  to  my  notice,  are 
strongly  Wilsonian  in  their  Democracy,  and  for 
that  reason  are  in  turn  strong  advocates  of 
America’s  entry  into  the  League  of  Nations. 
But  there  is  a  division  among  them  on  such 
matters  as  Bryanism.  The  influence  of  Mr. 
Brian’s  political  philosophy  is  still  seen  guid¬ 
ing  the  Vitoria!  pens  of  such  important  news¬ 
papers  as  The  Raleigh  N'eivs  and  Observer  and 
the  Atlanta  Jonrnat  and  of  many  of  the 
weeklies.  Against  the  Journal  in  Atlanta  is 
the  CansPitutwn.  much  weaker  than  in  the 
days  of  Henry  Grady,  but  lighting  as  best  it 
can,  the  prohibition  farce,  the  Ku  Klux  Klan 
and  religious  intolerance.  To  its  credit,  it  also 
must  be  said  that  the  Ccmsfitution  in  1926 
viforously  condemned  a  plan  pro(x>sed  by  a 
group  of  Atlantans  to  bar  Negroes  from  the 
barber  trade.  Such  a  course  would  have 
thrown  out  of  business  a  Arm  of  barliers  beaded 
by  one  of  the  most  respectable  Negroes  in  the 
South.  ’The  Constitution  traditionally  has 
sponsored  the  issue  of  the  right  wing  of  the 
liemocratic  |>arty,  and  were  it  in  more  talented 
hands  editorially,  it  would  l«  one  of  the  fore¬ 
most  newspapers  in  the  South. 


made  to  supplement  the  display  copy  in 
tile  newsiiaper. 

♦  •  ♦ 

f\  The  Little  Times,  the  plant  pajicr 
^  of  the  bigger  brother,  the  Seze  York 
Times,  for  January,  may  be  found  a  gootl 
sttiry  about  "The  Neediest  Cases  Fund.” 
This  fund  as  it  now  stands,  so  the  stt>ry 
says,  is  80  times  as  great  as  the  resimiise 
to  the  first  appeal  for  the  hundred 
neetliest  cases  of  New  York  City.  In 
other  words,  the  fund  has  grown  from 
$3,030.88  in  1912  to  $283,673.12  in  1927. 
In  1918  the  contributing  public  made  the 
title  of  the  fund  obsolete  not  only  for 
that  year  but  for  the  years  that  followe<l 
by  contributing  more  than  was  sufficient 
to  care  for  just  100  needy  cases.  The 
amount  contributed  in  1927  was  more 
than  $3,000  over  that  donated  in  1926. 

♦  ♦  ♦ 

'T'HE  somewhat  rhetorical  title,  “The 
Declining  Immigrant  Press,”  is 
chosen  by  Marshall  Beuick  for  the  ar¬ 
ticle  which  he  prints  in  Social  Forces. 
In  contrast  to  the  assertion  that  the  for¬ 
eign  language  press  is  an  un-.\merican 
monster  that  is  preparing  to  overthrow 
the  Government,  Mr.  &uick  contends 
that  it  is  a  typical  .American  product  that 
is  generally  conservative  and  loyal  to 
.American  institutions.  He  asserts  that  at 
the  present  time  there  is  less  than  six  jier 
cent  of  the  foreign  language  press  that 
may  be  called  radical. 

♦  ♦  * 

'T'HE  latest  book  to  be  delivered  by 
the  postman  is  “Financial  .Advice  to 
a  Young  Man”  (Simon  and  Schuster) 
by  Merryle  S.  Rukeyser.  The  volume 
ought  to  contain  good  stuff  because  its 
author  was  formerly  financial  editor  of 
the  A'etv  York  Herald-Tribiuie.  Later 
he  occupied  a  similar  position  on  the 
.Vert'  York  F.z’ening  Journal. 

♦  *  ♦ 

'T'HE  b<x)k  by  Bruce  Barton  of  the  ad- 
vertising  firm  of  Barton,  Durstine  & 
Osborne  to  which  a  recent  quotation  in 
“Our  Own  World  of  Letters”  referred 
is  “What  Can  .A  Man  Believe”  (Bobbs 
Merrill).  In  this  book  Mr.  Barton  at¬ 
tempts  to  answer  such  questions  as : 
Would  the  world  be  better  or  worse  if  it 
should  abolish  religion?  Has  the  church 
done  more  harm  than  good?  Of  the 
various  religions  now  extant  which  is 
the  best?  What  few  simple  things,  if 
any,  can  a  business  man  believe?  If 
there  is  to  be  a  “faith  of  the  future” 
what  kiiKl  of  faith  will  it  be? 

MODIFIES  CRIME  HANDLING 


ILLINOIS 


THOSE 

•*•  ment 


who  write  copy  for  depart- 
stores  should  glance  over 
“Principles  of  Art  as  .Apiilied  to  Style 
•Merchandising”  by  Grace  D.  Ely.  This 
article  opens  The  Journal  of  Retailing 
tor  January.  Its  author  is  a  member  of 
the  staff  of  the  Research  Bureau  for  Re¬ 
tail  Training  at  the  University  of  Pitts¬ 
burgh. 

*  *  * 

'T'HE  January  issue  of  Oregon  Ex¬ 
changes,  published  for  the  newspaper 
folk  of  the  state  of  Oregon  by  the  Scliool 
of  Journalism  at  the  University  of  Ore¬ 
gon,  consists  entirely  of  an  annual  di¬ 
rectory  of  the  Oregon  periodical  press. 

*  *  * 

^  STORY  in  February  Snap,  the 
house  _  organ  _  of  the  NEA  Service, 
In^,  tells  in  detail  how  Carl  Magee,  “the 
ficthingest  editor,”  started  another  cru- 
against  state  grafters.  By  way  of 
h^  the  story  carries  “Bad  News  for 
Unahoma  Grafters.” 

*  *  * 

j^DVERTISING  managers  who  want 
a  good  book  to  recommend  to  ad¬ 
vertisers  on  “selling  the  street”  will  make 
^  nustake  in  recommending  “Window 
^spay  .Advertising”  (The  John  Day 
^pany)  by  Carl  Percy.  The  book  is 
!*ae<l  on  practice  rather  than  theory  for 
•ts  author  has  been  chairman  of  the  Re- 
]?"•"  Corrwiittee  of  the  Window  Dis- 
^•^''^Hising  .Association  and  has 
Wfloucted  exhaustive  tests  in  every  sec- 
ww  of  the  country.  The  window  can  be 


A.  P.  Atk«  That  Local  Cates  Not  Be 
Played  as  of  General  Interest 

The  Associated  Press  has  sent  out  a 
notice  to  division  points  urging  greater 
care  in  the  filing  of  crime  news.  The 
note  to  editors  says  that  care  should  be 
used  in  not  making  it  appear  that  gen¬ 
eral  interest  has  been  centered  in  some 
crime  story,  when  the  interest  is  largely 
local. 

The  notice  was  sent  out  following  the 
slaying  of  Dorothy  Schneider,  Mt. 
Morris,  Mich.,  child,  and  the  arrest  and 
sentence  of  Adolph  Hotelling,  church 
elder,  for  the  crime. 


UBEL  JURY  DISAGREES 


Unable  to  Reach  Verdict  in  $78,250 
Suit  Against  Missouri  Paper 

The  jury  in  the  $78,250  libel  suit  of 
Sid  1 1.  Knapp,  postmaster,  against  the 
Concordia  (Mo.)  Blade  Empire,  was  dis¬ 
charged  Feb.  4  without  rendering  a  ver¬ 
dict. 

Knapp  charged  the  paper  with  printing 
a  series  of  articles  claiming  he  had  forged 
names  to  nominating  petitions  before  the 
election  in  1922  an4  charging  him  with 
expressing  sympathy  for  the  Klan  move¬ 
ment.  The  jury  had  been  out  three  days. 

FOURTH  ESTATES  WANTED 

The  Librarian  of  Congress  has  called 
for  several  numbers  of  The  Fourth 
Estate,  missing  from  the  files  of  the 
National  Library.  The  issues  desired  are 
those  of  March  29  and  .April  12,  1924, 
and  of  June  4,  1927. 


This  magnetic  market  draws 
business  from  every  section  of 
the  country.  This  is  the  main 
reason  why  the  people  of  this 
great  state  are  so  prosperous, 
and  have  so  much  money  to 
spend. 

If  you  want  to  establish  your 
product  with  the  real  spenders 
of  the  country,  with  a  class  of 
people  who  lead  in  buying 
power,  come  to  Illinois,  and 
use  its  leading  daily  newspapers 
listed  below. 
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JAPAN  WAITS  FORD  DRIVE 

Campaign  in  Orient  to  Parallel  Copy 
Placed  in  U.  S. 

(Special  to  Editor  &  Publisher) 

Tokio,  Jan.  IS — Newspaper  publishers 
in  Japan  are  looking  forward  to  the 
launching  of  the  new  Ford  car  with 
almost  as  much  eagerness  that  the  event 
was  anticipated  in  the  United  States. 
Many  news  stories  and  photographs  of 
the  new  model  have  appeared  in  news¬ 
papers  here  during  the  past  few  weeks. 
Officials  at  the  Ford  factory  in  Yoko¬ 
hama  report  that  a  small  shipment  of  the 


new  cars  is  now  en  route  from  the  United 
States.  Ford  advertising  in  Japan  will  be 
resumed  shortly  after  the  arrival  of  the 
new  model  cars.  The  program  here  will 
be  similiar  to  that  in  the  United  States. 
Full  page  copy,  largely  translations  of  the 
newspaper  advertising  that  -  appeared  in 
the  United  States  is  now  being  prepared 
for  Japan.  Various  estimates  are  made 
of  the  Ford  appropriation  for  Japan.  It 
is  expected  to  be  something  between 
$250,000  and  $500,000. 

During  the  past  six  months  Ford 
advertising  pratically  was  suspended.  A 
few  of  the  dealers  ran  occasional  copy 
but  none  was  placed  by  the  Ford  officials 
during  the  latter  half  of  1927.  During 


this  period  General  Motors  used  a  large 
amount  of  space  and  is  reported  to  have 
a  larger  appropriation  for  1928.  Qievrolet 
sales  showed  a  marked  increase.  Five 
thousand  Chevrolets  have  been  produced 
at  the  General  Motors  factory  in  Osaka, 
which  was  established  about  a  year  ago. 
Ford  is  building  a  new  plant  at  Yokohama 
and  production  will  be  started  sometime 
during  the  summer.  In  the  meantime  new 
model  Fords  will  be  turned  out  at  the  old 
factory. 

The  opening  of  the  “Motor  War”  in 
Japan  will  follow  a  dull  year  for  the 
newspapers.  .\11  of  1927  except  the  last 
six  days  was  an  official  period  of  mourn¬ 
ing  for  the  late  Emperor. 


TRIES  SEGREGATING  CRIME 

F'ollowing  a  controversy  which  was 
aroused  by  the  Hotelling  murder  and 
trial,  the  /.imjmg  (Mich.)  State  Journal 
on  Jan.  28,  segregated  and  synopsized  its 
crime  news  on  page  3.  A  large  amount 
of  favorable  comment  was  received  by 
the  paper,  but  the  innovation  was  not 
made  permanent. 


PANAMANS  ORGANIZE 

Panama  newspapermen  have  formed 
the  Associacion  de  Periodistas  de  Pana¬ 
ma,  with  Guillermo  .\ndreve,  a  prominent 
Liberal  writer  and  politician,  as  president. 


Supplies  and  Equipment 


^  nif ri'essurel 

0  Massively  built 

throughout.  Extra  heavy  frames. 
Powerful  cross  braces.  Massive 
bed.  Huge  solid  roller.  Recent 
purchasers:  Chicago  Daily  News. 
St.  Louis  Globe-Democrat.  Kan¬ 
sas  City  Star.  Milwaukee  Journal. 
Write  for  full  details 

GOSS  PRINTING  PRESS  CO. 

New  Yoric  Ckictf*  San  Fraodaco 


Modern 


Composing  Room 
Furniture 


as  made  by  ns  will  speed 
np  production  and  reduce 
costa — a  real  saving  is 
your  Pay  Roll.  Are  yon 
interested?  If  so,  consult 
your  regular  dealer  ia 
printers’  supplies  or 
write  ns  direct. 


Do  it  now! 

HAMILTON  MFC.  CO. 

TWO  RIVERS,  WIS. 


Factory  Rebuilt  Presses 
for  immediate  Delivery 

21- m.  Col.  Gom  High  Speed 
Octuple  Pre«s. 

22- in.  Col.  Hoe  Right  Angle 
Sextuple  Press  with  colors. 

22-in.  Col.  Goss  Five-Decker 
40-page  Press. 

22-in.  Col.  Goss  High  Speed  4- 
Decker,  32-Page  Press. 

22-in.  Col.  Goss  High  Speed 
Octuple  Press. 

22-in.  Hoe  High-Speed  Super- 
Imposed  Unit-Type  Octuple 
Press.  - 

Others  for  Esurly  Shipment 
LET  US  KNOW  YOUR  WANTS 

The  Goss  Printing  Press  Co. 

Main  OSm  &  Puutory  Chiaago,  IH. 
N«w  York  OfiKoa  220  W.  42ad  St. 
Saa  Frstaoiace  Offiea  646  Call  Bi^. 


Drive  and  Control 
for 

Newspaper  Presses 

■| 

The  Detroit  News  ' 

j| 

will  install  G-E  drive 
on  its  new  Scott 

il 

rotogravure  press  ' 

I 

GENERAL  ELECTRIC  i 


/ 

/  ,  ■  y  I 


Equipment  Salesmen 

Men  who  know  newspapers  and  their  publishers  may 
be  obtained  through  the  Classified  Service.  Men  who 
Sell  as  well  as  men  who  Buy  read 

Editor  &  Publisher 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

Prepared  Matrix  Paste. 

The  above  are  only  a  few  of  our  spiecialties. 

New  Elngland  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

Cable  Address  NENSCO — Worcester 


DUPLEX -REBUILT  is  RIGHT- REBUILT 

"You  told  us  a  press  second  hand  but  we 
might  have  thought  it  built  new,  so  nicely 
did  it  run."  (From  a  recent  buyer’s  letter.) 


DUPLEX 

GOSS 

HOE 


USED  PRESSES 


of  various  types  and  capacity:  what  are  your  needs? 
Duplex  Printing  Press  Company,  Battle  Creek,  Mich. 


World  Bldg. 
New  York 


77  Washington  St. 
Chicago 


De  Young  Bldg. 
San  Francisco 


A  Machine  that  will  trim,  tail-cut  and  shave  five  or  six  Stereo  Plates  a 
minute  efficiently  and  economically.  Arranged  with  Motor  Drive  connected 
by  a  Silent  Chain. 


R.  HOE  &  CO.,  INC.  504-520  Grand  St,  New  York  City 

Sharon  Bldg.  7  So.  Daarborn  St.  Pare  Marquette  Bldg.  7  Water  St.  , 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS  BOSTON  , 


Editor  &  Publisher  and  The  Fourth  Estate  for  February  11,  1928 
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editor  &  PUBLISHER 

Classified  Advertising 
Information 
RATES 

SITUATIONS  (Ca*h  with  Order) 

1  Time  —  .50  per  line 

3  Time*  —  .40  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 
Count  six  words  to  the  line 

White  space  charge  at  same  rate  per  line 
per  insertion  as  earned  hy  frequency  of  in¬ 
sertion.  Minimum  Contract  space,  three 
lines.  The  Editor  A  Publisher  reserves  the 
right  to  classify,  edit  or  reject  any  adver¬ 
tisement. 


ADVERTISING 


Media 


Full  Long  Island  Coverage.  Fire  territories— 
4  leng  Island  papers — 3  townships.  Smith- 
town  Messenger,  Islip  Messenger,  Kings  Park 
and  Huntington  Messenger,  Lake  Ilonkonkoma 
Mirror.  Send  one  plate  only  for  all  papers  to 
Tlie  Messenger  Prlntery,  Smithtown  Branch, 
laing  Island. 


BUSINESS  OPPORTUNITIES 


Brokers 


Bulletin  of  Periodical  Puhlishing  Properties 
for  sale  will  he  sent  those  desiring  to  Invest 
In  the  publishing  business.  Harris-Dibble  Co., 
.U.'i  Madison  Av.,  New  York. 

Middle  West  Properties — Exclusive  listings. 
No  dnniagli^  publicity.  Personal  service  in 
ever.v  de.-il.  Everything  confldentlal.  High 
eracie  newspaper  bonds  for  sale.  Clyde  H. 
Knox.  y>l  Boaril  of  Trade.  Kansas  City.  Mo. 

Fine  Opportunity— weekly  paper  and  job  plant 
eastern  Pennsylvania;  extensive  equipment,  in- 
eluding  Duplex  Web  press  and  Intertype  ma 
chine;  circulation  of  nearly  2,000;  good  field,  but 
in  need  of  better  management;  price  f 12.000. 
one-third  cash;  accounts  receivable  $1,500: 
liibllities  not  over  $1,0<X).  J.  B.  Shale,  Times 
Bldg.,  New  York. 


Newspapers  for  Sale 


For  Sale — Will  sell  small  county  seat  dally 
in  Texas,  only  one  in  county,  for  ^T.-VIO  cash. 
Showing  fair  profit  at  present  without  aggressive 
management.  Equipment  good.  Write  D-TOO, 
Editor  A  Publisher. 

Weekly  Newspaper  and  Printing  Business  For 
Sale — I.ocated  2.’>  miltm  from  Boston.  Business 
Is  paying  well  and  is  a  real  opportunity.  Write 
Box  DS.33.  Editor  A  Publisher. 


Newspapers  Wanted 

I  Have  $20,000  Cash  to  Invest  in  dally  news- 
p.'i|)er,  buying  control  of  smaller  publication  or 
interest  in  larger  property.  Fifteen  years  as 
publisher  in  complete  charge  of  two  successfnl 
properties.  Trained  in  every  department  and 
can  assume  charge  of  either  editorial  or  busi¬ 
ness  end,  or  entire  charge  of  property.  Know 
how  to  get  production  at  low  cost  in  mechan 
iisil  de;>artment  and  to  build  circulation  that 
sticks.  .Address  D-826,  Editor  A  Publisher. 


_ Partnarghip  Wanfd _ 

Opportunity  for  partnership  desired  on  small 
mid-west  daily  by  advertising  man  with  10  years 
snccessfnl  record.  Excellent  references.  Ad¬ 
dress  D-778.  Editor  A  Publisher. 


CIRCULATION 


Promotion _ 

Circulation —When  quick,  additional  circulation 
coverage  liecomes  necessary,  remember  tliat  our 
twenty  years  in  this  one  line  of  endeavor 
is  your  proof  against  experimenting.  Write  or 
wire.  Pacific  Coast  Circulation  Service,  Beil 
W.  Block.  Cincinnati,  Ohio. _ 

Circulation  Builders— Blair  A  Anstin,  1504  Cen¬ 
tury  Ave.,  Reading,  Penn.  Originators  of 
Salesmanship  Club  Campaigns. _ 

Greatest  Results  per  Dollar  expended  in  circu¬ 
lation  building  campaigns,  23  years  of  leader¬ 
ship.  Myers  Clrc.  Organlxation,  Box  288, 
Waterloo,  Iowa. 

Superior  Circulation  Builders — The  W.  8.  Ken¬ 
dall  Clompany,  104  North  Bailey  avenue.  I.ouls- 
ville,  Kentucky.  The  circulation  building  or¬ 
ganization  that  has  set  the  standard  for 
aggressive,  successful  circulation  campaigns  for 
nearly  twenty  years. _ 

The  World’s  Largest  Circulation  Building  Or¬ 
ganization  —The  only  circulation  building  serv 
ice  in  .Newspaperdom  furnishing  publishers' 
affidavits  of  the  exact  results  of  its  every 
campaign.  The  diaries  Partlowe  Company, 
Occidental  Building,  Indianapolis. 


EDITORIAL 


Features 


Garden  Topics  series  to  be  published  dally, 
covering  every  phase  of  flower  and  vegetable 
growing  and  adapted  to  changing  seasons. 
.Author  writes  from  actual  experience  covering 
Id  years.  Ruth  Hilsee,  Gwynedd  Valley.  Penn¬ 
sylvania. 


Nine  Out  of  Ten  Readers  movie  mad.  Give 
them  snappy  Hollywood  film  features.  Daily, 
weekly.  Previews,  reviews,  news.  Ia>w  rates. 
Ilnswell.  Box  2231,  Los  Angeles. 


EMPLOYMENT 


Help  Wanted 


Advertising  Solicitor,  capable  of  giving  goo<l 
copy  service  to  accounts.  Strong  paper  in  city 
of  over  100,000,  eastern  state.  Give  experience, 
age,  references  and  salary  requirements.  l)-820. 
Editor  A  Publishr. 


City  Circulation  Kanager  wanted;  evening  pa¬ 
per.  eastern  city,  over  one  hundred  and  fifty 
thousand.  Must  he  familiar  with  independent 
carrier  and  branch  office  distribution.  In  re¬ 
plying,  give  age,  experience,  references,  mar¬ 
ried  or  single,  and  salary  willing  to  start. 
D-840,  Editor  A  Publisher. 


Classified  Promotion  Man — Wanted  for  Metm- 
liolltan  paper  in  the  East;  one  who  can  write 
good  classilled  promotional  ropy  and  can  develop 
and  carry  out  ideas  for  increasing  classified 
volume.  D-792.  Editor  A  Publisher. 


Trained  Newspaperman  to  sell  good  will  pro¬ 
motion  campaigns.  Must  be  pliigger  and  will- 
ing  to  travel  extensively.  Good  drawing  account 
and  commission.  Give  experience,  personal 
sketch  and  references  in  first  letter.  Address 
D-.S34.  Editor  A  Publisher. 


SitoAtioiit  Wanted 


Advertising  Manager — Tvvelve  years’  newspaper 
experience,  including  one  year  each  New  York 
and  Chicago  national  fields;  B  years  executive, 
both  local  and  national.  Thorough  organizer. 
Intensive  salesman  accustomed  to  keen  metro¬ 
politan  competition.  Especially  equipped  to 
create  large  volume  of  new  business.  Intimate 
knowIe<Ige  retail  and  national  merchandising. 
Over  six  years  present  employers.  Splendid 
record,  best  references.  Correspondence  invited 
in  strict  confidence.  Age  33,  married.  D-SIT, 
Editor  A  Publisher. 


Advertising  Man,  snccessfnl,  agency  experience, 
now  employed  as  display  solicitor  on  morning 
paper,  diesires  change  to  paper  In  small  grow¬ 
ing  town.  Will  permanently  locate  anywhere 
in  U.  S.  D-815,  Editor  A  Publisher. 


Advertising  Solicitor,  now  employed;  3  months’ 
experience  classified,  display,  suburban  dally; 
3  years  reporter.  Exceptional  producer.  D-S(C, 
Editor  A  Publisher. 


Advertising  Manager — Solicitor  wants  position 
on  small  dally  or  large  weekly.  Good  business 
builder.  D-812,  Editor  A  Publisher. 

Advertising — Free  Lance  Elxpert.  specializing  in 
the  preparation  of  copy,  layouts,  booklets,  house 
organs,  and  dummies  for  printers,  publishers, 
and  their  clients.  Reasonable.  Special  Monthly 
Service.  Harold  Marshall,  232B  East  82nd 
street.  New  York. 

Advertising  —  Productive  copy  writer-salesman 
seeks  management  progressive  northwest  or 
Pacific  coast  daily.  D-82S.  Editor  A  Publisher. 

Advertising  Manager,  30  years  old,  college 
graduate,  6  years’  experience,  now  employed  as 
advertising  manager.  Earns  and  bolds  confi¬ 
dence  of  merchants.  Knows  merchandising  as 
well  as  advertising.  Middle  West.  (3lty  20,<)(X) 
to  40,000.  D-841.  Editor  A  Publisher. _ 

Artist — Advertising,  layout,  lettering,  figure — 
experienced  ail  around  man.  D-801,  Editor  A 
I’uhlisher. 


Circulation  Manager  or  Assistant  -Six  years’ 
experience  morning  and  evening  papers.  Change 
desired  to  larger  field  affording  opportunity 
for  advancement.  Know  all  angles  of  circula¬ 
tion  work.  A.  B.  C.  records  and  detail.  Mar¬ 
ried.  References.  D-786,  Editor  A  Publisher. 

Circnlatioa  Manager,  married,  34,  with  success¬ 
ful  record  on  three  publications,  who  has  made 
iiitcilsive  study  of  circulation  system,  promo¬ 
tion  and  finance,  is  seeking  a  location  with  a 
paper  that  will  afford  him  a  definite  opportunity 
for  personal  progress  and  of  permanence.  Has 
never  left  a  position  except  on  his  own  accord. 
For  a  connection  with  the  right  publication  is 
willing  to  make  some  salary  sacrifice  at  the 
outset.  In  position  to  assume  new  connection 
at  once  and  willing  to  come  for  interview, 
f.'orrespondence  invlt^  from  publishers  of  morn- 
iivf.  evening  newspapers,  and  assurance  is  given 
ihat  letters  will  be  held  strictly  confldentlal. 
Write  or  wire  .A.  Rowland,  2338  33rd  avenue, 
.Astoria,  Ijong  Island,  N.  Y. _ 

Circulation  Manager  available  at  once.  Twenty 
years’  experience  on  .Morning  and  Evening  pa 
pers.  Familiar  with  all  methods  of  distribu¬ 
tion,  office  details,  promotion,  audit  records,  etc. 
References.  Address  W.  T.  Burk,  Raleigh 
Times,  Raleigh,  N,  0. 


EMPLOYMENT 


Situations  Wanted 


Circulation  M.'in'iser.  ♦»xppripnrpfl  on  Inrjrp  an<l 
«mall  dallirn.  thoroujrhly  familinr  with  pvery 
flotall.  Cbo  priMluco  innxlmum  rp«ult«  with 
niinlmnin  outlay.  Kpnsonnhlp  Hilary.  Refer- 
enepa  furniahpci.  O  *524.  Editor  Jk  PnMlnnpi’. 

CIttiilled  Kan.  all  ground  pxpprlpnt’t*  on  mom- 
Imr  and  aftprnoon  pappr«.  dpalrt'a  ohnnip.  Can 
giTp  ttp^t  of  rpfprpnt'pR.  Will  ron<idt*r  trolnir 
anywhprp.  O  Editor  at:  Publlahor. 


Clasiifted  Manafrer  Solicitor  on  paper  of  r»0.000 
elmilatlon  dp^irpH  oonnpetlon  with  similar 
dally  as  Manajfpr.  Tluvp  n«N*p*Rarv  ahlllty  and 
pxpprlpncp  to  tpialify  a«  olaa'^irtod  p\p“ntivp. 
2S  ypara  old.  married.  Full  details  on  inqnirr. 
V  Editor  A  Piihlishpr. 


Claasifled  Kanaffer,  now  emploxed.  \vlsh«>s  to 
make  new  connection  in  this  espneitr.  Ntit  a 
floater.  Can  refer  to  former  emidoyer«  to 
character  and  ability.  Can  sy-itematlre.  tratn 
l-elp  In  sellintr  methods  and  supervise  collec¬ 
tions.  Editor  A  PiiMlsher. 

Classified  Kansger,  dissatisfied  with  employer's 
poor  cooperation,  wants  chantfe:  city  over 
7'. 000.  Clean  record  manager  four  denart- 
ments.  N..  S..  E..  W.  Experience  display 
•ales,  layouts,  editorial,  stress  economical  o^xera- 
tion.  eliminate  dead  space,  dead  heats:  derelope 
frleiidlr  relations  with  disniay.  hnslness. 
mechanical  departments.  No  spectacular  meth 
cds:  ns«>  sail**  force  contests  and  display  pro¬ 
motion.  Salary  $4.?»00.  Married.  Sfason. 
P-fflS.  Editor  Pnhlisher. 

Class  Knrarine  Promotion  -an  nncommonlr  .good 
letter  writer  and  circulation  and  good  will 
builder  will  he  availahle  March  1.  Has  an 
unusual  background  of  14  years*  successful  ex¬ 
perience  on  prominent  New  York  City  A.  B.  C. 
and  A.  R.  P.  publications.  Part  time  proposi¬ 
tions  on  non-competltlve  napers  will  he  con¬ 
sidered.  n  RW.  F^lltor  *  Publisher. 


Composing  Room  Foreman  desires  situation  on 
dally  paper.  Now  employed.  Age  31.  Rest 
references  as  to  character  and  ability.  P 
Editor  A  Puhltsher. 


Editorial  Writer —C'onducteil  national  weekly 
four  years,  now  on  news  and  editorials,  small 
city  paper:  wishes  to  specialise  In  editorials: 
able  writer  with  good  grasn  of  local,  national 
and  International  affairs.  P-R27.  Editor  A  Pub¬ 
lisher. 


Editorial  Writer  of  two  years*  experience  with 
Charleston.  N.  C.,  News  A  Courier  and  Ashe- 
Tllle.  X.  C..  Citizen,  deslrea  position.  Address 
Pnnlel  Huger  Bacot.  IP  Franklin  St..  Charles¬ 
ton.  South  Carolina. 


Editorial —Young  woman  at  present  employed 
as  dramatic  and  music  critic,  seeks  any  sort 
of  editorial  work  In  New  York  or  suhurha. 
Experience  In  rewrite,  copy  desk,  police,  district 
and  county  court:  woman’s,  children’s  and 
church  page:  society,  features  and  general 
routine.  n-7Sl,  Editor  A  Publisher. 


Machinist-Operator;  8.000  ems  hour:  7  years  on 
Tampa  Times,  New  York  Times.  World.  Sun. 
Cl^an  proofs!  Erected  Lino,  and  Tntertypes. 
Address  W.  J.  G.,  1007  24th  Ave.,  Tnmpa.  Fla. 


Knnaginur  Editor  of  suci'essful  dally  In  highly 
competitive  field  seeks  change  for  best  of 
reasons.  I  am  4.1.  marrle<l.  Protestant,  with 
record  of  two  successes  as  managing  editor  and 
general  manager  and  backgronnd  of  years  of 
experience  on  great  and  small  dailies.  Can 
take  entire  charge  with  economical  manage 
ment  or  hnlld  un  news  end  as  your  needs 
may  require.  P-784.  Editor  A  Publisher. 

Managing  or  Kewa  Editor,  successful,  young, 
experienced,  now  employed.  Excellent  refer 
ences.  Married.  P-830.  Editor  A  Pnhlisher. 

Newspaper  Pressman,  experienced,  wants  job 
aa  foreman  on  small  or  medium  sized  news¬ 
paper.  References.  P-808.  Editor  A  Publisher. 

Newa  Editor,  biding  Eastern  dally,  seeks  city 
or  managing  editor’s  desk  small  evening  dally. 
Record  of  10  years*  steady  advancement  to  com¬ 
plete  charge  news  room.  Practical,  energetic, 
executive.  Married,  college,  giving  satisfaction 
now.  Take  full  news  charge,  organize  staff  or 
cooperate  with  editor.  Thorough  Investigation 
and  interview  Invited.  P-800,  Editor  A  Pub¬ 
lisher. 


Promotion — I  have  had  wide  experience  In  news¬ 
paper  promotion  both  in  the  circulation  and 
advertising  departments;  both  In  the  East  and 
in  the  West;  in  the  larger  cities  and  In  the 
smaller  newspapers.  1  have  Just  about  com¬ 
pleted  a  special  assignment  that  I  undertook 
two  months  ago.  and  will  be  available  to  some 
aggressive  publisher  within  the  next  few  weeks. 
Best  of  references.  Please  address  P-835,  Bdl 
tor  A  Publisher. 


Reporter —Young  man.  two  years*  university 
training  and  experience.  Thoroughly  reliable 
and  excellent  references.  D-8.30.  Editor  A  Pub¬ 
lisher. 


Reporter*  25.  college,  some  experience,  wants 
position  on  dall.v.  P-825,  Editor  A  Fobllebef. 

Sports  Editor — Young  college  man.  vigorous, 
versatile,  thorough  experience,  sparkling  col¬ 
umnist,  with  strong  Middle  West  daily  past 
two  years,  desires  change  March  lat.  Personal 
reaaons.  Editor  A  Publisher. 


MECHANICAL 


Equipment  for  Sale 

Duplex  IB  page  tubular  witb  complete  atereo- 
tjpe  equipment.  Duplex  Model  B.  Goaa  Comet, 
MIeble  lA  and  other  desirable  printing  preesea 
and  general  newspaper  equipment.  Grlffltb. 
Pnblishera  Exchange,  Inc.,  154  Nassau  street, 

■New  York  City.  _ 

For  Sale --Cranston  newspaper  press  with  Omaha 
folder  attached.  Capable  of  printing  seven 
columns.  Rebuilt  two  months  ago  and  In  A-I 
condition.  Also  motor  and  control  for  press 
with  eight  forward  and  one  reverse  speeds.  Will 
run  up  to  2,400  an  liour.  Brand  new  Mustang 
inaller  with  20  gallejrs.  Slug  cutter.  Small  cir¬ 
cular  saw  and  motor,  new,  for  cutting  stereo 
types.  Merging  of  weekly  and  dally  reason 
for  sale.  Sanford  Press,  Farlhanlt,  Minn. 

For  Sale — Babcock  flat  bed  press,  suitable  for 
iiewspa|>er  or  Job  office.  Can  be  seen  in  opera 
tion  at  Dobbs  Ferry  Register.  Dobbs  Ferry. 
N.  Y.  Bargain  with  folder  Included  for  $300 
cash. 

For  Sale — Two  Dispatch  conveyors.  Recently 
overhauled  and  In  good,  serviceable  condition. 
For  sale  hy  reason  of  new  prese  and  conveyor 
Installation.  Riialneas  Manager.  Syracuse 
Heralil.  Syriiciise,  N.  Y. 

Job  Freszez,  Paper  Cutters,  Wire  Btltchara, 
etc. —  A  complete  line.  Overhauled  and  guar¬ 
anteed  machines  at  bargain  pricea.  Easy  terms. 
Hoffman  Type  &  Ew;ravtag  Co.,  114  E.  13tb 

St..  New  York  City. _ 

Died  Goal  Mat  Roller  for  wet  mats  only,  for 
sale  cheap.  The  Goss  Printing  Preaa  Co..  l.Vl 
S.  1‘iiiillna  St.,  Chicago,  III. 


Equipment  Wanted 


Looking  for  Beat  Goss  Comet  that  S|>ot  casli 
will  buy.  Corona  Daily  Inde|>endrnt.  Corona. 
California. 


Humidification 

Utility  Humidizers — Get  rid  of  static,  breaking 
webs  and  paper  troubles  in  the  pressroom.  They 
also  purify  the  air,  helping  coughs  and  colds. 
Safety  sheet  heaters  for  Job  dept.  Ftlllty 
Heater  Co.,  2.39VA  Centre  St.,  New  York. 


MISCELLANEOUS 


_ Jonrnalirtic  Antiquai _ 

A  Collector  is  in  the  market  for  Joumallattc 
antiques  such  as  first  Issues  of  well  known 
newspapers,  pictures  of  famous  American  jour¬ 
nalists  of  past  generntloDS;  old  photographs  of 
historic  news  events:  copies  of  old  newspapers 
containing  unusual  accounts  of  events  of  nn- 
usual  Interest;  or  any  other  antique  or  relic  In 
the  fields  of  advertising  and  publishing.  Ad 
dress  D-732,  Editor  A  Publisher  and  the  Fourth 
Estate,  Suite  1700,  Times  Building,  New  York. 


THE  SOUTH 

Offer*  great  opportnnitiee  in  the  newa. 
paper  field.  That  it  why  we  have  epaaad 
a  Southern  offlea  at  17S4  Comer  BUg., 
Birmingham,  Alabama. 

For  Eastern  or  Middle  Woatera  preper- 
tlea  write  our  New  York  eflae,  Tlmeo 
Bldg.,  New  York, 

Newipapert  bought,  told,  conaoUdated  er 
appraii^. 

Harwell  &  Rockwell 

Succestora  to 

HARWELL  a  CANNON  (EaL  1910) 
COMER  BLDG.  TIMES  BLDG. 

Birmingham  New  York 


Newspaper  Properties 

Bo^ht,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  A 
PALMER 

Butinaa*  Satabliakad  la  ItM 

350  MadiaoB  Aw*.  N«w  York 

PaidSo  Ceaat  Bapraaaatatlva: 

M.  0.  Moore,  ill  M.  Oaaaa 

Drive,  Beeeriy  mia,  Oellf. 


CLASSIFIED 

producee  rceulta  for  the  man  who  eella  and 
for  the  man  who  buys.  It  makes  contact 
between  employer  and  employee  in  the  Ad¬ 
vertising  and  Newspaper  world. 

Classified  Serrice 

EDITOR  A  PUBLISHER 
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]  DOLLAR  *  5 
II  $  $  PULLERS 


One  Dollar  u’ill 
hi’  Dnd  for  each 
ulca  I’liblishcd. 
Send  cHbpitig 
for  I'ayiucfit. 


LJEKE’S  a  variation  of  an  old  stunt. 

A  merchant  in  an  Ohio  city  sends 
a  card  to  all  new  arrivals  to  the  cities 
whose  names  and  addresses  he  can  ob- 
tnin,  informing  them  that  he  is  sending 
them  the  /irrning  Star  free  for  six 
months  and  hopes  they  will  enjoy  his  ad¬ 
vertisements  which  appear  exclusively  in 
the  Star.  He  pays  the  regular  subscrip¬ 
tion  rate  direct  to  the  newspaper.  Some 
exclusive  advertiser  in  your  city  might 
appreciate  the  tip.  The  only  extra  part 
the  newspaper  plays  is  to  furnish  as 
many  names  and  addresses  of  new  arriv¬ 
als  as  possible. — B.  A.  T. 


.\rrange  a  page  in  the  same  typo¬ 
graphical  style  as  a  classified  page,  mak¬ 
ing  all  spaces  about  two  inches  deep. 
This  will  attract  more  notice  than  the 
old-time  business-directory  page.  So¬ 
licit  small  firms  in  the  contracting,  busi¬ 
ness  service,  repair  and  maintenance 
fields — firms  not  likely  to  advertise  any 
other  way.  Cash  should  be  the  rule  with 
all  doubtful  risks.  The  writer  once  ob¬ 
tained  66  of  these  small  ads  for  a  [Mge 
on  a  small  daily. — Victor  N.  Vetromile. 


Getting  good  boy  salesmen  is  always 
a  problem  for  the  circulation  department 
Why  not  a  series  of  close-ups  of  your 
present  successful  boy  circulators  with 
the  human  and  profit  sides  stressed? — 
James  M.  Mosely. 


Every  year  a  few  days  before  St.  Pat¬ 
rick’s  Day,  Hallowe’en,  and  other  days 
when  it  is  the  custom  to  hold  parties  the 
novelty  shops,  stationers,  caterers  and 
others  who  benefit  from  this  trade  run 
their  ads.  By  this  time  it  is  too  late  to 
give  anyone  the  idea  of  planning  a  party 
and  all  they  can  hope  to  do  is  obtain  the 
trade  of  those  who  on  their  own  volition 
decided  to  hold  a  party.  Instead  of  this, 
why  not  arrange  several  weeks  in  ad- 
\'ance  of  the  date,  for  instance  about 
March  1  for  St.  Patrick’s  Day,  and  run 
a  page  suggesting  to  persons  that  they 
give  parties.  A  higher  price  could  1)C 
charged  for  space  on  the  page  so  that 
some  space  could  be  devoted  to  news 
matter  suggesting  ideas  for  a  i>arty.  Ice 
cream  manufacturers,  bakers,  costume 
shops,  and  others  in  addition  to  the  sta¬ 
tioners,  etc.,  would  quickly  see  the  worth 
of  such  a  page. — Leon  McCracken. 


The  Boston  (Mass.)  Evening  .lineri- 
can  is  offering  free  theater  tickets  to 
a  Boston  theater  to  the  first  100  persons 
sending  in  the  neatest  answers  to  its 
“Twin  Ads”  contest.  In  the  cla-silied 
ad  columns  there  is  one  ad  which  appears 
in  two  places.  The  reader  is  told  the 
number  of  one  classification  under  which 
it  appears  but  not  the  identit>  of  the  ad 
and  is  told  to  find  the  other  classi;icatiori 
and  clip  both  ads.  sending  them  to  the 
classified  promotion  manager. — I).  P. 


HUNCHES 

One  Dollar  zoill  p 
he  paid  for  each  | 
idea  published.  | 
Send  clipping  | 

1 

for  payment.  g 

P; 

'T'HE  Oklahoma  City  (Okla.)  News  is 
now  running  a  series  of  daily  two 
column,  four  inch,  articles  by  Oklahoma 
City  ministers.  Each  minister  of  each 
denomination  is  given  his  chance  to  an¬ 
swer  the  question  “What  Would  Christ 
Do  If  He  Came  To  Oklahoma  City?” — 
E.  W.  Eair._ 

The  .Vett’  York  Evening  World  has  a 
department  called  “The  Woman  in 
Sports”  written  by  Ann  Haber  which  is 
played  with  a  two  column  head  on  the 
spf)rt  i»age.  Other  papers  might  do  like¬ 
wise  and  find  their  cities  just  as  re¬ 
sponsive  as  New  York.  Women  are  in¬ 
terested  in  their  own  swimmers,  tennis 
an<!  golf  players,  hockey  and  basketball 
teams,  bowling  clubs — yes,  and  even  hik¬ 
ing  groups.  This  serves  as  an  excellent 
forum  for  feminine  athletic  organizations 
which  would  not  be  quite  at  home  if  re¬ 
ported  in  the  usual  sport  page  shuffle. — 
David  Resnick. 


The  .Vcrc  York  Times  recently  ran  an 
interesting  feature  on  sandwiches.  The 


BOSTON 

POST 

Year  of  1927 


Gross  Circulation  Averages 


DAILY  POST 

444,682 

SUNDAY  POST 

385,965 

XELLT-SVITH  OOKPAHT 
Special  Repreientatlve 
OniTbar  Builiint,  VEW  TORS 
Tribane  Tower,  OUoaco 


headline,  whicli  explains  the  context, 
read ;  “The  Sandwich  .\cquires  Merit ; 
It  Now  Includes  Strange  Combinations 
of  Food  and  Has  Rare  Exotic  Names, 
but  New  York’s  Hungry  Millions  Like 
It.”  Why  not  investigate  the  sandwich 
situation  in  your  city? — U.  S.  V.,  Akron. 


On  my  desk  is  my  personal  cop>'  of 
“Who’s  Who  in  America.”  When  a 
i;rominent  jK'rson  dies  or  gets  in  the  day’s 
news  otherwise,  I  clip  the  picture  ami 
story  and  “file”  it  in  my  “Who’s  Who.” 
It  is  a  handy  reference  for  a  newspaper 


The  DIARTof  joe  ZILCH 


[or  ZILCH  AND  ZKjCH-] 

Dances  and  Wi" 

Btf  WALTER-  WlMCwflJ. 


iSongs. 


A  NEW  WEEKLY 

FEATURE 


Two  more  dollslitfnl  eharmoten  than  JOE 
ZILCH  AND  ms  WITE  wonid  be  diffloult 
to  And  In  all  the  range  of  fact  or  Action. 

Walter  Wlnxihell,  dramatic  editor  and 
oritlo  extraordinary,  iniiata  that  the  char- 
aotera  are  real;  that  they  are  two  typioal 
small-time  performers,  whose  Joys  and  sor¬ 
rows,  triamphs  and  failures  reoonnted  In 
Joe's  diary,  are  based  on  aotnal  facts.  Cer¬ 
tainly  he  has  created  two  most  human 
types,  whose  chronicles  will  be  a  joy  to  all 
who  read  them. 

Tour  readers  will  recognise  JOE  AND  mS 
WIFE.  They  hare  seen  them  cayort  on  the 
raudevilie  stage,  striying  aiways  to  "put 
themselyes  acrosa.”  They  erill  follow  t^r 
rollicking  adyentures,  and  grow  more  human 
to  them. 


—ILLUSTRATED— 

WIRE  YOUR  ORDER. 

Graphic  Syodicate,  Inc. 

350  HndK>n  St.,  New  York  Gty 


correspondent  who  doesn’t  have  constant 
access  to  a  more  complete  file  or  library. 
-  Thora  Eigenmann. 


“When  I  Was  a  Boy”  is  the  heading 
over  a  daily  series  o',  articles  being  run 
in  the  Akron  (O.)  Times-Press,  in  which 
a  staff  writer  reports  the  most  outstand¬ 
ing  things  about  the  boyhood  of  .Akron's 
leading  citizens.  Two  sketches  of  four  or 
five  paragraphs  are  run  each  day  under  a 
2-column  head. — L'.  S.  V.,  .\kron. 


Both  Cleveland  and  .\kron  newspapers 
have  made  some  interesting  revelations 
regarding  the  Mr.  Eixit’s  who  look  after 
having  police  traffic  stickers  cancelled 
for  a  nominal  sum.  .Are  there  Mr. 
Eixit’s  in  your  city? — U.  S.  \'.,  .Akron. 

( )ldest  mortgage  on  record  in  county 
encumbers  property  since  1)<58  gave 
I’tiea  Ohscri’er-Dispateh  a  gocxl  feature 
story. — H.  S. 


The  Salt  Lake  City  Telegram  made  a 
hit  with  its  modeling  in  snow  contest  for 
children  for  which  prizes  were  given. 
Snow  men,  snow  elephants,  and  other 
figures  were  modeled  by  the  youngsters. 
— Fred.  L.  W.  Bennett. 


REPUES  TO  KLAN  LEADER 


Long  Island  Editor  Answers  Attack 
Made  Before  Smithtowm  Meeting 

-After  a  Klan  lecturer  had  attacked  his 
paper,  alleging  that  all  of  its  news  was 
perverted  ami  edited  to  suit  local  Cath¬ 
olic  friends  of  the  paper.  Lawrence  F. 
Deutzmann,  editor  of  the  Smithtoum 
(Long  Island)  Messenger,  rose  and  re¬ 
plied  with  a  sweeping  denial,  challenging 
the  speaker  to  pr^uce  facts. 

The  lecturer  then  asked  if  the  paper 
did  not  get  its  news  from  the  press  asso¬ 
ciations,  and  the  editor  replie<l  that  he 
gathered  his  own  news.  Mr.  Deutzman 
added  that  the  paper  was  not  “biased” — 
that  it  was  outspokenly  anti-Klan,  but 
that  its  columns  were  open  to  Klan 
opinions. 


The  World  Wide  Fame 

INTERNATIONAL 
NEWS  SERVICE 

rests  on 

Accuracy, 

Impartiality 

and 

Speed  In  the  News 

International 
News  Service 

63  Park  Row 
New  York  City 


DO  YOU  NEED 
A  TRAINED  MAN? 

The  Personnel  Boreau  of 
Sigma  Delta  Chi,  an  organiza¬ 
tion  of  college  trained  news¬ 
paper,  magazine  and  advertising 
men,  wants  to  help  you  find  him. 
The  Bureau  puts  you  in  touch 
wtih  experienced,  energetic  men 
— ^it  saves  you  time  by  recom¬ 
mending  o^y  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  please 
write  John  G.  Earhart,  Director, 
Personnel  Bureau  of  Sigma  Del¬ 
ta  Chi,  836  Exchange  Ave., 
Chicago,  IIL 

NO  CHARGE  TO 
'  EMPLOYERS 


BIG  STORE  CAMPAIGN 

The  Brandeis  Store,  the  largest  dc- 
IK'rtment  store  in  Omaha,  recently  con¬ 
ducted  a  store  wide  sale  la.stitig  one 
entire  week.  It  was  “Brandeis  Week" 
in  Omaha.  Within  a  six  day  period 
the  Brandeis  Store  used  176,400  lines  of 
display  advertising  in  the  two  ( )mahi 
daily  newspapers.  George  Brandeis, 
presklent  of  the  store,  told  a  repre¬ 
sentative  of  the  Omaha  Bee-Neivs  that 
the  volume  of  business  done  during  the 
week  exceeded  that  of  any  like  period 
in  the  history  of  the  store. 

GIVES  INSURANCE  POLICIES 

Christmas  gifts  in  the  form  of  $1,000 
life  and  accident  insurance  policies  for 
members  of  the  Ozeatonna  (Minn.) 
Journal-Chronicle,  given  by  president  E. 
K.  Whiting  to  all  employes  at  the  annual 
Christmas  party  December  24,  were  re¬ 
ceived  by  members  of  the  editorial 
mechanical  and  business  staff  of  the  news¬ 
paper  last  week. 


“Today’s  News  Today” 


Complete  wire 
reports  for  eve¬ 
ning,  morning  and 
Sunday  news- 
papers  everywhere. 


For  Serials  That  Sell 
Newspapers 

“THE  LOVELORN”  b,  Beatrice  Fairfax. 
"THE  CONSTANT  FLAME”  by  Winifred 
Van  Duzer. 

“BROADWAY”  by  Philip  Dunning  and 
George  Abbott. 

“WHERE'S  EMILY!”  by  Carolyn WeUt. 
“THE  CATSPAW”  by  Robert  Terry 
Shannon. 

“HER  HUSBAND'S  SECBETABT"  by 
William  Almon  Wolff. 

“THE  CHEEBINO  THRONG"  by  Fred 
Marltaac. 

And  Other  assured  circulation 
builders,  wire  or  write  for  de¬ 
tails  to 

KING  FEATURES 
SYNDICATE,  Inc. 

241  WEST  58th  STREET 
NEW  YORK  CITY 


THE  WELFARE  COMMITTEE 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  IIL 


